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Abstract 

 

Regarding magazines as a significant source of data explicating the performances of social 

factors such as gender, race, and class amongst others, this study explored the discursive 

constructions of nationality and culture on the homepage of four multinational magazine 

websites. Arguing for the recognition of nationality and culture as significant social 

characteristics of identity.  

 

Based on a review of the literature, this study collected screenshots of the homepage of 

, and Vogue magazine websites. The screenshots were 

then analysed using multimodal critical discourse analysis (MCDA) focusing on the 

manifestations of nationality and culture  

 

A mixed-method social constructionist research paradigm demonstrated that aspects of 

identity represented across the magazine websites including nationality and culture were 

consistently enclosed in discourses of beautification fuelled by capitalist practices. Revealing 

that capitalism ultimately determines the regulatory standards of society. This study was 

however limited to geographical regions wherein English editions were published.    

 
 

 

 

 

 

 

 

 

 

 


