
INTERACTIVE LANDSCAPING A Business Development Hub for Hybrid Professionals



2   |       

TITLE:   INTERACTIVE LANDSCAPING _A BUSINESS DEVELOPMENT 
                                                    HUB FOR  HYBRID PROSSESSIONALS

   Nomusa Vimbainashe Ndlovu - Master of Architecture (Professional)  
   2010

Supervised by:  Christos Daskalakos , Department of Architecture 
   and Planning



| 3

Thesis submiƩ ed to the School of Architecture and Planning, 
University of the Witwatersrand, Johannesburg, in parƟ al 

fulfi lment of the requirements for the degree of
Master of Architecture (professional)

2010

© Copyright by
Nomusa Ndlovu

2010



4   |       

DECLARATION

I, Nomusa Ndlovu 0413885R, am a student registered 
for the course Master
of Architecture [Professional] in the year 2010. I hereby 
declare the following:

I am aware that plagiarism (the use of someone else’s 
work without permission and/or without acknowledg-
ing the original sources] is wrong. I confi rm that the 
work submiƩ ed for assessment for the above course is 
my own unaided work except where I have stated ex-
plicitly otherwise. I have followed the required conven-
Ɵ ons in referencing thoughts, ideas, and visual
materials of others. For this purpose, I have referred to 
the Graduate School of Engineering and the Built Envi-
ronment style guide. I understand that the University of 
the Witwatersrand may take disciplinary acƟ on against 
me if there is a belief that this is not my unaided work 
or that I have failed to acknowledge the source of the 
ideas or words in my in my own work.

_____________________
Nomusa Ndlovu
26 October 2010



| 5

ACKNOWLEDGEMENTS

This thesis is dedicated to Zimbabwe; it represents the 
hope in my heart for the prosperity of the naƟ on and an 
admiraƟ on of the resilience of my people. It is a hope that 
will become a reality in Ɵ me.

I thank the Lord God Almighty for His inspiraƟ on,  guid-
ance and faithfulness throughout the year. It is through 
Him that I live breath and have all my being.

Special thanks to my supervisor Christos Daskalakos 
whose insight, knowledge and encouragement has 
pushed me to my train of thought for clarity throughout 
the year.

Thank-you to Lone Poulsen, Richard BeaƟ e and Sarah Cal-
burn whose input has been invaluable to my thesis. 

Mom and dad, thank you for the love, prayers, sacrifi ces 
and support that you have given me throughout the 
years. Your belief in me has kept me going. 

Inno my love, thank you for being a supporƟ ng pillar dur-
ing this Ɵ me, and for your never ceasing words of encour-
agement. 

Lastly I thank my family  and studio mates for keeping me 
sane and grounded throughout the year.



6   |       



| 7

Designing a building from the inside out is done by “Discovering the kinds of places people need for themselves for 
their emoƟ onal selves to grow and develop and feel safe, for relaƟ onships to funcƟ on eff ecƟ vely.” (Franck, Lepori 
2007:98) It is about an internal process of architectural design rather than an external one. Peter Zumthor achieves 
this in the Thermal Bath Vals when he used ‘the ritual of Bathing’ as a sƟ mulus for design. He took account of the 
“body’s needs in space, sounds, temperature, that were required at diff erent moments of the design. His exploraƟ ons 
were independent of rigid form but right from the beginning there was a feeling of a silent world inside the mountain.

In a similar way the design of the Business Development Hub in Zimbabwe resulted from the study and mapping of the 
‘rituals’ of the professional’s routes within the facility. The process together with the conducted research was about 
discovering how architecture can provide environments that aid in professional improvement and through faciliƟ es 
and exposure reintegrate the Hybrid professional back into the economy by playing a large role in supporƟ ng profes-
sionals in their business venture. My research has lead me to the conclusion that because of the nature in which hybrid 
professionals conduct their business ventures, what is needed is an architecture that intensifi es interacƟ on between 
professionals and provides them with a plaƞ orm upon which formal, informal and spontaneous exchange can take 
place between professionals. The challenge is to design the buildings’ internal fabric to conƟ nually act as a sƟ mulator 
for heightened chance encounters and interacƟ on. 

ABSTRACT
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This thesis advocates for a more defi ned relaƟ onship 
between the design of space and the recogniƟ on of the 
psychological needs of the human being in architecture. 
It seeks to diff er from the noƟ on that architecture that 
seeks such a strong relaƟ onship with the psychological 
is only relevant for programs that deal with spaces of 
sanctuary, trauma, healing, capƟ vity and residency. Its 
objecƟ ve is to reveal the necessity of prioriƟ zing psycho-
logical needs in all architectural types. Placing priority 
on the psychological is relevant because architecture is 
inhabited by ‘people’ all of who have psychological needs 
that can be catered to through the conscious manipula-
Ɵ on of spaƟ al design.This type of  architecture has been 
referred to as Phenomenological Architecture. Architects 
who have advocated for this type of design and have been 
successful are Peter Zumthor, Louis Khan, Steven Holl, 
Tadao Ando, Frank Lloyd Wright and Alvar Alto. ChrisƟ an 
Norberg-Schulz was an architect whose theories were 
characterised by a ‘subtle shiŌ  from the analyƟ cal and 
psychological concerns in his earlier wriƟ ngs to the issue 
of the phenomenology of space’ (wikipedia). Phenom-
enological architecture is one that tries by all means ‘to 
respond to human percepƟ on, memory, imaginaƟ on, 
desire, social acƟ vity and bodily awareness.’

The architectural type of the ‘work place ‘ or offi  ce space 
will be  used as a specimen to  illustrate the ways in which 

INTRODUCTION

architectural space can be designed with the  acknowl-
edgement of  the underlying psychologies related to the 
individual for whom the space is intended for. The work 
place is a space that has come a long way in terms of 
planning, use and design. The work place typically has a 
legacy of anonymous looking, automated and over engi-
neered workplaces over the past couple of decades. Of-
fi ce space was infl exible, isolaƟ ng and many a Ɵ mes had 
undertones of command and control which was related 
to the ‘ScienƟ fi c Labour Management Theory of Fredrick 
Winslow Taylor. “ScienƟ fi c management” was a pro-
cess of raƟ onalizaƟ on that consisted of four basic steps. 
Nevertheless in recent years the work place has seen a 
shiŌ  in its approach to offi  ce design that is more related 
to company branding, creaƟ ng an offi  ce experience that 
makes for a beƩ er working and social environment. Over-
all offi  ce architecture has made signifi cant adjustments 
in the workplace. It has moved in necessary direcƟ ons in 
providing opƟ mal work space to this ‘architectural type’ 
which is highly complex and deals with changing indus-
tries, technologies, prioriƟ es and market drivers. Never-
theless beneath all these design factors lies one constant, 
which is the presence of human life in each instance.

 In Zimbabwe the operaƟ on and procedures in the work 
place have been informally redefi ned due to the poliƟ cal 
and economic instability of the country. The imbalance 
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of the socioeconomic norms in the country has caused a 
psychological shiŌ  in entrepreneurship. In most cases the 
decision to start a new business is not conceptual but is 
more oŌ en than not forced on individuals as a method 
of survival. The way in which businesses are started and 
operated in Zimbabwe calls for the reinvenƟ on of the 
‘work place’ under the inspiraƟ on of the “entrepreneur-
ial spirit’ of its context. Thus the task of this thesis is to 
help generate, house and facilitate the entrepreneurial 
spirit of the society through the provision of a space that 
encourages business(entrepreneurial) interacƟ on as well 
as informaƟ on absorbency and exchange. The Business 
InformaƟ on and InteracƟ on HUB (BII Hub) will be used by 
entrepreneurs to gain access to the formal economy, grow  
their customer base and networking opportuniƟ es as well 
as acquire knowledge surrounding their business interests 
through receiving training and informaƟ on specifi cally 
engineered for  their  breed of business.

