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ABSTRACT 

The study explored entrepreneurial intentions within the MBA cohort at WITS with a focus 

on the students of 2020 to 2022. The goal of the study was to determine if MBA students 

at Wits have the desire to launch a company and to ascertain if there are any barriers in 

their entrepreneurial purpose and its antecedents. These students were given the 

opportunity to gain experience about entrepreneurship. The study's contribution is to 

determine which variables are most important in predicting entrepreneurial intent among 

this cohort. The core data in this research study was gathered from WBS MBA students 

using a quantitative survey study approach. The main sections of the questionnaire were 

grouped to form five main variables by taking the means, and also the main variable 

personality trait was computed from the variables attitude and locus of control. This 

grouping was necessary to carry out the Pearson Correlation and Linear Regression 

Analysis and these test the influence of the independent variables and dependant 

variable. The study focused on the 2020,2021 and 2022 WBS MBA cohort and the results 

cannot be generalized for the rest of the university or the country.  

 

Based on the findings, there is a weak positive influence between entrepreneurial intent 

and attitude towards entrepreneurship among WBS MBA students post-Covid in South 

Africa and this result is not statistically significant. Further, there is a strong positive 

influence between entrepreneurial intent and perceived environmental support among 

WBS MBA students post-Covid in South Africa and this result is not statistically 

significant. In addition, there is a strong positive influence between entrepreneurial intent 

and perceived behaviour control among WBS MBA students post-Covid in South Africa. 

This result is statistically significant at a 5% level. Based on the findings, there is a strong 

positive influence between entrepreneurial intent and subjective norms among WBS MBA 

students post-Covid in South Africa. And, this result is statistically significant at a 5% level. 

Finally, there is a strong positive influence between personality traits and entrepreneurial 

intent among WBS MBA students post-Covid in South Africa and this result is not 

statistically significant.  

Keywords: Business school, Entrepreneurial intention, Entrepreneurship, Subjective 

norms, Theory of Planned Behaviour.



 
11 

1. INTRODUCTION 

1.1. Orientation and Background of the Study 

While technology start-up enterprises have sprung up in South Africa in recent years, 

joblessness among degree holders persists and has become one of the country's 

unresolved societal issues (Fiske, & Ladd, 2004; Mncayi, 2016).  As a result, the role of 

higher education institutions in meeting rising demands for entrepreneurial education and 

education curricula at institutions, as well as the development of human capital with an 

entrepreneurial mind-set, is critical (Davies, 2001; Nkomo, 2015). 

 

Without a doubt, entrepreneurship is the most important generator of growth in 

community, provincially, and economies around the world (Cohen, 2006). Since almost 

all the WBS MBA cohort are from the middle class, there are various considerations for 

corporate, government, and non-profit companies and industries in their efforts to 

establish the entrepreneurship culture and propensity in their employees in order to effect 

change and growth in their different companies. Small and medium-sized businesses with 

an entrepreneurial mindset have grown rapidly, providing wealth for nations, and 

frequently transforming into major worldwide corporations (Moore, & Manring, 2009). 

 

South Africa is a country with huge disparities driven by the apartheid past and low 

economic output, as is evidenced by high levels of unemployment (Bhorat, 2004). Out of 

South Africa’s population of 60.6 million, 7.8 million are unemployed and 55.5% live below 

the poverty line (Statistics South Africa, 2022). Ramping up a nation's enterprises can 

help with creative activities, wealth generation, increased competition, manufacturing, job 

creation, and economic progress (Paul & Shrivastava, 2015). Entrepreneurial activity, 

particularly for executive education graduate students, could help to relieve joblessness 

in developing and emerging nations (Fatoki, 2010; Nkechi, Emeh Ikechukwu & 

Okechukwu, 2012). 

 

Joblessness is also prevalent among many of the youth, who make up 59.5% of the 

overall number of unemployed people (Statistics South Africa, 2022). Regardless of 
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school level, the youth unemployment rate is significant (Statistics South Africa, 2022). 

Graduate unemployment rates were 40,3% for those aged 15-24 and 15,5% for those 

aged 25-34, with a rate of 5,4% for adults, aged 35-64 (Statistics South Africa, 2022). 

This indicates that a qualification alone does not increase the chances of employment, 

hence the need to venture into entrepreneurship (Mason, Williams, & Cranmer, 2009; 

Banerjee, Galiani, Levinsohn, McLaren & Woolard, (2008). The youth's lack of skills and 

entrepreneurial responsiveness is mostly to blame for their joblessness (Oluwajodu, 

Greyling, Blaauw, Kleynhans, 2015; Miriti, Mugambi & Ochieng,2014). An additional 

reason contributing to significant graduate unemployment is a large dependency on the 

state for work (Fatoki, 2010). 

 

Even though there is a lot of research on entrepreneurial desire, data from developing 

markets is still lacking. Most of the entrepreneurial research has been conducted in 

industrialised countries (Nabi & Linan, 2011). Data from emerging economies is limited 

and where it can be found, focuses more on students in high school or university prior to 

completing a bachelor’s qualification. The drive behind this research is to ascertain what 

level of entrepreneurial intention exists within MBA students at Wits post-Covid 19, taking 

into consideration factors such as lack of access to funding, limited social support, 

increased financial responsibilities, lack of financial reward, amongst others, that deter 

skilled millennials from starting their own businesses in South Africa. The potential of 

long-term unemployment, even with appropriate skills and experience, is a particularly 

grim image for Millennials in the workplace. There are limited research findings on 

Millennials' intentions and goals for entrepreneurship, therefore, more information is 

needed to promote early entrepreneurial action or possibly more rewarding work, as these 

interventions will boost Millennials' long-term employability or entrepreneurial intent. 

(Ali&Bhasin,2019). The goal is to ascertain the extent of entrepreneurial intention, given 

the current uncertainty in job security due to an unstable economic climate. 

 

1.2. Problem Statement 

South Africa has one of the highest unemployment rates in the world that stands at about 

33% (Statistics South Africa, 2023). This is after the nationwide lockdown as 
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a consequence to the COVID-19 epidemic, as well as the meltdown of economic activity 

that resulted in massive job losses that caused major economic decline in recent years 

(Jia, Wen, & Lin, 2021). However, growing entrepreneurial activities in an economy can 

result in increased innovative activities, wealth creation, industrialisation, employment 

generation, economic growth, and development (Amofah, Saladrigues & Akwaa-Seky, 

2020). Amofah, Saladrigues, and Akwaa-Seky (2020) maintained that policy-makers 

could promote entrepreneurship among graduates as a foundation for transforming the 

intent into practice to address the huge employment gaps in emerging economies. One 

of the nation's unaddressed socioeconomic problems is the continued unemployment of 

degree holders, consequently, this study investigates the entrepreneurial intention of 

WBS MBA students in order to provide recommendations on transforming the intent into 

practice to address the high unemployment rate in South Africa.  In addition, based on 

conversations with a number of MBA students, there seems to be no intention for most 

qualified MBAs to become entrepreneurs in South Africa.  Intention is viewed as the best 

indicator of venture creation (Abiodun & Oyejoke, 2017), and intention is based on 

cognitive science, which seeks to describe or pre-empt human behaviour (Ridderinkhof, 

Forstmann, Wylie, Burle, & Wildenberg, 2011). The essential premise of this report is that 

we assume the university education is a prime territory for the creation of prospective and 

sustained entrepreneurship development that is vital for economic growth and nation-

building. As businessmen are not only born, but also made, it is necessary to detect, 

promote, and nurture student entrepreneurial aspirations. 

 

1.3. Objectives of the Study 

The objective of the study was to examine the entrepreneurial intentions of MBA students 

at WBS. Since the aim was a broad spectrum, it was further broken down into objectives 

which comprised the following:  

 1.3.1 To investigate the influence of attitudes towards entrepreneurship on 

entrepreneurial intention; 

 1.3.2 To investigate the influence of the perceived environmental support on 

entrepreneurial intention; 
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 1.3.3 To investigate the influence of perceived behavioural control on 

entrepreneurial intention; 

 1.3.4 To investigate the influence of the subjective norm on entrepreneurial 

intention; 

 1.3.5 To investigate the influence of personality traits on entrepreneurial intention. 

 

1.4. Significance of the study  

Long-term economic development and growth are positively correlated with 

entrepreneurial activity (Engle et al., 2008). Entrepreneurship is recognized politically and 

internationally as having a favourable impact on wealth creation and the alleviation of 

poverty (Lee-Ross and Lashley, 2009), and it has been designated as a critical 

component in resolving development imbalances globally (GEM, 2020). Given the 

undeniable connection between entrepreneurship and global economic development, 

there would seem to be a convincing case for offering specialized education programs at 

the MBA level (GEM, 2020). Furthermore, despite the strength of this association, it has 

not been examined for MBA students in their last year. Chen et al. (2009), Engle et al. 

(2008), Sequiera et al. (2007), Baron (2004), and Krueger (2003) for a continuing 

explanation of EI. 

WBS will benefit most from this study since it will aid the institution in supporting 

entrepreneurship education by providing students who have the potential to become 

entrepreneurs with the knowledge and skills they need to launch a firm. This study will 

assist colleges and universities in adding entrepreneurial courses to their curricula. 

Additionally, the study will offer advice to WBS leadership and professors on how to 

encourage an entrepreneurial mindset among MBA students.  

The study examines various objectives that determine entrepreneurial intentions among 

the students and through this, WBS students would be in a position to understand those 

objectives and evaluate them, thereby starting their own businesses; be independent and 

create employment for other young people thereby contributing to economic growth in 

South Africa.  



 
15 

This research will add to the body of information already available in the management 

discipline. There hasn't been any other study done specifically on MBA students post-

Covid.  

According to the literature, the importance of entrepreneurial intention has been 

established, hence it is crucial for this study to comprehend its effects (Romero-Galisteo, 

González-Sánchez, Gálvez-Ruiz,2022). Failure to carry out this study will result in 

ignorance of MBA students’ entrepreneurial intentions. And so, in an effort to encourage 

entrepreneurship, scarce resources are misused as a result. Knowing MBA students' 

entrepreneurial intentions is essential for focusing resources on those factors in order to 

encourage student entrepreneurship. By gathering input from the targeted demographic 

regarding the effects of the foregoing, the current study will help build a way forward in 

terms of understanding the benefits and drawbacks of the issue under investigation so 

that suggestions for future direction may be made. The findings should offer empirical 

evidence of the influence between entrepreneurial intent and education. 