The built space will be provided under the narraƟ ve of 
the place, society and history surrounding the group of 
individuals that will make use of this BII Hub.The building 
should funcƟ on much like a hetertopia.A heterotopia be-
ing a single real space that has a diversity of spaces, inhab-
itants and funcƟ on. It should represent the society/special 
colony of people operaƟ ng in the same rhythm, custom 
duƟ es and have similar aims and goals. The central point 
of reference for the building design will be that of the psy-
chological needs of the individual. By doing so, one hopes 
to come up with a space that is unique to the Zimbabwean 
seƫ  ng because the design process has had a commitment 

to the psychological needs and concerns of the entrepre-
neurs of concern. 

As Zimbabwe’s economy needs to be rebuilt and strength-
ened, the role of this business interacƟ on and informa-
Ɵ on hub will be to help to increase the economy’s stabil-
ity through the growth of small businesses. This help will 
come from providing a plaƞ orm that provides training, in-
formaƟ on transfer and exchange as well as entrepreneurial 
interacƟ on to aid in the growth of business ventures. By so 
doing contribuƟ ng to the ‘Short Term Emergency Recovery 
Programme’ that has been proposed by the ConfederaƟ on 
of Zimbabwean Industries.

This strategy of economic growth comes from the reali-
saƟ on that  with economic strife and instability came a 
paradigm shiŌ  in the ways in which business is done and 
the way in which the work place operates. Therefore an 
architectural response is needed that reinvents the of-
fi ce space by realising the mutated needs of the society 
with regards to business operaƟ ons. An architecture that 
fulfi lls the deepest needs of new age of entrepreneurs, 
spaces that are not merely ‘boxes’ of offi  ce space but 
spaces that provide for the nomadic, interacƟ ve and solo 
nature of entrepreneurs in Zimbabwe.
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ARCHITECTURAL PRIORITIES

“I see the task of architecture as the defence of the authenticity of human ex-
perience” Juhani Pallasmaa, Encounters
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ARCHITECTURAL PRIORITIES

not been experienƟ ally planned? Is it saƟ sfying the hu-
man body? Does architecture address the needs of the 
psyche? And does architecture ever begin by enclosing 
space from a psychological perspecƟ ve of needs? 

The body in space, building or architecture experi-
ences something, be it visual, tacƟ le, or psychological. 
This experience comes about because   ‘The body is 
recepƟ ve to the cues the environment presents,” the 
body senses how open a space is and makes deci-
sions on how inƟ mate a space is for inhabitaƟ on and 
engagement. (Franck, Lepori 2007) As designers we 
can lead ourselves into thinking that our pen to paper 
marks have no heavy consequences on the occupants 
that inhabit our buildings but we would be mistaken. 
The experiences that are experienced by occupant 
might not have been planned or foreseen by the de-
signer but nonetheless they sƟ ll occur. If designed and 
considered carefully, spaces could not only encour-
age ways of occupying and aƫ  tudes but also enhance 
parƟ cular experiences. It could forcefully discourage 
others by evoking certain memories and psychologi-
cal disturbances. (Franck, Lepori 2007:51 & 52) In 
this light, design can be seen or viewed as a delicate 
and fragile thing as it has the power to aff ect human 
psychology.

WHAT ARCHITECTS DO...
As architects we tend to focus in on the design of form 
and the manipulaƟ on of materials, we place high value 
on appearance and aestheƟ cs (and rightly so). We 
represent our ideas in drawings and models, which are 
physical objects that are meant to be seen and not oc-
cupied. Because of this we seem to adopt the tenden-
cy of being outside our buildings – the posiƟ on of the 
maker and spectator and we never seem to assume 
the posiƟ on of occupant. (Franck, Lepori 2007:21-22) 
Architecture has become a visual profession; it has 
been objecƟ fi ed and has become concerned with the 
manipulaƟ on of form and materiality. Nevertheless 
when we look at the origins of architecture we fi nd 
that what began as the enclosure of space originated 
from the basic needs and requirements of the human 
body:- ‘First there is a human acƟ vity then the need 
for a place that supports that acƟ vity. Therefore the 
paƩ erns of human acƟ ons already begin to organize 
space before any structure has been built.’ (Franck, 
Lepori 2007:21-22) Architecture is essenƟ ally a profes-
sion that follows and gives form to the paƩ erns of hu-
man acƟ vity. With this realizaƟ on in mind the quesƟ on 
to pose is “Is architecture sƟ ll prioriƟ zing the human 
body in design as suggested in its origins? Or has it 
been objecƟ fi ed to such an extent that it has become 
separated from the human experience because it has 
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ARCHITECTURE’S HIERARCHIES
I am of the opinion that in architecture we have in 
great depth explored and met architecture’s lower 
level needs which include the design of shelter, form, 
and aestheƟ cs. Therefore since these needs have 
been explored extensively one must begin to regard 
them as a given for architecture. The unsaƟ sfi ed or 
unexplored need for phenomenological and sensory 
space is therefore the next need (in the hierarchy of 
architectural space design) that requires a rigorous 
commitment by designers and architects. This need 
must be met in order that we may have an architec-
ture that aside from the visual and the tacƟ le begins 
to deal with the realm of spaƟ al programming and 
experienƟ al condiƟ oning which considers the human 
psychology. “An architectural work is not experienced 
as a collecƟ on of isolated visual pictures, but in its full 
material and spiritual presence. A work of architecture 
incorporates both physical and mental structures.” 
(Pallasmaa 1994:30)  Because we spend our lives in-
side or in close proximity to buildings, phenomenologi-
cal architecture is of importance as it has a vital role to 
play in the realisaƟ on of each individuals’ spaƟ al intel-
ligence. “Through our paƩ erns of inhabitaƟ on, space 
becomes a kind of possession; each of us is centred 
in an invisible but nonetheless signifi cant ‘personal 
space” (Franck, Lepori 2007:51 & 52) hence architec-
ture must begin to prioriƟ ze all senses so that it brings 
improvements to the well-being of its occupants. 

In any circumstance if all senses are not given equal 
priority there begins to be an imbalance in the way in 
which we view or perceive the world around us. This is 
why it is important to try by all means to prioriƟ ze all 
senses in architecture. Pallasmaa saw this imbalance 
and stated that “The inhumanity of contemporary 
architecture and ciƟ es can be understood as the con-
sequence of an imbalance in our sensory system. The 
growing experiences of alienaƟ on, detachment and 

SPATIAL INTELLIGENCE 
Phenomenological architecture is about the conscious 
manipulaƟ on of space to improve or control psycho-
logical well-being. It involves the mastering of our 
spaƟ al intelligence. SpaƟ al intelligence is the ability 
to comprehend three-dimensional images and shapes 
and fi nding meaning in them. It involves interpret-
ing dimensions of space that cannot be seen. Burkot 
(2003).  Leon van Schaick(2008:14) explains spaƟ al 
intelligence as a spaƟ al awareness that we have that 
evolves conƟ nuously as we experience life. If we 
understood this beƩ er, perhaps we would recast the 
basis of architectural knowledge so that the profession 
would become acutely aware of the architectural abil-
ity to think spaƟ ally and create space that awakens the 
spaƟ al intelligence of clients and users.

MASLOW’S HIERARCHY OF NEEDS
Abraham Maslow proposed a theory in his paper 
called ‘A Theory of Human MoƟ vaƟ on’ published in 
1943. The theory ,beƩ er known as Maslow’s hierarchy 
of needs, states that there is a hierarchy of needs that 
is required to be fulfi lled in human psychology and 
it suggests that people are moƟ vated to fulfi l their 
defi cit needs before moving on to being needs. These 
are summarised in the pyramid shown in fi gure 1. 
Maslows heirachy  states that only unsaƟ sfi ed needs 
are moƟ vators for development,w  meaning that 
before one can move onto the next stage of develop-
ment the defi cit needs must fi rst be met. 
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solitude in the technological world today, for instance 
may be related with certain pathology of the senses.” 
(Pallasmaa 1994:9)   Therefore if we as architects con-
Ɵ nue to place prime or sole importance on the visual 
senses instead of valuing the psyche there might be 
unknown psychological ramifi caƟ ons for our acƟ ons. 
“The dominance of the eye and the suppression of the 
other senses tend to push us into isolaƟ on, detach-
ment and exteriority. The ‘Art of the Eye’ has certainly 
produced imposing the thought- provoking structures, 
but it has not rooted humanity in the world.”  (Pal-
lasmaa 1994:9) I understand Pallasmaa to be saying 
that a purely visual architecture does not answer and 
give hope to any of the psychological baƩ les that we 
go through as human beings. Although important, the 
visual is not enough to give an individual’s life some 
meaning. Nevertheless it is important to note that 
although Pallasmaa states that the imbalance of our 
sensory sƟ mulaƟ on is detrimental to our humanity he 
is by no means excluding the visual as a key aspect to 
our experiences.

To fi nally drive the point home Pallasmaa points out 
that “Modernist design has housed the intellect and 
the eye but has leŌ  out the body and the other senses 
as well as our memories and dreams homeless” (Pal-
lasmaa 1994:9). This statement reveals the modernist 
design as troubling and acknowledges the fact that on 
occasion it excludes other layers of design that have 
the potenƟ al to create meaning in architecture. “The 
current over emphasis on the intellectual and concep-
tual dimensions of architecture further contributes 
to the disappearance  of the  physical, sensual and 
embodied essence of architecture….This reducƟ ve 
focus (on the visual) gives rise to a sense of Architec-
tural auƟ sm” ”( Pallasmaa 1994:9 ) In order to avoid 
such occurrences, architectural design must embark 
on focusing on the psychological aspects of design. 
Architecture “does not simply suggest movement; it 
frequently choreographs it, encouraging us to move in 

parƟ cular ways adopƟ ng parƟ cular posiƟ ons some-
Ɵ mes quite insistently” (Franck & Lepori (2007:56)…
In the same way, when thought of architecture can 
choreograph ones’s state of mind through the mood 
of building ambience and proporƟ on and purpose. 
Thereby making our bodies react both consciously and 
subconsciously to our surroundings and therefore to 
architectural decision making. Hence as designers it 
is important for us to pay parƟ cular aƩ enƟ on to the 
decisions that we make whist designing space.

The essence of Phenomenological Architecture is 
captured by the words of Teresa Howard “Being an 
architect for me was not what I subsequently learned 
it is for other people, a kind of sculpture, or a kind of 
art. It was very much about providing, or discovering, 
the kinds of places people need for themselves, for 
their emoƟ onal selves to grow and develop and feel 
safe, for relaƟ onships to funcƟ on eff ecƟ vely.” (Franck, 
Lepori 2007:98) “The task of art and architecture in 
general is to reconstruct the experience of an undif-
ferenƟ ated interior world, in which we are not mere 
spectators but to which we inseparably belong” hence 
there is a need for a psychological connecƟ on to the 
world and our surroundings.

Although phenomenological architecture is normally 
associated with programmes directed to those that 
have suff ered psychological trauma and spaces of 
healing, the objecƟ ve of this thesis is to show that 
phenomenological architecture is relevant and nec-
essary for all types of architecture and programmes 
with the sample architectural type being offi  ce/work 
architecture.
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In the simplest language the building will be with pro-
vide a built program that in its essence begins to fulfi l 
the social and economic needs of a society by under-
standing that there is a relaƟ onship between the social 
and economic that can be harnessed to reap posiƟ ve 
results. ‘What defi nes a local economy’s potenƟ al for 
growth is not the level of unemployment but its capac-
ity to transform itself.’ Matsoso (1996:28) It is a busi-
ness interacƟ on and informaƟ on plaƞ orm that looks 
to redefi ne the work place by modifying it to suit the 
nature of  businesses taking place in Harare  today by 
providing an architectural response to the hardships 
that people have endured to arrive at a certain  point 
in their lives. In eff ect giving the society a building that 
fulfi ls both the economic and psychological needs of 
the individuals.

INDIVIDUALS IN THE SOCIETY
One of the key aspects of this project is that it is con-
nected to the mission aiding in the stabilizaƟ on of 
the economy through the improvement and advance-
ment of singular individuals. The programme seeks to 
give stability to individuals in a society by delivering 
resources that lead to the advancement of the indi-
vidual. In its simplest terms trying to create the ripple 
eff ect. (Spread of consequences: a spreading series 
of eff ects or consequences caused by a single event. 
from MicrosoŌ Word English DicƟ onary) The fulfi lment 
of the individuals needs is guided by principles set in 
Maslow’s hierarchy of needs. The concept behind this 
program is ulƟ mately to improve the economic stand 
point of Zimbabwe and its ciƟ zens through aiding 
individuals in the society who have businesses that 
they are running which have greater potenƟ al than 
is realised so that these businesses become major 
businesses that are open to the market and eventually 
begin to provide jobs for the community at large. 

vv  Inividual in societys if developed in the  correct way can lead to the 
development of society as a whole
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“A man dwells when he can orientate himself within and identify himself with 
an environment, or in short, when he can experience the environment as 
meaningful.”  Christian Norberg-Schulz

PHENOMENOLOGICAL 

ARCHITECTURE 

_defi ned
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PHENONENOLOGICAL ARCHITECTURE

and events as they are perceived or understood in hu-
man consciousness and not of anything independent of 
human consciousness.
Basically, phenomenology studies the structure of 
various types of experience ranging from percepƟ on, 
thought, memory, imaginaƟ on, emoƟ on, desire, and 
voliƟ on to bodily awareness, embodied acƟ on, and 
social acƟ vity, including linguisƟ c acƟ vity.(‘Phenomenol-
ogy’ Smith 2008)
Thus when one speaks of phenomenological architec-
ture one speaks of architecture that tries by all means 
to respond to human percepƟ on, memory, imaginaƟ on, 
desire social acƟ vity and bodily awareness. 

The common thread that runs through all of humanity 
is our senses; therefore architecture should enhance 
our appreciaƟ on of sensual phenomena. This sens-
ing occurs and is heightened when our bodies move 
through space. it is an experience that is brought 
about through lighƟ ng, materiality, proporƟ ons, 
seasons,colour orientaƟ on, temperature, sound and 
smell.
To fully understand what phenomenological archi-
tecture is we need to fi rst understand the concept of 
phenomenology.
Phenomenology - A philosophy or method of inquiry 
based on the premise that reality consists of objects 

h t t p : / / w w w . c o r e . f o r m - u l a .
com/2009/02/26/generaƟ ve-disrupƟ ons/

The undulaƟ ng rows of skylight apertures 
respond to the sun’s seasonal and daily 
cycles to produce internal spaces whose 
character fl actuates in Ɵ me.The offi  ce un-
dergoes a phenomenological change in its 
environmental qualiƟ es and performance 
as light defi nes the space

Kengo Kuma  hƩ p://artkrush.com/157833GeneraƟ ve DisrupƟ ons: Jerome Hord, Anthony morin 
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Precedent studies

“…the view that architecture represents a means to 
give man an “existenƟ al foothold”. My main aim is 
therefore to invesƟ gate the Psychic implicaƟ ons of 
Architecture rather than its pracƟ cal side, although I 
certainly admit that there exists an interrelaƟ onship 
between the two aspects…Environment infl uences 
human beings, and this implies that the purpose of 
architecture transcends the defi niƟ on given by early 
funcƟ onalism.” (Norberg-Schulz 1984:5)

The following precedent studies are that of architects 
that have taken the idea of phenomenological archi-
tecture to architectural types that are not typical to 
healing restoraƟ on trauma and sanctuary. The archi-
tects that i will be exploring will be Peter Zumthor and 
Louis Khan.