 

1.5. Delimitations of the study 

The study is confined to the concept of entrepreneurial intent. Moreover, the study is also 

strictly confined to the Wits Business School and is conducted with only current and 

former MBA students. Malebana (2012:5) makes the case that exposure to 

entrepreneurship education boosts self-assurance and raises the likelihood of business 

success. Social capital, according to Stam, Arzlanian, and Elfring (2013:1), enables the 

entrepreneur to spot fresh chances. According to Nimalathasan and Achchuthan 

(2013:110), personality attributes like internal locus of control, risk-taking, and creativity 

are linked to an ambition to start a business. It has not been investigated how these 

elements interact to affect entrepreneurial intent. In this research, the theoretical 

components of Ajzen's (1991) TPB are examined, and the EI and the link between the 

predictor variables. The theory does not however, address the interval between intent 

and behavioural action, due to time constraints, the researcher also does not investigate 

whether the WBS MBA cohort eventually embark on entrepreneurial pursuits. 
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1.6. Definition of terms 

Business school 

A higher academic institution where people study courses such as economics, finance, 

and management that are related to business and commerce (Thompson, 2009). 

Entrepreneurship 

Entrepreneurship is an activity that involves the introduction of a new product, a new 

technique of producing it, new industries, or a new organisational structure (Nieman, 

Hough, & Nieuwenhuizen, 2003).  

Entrepreneurial intention 

Entrepreneurial intention is described as a person's level of obligation to starting a new 

business within a short amount of time after deciding to do so (Krueger,1993). The 

definition offered of entrepreneurial intention is a distinct and purposeful choice to start a 

new venture (Elliott, Mavriplis, & Anis, 2020), 

Subjective Norm 

Perceived social pressure to act in a certain way or not. Parents, significant others, role 

models, mentors and friends are the most relevant social influences.  Krueger et.al 

(2000). 

Theory of Planned Behaviour (TPB) 

 The theory of planned behaviour offers a framework for analysing an individual's 

entrepreneurial aim (Ajzen, 1991).   
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2. LITERATURE REVIEW 

2.1. Entrepreneurship  

Grigorea, Marinescu and Toma (2014:438) describe entrepreneurship as a determined 

wave to start and increase a profit orientated business and that can also be described as 

a set of behaviours that contribute to the management of the rationalisation of commercial 

resources and the motive is value for money. Gries (2011:114) had earlier acknowledged 

that entrepreneurship is the means and procedure in which entrepreneurs use positive 

opportunities in the market by generating and opening new businesses. Therefore, 

entrepreneurship is a creative procedure in which an entrepreneur assumes a mission of 

taking on the responsibility and the risk of putting an idea into practice. This incorporates 

taking a way in which most people fear to start and win against hindrances since these 

need greater mental fortitude and thus bring about a change. Entrepreneurship, as per 

Crous, Schepers, and Shein (2010:22) outlines and forms the future, and new venture 

development is how this is done. The establishment of new enterprises has been proven 

to be essential for economic growth on a global scale, and the South African government 

has developed policies to support and promote new firms. Kaplan and Warren (2010) 

further focus on the operational process of starting a business by observing the actions 

that have an impact at various stages of the entrepreneurial technique. 

 

2.2. Business Schools 

 Business schools are established with the aim of providing education to students to deal 

with intricacy and unceasingly improve the practice of management (Durand & Dameron 

2011). 

According to Kaplan (2018), business schools can be defined according to four criteria 

which are culture, compass, capital, and content. Firstly, the variation on the cultural 

behaviour of the business schools can be acknowledged, according to their country 

model. This system emphasises the multi-disciplinary courses and cross-cultural 

management. It is determined by the systematic thinking of that culture. Secondly, 

business schools are categorised according to their compass of extension. Schools are 

absorbed on an international aspect with faculty diversification and student councils.  
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They also focus on the country aspect with restricted international involvement. Thirdly, 

Kaplan (2018) writes about differentiation through capitalisation. The business school can 

either be privately managed or be managed by government or the mixed method. Finally, 

the fourth definition of business schools is the content. This criterion means the schools 

focus either on research actions or academic teaching. Generally, teaching focused 

institutions have more students and try to generate revenue through mass education. On 

the other hand, research focused institutions are influenced by high costs related to the 

conduction of research (Kaplan,2018). Business schools present as academic institutions 

with different faculties that are established in the market. 

 

2.2.1. Entrepreneurship education 

Entrepreneurial education and its vitality have been described in numerous ways by 

various authors; however, in all the descriptions provided, there are few similarities. 

Entrepreneurship education encompasses all types of information delivery aimed at 

empowering individuals to generate actual wealth in the business arena, hence aiding the 

nation's advancement. According to Bassey and Archibong (2005), the purpose of 

entrepreneurship education is to provide alumni with capabilities that enable them to 

embark in income-generating ventures, regardless of their areas of specialty. It is a shift 

in mindset from job searchers to job producers. 

  

The primary and secondary levels of schooling have also an impact on a person's 

entrepreneurial interests (Ahmed, Nawaz, & Ramzan, 2011). The introduction of 

commercial subjects plays a major role in shaping entrepreneurism among individuals 

(Anderson, Elert & Wennberg, 2015). 

 

A viable avenue to conduct entrepreneurship education is to set up competitions, consult 

and review actual business with successful entrepreneurs, be part of start-ups and gain 

experience in commercial businesses to gain hands-on experience, all of which is offered 

within the WBS MBA programme (Anderson, Elert & Wennberg, 2015). 
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An essential component of entrepreneurship is promoting entrepreneurial education to 

foster entrepreneurial intention. Explicit goals for entrepreneurship education should be 

included in the university curriculum, together with suitable guidelines and implementation 

supports (Anderson, Elert & Wennberg, 2015). 

 

2.2.2. Value of the MBA Degree 

The benefits of earning an MBA include gaining transferable skills. The skills achieved 

through MBA coursework are applicable to a series of business careers, from accounting 

and quantitative methods to marketing and operations management (Kyle & Festervand, 

2005). For good entrepreneurship, it is not about the MBA, but about the knowledge you 

accrue during your MBA studies. Students must show dedication by having good results 

(Sánchez, 2011). 

The MBA degree is regarded as a ladder to climb for promotion of executives in the 

corporate world. The degree is seen to be technological advanced and unrestrained 

graduate business education, and most MBA programmes are set at business higher 

institutions of learning (Kyle & Festervand, 2005).  

 

Additionally, the MBA-programme curriculum may recognise students’ work or 

experiences and strategies to be suitable between individuals and career results (Dreher 

& Ryan, 2004). Mintzberg (2004) stated that MBA courses provide specific training in the 

business environment. Zhao, Truell, Alexander, and Hill (2006) also added that the MBA 

curriculum in business schools is crucial for achieving in business world and MBA 

education has a great impact on MBA graduates getting hired for job opportunities, 

salaries, and job promotion. Hung (2003) concluded by alluding that MBA courses 

concentrate on business ethics and professionalism.  

 

2.2.3.  Reviewing of the Core MBA Curriculum Components    

It is not easy to offer a quality MBA curriculum. The need for MBA programmes to 

formulate managers for international business requires an international, collaborative 

learning environment (Northcott, 2001). Navarro (2008) described the central context of 

the ideal MBA curriculum in five features summarised below:  
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 Multi-disciplinary collaboration: Underpinning disciplines which graduates 

understand for professional knowledge, including operations management, 

accounting, supply chain management, etcetera, 

 Experiential learning: Experiential exercises intended at offering solutions to a 

problem and student-centred learning,  

 Minister of Education (2000) declared that higher education in South Africa should 

provide resources to develop vocational higher institutions of learning which focus 

on practical skills. Furthermore, vocational education may connect theory with 

practice to promote practical training. Therefore, graduates may speed up to 

significantly benefit the requirements of business circles,  

 Soft skill development: Leadership, communication, entrepreneurship, good 

teamwork, and interpersonal skills should be promoted. MBA graduates must have 

competence for managing problems from an international viewpoint,  

 Technological focus: Following the worldwide tendency of development, 

technology is evolving to connect industries and people globally. It is crucial for 

people in businesses to develop more advanced technology skills (Navarro, 2008).    

MBA courses are divided into five clusters in this study, including practical courses, 

analytical courses, social responsibility, globalisation, and information technology. Porter 

and McKibbin (1988) detailed business programmes to educate students in business 

concepts by functional areas: accounting, management, marketing, and finance.  

 

2.2.4. Empirical Studies 

According to Davidsson (1995), empirical data throughout time has demonstrated that a 

person's decision to launch a new business is more strongly influenced by factors related 

to their personal background than by psychological characteristics (Reynolds, 1991). 

Finding a new business endeavour might be seen as a rational accomplishment, therefore 

there is a high correlation between entrepreneurial aspirations and actual behaviour 

(Ajzen, 1991). Studies of entrepreneurial intentions show that comparisons between non-

entrepreneurs and entrepreneurs have certain distinguishing advantages. First of all, only 

a tiny group of people choose to engage in new venture conception, and these individuals 

are motivated by internal considerations. So, it is unlikely that any attempt to compile a 
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concise list of the factors that influence entrepreneurial behaviour will be systematic or 

accurate. The second problem with the entrepreneurial aim approach is that it dispels the 

myth that there are certain personality attributes that come into play when running a 

business. The question of whether an internal locus of control (Brockhaus, 1982) drives 

people to start their own business or whether it is the desire of business owners to feel 

more in control of their goals has been debated. Finally, it is crucial for policymakers who 

want to encourage the creation of new businesses to have a thorough grasp of the kind 

of people who would contemplate running a business. Ajzen's (1991) theory of planned 

behaviour (TPB) paradigm is another well-known one. Ajzen contends that attitudes 

toward behaviour, subjective norms, and perceptions of behavioural control all shed light 

on intents. The study investigates EI of MBA students using the modified Ajzen model in 

order to take into account the student's circumstances and surroundings, which have an 

impact on entrepreneurial ambitions. 

 

A new study from Illuminate Ventures shows that MBA students are optimistic about 

entrepreneurship as a career path. Illuminate Ventures conducted surveys on 500 MBA 

students at more than 20 schools. The results depict that more than 85% of students 

agreed that they were interested in entrepreneurship as a career path.  23% said they 

have already founded a business, and 36% said they had worked at an early-stage 

company (Inc. Africa, 2021). 

 

2.3. Theoretical Framework 

Entrepreneurial intent (EI) is used to determine if Wits MBA students want to establish a 

firm because it is the best indicator of behaviour (Ajzen 1991) and the most potent 

determinant of entrepreneurial behaviour (Autio, Keeley, Klofsten, Parker, & Hay, 2001).  

 

The literature review covers entrepreneurial intention, the Theory of Planned Behaviour, 

the entrepreneurial intention model, including the independent variables that can be used 

to establish entrepreneurial intention, according to Ajzen (1991), namely, subjective norm, 

locus of control, entrepreneurial self-efficacy, environmental support, and 

https://illuminate.com/whitepaper/
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entrepreneurship education. Thereafter, the writer briefly outlines the importance of 

entrepreneurial education. 