 Christian Norberg-Schulz  www.
aho.no
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“Architecture has its own realm. It has a special physi-
cal relaƟ onship with life. I do no t think of it primarily  
as either a message or a symbol, but as an envelope  
and background for life which goes on in and around it 
, a sensiƟ ve container for the rhythms of footsteps on 
the fl oor, for the concentraƟ on of work, for the silence 
of sleep”  (Zumthor 1998:13).

Here Zumthor is staƟ ng that although he values the 
phenomenological he sƟ ll views all other necessiƟ es 
in architecture as crucial. Thus what he is implying is 
that when one moves to this kind of architecture they 
are not dropping other tradiƟ onally trained aƩ ributes 
of architectural realm but are in-fact heightening their 
architectural experience by adding this new realm of 
human consciousness.

PETER ZUMTHOR (1943- )

Peter Zumthor                             hƩ p://archide.wordpress.com

Thermal Bath Vals, Graubünden
Switzerland

www.chicago.metromix.com
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THERMAL BATH VALS

Zumthor’s approach to the design of the bath vals 
shows how his approach  in design did not begin by 
programming the spaces but instead began at the  
“ritual of bathing”  which is the  centre of the way the 
human being is interacƟ ng in that parƟ cuar space, 
their needs, the sound the temperatures required 
at diff erent moments of the design. From my under-
standing the strength of this design is that he made 
space that gave the body in space a ‘presence’ and 
heightening sense of being.

 “The design process was a playful but paƟ ent process 
of exploraƟ on independent of rigid formal model. 
Right from the start, there was a feeling for the mysƟ -
cal nature of a world of stone inside the mountain, for 
darkness and light, for the refl ecƟ on of light upon the 
water, for the diff usion of light through steam-fi lled 
air, for the diff erent sounds that water makes in stone 
surroundings, for warm stone and naked skin. For 
the ritual of bathing…..It relies instead on the silent, 
primary experiences of bathing, cleansing oneself, and 
relaxing in the water; on the bodies contact with dif-
ferent temperatures and in diff erent kinds of spaces; 
on touching stone”  (Zumthor  1998)

www.chicago.metromix.com
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NELSON-ATKINS MUSEUM OF ART
In the design of this museum extension Holl decided 
to break all the rules set in the design brief because 
he was in search for an architecture that fulfi lled a 
certain vision. His vision was on anchoring his building 
to its site context and surroundings through the incor-
poraƟ on of landscape and light as key elements in the 
overall design plan. 

“Architecture is bound to situaƟ on. Unlike music, 
painƟ ng, sculpture, fi lm and literature, a construcƟ on 
(non-mobile) is intertwined with the experience of 
place. The site of a building is more than a mere ingre-
dient in its concepƟ on. It is its physical and metaphysi-
cal foundaƟ on.” Holl (1989:9)

Holl believes that if the phenomenological is absent 
from a piece of architecture, it becomes just a build-
ing. It is my understanding that architecture must 
have a meaning and a purpose and not just a funcƟ on, 
there by deeply rooƟ ng it with the individuals. Holl 
believes in the importance of  context and locaƟ on, 
he  anchors himself in the idea that a building needs to 
have grounding and be fi rmly based and rooted in its 
context so as to give it belonging and acceptance in its 
surrounding

Steven Holl Portrait
www.fi ndimelda.com

STEVEN HOLL (1947- )
Nelson-Atkins Museum of Art

Nelson-Atkins Museum of Art  www..wikipedia.org
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WORK & UNEMPLOYMENT

 “People who cant fi nd jobs but who want to work are under great stress and 
this often leads to emotional breakdown.”

_the psychology of 
      _defi ned
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This chapter will seek to outline the basic psychology sur-
rounding work and unemployment. This study is essenƟ al 
as it will heavily apply to the building programme as well as 
to help one devise a plan for the Phenomenological aspects 
of the building which will be taken into consideraƟ on. This 
study produces the seed from which the design process 
and programming will geminate as it analyses the psyche 
of the unemployed or under employed. Phenomenological 
architecture caters to the individuals needs by considering 
these needs as the fi rst and most important of the building 
programme. Once the whole programme has been resolved 
from the psychological point of view, other funcƟ onal as-
pects of the programme will fall into place because they will 
simply be following the already set parameters for design
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ily yet circumstance and environment prevents them 
from doing such, thus leaving one helpless as to what 
they could do to improve their situaƟ on. In Zimbabwe 
this helplessness occurred in that one has a job but 
the job is not fulfi lling their economic needs nor is it 
providing a progressive environment for advancing 
their careers

UNEMPLOYMENT AND UNDEREMPLOYMENT
The phenomenon that is occurring in Zimbabwe has 
seen the opening of a mulƟ tude of small businesses 
across the country. The thing that caused the erupƟ on 
of small business in Zimbabwe is the poliƟ cal, social 
and economic instability of the country which led to 
unemployment and under employment. In psycho-
logical terms these two occurrings can be defi ned as 
follows:-

Unemployment- An economic condiƟ on marked by the 
fact that individuals acƟ vely seeking jobs but remains 
unhired.

Underemployment- when one is employed but their 
job restricts their opportuniƟ es for skill uƟ lisaƟ on and 
impede their development intellectually. Underem-
ployment can occur for two reasons:-

-Due to progressive deskilling of jobs through techno-
logical change and managerial pracƟ ces
-Due to increasing educaƟ onal parƟ cipaƟ on and over 
educaƟ on of work force

A third reason for underemployment I propose in the 
case of Zimbabwe is when the skill and talent is there 
and available but because of poliƟ cal and economic 
situaƟ ons one is unable to pracƟ ce in their given fi eld 
and is forced to do work that does not  require the  
educaƟ onl background of and individual. hence lead-
ing to a wealth of knowledge but knowledege is not 
being uƟ lized.

Albee(Blanche 2002:86) stated that there are devas-
taƟ ng consequences of involuntary unemployment, 
“People who cant fi nd jobs but who want to work are 
under great  stress and this oŌ en leads to emoƟ onal 
breakdown.” This is because there is the desire to 
work in order to provide for oneself and their fam-
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drivers to parƟ ally remedy the psychological eff ects of 
unemployment in the proposed building for ‘Business 
InteracƟ on and exchange’ thereby awarding priority to 
aspects of the individual being

EFFECTS OF UNEMPLOYMENT.
A study conducted during and aŌ er the Great depres-
sion refl ected some of the following psychological 
eff ects of unemployment

1. The emoƟ onal response is negaƟ ve, it be-
comes worse with Ɵ me
2. The unemployed loose a sense of presƟ ge or 
status and  also lose self-confi dence and morale
3. NegaƟ ve feelings were not associated with the 
loss of job per se but rather the state of poverty.
4. The predominant mood expressed was re-
ported to be anger and hopelessness… generally not 
ashamed of their own inability to fi nd work but rather 
of their misery.
5. The major aff ecƟ ve response to unemploy-
ment was   emoƟ onal instability.
6. The dominant response was one of dissaƟ sfac-
Ɵ on and frustraƟ on.
7. Eff ects on peoples’ personaliƟ es were negaƟ ve 
moods of depression, hopelessness and apathy were 
reported by many researchers, but these moods may 
have been temporary states that disappeared when 
economic condiƟ ons improved.
It is important to note that some of the unemployed 
did progressively lapse into a permanent state of de-
spair and apathy. However most accepted their disap-
pointment with resilience.

Ac  vi  es that commonly give the unemployed hope
- PoliƟ cal acƟ vity is an opƟ on that gives people direc-
Ɵ on and hope.
- Religious acƟ vity in principle has the potenƟ al to give 
meaning to life which   had lost it.
- At least making ends meet during Ɵ me of unemploy-
ment. 

The seven psychological eff ects that are stated above 
are ones which I propose can be used as program 
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with providing tools and essenƟ als that help individu-
als to grow their small businesses to their full poten-
Ɵ al, one enhances business growth and in turn en-
hances job creaƟ on and feeds back into the economy 
of the country.
When beginning to tackle the ideals and logics that 
rule the programming and built form, one needs to 
start from the top of the architectures’ hierarchical 
pyramid and work their way down. Thus one has to 
treat the phenomenological as a defi cient need in 
architectural design, and then allow all other things 
to follow which involves the aestheƟ c, form and lastly 
shelter. Thereby turning the hierarchy upside down to 
allow for the implementaƟ on of the suggested pro-
cess.

STAGES OF ARCHITECTURAL DESIGN
As Phenomenological Architecture is about factors 
that infl uence and enhance the percepƟ on or envi-
ronment of the individual in a space. It is important 
to look at the social context of a place before one 
reaches a conclusion of what is required in a parƟ cular 
seƫ  ng. Taking us back to Maslow’s Hierarchy of needs 
we see that only unsaƟ sfi ed needs in a persons’ life 
are moƟ vators for development. Hence if you paral-
lel these hierarchical needs to Architectural prioriƟ es. 
We see that each pyramid has its ulƟ mate goal. With 
people it is the reaching of a self actualized state and 
for architecture (in my view) its aƩ aining an architec-
ture that deals with the metaphysical realm of design.

From the diagram above, in order for architecture to 
develop further, it needs to set its next priority as the 
need for the phenomenological/sensory space. This is 
architecture that aside from the visual and tacƟ le then 
begins to deal with the realm of spaƟ al programming 
and experienƟ al condiƟ oning which considers the hu-
man psychology in design.
With the social programming and funcƟ oning of the 
intended building the goal from a social context is 
based on the principle of advancing an individual 
which will in turn lead to the advancement of a whole 
community. Hence by building a building that deals 

Maslows Hierachy of needs        www.mirrorservice.org <Architectural hierachies.[n v ndlovu]
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BEGINNING WITH THE PSYCHOLOGICAL.
 Of the 7 psychological eff ects of unemployment that 
were described earlier one could condense them into 
4 categories that infl uence decision making in the eco-
nomic realm. These categories are as follows.

EmoƟ onal Distress- directly related to the eff ects of 
unemployment or underemployment

Self confi dence- the lack of presƟ ge, status and morale 
all of which is lost through job loss or under uƟ lizaƟ on 
in trained industry.

Knowledge- related to the economic fi eld as well as 
knowledge of the new industry into which one has 
ventured into.

Financial shortcomings- related to the need to gener-
ate money because of its unavailability in the conven-
Ɵ onal realm.

These four areas will be tackled architecturally and 
programmaƟ cally in the following manner:-
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OFFICE ARCHITECTURE
         _the work place
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The advent of offi  ce architecture occurred during the 
fi rst half of the nineteenth century due to exponenƟ al 
growth of commercial acƟ vity in America. The fi rst of-
fi ces were accommodated in a metal-frame structure 
which “facilitated advances in the  spaƟ al aspects of 
construcƟ on: open and versaƟ le space, a permeable 
building skin, substanƟ al height and ease of uses and 
maintenance” Abalos and Herreros(2002:189) Abalos  
explains that with the need to have adequate light in 
the offi  ce space a link between depth and typology 
was formalized and the fi rst examples of this was in 
the MarqueƩ e building by Holabird and Roche in 1894.
This is where an opƟ mum depth was established and 
then doubled around the use of a central corridor or 
U shape. This type of development ulƟ mately inspired 
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Imperial Oil
Abalos and Herreros(2002)
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the geometry of Le Corbusier’s fi rst skyscrapers.

The work environment of these iniƟ al offi  ce typologies 
took place in isolated environments. As buildings were 
designed as open plan, the worker was sƟ ll confi ned 
to an individual fi xed work staƟ on. EssenƟ ally “the of-
fi ce was a site  for acƟ vity fi xed in space and Ɵ me, sƟ ll 
organized on the guild system dependant on natural 
light, located in single use offi  ce buildings and linked to 
an urban model based on concentraƟ ng white-collar 
work in one locaƟ on” Abalos and Herreros(2002:178)

Holabird& Roche, MarqueƩ e building, Chicago, 1894 Abalos 
and Herreros(2002:179)

>>The 21st Century offi  cee myerson and ross 2003 

^^ Frank Lloyd Wright, Johnson Wax AdministraƟ on Build-
ing, Racine, Wisconsin, 1939. hƩ p://Ɵ me4Ɵ me.blogspot.
com
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 ‘The offi  ce as we know it today is a relaƟ vely new phenomenon. It dominates the working lives of hundred of 
millions of people yet it dates back liƩ le more than 100 years. The offi  ce has exerted profound infl uence not 
just on economic development but also on culture lifestyle, environment and the urban landscape.” Myerson, 
Ross (2003:8) Thus it is safe to say that the offi  ce space has become an extension of our homes, our characters 
and our social lives. It now seems to be seeking a fusion with the rest of our lives.

This change in the offi  ce space has taken Ɵ me but today the offi  ce is no longer as it was 30-40 years ago. It has 
changed to become an architecture that no longer follows the same rules that “original” offi  ce architecture  
held as important, which were “the result of an alliance of management effi  ciency theory, systemic modern 
design and bulky tethered  technology” Myerson, Ross(2003:8). The offi  ce is now trying to deal with issues that 
involve the reassessment of the tradiƟ onal offi  ce ‘container’. This ‘container’ was seen as sterile, monotonous, 
boring and purely funcƟ onal space that no longer supported the new ‘styles of team based, knowledge driven, 
community-orientated working, nor the demands of an increasingly mobile and self determinisƟ c workforce. 
There are 4 key themes that are discussed in the  book ‘21st century offi  ce’  these themes are reacƟ ons to the 
original  type of offi  ce space as well as a response to the paradigm shiŌ  in the tradiƟ onal offi  ce seƫ  ng through 
the accommodaƟ on of technology and its advances. These offi  ce themes are – NarraƟ ve, Nodal, Neighbourly 
and Nomadic
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The nomadic offi  ce represents the logical conclusion 
of a technologically driven trend to liberate work from 
the workplace. It is evidence that work is no longer 
dependant on locaƟ on. This is due to portable commu-
nicaƟ ons devices and the availability of the internet. 
This has allowed work paƩ erns to occur in a more fl uid 
manner. Thus the nomadic offi  ce is ‘geographically 
distributed across the spectrum of people’s lives- from 
home and high street to airport lounge and serviced 
clubs. It off ers real choices in terms of the balance 
between work and the rest of life.’ Myerson, Ross 
(2003:199)
society and its repertoire of town squares garden 
fences and quiet spaces increasingly mirrors the dy-
namic of the modern city, with its chance encounters 
its colour and bustle.’ Myerson, Ross (2003: 131)

vv ^^execuƟ ve lounges in air ports now provide people with 
eff ecƟ ve places  towork
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CATHY PACIFIC
Hong Kong, China
John Pawson

The business lounge for Cathy Pacifi c in Chek Lap 
Kok Airport in Hong Kong. Is a lounge that provides 
a series of diff erent seƫ  ngs for work to be  done in. 
The architect has created personal space for business 
travellers and ‘designed a hybrid workplace for study 
and contemplaƟ on’. Myerson, Ross (2003) This hybrid 
space was created by avoiding the  resemblance of a 
typical offi  ce space but instead it is an offi  ce space that  
has all the necessary  funcƟ ons of an offi  ce space but 
refl ects a calmness and serenity  that is much needed 
by travellers who are seeking an escape froom the 
hustle and stress of the airport seƫ  ng.
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The narraƟ ve offi  ce represents a powerful reacƟ on 
against the anonymous-looking, automated, over 
engineered workplaces of the past 40 years. Myer-
son, Ross (2003:9). This reacƟ on opened the way for 
buildings and space to have idenƟ ty and originality 
with relaƟ on to each company’s way of conducƟ ng 
work and business, by associaƟ ng certain companies 
to their brand through architectural form and spaƟ al 
design. This offi  ce creates a brand experience through 
a narraƟ ve of the company’s idenƟ ty. It seeks to reveal 
to the inhabitants of the building a character of the 
company through space and architectural form as well 
as programming