Research in Entrepreneurial Intention has expanded since Shapero (1984) and Shapero 

and Sokol (1982) released papers on this subject. Azjen and Fishbein’s (1980) 

contributions concern the social psychology aspect of EI and expand on cognitive 

processes around outlooks, opinions and acting. The definition offered of entrepreneurial 

intention is a distinct and purposeful choice to start a new venture (Elliott, Mavriplis, & 

Anis, 2020), whereas Thompson (2009) offers that it is a perceived belief by a person that 

they will establish a new business. 

 

A major contributor to the entrepreneurial intention research was the development of the 

Theory of Planned Behaviour (TPB). The theory of planned behaviour offers a framework 

for analysing an individual's entrepreneurial aim (Ajzen, 1991). The Theory of Planned 

Behaviour (Ajzen, 1991) has proven to be a reliable model of behavioural intention that 

takes into consideration a variety of decision-making processes. Unlike the other theories, 

such as the Theory of Entrepreneurial Event and Institutional Economic Theory, the 

Theory of Planned Behaviour predicts a wide range of behaviours in addition to 

entrepreneurship. Krueger and Carrus (2001) were among the forerunners in applying 

Ajzen’s TBP in entrepreneurial intention which yielded results that showed a strong 

influence in entrepreneurial education can influence the perception and intention of 

students towards entrepreneurship. Further to this, Krueger et al. (2001) suggest that 

education in entrepreneurial intention was a better fit to predict entrepreneurial intention, 

as opposed to behavioural traits, demographics, or situational factors.  

 

The most crucial aspect in action, according to TPB, is a person's goal to finish or to 

perform a deed. Individuals' undertakings are swayed by their beliefs about the 

anticipated results of actual behaviour, and in what way they evaluate the results; be it 

they have backing from people to conduct the action, the motivation to follow through 

these prospects, and whether they are aware of barriers that hinder or permit behaviour, 

together with their supposed power.  
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The best indicator of a person's propensity to act is whether or not they are willing to take 

a calculated risk. Entrepreneurial actions follow entrepreneurial intentions, and locus of 

control is related to willingness (Malebana, 2014). 

 

Behaviour is influenced by a variety of elements such as economics, psychology, as well 

as other decision-making processes (Isen, 2001). The ability of a person to carry out a 

certain behaviour is referred to as behavioural intention (Ajzen, 1985). A participant's 

attitude reflects their expectations and evaluations of the outcomes of a particular 

behaviour (Ajzen, & Madden,1986). Subjective norms relate to a major person or a group 

of people's expectations and attitudes toward the subject. The level of control and 

difficulty with which a certain behaviour is performed is referred to as perceived 

behaviour. On the account of the assumption that the person develops cognizant 

judgements and devices, the core TPB framework is primarily used to investigate the 

effect of mindset, subjective norms, and perceived behavioural control on behavioural 

intention. When a person weighs the apparent benefits of entrepreneurship against the 

risks and uncertainties that come with it, psychological considerations come into play. 

 

According to intention-based models, the formation of aspirations to launch a business 

must come before the establishment of entrepreneurial ventures, and by understanding 

intentions, people could be better able to forecast venture emergence. 

 

Ajzen (1991) recognised three motivational dimensions to cognitive theory in his theory 

of planned behaviour (see Figure 2.1) that view intention from the aspect of attitude, 

subjective norms, and controlled behaviour.  
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Figure 2.1: Theory of Planned Behaviour (Azjen,2011) 

 

2.4. Attitude towards entrepreneurship and entrepreneurial 

intention 

Ajzen (1991) defined attitude as the degree to which a person has a positive or negative 

opinion of the activity at issue. Ajzen (1991) defined attitude as the way in which an 

individual has a favourable or unfavourable opinion of the activity at issue.  Affective and 

Instrumental Behavioural Attitudes are two types of behavioural attitudes. The term 

"affective attitude" concerns whether an individual finds a specific behaviour pleasurable 

or not, while “contributory attitude” refers to whether the conduct is productive or 

disparaging. One's attitude toward the behaviour affects their perception of 

attractiveness, which affects their inclination to engage in entrepreneurial behaviour 

(Santos, Roomi & Linan, 2016). 

According to prior findings, attitude toward the behaviour is a crucial element to consider 

when examining entrepreneurial intention (Krueger et al.,2000). 

Hypothesis 1: There is a significant influence between attitude towards 

entrepreneurship and entrepreneurial intention. 
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2.5. Perceived environmental support and entrepreneurial 

intention  

Environmental factors can seriously hamper an entrepreneurial venture's ability to 

succeed. According to the Eurobarometer Survey on Entrepreneurship (2020), issues 

averting more potential European entrepreneurs from launching their enterprises include 

a deficiency of commercial familiarity, difficulty raising seed funds, red tape, a challenging 

economic climate, and an inherent fear of failure. According to Stephen, Urbano, and 

Hemmen (2005), the decision on whether to start a business depends heavily on 

government support programmes and procedures. Van de Ven (1993) contended that 

research on entrepreneurship that does not consider the environment is weak and 

lacking.  

 

Prior research has shown that social networks, knowledge of the possible company 

industry, and availability of money are important environmental antecedents of 

entrepreneurial intentions (Luthje & Frank, 2003; Ozen, Bayraktaroglu, & Bozkurt, 2006; 

Schwarz, Wdowiak, Almer-Jarz, & Breitenecker, 2009; Sequeira, Mueller, & McGee, 

2007). According to Luthje and Frank (2003), a scholar may be willing to launch a 

business despite having a low propensity for entrepreneurship if he or she believes the 

conditions are ideal. On the flip side, individuals with a good approach toward 

entrepreneurship could opt against starting their own business since they have a dim view 

of essential environmental elements. 

 

Starting money can be obtained from private reserves, loans from family and friends, 

banks, or partnerships with investors (Cetindamar, Gupta, Karadeniz, & Egrican, 2012). 

Prior research suggests that institutional support fosters entrepreneurial enterprises in 

some developing nations. In a sample of 14 developing nations, Urbano, Audretsch, 

Aparicio, and Noguera (2020) found that the availability of bank loans had a favourable 

impact on entrepreneurship. Ge, Stanley, Eddleston, and Kellermanns’ (2017) research, 

however, raises the possibility that institutional support may not always result in positive 

entrepreneurial outcomes. According to Cetindamar et al. (2012), financial capital is 

essential to all future entrepreneurial endeavours. Academics claim that it would be 
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worthwhile to investigate the connection between the environment and entrepreneurial 

intent. 

Hypothesis 2: There is a significant influence between perceived environmental 

support and entrepreneurial intention. 

 

2.6. Perceived behavioural control and entrepreneurial 

intention 

Perceived behavioural control (PBC) investigates the believed capability of doing a 

behaviour and is linked to self-efficacy (Krueger, Reilly, & Carsrud, 2000). The perceived 

ease or difficulty of becoming a businessman is referred to as PBC (Ajzen, 1991). While 

a few academics have compared PBC to self-efficacy, Ajzen (2002) claims PBS is a 

broader theory that covers the behaviour’s perceived controllability. PBC has a beneficial 

impact on Entrepreneurial Intent, according to Santos et al. (2016). In general, the 

stronger the person's purpose to accomplish the conduct in question should be, the 

greater the positive the outlook and subjective norm, and the larger the perceived control 

(Bosnjak, Ajzen & Schmidt, 2020). 

 

 The notion of planned behaviour, according to Anh and Mai (2013), derives from the 

numerous aspects of human behaviour that are planned and, as a result, prefigured by 

purpose toward that behaviour. PBC, in contrast to other models on entrepreneurial 

intentions, gives more specific entrepreneurial intentions by concentrating on both human 

characteristics and components of social change (Anh & Mai, 2013:4). It is believed that 

an individual will adopt the most appropriate choices to guarantee that positive impacts 

are attained, and the approach is created from beliefs or past experiences regarding 

entrepreneurial intentions (Ajzen, 2012). In PBC, individuals generally sense that 

performance or non-performance of the interrogated behaviour is under his or her will. 

Linan and Chen (2009) claim that PBC is more like self-efficacy and to perceive 

possibility. 
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Control thoughts about the availability of elements that can expedite or impede the 

performance of the behaviour have an impact on PBC. PBC includes both the 

comprehension of controlling behaviour and the feeling of being able (Degeorge & 

Fayolle, 2008). PBC evaluates two more traits: an individual's degree of behaviour control 

and their level of self-assurance when engaging in the behaviour. These elements include 

access to resources and opportunities, knowledge of the behaviour, and secondary 

information about the behaviour, and they may be intrinsic or extrinsic (Ajzen & Cote, 

2008). Several factors may have an effect on PBC by increasing or decreasing the 

perceived difficulty of engaging in the targeted behaviour. According to Ajzen and Cote 

(2008), perceptions that would be adopted in executing the entrepreneurial behavior have 

an impact on graduates' inclinations to become entrepreneurs in South Africa. 

Entrepreneurial behaviour is highly regarded in society and increases feelings of control 

over behaviour (Linan & Chen, 2009). It is acknowledged that exposure to business 

knowledge and having role models who are entrepreneurs enhance entrepreneurial self-

efficacy, which in turn has a beneficial impact on entrepreneurial ambitions (Uygun & 

Kasimoglu, 2013). 

Hypothesis 3: There is a significant influence between perceived behavioural 

control and entrepreneurial intention. 

 

2.7. Subjective norm (SN) and entrepreneurial intention 

When beginning a business and enlisting the support of family and friends, an individual's 

subjective norms are measured through their belief system. Subjective norms are 

described as a person's norms and their incentive to conform to the standards (Lestari & 

Susetyo, 2014). Subjective norms also refer to the supposed social pressure to engage 

in a particular behaviour or refrain from doing so. A social norm encourages perceived 

behavioural control, the desire to establish a firm, and the willingness to become an 

entrepreneur (Hopp & Stephan, 2012). Ajzen (1991) claims that the opinions of major 

reference groups, such as blood relations, partners, associates, and family, might impact 

a person's choice to execute or not undertake specific acts. The apparent pressure from 

society from relatives, peers, or significant others to engage in entrepreneurial conduct is 

referred to as subjective norms (Ajzen, 1991).  
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People with a strong inward self-efficacy (Ajzen, 2002) have a weaker contribution to 

intention (Kolvereid & Isaksen, 2006) than those with a solid action orientation. Social 

standards and perceived behavioural control are related to one another. The impact of 

subjective norms on entrepreneurial ambitions has transformed the level of intention from 

people who view them as role models, such as family, classmates, and teachers (Pruett, 

Shinnar, Toney, Lopis, & Fox, 2009). Some argue that if a student’s family has 

businesses, then there is a high probability that the student will develop those 

characteristics and end up owning a business (Pretheeba, 2014:29).  According to Buttar 

(2015), different studies have differing opinions regarding the degree of the direct 

influence of subjective norms on entrepreneurial intentions, therefore it is worthwhile to 

investigate the influence between social norm and entrepreneurial intent. 