Inside glass splin there are open views 
across and  between levels.myerson & 
ross (2003:66)

REEBOK, 
Canton, MassachuseƩ s USA 
NBBJ

Because Rebook is a sports wear brand it was impera-
Ɵ ve that their new head quarters in MassachuseƩ s 
refl ect the company’s ethos through a building whose 
narraƟ ve explores Reeboks’ ideals. By adopƟ ng this 
narraƟ ve, the building was meant to revitalize the em-
ployees’ vigour for the company values. The building 
design rethinks the relaƟ onship between indoors and 
outside, work and leisure by trying to integrate these 
aspects in a complementary fashion. ‘The building plan 
has the coiled energy of an athlete  on the starƟ ng 
blocks indeed, what is so disƟ ncƟ ve about the Reebok 
project is the way sports  and fi tness are woven inside 
and outside the building.’ Myerson, Ross (2003:66)
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HAPPY
Gotherburg, Sweden
White Arkitekter

 Happy is a Gotherburg based design agency who wanted to create an offi  ce that would be ‘intellectually’ liber-
aƟ ng and enhance the group dynamic through collecƟ ve individualism. Myerson, Ross (2003:131)

White Arkitekter designed a non colour space that is given its colour and vibrancy through the fi rms’ ideas and 
people. The offi  ce is a mixture of three disƟ nct spaces. Quiet rooms; which off er spaces for contemplaƟ on and 
conference. Private cells; that provide alternaƟ ve spaces for a more individual pondering and work producƟ on 
seƫ  ng. The third space is a ‘intensive care area’  which is designed to be a ‘ hive of acƟ vity: a shared space at 
the centre of the community … a communal space that would accept paper on fl oors  and drawings on walls an 
environment that would not sƟ fl e Happy’s creaƟ vity. Myerson, Ross (2003:142). The design resulted in a series 
of fl exible spaces for meeƟ ngs brainstorms and relaxaƟ on. Space that is all captured in a subtle and ambient 
back drop for the producƟ on of work.

“The neighbourly offi  ce is a violent reacƟ on against 
the command and control legacy of the 20th Century 
offi  ce which created suspicion and hosƟ lity between 
supervisors and staff - and undermined aƩ empts to 
create social communiƟ es of purpose in the work-
place.” Myerson, Ross (2003:10)

The offi  ce of the last century was designed to keep 
people apart- a division of labour. Now the offi  ce is in-
creasingly designed to encourage the chance encoun-
ters from which good ideas are produced. The neigh-
bourly offi  ce treats offi  ce space as ‘social landscape’ 
whose purpose is to seek to bring people together in 
a space that encourages interacƟ on between work 
mates and superior. The offi  ces major design elements 
encourage entertainment zones and lively bars. ‘It 
is a complete corporate society and its repertoire of 
town squares garden fences and quiet spaces increas-
ingly mirrors the dynamic of the modern city, with its 
chance encounters its colour and bustle.’ Myerson, 
Ross (2003: 131)
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^^intensive care area at the heart of the offi  ce - a papre friendly hive of acƟ vity where people 
can spread out and  work in a casual seƫ  ng.Ross (2003:142)
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PRICEWATERHOUSECOOPERS
Philadelphia, USA
Gensler

The Zone at PricewaterhouseCoopers is a new work-
space concept that enables the fi rms’ technology con-
sultants to educate and interact with client companies, 
thus transforming the way they do business.

Gensler’s design is a scheme in which the physical 
space plays a key role in the transfer of knowledge .In 
these offi  ces clients are able to ‘test-drive’ the consul-
tants process before appoinƟ ng them. It also allows 
for consultants to interact with the customer in order 
to develop a soluƟ on together. ‘In a world of bland 
product demonstraƟ on rooms, architect Gensler has 
created a seƫ  ng that is a powerful business diff eren-
Ɵ ator. Myerson, Ross (2003:100) 

The Nodal  offi  ce is a response to the  infl exible isolat-
ing culture of the  20th century headquarters build-
ings as hierarchical containers for work,  populated 
by largely sedentary workforces unable to share ideas 
with clients or colleagues on account of the  status-
driven, departmental staƟ c division of space. Myerson, 
Ross (2003:9)

The nodal offi  ce represents a fi xed point in our increas-
ingly virtual world. This fi xed point off ers resources for 
networking, coaching, training and sharing knowledge.
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^^industry competency centre,environments 
themed  to refl ect Price water houseCoopers’ four 
key pracƟ ces.myerson and ross (2003:100)
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Over the past decades offi  ce architecture has made signifi cant and important adjustments to the workplace. It 
has moved in necessary direcƟ ons, following suite to company and business behaviours as well as technological 
advances. As this paper will be based in the work situaƟ on in Zimbabwe, Harare, it is necessary to realize that 
there are certain complexiƟ es that are essenƟ al to the running of a company or business that need to be taken 
care of. These complexiƟ es lie in the psyche of the individual. The concept of the offi  ce space is highly complex 
as it deals with changing industries, technologies, prioriƟ es and market drivers. Nevertheless beneath all these 
design factors lies one constant, which is the presence of human life in each instance.

The aim of this Offi  ce space discussion was to view the driving factors for design in offi  ce architecture. As seen in 
the given precedent, the offi  ce began merely as a space that was meant to accommodate workers and employ-
ees and cater to management effi  ciency and systemaƟ c design on the given neural and standard backdrop. From 
this seƫ  ng the offi  ce moved to become space that refl ects a company’s ethos as well as space that became a 
refl ecƟ on of the way in which technology is advancing. Nevertheless, the constant across all industries is the 
human mind; therefore should it not be the prerogaƟ ve of offi  ce space to ensure that the phenomenological 
aspect of the person in that space be addressed? Perhaps what is stunƟ ng the diversifi caƟ on and advancement 
of offi  ce architecture is the noƟ on that the psychology of space can only be applied to  architecture that deals 
with space that is related to sanctuary, spaces, trauma and the psychologically disturbed, spaces of well being 
and residence and spaces of healing.

All programs have psychological aspects aƩ ached to them and these need to be considered in the design pro-
cess and must in fact take fi rst priority in the design because all architectures contain people. the psychological 
taking fi rst priority because, architecture’s original intent is to provide an enclosure according to the needs of 
the people intended for a parƟ cular space. To provide an appropriate space is to understand the needs of the 
individuals in that space, therefore, by appropriaƟ ng for their psyche, one can foresee needs that would other-
wise be missed.

As offi  ce architecture does not seem to tackle the phenomenological in a direct way I will seek inspiraƟ on from 
other architectural types that I think will be able to fuel the necessity of phenomenological design. The Phenom-

What ideals are lacking in ‘offi ce architecture’?



| 41

THE WORK PLACE

enological is what is lacking in offi  ce architecture. Other architectural programmes have been tackled through 
the phenomenological in a more direct way. 
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ZIMBABWE _ social context  

The building programme will be based 
in the Central Business District (CBD) 
of Harare, Zimbabwe. The decision to 
contextualize my building in Harare came 
about from the recurring phenomenon 
of Kukiya-kiya (explained below) which 
increasingly began to take place in the 
country due to the poliƟ cal and economic 
situaƟ on in Zimbabwe.

man on Samora Machel  Avenue , Harare selling 
bananas.
[n v ndlovu 2010]
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 THE CONDITION
What happens when the state of a country changes or redefi nes the way in which an economy works? Where
the instability of currency causes a shiŌ  in economic soluƟ ons?  Where poliƟ cal upheaval turns a country upside 
down? There were no more investment in local markets leading to a recession and collapse of the economy. This
was mainly aƩ ributed by a shiŌ  in governance policies that were implemented by the ruling party. This lead to 
withdrawal of foreign investment and imposing of sancƟ on which destroyed Zimbabwe’s export market
This also lead to people being retrenched and for those sƟ ll in jobs salaries were not adjusted according to the 
daily runaway infl aƟ on of the economy. Therefore standard of living dropped prompƟ ng informal jobs/busi-
nesses to be created.