Hypothesis 4: There is significant influence between subjective norm and 

entrepreneurial intention. 

 

2.8. Personality traits and entrepreneurial intention 

Personality relates to one's capacity for acknowledged wisdom, and there are many 

different personality traits in entrepreneurship that can affect an individual's judgment on 

whether or not to undertake a company enterprise. When it comes to entrepreneurship, 

students typically have a variety of opinions and dispositions, including the following: an 

upbeat mentality, a high tendency for taking risks, and a proactive personality. To be a 

successful entrepreneur and appreciate the benefits of working for oneself, one would 

need to possess all of these personality traits (Du Toit,Moufhe, 2011). 

Numerous characteristics of entrepreneurship have been shown to be predicted by 

personality traits. (Shaver & Scott,1992). Personal traits of entrepreneurs are referred to 

as personality traits or trait theory. The following categories have been used to categorize 

personality traits: 

2.8.1. Risk taking preference 

A distinctive entrepreneurial trait is a predisposition for taking risks. People who launch a 

business are accustomed to accepting risks (MacCrimmon & Wehrung 1986). 
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Entrepreneurship entails risks, but those who engage in it are willing to take them. Over 

time, nevertheless, it appears that this presumption is inadequate. Entrepreneurs can be 

both risk-takers and risk-averse, according to research on the topic of entrepreneurial 

risk-taking preference (Bird 1988). (Palich & Bagby 1995). Risk propensity and risk 

perception are two fundamental ideas that have been created to understand the 

inclination for taking risks (Sitkin & Weingart 1995). The tendency of people to engage in 

dangerous behaviour is known as risk propensity (Sitkin & Pablo 1992). It is a constant 

risk-taking attitude that reflects how a person views risk in general. In contrast to a high-

risk propensity, a low-risk propensity suggests a low readiness to incur risks.  

 

According to Sitkin and Pablo (1992), the risk-taking tendency has also taken into account 

personal traits that lead people to take or not take risks. To some extent, the research of 

propensity looks at individual attributes and discovers differences between entrepreneurs 

and non-entrepreneurs in traits like the degree of maturity (MacCrimmon & Wehrung 

1986). The labeling of conditions, the possibility of estimation, and the confidence in 

acting in such a way are all aspects of risk perception (Sitkin & Pablo 1992). This view 

focuses on the evaluation of opportunities, threats, and manageable rewards (Palich & 

Bagby 1995), which is distinct from examining one's general willingness to take risks. For 

instance, when interviewing both entrepreneurs and non-entrepreneurs in 1995, Palich 

and Bagby were unable to find any discernible variations in the risk propensity test. Risk-

taking among entrepreneurs and non-entrepreneurs is comparable. Yet, they discovered 

that entrepreneurs have a more positive outlook on risk than non-entrepreneurs when 

they studied the same people using a system based on the notion of risk. Threats are 

less of a concern to them than opportunities. An entrepreneur could be risk hostile when 

viewed through the perspective of risk perception yet risk seeking when viewed through 

the lens of risk propensity. 
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2.8.2. Locus of Control 

Locus of Control (LOC) is characterised as a relatively persistent proclivity to perceive the 

world in a certain manner, and research has found a substantial link between LOC and 

entrepreneurial purpose. Persons with an inner LOC view that their own success and fate 

are determined by their own actions and behaviours. These people are more likely to be 

self-sufficient and autonomous, making them better suited for entrepreneurship. Persons 

with external LOC feel that actions are caused by other forces such as others' power, 

fate, or the world's complexity, rather than by their own behaviour and actions (Yildirim, 

2007).  

 

In summary, people with more internal locus of control, and high risk-taking preference 

will have more intentions to start their own business. Personality traits are thus a key 

factor in determining entrepreneurial intent. 

Hypothesis 5: There is a significant influence between personality traits and 

entrepreneurial intention. 
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Figure 2.2: Conceptual Framework 

2.9. Conceptual framework 

 

The framework model suggested testing each independent variable to see if there is a 

meaningful link between it and the dependent variable. 

 

 

 

 
 

 

 

 

 

 

 

 Adapted from The Theory of Planned Behaviour (Ajzen, 2011) and developed for 
the research. 
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3. RESEARCH DESIGN 

3.1.  Introduction  

Chapter 3 presents the research methods that were followed in this research. Research 

Methodology entails all the various methods, techniques and procedures that are going 

to be employed in the course of collecting data for this study (Babbie & Mouton, 2001).  

The following sections contain the research design, the population, sampling, data 

collection and analysis, reliability, and ethical considerations. 

 

3.2. Research Design 

Research design denotes the overall strategy one choose to assimilate the diverse 

components of the study in a coherent and logical way, thereby ensuring that one tackles 

the research problem effectually. It forms the blueprint for collecting, measuring, and 

analysing data (Taherdoost, 2016). A cross-sectional research was performed, where 

respondents were sent a written questionnaire through email as part of the questionnaire 

data collection process. Hence primary data was collected from the respondents, through 

a self-administered questionnaire. 

 

The study used a quantitative research method in which the researcher investigated and 

examined the elements that influence students' entrepreneurial intentions. A quantitative 

method was judged appropriate because the elements involved are recognised and have 

already been examined by means of trustworthy and confirmed measures in the literature 

(Blumberg, Cooper, & Schindler; 2014; Babbie, Mouton, Vorster & Prozesky, 2009). 

  

3.3. Population 

Population, for purposes of this study, refers to any possible person or item that can be 

used or included in the study survey (Kumar, 2011). In this study, the target population 

was all current and former MBA students at WBS. The population, as per Saunders and 

Lewis (2012), is the entire set of individuals from which the sample is drawn. The 

participants in this study were all be MBA students from Wits Business School, with a 

focus on individuals who potentially desire to start their own companies but are still 
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working full-time. As a result, all other academic business cohorts and any non-

entrepreneurs with other qualifications who may possess entrepreneurial ambition were 

excluded from this cohort. 

 

3.4. Sample size and Sampling method 

This study utilised a sample size of about 1081 current MBA students as well as the WBS 

MBA Cohort of 2020/2021/2022. It is recommended that a sample is considered adequate 

if it contains between 50 and 500 participants and contributes to the generalisation of the 

research results (Lategan, Lues, & Nel, 2011). The survey was successfully circulated 

to 1081 students. Likewise, Boyce (2002) states that a sample size that has at least 150 

respondents is large enough to represent an entire population. Respondents were 

selected solely according to their readiness and inclination to participate, and therefore 

the researcher utilised the convenience sampling method. Emailed questionnaires can 

simply be ignored if participants are not interested so the researcher ensured that many 

questionnaires were sent via email.  

 

For determinations of this research, the scholar used a non-probability sampling 

technique. Non-probability sampling is defined as a sampling technique in which the 

researcher selects samples based on the researcher's subjective judgement rather than 

at random (Yin, 2014). This sampling technique is regarded by many scholars as the least 

strict among them all. It is based on the expert knowledge of the researcher. 

  

3.5. Data collection methods and measuring instrument 

The Entrepreneurial Intention Questionnaire (EIQ) was used to collect data. The EIQ was 

created to assess the impact of personal, societal, and environmental factors on 

entrepreneurial intention. The most significant characteristics of the entrepreneur as an 

individual, such as their attitudes, beliefs, motivations, and opinions, were recorded. Also, 

the function of social groups, including the function and connections of family and 

personal networks was uncovered. The EIQ makes it possible to gather crucial 

information about socioeconomic environmental elements, such as demographic data 

and the intensity and nature of environmental activities present in society (Birch,1987). 
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The questionnaire's questions were created to capture the mindset and behaviour of an 

entrepreneur. His or her efforts to expand the company are realized through a range of 

choices and actions performed at work. These things came through a variety of 

behaviours.  

 

The questionnaire contained only closed ended questions that did not allow 

respondents to verify remarks and elaborate on their answers, resulting in limited 

descriptions and perspective (Bloomberg & Volpe, 2012). The seven-point Likert scale 

was used which asked the respondents to indicate whether they strongly disagree, 

disagree, somewhat disagree, neither agree nor disagree, somewhat agree, agree or 

strongly agree, on different aspects of entrepreneurial intention among the MBA students. 

The researcher ensured that the questionnaires were designed in a way that they properly 

and sufficiently addressed the research problem statement, its aims and objectives. The 

validated questionnaires were sent via email to the WBS MBA Cohort of 2020/2021/2022 

through the faculty office. 

 

Respondents were given 20 days to respond and return the questionnaires to the 

researcher. The researcher felt that this was sufficient time to obtain a decent percentage 

response rate. An online link was sent to the faculty administration via email with the aim 

of distributing it to students who formed part of the sample of the study. Data was collected 

through Qualtrics. Each questionnaire submitted was inspected to ensure that all 

questions are completed. Data on Qualtrics was assessed using only the researcher’s 

password. The response rate was 7.12%. 

 

3.6. Data analysis 

Before analysing data obtained from respondents’ completed questionnaires, the data 

was counted and double-checked for possible errors. Once the data was collected, it was 

captured by means of Microsoft Excel and thereafter analysed by means of the R 

programming language (R-project.org, 2023). The main sections of the questionnaire 

were grouped to form five main variables by taking the means, and also the main variable 

personality trait was computed from the variables attitude and locus of control. 
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This grouping was necessary to carry out the Pearson Correlation and Linear Regression 

Analysis and these test the influence of the independent variables and dependant 

variable. Descriptive analysis is the process of converting raw data into a format that is 

simpler to comprehend and deduce (Zikmund, Babin, Carr & Griffin, 2013). It was used 

in this study to compute the average, frequency, and percentage of demographic 

information provided by respondents.  

 

3.7. Reliability and Validity assessment 

The distributed questionnaire was constructed on the extensively utilised TBP based 

entrepreneurial intention instrument in this study to ensure that it is reliable. For purposes 

of checking validity of the measuring instrument, a sample questionnaire was sent 

to successful entrepreneurs, and entrepreneurial mentors for feedback. These steps 

were done to assure the questionnaire's content validity. 

  

Results obtained through the descriptive method of research often have high external 

validity as research is conducted in the respondent's natural environment and no 

variables are manipulated. This research was distributed via email and students who 

opted to take it, accessed the link via their mobile devices and computers from home or 

work. 

 

Exploratory factor analysis  

Exploratory factor analysis (EFA) helped to explore the underlying dimensions that could 

have caused correlations among the observed variables, and therefore EFA deals with 

theory building (Crawley, 2013). EFA is based on correlation analysis in which the analyst 

looks for the amount of correlation among the variables (Hastie, Trispirane &amp; 

Friedman, 2009). The more the variables or questions load together, the stronger the 

correlations between the variables within a particular construct, and the better the 

questionnaire (Everitt &amp; Hothorn, 2011). Therefore, the different research objectives 

on the influences between some of the constructs can be answered based on the results 

of this factor analysis. 
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Cronbach Alpha  

Cronbach's alpha, a reliability coefficient that shows how well items in a set are positively 

connected to one another, it is interpreted to evaluate reliability (Sekaran & Bougie, 

2016). The coefficient alpha was used to evaluate the validity of each measurement. 

 

Alpha Coefficient Range Strength of Association 

<0.60 Poor 

0.60 to <0.70 Moderate 

0.70 to <0.80 Good 

0.80 to <0.90 Very Good 

 

Source: Hair et.al (2015)  

 

3.8. Limitations of the study 

Like any other study, this study comes with its own share of limitations. These include but 

are not limited to the following: 

 The study only looked at a small group of South African residents in senior 

corporate positions with substantial work experience and honours degrees or 

equivalent qualifications.  

 The study only focused on the WBS because of cost, and time constraints. 

 Because participation was voluntary, some participants declined the survey, 

making it difficult to reach the required sample size. 

 The results of this study only describe the entrepreneurial intention of MBA 

students at the Wits Business School, meaning that generalising these results to 

other business schools in the rest of the province and across the country would be 

inappropriate. 
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 Validity and Reliability testing using the Exploratory Factor Analysis and Cronbach 

Alpha were not satisfied respectively. This was as a result of no convergence and 

items not loading on the right factors thus implying that the reliability of scales was 

compromised too.  

 

3.9. Ethical Considerations 

The Wits Business School's (WBS) Ethics Clearance Committee granted the ethical 

clearance. The ethical requirements of academic research were followed in this work. The 

researcher made sure that the participants were aware of their rights, and this was 

explained in the letter of consent which was distributed with the questionnaire. This 

included rights to privacy, secrecy, anonymity, and the ability to opt out of the 

questionnaire. If they felt their rights were being violated, they could opt out of the 

research at any time. The researcher ensured confidentiality by not including any 

participants' identities in the findings. Using this study concept, the researcher solely used 

the data for the intended use. 
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4. RESULTS 

4.1. Introduction 

This chapter presents analysis, discussion and results of data that has been gathered 

during interviews. The previous chapter provided an overview of the methodology used 

in this study of MBA students at Wits Business School's entrepreneurial intention. This 

chapter contains a presentation of the data analysis results. The data for this chapter's 

analysis were gathered using a questionnaire.  

 

4.2.  Demographic assessments of respondents 

Seventy-seven respondents out of sample size of 1081 completed the questions, and the 

response rate of questionnaires was 7.12%. Demographic information offers 

supplementary information about the research respondents, and therefore, offer insights 

of the attributes of the research respondents in the setting of the topic in question 

(Saunders, Lewis & Thornhill, 2016). The demographic data in this study presents the 

age group of the respondents, gender, race, highest level of education, stage in the Wits 

MBA programme, and reason for studying for the MBA degree. The following sections 

present the demographic assessment of respondents. 
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4.2.1. Age of respondents 

Table 4.1 presents the age of the respondents. 

  

Table 4.1: Age of respondents 

Age of Respondents Frequency                                      Percentage 

25 to 30 5     6.5 

31 to 35 28     36.3 

36 to 40 26      33.8 

41 to 45 12       15.6 

45 and above 6        7.8 

Missing 0                                      0 

Total 77        100 

    

Table 4.1 above shows that 33.8% of respondents are between age 36 and 40 years, 

followed by 36.3% of the respondents aged 31 to 35 years old. The results showed that 

15.6% of the respondents were in the ages of 41 to 45 years and 6.5% were 25 to 30 

years old while only 7.8% were 45 years and above. 

 

4.2.2. Gender of respondents 

Table 4.2 presents the gender of the respondents. 

  

Table 4.2: Gender of respondents 

Gender of Respondents          Frequency                                           Percentage 

Male 41 53.2 

Female 36 46.8 

Missing 0 0 

Total 77 100 

    

Table 4.2 above shows that the majority of the respondents were male at 53.2% and the 

female respondents were 46.8%. 
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4.2.3. Race of respondents 

Table 4.3 shows the race of the respondents.  

 

Table 4.3: Race of respondents 

Race of Respondents          Frequency                                           Percentage 

African 72 93.5 

Coloured 1 1.3 

Indian 3 3.9 

White 1 1.3 

Missing 0 0 

Total 77 100 

    

Table 4.3 above depicts that 93.5% of the respondents are Africans and 3.9% are Indians. 

In addition, 1.3% of the respondents are White and Coloured respectively.  

 

4.2.4. Education of respondents 

Table 4.4 summarises the highest level of education of the respondents.  

 

Table 4.4: Education of respondents 

Education of Respondents Frequency Percentage 

Bachelors 12 15.6 

Honours 34 44.2 

Masters 30 38.9 

PhD 1 1.3 

Missing 0 0 

Total 77 100 

    

Table 4.4 above depicts that 44.2% of the respondents have an honours degree while 

38.9% have a master’s degree, and 15.6% have a bachelor’s degree. There are no 

respondents who only possess a senior certificate and 1.3% of the respondents have a 

PhD degree. 
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4.2.5. Stage in MBA programme  

Table 4.5 show the stage in the Wits MBA programme in which the respondents are 

registered. 

 

 Table 4.5: Stage in MBA programme 

Stage in MBA programme Frequency Percentage 

MBA 1st Year 3 3.9 

MBA Final Year 56 72.7 

MBA Graduation 18 23.4 

Missing 0 0 

Total 77 100 

    

Table 4.5 above indicates that 72.7% of the respondents are MBA final year students, 

namely the 2021 cohort, and 23.4% are MBA graduates. In addition, 3.9% of the 

respondents are MBA first year students, being the 2022 cohort. 
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4.2.6. Reason for studying MBA 

Table 4.6 summarises the reason the respondents are studying for the MBA degree.  

Table 4.6: Reason for studying MBA 

 

Reason for studying MBA          Frequency                                           Percentage 

Networking 5 6.5 

Career 38 49.4 

Career change 5 6.5 

Credibility 6 7.8 

Entrepreneurship 16 20.8 

Other reasons 7 9 

Missing 0 0 

Total 77 100 

    

Table 4.6 above shows that 49.4% of the respondents studied for the MBA degree 

because of career advancement while 20.8% noted that they wanted to gain skills in order 

to venture into entrepreneurship. In addition, 7.8% wanted credibility and recognition 

while 6.5% wanted to develop a strong professional network. Further, 6.5% of the 

respondents studied for the MBA degree because of career change. However, 9% of the 

respondents indicated that they studied for the MBA degree because of other reasons, 

such as personal growth and diversification or their manager forced them to study. 

 

In summary, the majority of respondents were African males within the age group of 36 

to 40, with an honours degree as their highest level of education and they opted to enrol 

in the WBS MBA for career advancement and are part of the 2020/2021/2022 Cohort. 

 

4.3. Validity and Reliability  

In the following section, the composite values of each section of the question was 

computed by taking the row means, and this resulted in five composite variables shown 

in Table 4.7.  
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In addition, the composite personality trait variable was computed by taking the mean of 

the two variables respondents’ attitude towards entrepreneurship, and respondents’ 

perceived locus of control. The composite variables were then used to carry out 

correlation analysis and regression analysis. It is important to highlight that the validity 

and reliability were tested but did not yield acceptable results thus composite scores being 

computed using raw questions without showing the pattern matrix and Cronbach alpha 

results. 

 

Table 4.7:Summary of descriptive statistics 

 

Composite variable          Mean                                     
Standard    

Deviation 

Respondents’ attitude towards entrepreneurship            5.81  1.01 

Respondents’ perceived support and barriers…          5.39 1.15 

Respondents’ perceived locus of control            5.05 1.2 

Respondents’ entrepreneurial intention            5.22 1.26 

Respondents’ subjective norms          4.29  1.46 

Respondents entrepreneurial education         5.19  1.77 

Respondents’ personality traits         5.43  0.93 
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4.4. Correlation analysis 

 This section presents the results of the correlation analysis. Figure 4.3 shows the 

correlation matrix of the variables under study. 

 

 

Figure 4.3: Correlation Matrix 

 

According to the results shown in the correlation matrix in Figure 4.3, there is a moderate 

influence between attitude towards entrepreneurship and entrepreneurial intention. In 

addition, there is significant influence between subjective norms and entrepreneurial 

intention. Further, there is a significant influence between perceived behaviour control 

and entrepreneurial intention. And lastly, there is a significant influence between 

personality traits and entrepreneurial intention. 

 

4.5. Multiple regression analysis (MRA) 

This section presents the results of the multiple regression analysis. The dependent 

variable ‘entrepreneurial intention’ was regressed against the independent variables 

‘attitude towards entrepreneurship’, ‘subjective norms’, ‘perceived behaviour control’, 

“perceived support barriers’ and ‘entrepreneurship education’.  
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The independent variable personality traits were dropped from the model because the 

variable was directly created from the two variables ‘attitude towards entrepreneurship’ 

and ‘perceived behaviour control’, and so it is linearly related to those variables. 

In the MRA model, the response of entrepreneurial intention (EI) on attitude towards 

entrepreneurship (ATE), subjective norms (SN), perceived behaviour control (PBC), and 

entrepreneurship education (EE) was investigated by means of the following model:  

EI = β0 + β1*ATE + β2*SN + β3*PBC + β4*PSB +β4*EE + ε 

Where:  

β0 is the estimate of the intercept constant of the regression line, and 

β1 is the estimate of the slope coefficient of the independent variable attitude towards 

entrepreneurship,  

β2 is the estimate of the slope coefficient of the independent variable subject norms,  

β3 is the estimate of the slope coefficient of the independent variable perceived behaviour 

control,  

β4 is the estimate of the slope coefficient of the independent variable perceived support 

and barriers,   

β5 is the estimate of the slope coefficient of the independent variable entrepreneurship 

education, and 

ε is the error term. 