These situaƟ ons oŌ en lead to the redefi ning of many idealised/standardized norms of operaƟ on and procedure.
If the economy of a country changes, the people in the society also change because they begin to adapt to the
situaƟ on in order to survive. The economic instability in Zimbabwe and the collapse of the Zimbabwean dol-
lar lead to a mutaƟ on in the normal way of thinking ‘economy’ and cash fl ow. It has bred a society that does 
not only wait for the pay check at the end of the month, but seeks other means of making money outside the 
convenƟ onal methods. It has bred a society which is street wise. In Zimbabwe the expression for making ends 
meet by using all avenues of income generaƟ on is called “kukiya-kiya” which means that one is broadly looking
through and trying many avenues in order to make ends meet.

“ When you asked a Zimbabwean how they were managing in the diffi  cult condiƟ ons, the answer would oŌ en 
be, “Ɵ ri kungokiya-kiya!”, meaning they were using all sorts of imaginaƟ ve skills to make ends meet. Kukiya-kiya 
means many things; anything really to make a living, usually outside the formal forum. Everyone kiya-kiyad in or-
der to survive.  It didn’t maƩ er whether it was legal or illegal, some things just had to be done to create income. 
Indeed, by the Ɵ me the unity government was formed, Minister of Finance Tendai BiƟ  was asked where they
were geƫ  ng the money from his answer was ‘taka kiya-kiya’, leading his criƟ cs to label him Minister Kiya-kiya. 
The pejoraƟ ve insinuaƟ ons aside, this was a formal acknowledgement of how Zimbabweans had to survive in a
decade when things got really twisted. They had to kiya-kiya and may sƟ ll have to in the present decade, given 
the condiƟ ons.” 
 (06-01-2010 Alex T. Magaisa
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the past 5years. Examples of the construcƟ on halt 
includes.
- Joshua Mqaboko Nkomo Airport, 
- The new houses of parliament in Harare. 
(Designs were completed but construcƟ on is sƟ ll to 
commence.)
- The campuses for the NaƟ onal University of 
science and Technology (NUST) are yet to be complet-
ed.    
- Shopping complexes and other university cam-
puses are on hold due to the economic situaƟ on.

 So the quesƟ on that remains is: - What does an archi-
tect, engineer, quanƟ ty surveyor and contractor do in 
this case, where all avenues of money making through 
their professions are closed. 

This illustraƟ on serves to show that because of this 
malfuncƟ on, qualifi ed professionals have had to think 
of diff erent ways to make a living which is beyond 
their training. Professionals although sƟ ll working in 
the formal sector have begun to engage in dealings in 
the informal sector. Dealings that in some cases have 
been legal and others, quesƟ onable but nevertheless 
it all occurs in order to serve the same purpose. That 
is to generate income for one’s family. Some acƟ viƟ es 
included:- 

- subsistence farming, 

THE CONDITIONS BEHIND KUKIYA-KIYA 
 As the convenƟ onal way of thinking ‘economy’ is 
no longer relevant because of the society’s changed 
frame of mind and reasoning. A paradigm shiŌ  has 
occurred which involves a society which does not 
only wait for the pay check at the end of the month 
but seeks other ways of making money outside the 
convenƟ onal methods. Kukiya-kiya has occurred more 
than anything else as a ‘response to the failure of our 
advanced capitalist system to meet the basic needs of 
an increasingly large part of the populaƟ on.’ (Shragge 
1993) Professionals in Zimbabwe have had to rethink 
the equaƟ on that says you need to be educated in 
order to make money, because although they are edu-
cated their pay checks can barely cover a fracƟ on of 
their living expenses. As a result they have had to think 
of other ways to generate income for their households 
in order to sustain the lives that they live because a 
pay check is barely enough to cover living costs.

In Zimbabwe, for example the construcƟ on industry 
has been at a stand sƟ ll for all major construcƟ on for 

>> hƩ p://www.therightperspecƟ ve.org

‘Kukiya-kiya’ has been happening largely on an infor-
mal plaƞ orm in Zimbabwe. It happens in homes, on 
street corners at public buildings, at events, work-
places, on the road side and via networking. The 
magnitude in which  it is occurring makes it a new 
phenomenon that has swept across the whole coun-
try. The desired programme seeks to bring the pracƟ ce 
of kukiya-kiya altogether for an amplifi ed networking 
through the provision of a plaƞ orm as well as skills 
training for these pracƟ ces to take place. A place that 
provides resources for ‘kukiya-kiya’ to occur with 
more effi  ciency and to a greater magnitude (bulk) for 
entrepreneurs. Together with catering for programmes 
more direct needs, the building will seek to address 
the psychological stresses related to work and unem-
ployment.
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SELF- RELIANCE
The majority of the populaƟ on has a small business 
that they run on the side in order to maintain a viable 
cash fl ow for their family. People in Zimbabwe do busi-
ness, they begin businesses and then survive by them, 
and they do this because it is their way of rethinking 
the convenƟ onal way of maintaining cash fl ow. Thus 
the poliƟ cal and economic situaƟ on has bred a society 
that has redefi ned and advanced the principles of self 
reliance.

‘Self reliance is the anƟ thesis of the global economy. 
The self reliant economy is built on local markets, 
gears its producƟ on to serve community needs and 
works to recapture and retain the wealth produced 
by a community. It is an approach that looks inward, 
building on internal strengths and resources’ Nozick 
(1993).The goal of the building therefore is to harness 
the potenƟ al of self-reliance within each individual 
and uƟ lize the local wealth of the society through its 
exisƟ ng resources

- buying and selling of fuel and fuel coupons, 
- foreign currency exchange on the black mar-
ket, 
- converƟ ng large home and yards to wedding 
venues,
- cross boarder trading,
- Illegal diamond mining, 
- The sprouƟ ng of fashion shops.

These acƟ viƟ es come about because there was a need 
to stop relying on a job for salary but instead made 
people to start relying on themselves to make money. 
They became completely self-reliant.

vv The Zimbabwean 25 October 2009
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vv The Zimbabwean 25 October 2009
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HOW CAN ZIMBABWE HELP ITSELF?
There are a large variety of small businesses that have been started up by Harare residents. The businesses have 
a range; they range from those that were started by those residing in the rural areas and selling mango and 
tomatoes at the road side and moving all the way to professionals who have decided to start lucraƟ ve busi-
nesses to supplement their incomes. These professionals use their homes as nodal offi  ce spaces to conduct 
business. The variety of business sizes with various potenƟ als that exist must be narrowed down so as to allow 
a program that can be more specifi c. Professionals are more likely to have a larger capital base for their busi-
nesses as well as collateral if fi nancing is required at later stage to provide for business growth. Therefore, the 
target businesses are those formed by professionals because these businesses and their business owners show 
a lot of potenƟ al to develop into larger businesses that can provide employment for the populaƟ on at large. The 
programme is there to provide a facility that facilitates for the growth of these businesses in Harare. Thus allow-
ing the businesses to expand in each of their respecƟ ve industries and be able to make a signifi cant contribuƟ on 
to the economy of Zimbabwe. This business growth increases the value of the Gross domesƟ c Product (GDP) 
by creaƟ ng locally produced products and services and hopefully in Ɵ me decrease the need for importaƟ on of 
basic commodiƟ es. In developing these businesses we will see the current informal economy become formalized 
and slowly but surely begin to gain control over the economic acƟ viƟ es in the country. By using the building to 
formulate an economic system that meets the individual and business requirement of its occupants.