Table 4.8 :MRA model summary 

 

 

Model 

 

R 

Multiple  

R-Squared 

 

Adjusted  

R-Squared                                     

Residual 

Standard Error 

MRA 0.8879 0.7883 0.7736 0.6018 

      

According to the MRA model summary in Table 4.8, there is a positive influence (R = 

0.8879) between the dependent variable ‘entrepreneurial intention’ and the independent 

variables ‘attitude towards entrepreneurship’, ‘subjective norms’, ‘perceived behaviour 

control’, ‘perceived support and barriers’ and ‘entrepreneurship education’. The value of 

multiple R-Squared of 0.7883 indicates that up to 78.83% of entrepreneurial intention 

could be explained by the independent variables in the study.  
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Table 4.9: Coefficients of MRA model 

 

Coefficients 

 

Estimate 

 

Standard 

Error 

 

t-value 

                                     

 

p-value 

 

Intercept 0.55240 0.42908 1.287 0.20208 

Attitude towards entrepreneurship -0.02648 

 

0.08297 -0.319 0.75056 

Subject norms 0.18514 0.06610 2.801 0.00654** 

Perceived behaviour control 0.70773 0.10081 7.020 1.01e-09*** 

Perceived support and barriers 0.05096 0.09051 0.563 0.57519 

Entrepreneurship education 0.03433 0.05386 0.637 0.52594 

F-statistic: 53.62 on 5 and 72 DF, p-value: < 2.2e-16  

 

Table 4.9 show the coefficients of the multiple regression coefficients. As shown in the 

table, there is a moderate influence between subjective norms and entrepreneurial intent, 

the influence is statistically significant at a 5% level. In addition, there is a strong positive 

influence between perceived behaviour control and entrepreneurial intent, and the 

influence is statistically significant at a 5% level. Further, the other independent variables 

perceived support and barriers, and entrepreneurship education have a statistically 

insignificant influence with entrepreneurial intent and the results are not statistically 

significant. Lastly, the independent variable attitude towards entrepreneurship has a weak 

negative influence with entrepreneurial intent and the result is not statistically significant. 

 

4.5.1. Hypothesis 1 
The first hypothesis of the study was as follows: 

H1: There is a moderate positive influence between attitude towards entrepreneurship 

and entrepreneurial intention. 

According to the correlation analysis results shown in the correlation matrix in Figure 4.3, 

the p-value is 0.37, and so the null hypothesis was rejected. Hence, there is a moderate 

positive linear influence between attitude towards entrepreneurship and entrepreneurial 

intention. 
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4.5.2. Hypothesis 2  

The second hypothesis of the study was as follows: 

H2: There is a significant influence between perceived environmental support and  

 entrepreneurial intention. 

According to the correlation analysis results shown in the correlation matrix in Figure 4.3, 

the p-value is 0.64, and so the null hypothesis was rejected. Hence, there is a moderate 

positive linear influence between attitude towards entrepreneurship and entrepreneurial 

intention.   

 

4.5.3. Hypothesis 3:  

The third hypothesis of the study was as follows: 

H3: There is a significant influence between perceived behavioural control and 

 entrepreneurial intention. 

According to the correlation analysis results shown in the correlation matrix in Figure 4.3, 

the p-value is 0.87, and so the null hypothesis was rejected. Hence, there is a significant 

moderate positive influence between perceived behavioural control and entrepreneurial 

intention.   

 

4.5.4. Hypothesis 4:  

The fourth hypothesis of the study was as follows: 

H4: There is significant influence between subjective norms and entrepreneurial intention. 

As seen in the correlation analysis results shown in the correlation matrix in Figure 4.3, 

the p-value is 0.72, and so the null hypothesis was rejected. Hence, there is a significant 

influence between subject norms entrepreneurship and entrepreneurial intention.   
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4.5.5. Hypothesis 5: 

The fifth hypothesis of the study was as follows: 

H5: There is a significant influence between personality traits and entrepreneurial 

intention. In the correlation analysis results shown in the correlation matrix in Figure 4.3, 

the p-value is 0.76, and so the null hypothesis was rejected. Hence, there is a significant 

influence between personality traits and entrepreneurial intention.   

 

4.6. Conclusion 

According to the findings of the correlation analysis, there is a statistically significant 

positive influence between entrepreneurial intention and each of the independent 

variables, including attitude toward entrepreneurship, subject norms, perceived behaviour 

control, personality traits, perceived support barriers, and entrepreneurship education. A 

weak positive association between subjective norms and entrepreneurial intent is also 

demonstrated by the regression analysis results, but the influence is statistically 

significant at the 5% level. Moreover, there is a strong positive correlation between 

entrepreneurial intent and perceived behaviour control, which is statistically significant at 

a 5% level. However, the results are not statistically significant because the other 

independent variables perceived support and barriers, as well as entrepreneurship 

education, have a weakly positive influence with entrepreneurial intent. Lastly, the 

independent variable attitude towards entrepreneurship has a weak negative influence 

with entrepreneurial intent and the result is not statistically significant. The results of the 

factors analysis show that three factors emerged out of all the 30 variables in the 

entrepreneurial intention questionnaire, namely, Educational Influence on Entrepreneurial 

Career (EIEC), Entrepreneurial Intentions (EI), and Subjective Norms Influencing 

Entrepreneurial Career (SNIEC). Chapter 5 discusses the results of the data analysis with 

respect to the outlined research objectives.  
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5. DISCUSSION OF RESULTS  

5.1. Introduction 

Chapter 5 presents a discussion of the data analysis results of this project with respect to 

the research objectives. The aim of this study was to investigate the entrepreneurial 

intentions among MBA students at Wits with a focus on the cohorts of 2020 to 2022.  

 

5.2. Discussion pertaining to hypothesis one 

Based on the descriptive statistical analysis results, a significant number of the research 

respondents agreed that they often sacrifice personal comfort to take advantage of 

business opportunities. Intent to start a business and attitude toward starting a business 

are positively statistically significant correlated, as was previously stated based on the 

results of the correlation research. However, the results of the regression analysis 

indicate that there is only a small, non-significant negative association between attitude 

toward entrepreneurship and entrepreneurial intent. 

 

A major contributor to the entrepreneurial intention research was the development of the 

Theory of Planned Behaviour (TPB). The theory of planned behaviour offers a framework 

for analysing an individual's entrepreneurial aim (Ajzen, 1991). The Theory of Planned 

Behaviour (Ajzen, 1991) has proven to be a reliable model of behavioural intention that 

takes into consideration a variety of decision-making processes. Unlike the other theories, 

such as the Theory of Entrepreneurial Event and Institutional Economic Theory, the 

Theory of Planned Behaviour predicts a wide range of behaviours in addition to 

entrepreneurship. Krueger and Carrus (2001) were forerunners in applying Ajzen’s TBP 

in entrepreneurship which yielded results that showed a strong influence in 

entrepreneurial education can influence the perception and intention of students towards 

entrepreneurship. Further to this, Krueger et al. (2001) suggested that education in 

entrepreneurial intention was a better fit to predict entrepreneurial intention as opposed 

to behavioural traits, demographics, or situational factors.  
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The most crucial aspect in action, according to TPB, is a person's goal to finish or not 

perform a deed. Individuals' undertakings are swayed by their beliefs about the 

anticipated results of actual behaviour, and in what way they evaluate the results; be it 

they have backing from people to conduct the action, the motivation to follow through 

these prospects, and whether they are aware of barriers that hinder or permit behaviour, 

together with their supposed power. The best indicator of a person's propensity to act is 

whether or not they are willing to take a calculated risk. Entrepreneurial actions follow 

entrepreneurial intentions, and locus of control is related to willingness (Malebana, 2014). 

 

Behaviour is influenced by a variety of elements, such as economics, psychology, as well 

as other decision-making processes (Isen, 2001). The ability of a person to carry out a 

certain behaviour is referred to as behavioural intention (Ajzen, 1985). A participant's 

attitude reflects their expectations and evaluations of the outcomes of a particular 

behaviour (Ajzen, Madden,1986). Subjective norms relate to a major person or a group 

of people's expectations and attitudes toward the subject. The level of control and 

difficulty with which a certain behaviour is performed is referred to as perceived 

behaviour. On the account of the assumption that the person develops cognisant 

judgements and devices, the core TPB framework is primarily used to investigate the 

effect of mindset, subjective norms, and perceived behavioural control on behavioural 

intention. When a person weighs the apparent benefits of entrepreneurship against the 

risks and uncertainties that come with it, psychological considerations come into play.  

 

5.3. Discussion pertaining to hypothesis two 

The findings of the descriptive statistical analysis demonstrate that the research 

participants believed that business owners have a favourable reputation in society. The 

research participants also concurred that the innovative academic environment motivates 

them to explore ideas for new businesses. Nonetheless, a sizable portion of respondents 

believe that banks are reluctant to extend financing to new businesses. However, a 

sizable portion of respondents believe that the risks associated with starting a business 

are too large.  
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Furthermore, revealed by the correlation study results is a positive statistically significant 

association between perceived environmental support and barriers and entrepreneurial 

intent. Further, the regression analysis results show that there is a weak positive influence 

between perceived environmental support and barriers, and entrepreneurial intent and 

the result is not statistically significant. 

 

Environmental factors can seriously hamper an entrepreneurial venture's ability to 

succeed. According to the Eurobarometer Survey on Entrepreneurship, issues affecting 

more potential European entrepreneurs from launching their enterprises include a 

deficiency of commercial familiarity, difficulty raising seed funds, red tape, a challenging 

economic climate, and an inherent fear of failure. According to Stephen, Urbano, and 

Hemmen (2005), whether they are deciding to start a business depends heavily on 

government support programmes and procedures. Van de Ven (1993) contended that 

research on entrepreneurship that does not consider the environment is weak and 

lacking. 

 

Prior research has shown that social networks, knowledge of the possible company 

industry, and availability of money are important environmental antecedents of 

entrepreneurial intentions (Almer-Jarz & Breitenecker, 2009). According to Luthje and 

Frank (2003), a scholar may be willing to launch a business despite having a low 

propensity for entrepreneurship if he or she believes the conditions are ideal. On the 

contrary, individuals with a good approach toward entrepreneurship could opt against 

starting their own business since they have a dim view of essential environmental 

elements. 

 

5.4. Discussion pertaining to hypothesis three 

Because of the study, a sizable proportion of respondents believe they have the skills 

necessary to seize an opportunity and that they have developed methods for doing so. In 

addition, a sizeable majority of respondents said they were confident in their business-

starting skills and talents and that they would start their own company as soon as a 

chance presented itself.  
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Also, the results of the correlation study demonstrate a statistically significant positive 

influence between locus of control and entrepreneurial intent. A substantial positive 

association between locus of control and entrepreneurial intent is also demonstrated by 

the regression analysis results, which are statistically significant at the 5% level. 

Locus of Control (LOC) is characterised as a relatively persistent proclivity to perceive the 

world in a certain manner, and research has found a substantial influence between LOC 

and entrepreneurial purpose. Persons with an inner LOC view that their own success and 

fate are determined by their own actions and behaviours. These people are more likely 

to be self-sufficient and autonomous, making them better suited for entrepreneurship. 

Persons with external LOC feel that actions are caused by other forces, such as, others' 

power, fate, or the world's complexity, rather than by their own behaviour and actions 

(Yildirim, 2007). 

 

Perceived behavioural control investigates the believed capability of doing a behaviour 

and is linked to self-efficacy (Krueger, Reilly, & Carsrud, 2000). The perceived ease or 

difficulty of becoming a businessman is referred to as PBC (Ajzen, 1991). While a few 

academics have compared PBC to self-efficacy, Ajzen (2002) claims PBS is a broader 

theory that covers the behaviour’s perceived controllability. PBC has a beneficial impact 

on EIs, according to Santos et al. (2016).  

 

Generally speaking, the larger the perceived control, the more optimistic the outlook and 

subjective norm, and the more determined the person should be to carry out the activity 

in issue (Bosnjak, Ajzen, & Schmidt, 2020). The notion of planned behaviour, according 

to Anh and Mai (2013), derives from the numerous aspects of human behaviour that are 

planned and, as a result, prefigured by purpose toward that behaviour. By concentrating 

on both human characteristics and features of social change, the PBC model of 

entrepreneurial intention gives more accurate entrepreneurial intentions than other 

models (Anh & Mai, 2013:4). It is believed that an individual will adopt the most 

appropriate choices to guarantee that positive impacts are obtained, and approach is 

created from beliefs or past experiences regarding entrepreneurial intentions (Ajzen, 

2012).  
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In PBC, individuals generally sense that performance or non-performance of the 

interrogated behaviour is under his or her will. Linan and Chen (2009) claim that PBC is 

more like self-efficacy and the ability to perceive possibility. Douglas (2013) defines self-

efficacy as people’s rulings of their capabilities to arrange and perform courses of action 

needed in achieving chosen types of performances.  

 

5.5. Discussion pertaining to hypothesis four 

On account of the descriptive statistical analysis, the respondents’ closest family and 

people important to them mostly do not think that they should pursue a career as an 

entrepreneur. In addition, the respondents think that institutions discourage students from 

pursuing self-employment options, which makes them less entrepreneurial. Also, a very 

tiny percentage of respondents think that being an entrepreneur is supported by their 

community. Also, the results of the correlation study indicate a statistically significant 

positive association between entrepreneurial intention and subjective norms. A minor 

positive association between subjective norms and entrepreneurial intent is also revealed 

by the regression analysis results, although the finding is statistically significant at a 5% 

level. 

 

When beginning a business and enlisting the support of family and friends, a person's 

subjective norms are measured through their belief system. A social norm encourages 

perceived behavioural control, the desire to launch a firm, and the willingness to become 

an entrepreneur (Hopp & Stephan, 2012). In addition, Ajzen (1991) claims that the 

opinions of major reference groups, such as blood relation, partners, associates, and 

family might impact a person's choice to execute or not undertake specific acts. The 

apparent pressure from society from relatives, peers, or significant others to engage in 

entrepreneurial conduct is referred to as social norms (Ajzen, 1991). People with a strong 

inward self-efficacy (Ajzen, 2002) have a weaker contribution to intention (Kolvereid & 

Isaksen, 2006) than those with a solid action orientation. Social standards and perceived 

behavioural control are related to one another.  
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The impact of subjective norms on entrepreneurial ambitions has changed the level of 

intention from people who view them as role models, such as family, classmates, and 

teachers (Pruett, Shinnar, Toney, Lopis & Fox, 2009). Some think that if a student's family 

owns a business, there is a great likelihood that the student will also develop these traits 

and become a business owner (Pretheeba, 2014:29). According to Buttar (2015), different 

studies have differing opinions regarding the degree of the direct influence of subjective 

standards on entrepreneurial intentions.  

 

5.6. Discussion pertaining to hypothesis five 

The correlation analysis results show that there is a positive statistically significant 

correlation between entrepreneurial intention and perceived personality traits. Further, 

the regression analysis results show that there is a strong positive influence between 

personality traits and entrepreneurial intent and the result is statistically significant at a 

5% level. 

 

In addition, in the factor analysis, the variables of the questionnaire measuring 

entrepreneurial intention load tightly with those measuring personality traits.  

The RC2 component was named Entrepreneurial Intentions (EI) following the factor 

analysis. Factor analysis is based on correlation analysis in which the analyst looks for 

the amount of correlation among the variables (Hastie, Trispirane & Friedman, 2009). The 

more the variables or questions load together, the stronger the correlations between the 

variables within a particular construct, and the better the questionnaire (Everitt & Hothorn, 

2011). Hence, there is a strong correlation between entrepreneurial intention and 

personality traits.  Entrepreneurial intention as a distinct and purposeful choice to start a 

new venture is considered as entrepreneurial intention (Elliott, Mavriplis, & Anis, 2020), 

whereas Thompson (2009) offers that it is a perceived belief by a person that they will 

establish a new business. 

 

A major contributor to the entrepreneurial intention research was the development of the 

Theory of Planned Behaviour (TPB). The theory of planned behaviour offers a framework 

for analysing an individual's entrepreneurial aim (Ajzen, 1991).  
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The Theory of Planned Behaviour (Ajzen, 1991) has proven to be a reliable model of 

behavioural intention that takes into consideration a variety of decision-making 

processes. Unlike the other theories, such as the Theory of Entrepreneurial Event and 

Institutional Economic Theory, the Theory of Planned Behaviour predicts a wide range of 

behaviours in addition to entrepreneurship. 

 

5.7. Conclusion 

Based on the demographic assessment of the respondents, a significant number of the 

research respondents indicated that they wanted career advancement and career 

change, and also skills that could help them to establish their own business. Further, in 

the descriptive statistical analysis results, the respondents hold that the idea is appealing 

of one day starting their own business. The study also revealed that the respondents want  

the freedom to express themselves in their own businesses and that that they would 

rather be their own bosses than have a secure job.  

 

According to the findings of the correlation analysis, there is a statistically significant 

positive influence between entrepreneurial intention and the other variables, including 

attitude toward entrepreneurship, subjective norms, perceived behaviour control, 

perceived support barriers, personality traits, and entrepreneurship education. A weak 

positive association between subjective norms and entrepreneurial intent is also 

demonstrated by the regression analysis results, but the influence is statistically 

significant at the 5% level. Moreover, there is a strong positive correlation between 

entrepreneurial intent and perceived behaviour control, which is statistically significant at 

a 5% level. Next, the other independent variables perceived support and barriers, and 

entrepreneurship education have a weak positive influence with entrepreneurial intent 

and the results are not statistically significant. Lastly, the independent variable attitude 

towards entrepreneurship has a weak negative influence with entrepreneurial intent and 

the result is not statistically significant.  
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As explained by Grigore, Marinescu and Toma (2014:438), entrepreneurship is a 

determined way to start and increase a profit orientated business and can also be 

described as a set of behaviours that contribute to the management of the rationalisation 

of commercial resources and the motive is value for money. Further, Gries (2011:114) 

supports that by acknowledging that entrepreneurship is the means, procedure and being 

clear and on which entrepreneurs use positive opportunities in the market by generating 

and opening new businesses. As a result, entrepreneurship is a creative process in which 

a business owner takes on the responsibility and risk of putting an idea into action. 

 

The establishment of new businesses has been proven to be essential for economic 

growth on a global scale, and the South African government has developed policies to 

support and promote these businesses (Callaghan, 2016:31). Callaghan (2016:32) also 

mentioned the establishment of the Department of Small Business Development in South 

Africa, which strives to improve small enterprises as the engine of economic growth and 

encourage job creation. Kaplan and Warren (2010) further focus on the operational 

process of starting a business by observing the actions that have an impact at various 

stages of the entrepreneurial technique. Hence, entrepreneurship education should be 

encouraged in order to attain sustainable growth of the national economy.   

 

Based on the descriptive statistical analysis results, a significant number of the research 

respondents hold that the MBA curriculum content has impacted on their intention of 

becoming entrepreneurs. Accordingly, they claim to be more creative and innovative, and 

are able to develop business plans and diagnose business performance. Further, the 

respondents hold that they are more able to handle accounting related tasks following 

their MBA education. The findings of the correlation study indicate that there is a 

statistically significant positive influence between entrepreneurial intention and education. 

A weak positive association between entrepreneurial education and entrepreneurial intent 

exists, however it is not statistically significant, according to the results of the regression 

analysis. 
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Entrepreneurial education and its aspects have been described in numerous ways by 

various authors; however, in all the descriptions provided, there are few similarities.  

Entrepreneurship education encompasses all types of information delivery aimed at 

empowering individuals to generate actual wealth in the business arena, hence aiding the 

nation's advancement. According to Bassey and Archibong (2005), the purpose of 

entrepreneurship education is to provide our alumni with capabilities that enable 

allow them to embark in income-generating ventures, regardless of their areas of 

speciality. It is a shift in mindset from job searchers to job producers. 

 

This focuses on helping a person release their entrepreneurship capabilities and this 

grooms a learner’s skills of chasing business goals and having a back-up regarding a 

qualification. South Africans often rely on both public and private institutions to provide 

work; but, due to increased demand, both sectors are increasingly failing to satisfy the 

unemployment rate (Mvula & Tshikovhi, 2014). The extremely low rate of business 

startups among those with university degrees may be a sign that entrepreneurial 

education needs to be improved. Due to these issues, South Africa's entrepreneurial 

growth has lagged (Xavier, 2012). Among the factors contributing to youth unemployment 

are their lack of skills and lack of interest in business management. Those who are 

interested in entrepreneurship might get support from the definition of entrepreneurship 

and entrepreneurial education (Kaijage & Wheeler, 2013). The introduction of commercial 

subjects plays a major role in shaping entrepreneurism among individuals (Anderson, 

Elert & Wennberg, 2015). 

 

Chapter 5 has presented a discussion of the results and outcomes of this study. The 

study's findings indicate that there is a statistically significant positive correlation between 

entrepreneurial intention and the other variables, including attitude toward 

entrepreneurship, subjective norms, perceived behaviour control, perceived support 

barriers, personality traits, and entrepreneurship education. A weak positive association 

between subjective norms and entrepreneurial intent is also demonstrated by the 

regression analysis results, but the influence is statistically significant at the 5% level.  
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Moreover, there is a strong positive correlation between entrepreneurial intent and 

perceived behaviour control, which is statistically significant at a 5% level. Next, the other 

independent variables perceived support and barriers, and entrepreneurship education 

have a weak positive influence with entrepreneurial intent and the results are not 

statistically significant. Lastly, the independent variable attitude towards entrepreneurship 

has a weak negative influence with entrepreneurial intent and the result is not statistically 

significant. Chapter 6 presents the conclusions and recommendations of this study. 

 

6. CONCLUSIONS AND RECOMMENDATIONS 

6.1.  Conclusion 

This chapter completes and provides recommendations on determining entrepreneurial 

intent among WBS MBA students post-Covid in South Africa. Based on the findings, there 

is a weak positive influence between entrepreneurial intention and subjective norms 

among WBS MBA students post-Covid in South Africa. However, this result is statistically 

significant at a 5% level. In addition, there is a strong positive influence between 

entrepreneurial intention and perceived behaviour control among WBS MBA students 

post-Covid in South Africa. This result is statistically significant at a 5% level. Further, 

there is a weak positive influence between entrepreneurial intention and attitude towards 

entrepreneurship among WBS MBA students post-Covid in South Africa and this result is 

not statistically significant. Next, there is a weak positive influence between 

entrepreneurial intention and entrepreneurship education among WBS MBA students 

post-Covid in South Africa and this result is not statistically significant. Lastly, there is a 

weak positive influence between entrepreneurial intention and personality traits among 

WBS MBA students post-Covid in South Africa and this result is not statistically 

significant. The following sections present the recommendations, evaluation of the study, 

and orientation for further studies. 
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6.2. Recommendations 

Based on the findings of this research, the appending recommendations on enhancing 

entrepreneurial intention among WBS MBA students post-Covid in South Africa can be 

made: 

 Continually review and enrich the MBA curriculum and other entrepreneurial 

education curricula to orientate learners towards entrepreneurial careers.  

 Continually provide support system such as incubator hubs, and start-up funding 

to MBA students to facilitate learners taking up entrepreneurial careers. 

 Continually ensure making bank funding available to start-ups firms, and  

 Continually organise competitions on winning new venture business ideas with 

significant prize money to serve as seed money for start-ups.  

 

6.3. Orientation for further studies 

The subsequent path could be used for further studies: 

To determine entrepreneurial intention among WBS MBA students post-Covid in South 

Africa and compare results with another WBS cohort not registered specifically for the 

MBA within the same year, in order to compare the various variables between the two 

study disciplines. To determine EI at intervals with the same cohort, i.e. before WBS MBA 

cohorts embark in the MBA studies; after completing year one of the studies and at 

graduating; and a few years after graduating, to determine whether entrepreneurial 

venture was perused.  
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8. APPENDIX ONE PILOT QUESTIONNAIRE CONSET LETTER 

Dear Participants 

 

I am a Master of Business Administration student at the University of Witwatersrand. As part of my 

studies, I am conducting research titled "Entrepreneurial Intent in MBA students at Wits Business School 

post COVID-19". 

 

In order to get data for the study, I am asking for current and past MBA students from WBS to 

voluntarily participate in an online survey that should take approximately 10 minutes of your time. 

 

Responses will be completely confidential and anonymous and information provided by you will be used 

for research purposes only.  Please note that by submitting the completed questionnaire your 

agreement to participation in the research is assumed.  

 

Should you have any queries or comments regarding this survey, you are welcome to contact me or the 

project supervisor at the emails given below. 

Survey link; https://wits.eu.qualtrics.com/jfe/form/SV_74kZPCup4WANisK 

 

Best regards, 

Vuyo Sandisele Nqoko Email: 1285554@students.wits.ac.za 

 

Supervisor: Dr Msimango-Galawe  Email: jabulile.msimango-galawe@wits.ac.za 

o Yes, I consent  (1)  

o No, I do not consent  (2)  
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9. APPENDIX TWO QUESTIONNAIRE  

 

Q1 What is your age group? 

o Below 25  (1)  

o 25-30  (2)  

o 31-35  (3)  

o 36-40  (4)  

o 41-45  (5)  

o 45- above  (6)  
 

Q2 Select Gender 

o Male  (1)  

o Female  (2)  

o Non-binary / third gender  (3)  

o Prefer not to say  (4)  
 

Q3 Ethic group 

o Black African  (1)  

o Indian  (2)  

o Coloured  (3)  

o Asian  (4)  

o White  (5)  

o Other  (6)  
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Q4 Highest level of education 

o PhD  (1)  

o Masters  (2)  

o Honours  (3)  

o Bachelors  (4)  

o Senior Certificate  (5)  
 

Q5 Please confirm which year of the Wits Business School MBA you are currently registered for 

o MBA 1st year  (1)  

o MBA Final year  (2)  

o MBA Graduate and Year  (3) __________________________________________________ 
 

Q6 Why did you opt to study the MBA? 

o Career advancement  (1)  

o To gain skills in order to venture into entrepreneurship  (2)  

o Develop a strong professional network  (3)  

o Credibility and recognition  (4)  

o Career change  (5)  

o other please elaborate  (6) __________________________________________________ 
 

End of Block: Demographics 
 

Start of Block: Instructions for Entrepreneurial Intent/Education Questionnaire 
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Q20 The purpose of this questionnaire is to assess your entrepreneurial intention and factors that would 

influence your intention. The grading scale is from 1 - 7 with (1) being strongly disagree to (7) being 

strongly agree.  

 

1  I have always worked hard in order to be among the best in my field. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

2 I believe that concrete results are necessary in order to judge business success. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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3 I spend a considerable amount of time making the organisation I belong to function better. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

4 I believe that the authority I have in business is due to mainly my expertise in a certain area. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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5 I often sacrifice personal comfort in order to take advantage of business opportunities. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

6 Entrepreneurs have a positive image within society. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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7 The creative university atmosphere inspires me to develop ideas of new business. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

8 The experience and knowledge I gained stimulate me to become an entrepreneur. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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9 Banks do not readily  give credit to start-up companies. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

10 The risks involved in setting up a business are too high. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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11 I think I possess the required qualities to implement an opportunity. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

12 I develop strategies to detect opportunities. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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13 I will create my own business once an opportunity is detected. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

14 I am confident of my skills and abilities to start a business. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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15 If I do not succeed on a task, I tend to give up. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

16 I will choose a career as an entrepreneur. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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17 I will choose a career as an employee in a company or organisation. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

18 The idea is appealing of one day starting your own business. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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19 I want the freedom to express myself in my own business. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

20 I would rather be my own boss than have a secure job. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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21 I believe that my closest family thinks that I should pursue a career as an entrepreneur. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

22 I believe that my closest friends think that I should pursue a career as an entrepreneur. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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23 I believe that people who are important to me, think that is should pursue a career as an 

entrepreneur.  

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

24 In my University, students are actively encouraged to pursue self-employment opportunities. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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25 The community in which I live supports the idea of being an entrepreneur. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

26 I have the knowledge to be creative and innovative in starting a business. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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27 I have had adequate training on how to develop a business plan. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7) 
28 I have had adequate training on how to diagnose business performance. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
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29 I have had adequate training on how to do business accounts. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

30 My degree has prepared me well for an entrepreneurial career. 

o Strongly disagree  (1)  

o Disagree  (2)  

o Somewhat disagree  (3)  

o Neither agree nor disagree  (4)  

o Somewhat agree  (5)  

o Agree  (6)  

o Strongly agree  (7)  
 

End of Block: Instructions for Entrepreneurial Intent/Education Questionnaire 
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10. APPENDIX THREE CONSISTENCY MATRIX  

Determining entrepreneurial intent among WBS MBA students post-Covid . 

Objectives Literature Review Hypotheses   
Research 

questions 

Variables 

(Dependent & 

Independent) 

Data Analysis 

To determine the 

influence of attitude 

towards 

entrepreneurship on 

entrepreneurial 

intentions. 

(Ajzen,1991) 

(Autio, & Keeley, & 

Klofsten, & Parker, & 

Hay, 2001) 

(Elliott, Mavriplis, & 

Anis, 2020) 

(Krueger & Brazel, 

1994) 

(Shapero&Sokol,1982)  

There is a 

significant 

influence 

between attitudes 

towards 

entrepreneurship 

and 

entrepreneurial 

intention 

How do the 

attitudes of the 

WBS MBA 

cohort influence 

entrepreneurial 

intentions? 

DV 

=Entrepreneurial 

intention                               

IV=  Attitude 

towards 

entrepreneurship 

Multiple Linear 

Regression   

To determine the 

influence of perceived 

environmental 

support on 

entrepreneurial intent. 

(Ajzen & 

Fishbein1980) 

(Isen, 2001) 

(Ajzen, Madden,1986) 

(Bosnjak, Ajzen, & 

Schmidt, 2020). 

(Turker, 2009). 

(Herdjiono, Puspa & 

Maulany, 2017).  

 There is 

significant 

influence 

between 

perceived 

environmental 

support and 

entrepreneurial 

intention. 

To what extent 

does perceived 

environmental 

support affect 

entrepreneurial 

intent? 

DV 

=Entrepreneurial 

intention                             

IV= Perceived 

environnemental 

support 

 

                                      

Multiple Linear 

Regression   

To determine the 

influence of perceived 

behavioural control 

on entrepreneurial 

intent . 

(Ajzen, 1991),   

(Santos, Roomi, Linan, 

2016),  

(Stephen, Urbano, & 

Hemmen, 2005). 

 There is 

significant 

influence 

between 

perceived 

behaviour control 

and 

entrepreneurial 

intention.  

What is the 

influence 

between 

entrepreneurial 

intent and 

perceived 

behavioural 

control? 

    DV 

=Entrepreneurial 

intention  

IV= Perceived 

locus of control 

Multiple Linear 

Regression   
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To determine the 

influence of subjective 

norm on  

entrepreneurial intent 

(Lestari & Susetyo, 

2014),  

(Hopp & Stephan, 

2012),  

(Ajzen, 1991),  

(Ajzen, 2002), 

(Kolvereid & Isaksen, 

2006),  

(Pruett, Shinnar, 

Toney, Lopis, & Fox, 

2009),  

(Pretheeba, 2014), 

(Buttar, 2015),  

(Linan & Chen, 2009).      

There is 

significant 

influence 

between 

subjective norms 

and 

entrepreneurial 

intention.  

What is the 

influence 

between 

subjective norm 

of the WBS 

MBA cohort 

entrepreneurial 

intent? 

DV 

=Entrepreneurial 

intention 

IV= Subjective 

norms  

Multiple Linear 

Regression   

To determine the 

influence of 

personality traits on 

entrepreneurial intent. 

(Yildirim, 2007),  

(Krueger, Reilly, & 

Carsrud, 2000),  

(Ajzen, 1991),  

(Bosnjak, Ajzen, & 

Schmidt, 2020),  

(Anh & Mai, 2013), 

(Douglas, 2013),  

(Degeorge & Fayolle, 

2008), (Linan & Chen, 

2009),  

(Uygun & Kasimoglu 

2013).  

There is 

significant 

influence 

between 

personality traits 

and 

entrepreneurial 

intention.  

To what extent 

does locus of 

control affect 

entrepreneurial 

intent? 

DV 

=Entrepreneurial 

intention  

IV= Perceived 

locus of control                            

Multiple Linear 

Regression   

 

 