At the 2010 World economic forum held in Dar es Salaam the prime minister of Zimbabwe Morgan Tsvangirai  
urged foreign investors to start invesƟ ng in the country as ‘confi dence had returned’ to Zimbabwe following 
the decade of economic collapse. ‘This is the Ɵ me to look at the country in a more posiƟ ve light’ (newzimba-
bwe.com). In response one of the speakers said that Zimbabwe was not yet a reality for investment and is not 
predictable enough or stable enough. She conƟ nued to say ‘Capital is a coward. It doesn’t go where it perceives 
danger’ and then asked what the leaders were doing to make sure that Zimbabwe does not miss the opportu-
nity to aƩ ract new investment. (zianetwork.org 2010)

>>  hƩ p://thediff erencemagazine.blogspot.com

Tsvangirai’s response was not given but one of the 
major issues for concern for investors was predictability 
and most importantly stability. And the stability of the 
economic sector in the country is the major driving force 
for the program. As I believe that once the economy is 
stabilised so will the people too. The programme inte-
grates the idea of trying to grow and build the businesses 
individuals in an eff ort to ulƟ mately benefi t the country’s 
economy by providing services and employment to the 
public one the business has grown.
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SHORT TERM EMERGENCY RECOVERY PRO-
GRAMME. (STERP)

STERP is a document developed by the Confedera-
Ɵ on of Zimbabwe Industries as a step forward into 
the economic recovery of Zimbabwe. The key goals in 
this document are ‘to stabilise the macro and micro 
economy, recover the levels of savings, investment and 
growth, and lay the basis of a more transformaƟ ve mid 
term to long term economic programme that will turn 
Zimbabwe into a progressive developmental state’ 
(STERP) 2009:7) .This documents outlines the steps 
which Zimbabwe has to take in order to successfully 
stabilize its economy. Some of the steps that my build-
ing will help to implement are as follows and will have 
the listed results.

Step towards StabilisaƟ on.

- ImplementaƟ on of a growth orientated recovery 
programme.
- Increasing capacity uƟ lisaƟ on in all sectors of the 
economy and, hence, creaƟ on of jobs 

Expected results
At the end of it all STERP will create an economy that :-

-  is able to sustain itself through food self suffi  ciency.
-  creates jobs and employment opportuniƟ es 
-  generates confi dence and inter-sectoral synergies 
-  reduces poverty 
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> The Zimbabwean 18 March 2010
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ARCHITECTURAL AND 

PROGRAMATIC RESPONSES
to 
_Emotional Distress   
_Self confi dence 
_Knowledge 
_Financial shortcomings
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PROGRAMATIC RESPONSE

EMOTIONAL DISTRESS

EmoƟ onal Distress (ED) is a negaƟ ve emoƟ onal reacƟ on to a circumstance in a manner which may enƟ ce fear, 
anger, anxiety and suff ering endured. (Penguin Reference DicƟ onary). EmoƟ onal Distress is what I believe the 
majority of Zimbabweans went through during the years of poliƟ cal and economic instability and chaos. It is 
this distress that caused Zimbabweans to face their fears, angers and insecuriƟ es by starƟ ng up businesses and 
puƫ  ng their energies into the growing and nurturing of these small businesses. So through the start up of their 
business ventures, it was a direct eff ort to relieve their fi nancial constraints. I believe that through this they par-
Ɵ ally dealt with their emoƟ onal feelings of distress.

Therefore the building programme is not a eff ort to deal with emoƟ onal distress but rather will off er faciliƟ es 
that  help in tackling their business needs in a unique  way that not only off ers grounding for their businesses 
but  fl exibility, formality and a plaƞ orm to enhance their business performance. Since emoƟ onal distress was  
parƟ ally alleviated through the beginnings of their businesses. With conƟ nual growth and prosperity of busi-
nesses that are aided by the BII Hub through providing interacƟ on with diff erent experienced individuals,thereby 
making enterpreneurs who are focused  and alert in business dealings.

The building programme not only  caters to the basic necessiƟ es that are required to   in a business resource 
centre but  it provides  reinvented offi  ce spaces and interacƟ on zones, learning areas and exchange plaƞ orms 
that cater to the specifi c requirements of small business owners in Harare. This programming will be a result of 
pinpoinƟ ng parƟ cular needs of the businesses and consequently providing for that need in a parƟ cular manner 
such as:-

 *The need for constant interacƟ on and cross pollinaƟ on of business ideas, values and connec                             
                 Ɵ ons.
 *Catering for businesses that have been surviving on informality for such a long period of Ɵ me                      
                 that the ideal space that needs to be provided now needs to be rethought and redesigned.
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FINANCIAL SHORTCOMINGS 
The lack of fi nances was the iniƟ al moƟ vaƟ ng fac-
tor for individuals to start their businesses in the fi rst 
place. Therefore it is essenƟ al for a business to reach a 
certain level of growth and for business owners to act 
in wisdom and foresight when handling their funds. 
The reality of fi nancial shortcomings iniƟ ated and mo-
Ɵ vated individuals to start businesses. So to take care 
of this need for fi nacial  understanding and help the 
building program will include educaƟ onal workshops 
that increase fi nancial knowledge and understanding. 
These workshops will be seasonally available to make 
the fi nancing of businesses simpler. The program will 
permanently house people who specialize in giving 
fi nancial advice as well. Although businesses are now 
seemingly lucraƟ ve the resource will be available if an 
owner seeks to expand his business in order to take it 
to a new level of success. Hence owners affi  liated to 
the ‘Business interacƟ on and InformaƟ on plaƞ orm’ 
will have the special privileges of fi nancial aid aŌ er the 
puƫ  ng forward of a submission of business plan and 
proof of a steadily growing business.

SELF CONFIDENCE
The issue of self confi dence, presƟ ge and status are 
criƟ cal to the advancement of the individual because 
they are aƩ ached to one’s morale and sense of im-
portance, belonging and sense of place in the society. 
These are aƩ ributes that were robbed from individu-
als who had thriving companies before the poliƟ cal 
and economic devastaƟ on in the country. As business 
dwindled, their status in society was somewhat ques-
Ɵ oned and with this, morale and ones own sense of 
presƟ ge was lost. Thus in order to rekindle this sense 
of presƟ ge, status and value, this building and its 
programme will seek to insƟ l these aƩ ributes back into 
the individual through the architecture in the following 
manner:-

-By providing all the needed services in an iconic piece 
of architecture that speaks of wealth, presƟ ge and 
investment and a fresh start. How?

-Providing a piece of architecture that  is world class,   
the subconscious  tells one that  the best was put into 
the design and construcƟ on of this buildings because 
there is a belief in the  potenƟ al  of the people it 
was made for. “You sow the best, you reap the best” 
thereby insƟ lling confi dence in the people to make 
their businesses perform beyond their expectaƟ ons.
-By providing an architecture that is symbolic of the 
people’s potenƟ al.

KNOWLEDGE 
This building recognizes that the only major things that 
can single handedly cripple a small / large business is 
lack of knowledge and foresight in decision-making. 
Therefore the aspect of knowledge enhancement 
in respect to businesses is essenƟ al. There fore the 

programme in the building will not only house space 
for business taking place but it instead recognizes that 
most people are constantly at the learning stage of 
their business as these businesses are sƟ ll very new 
and fresh in planning as well as conceptual stage of 
development. Therefore the building will facilitate for 
both conƟ nuous and seasonal learning. By doing this 
the building will be providing for the psychological 
need for learning and mental growth. Knowledge will 
subconsciously raise one’s confi dence in running their 
business.

 *Providing a business or offi  ce centre that is a 
combinaƟ on of both the learning and pracƟ ce.
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PROGRAMATIC RESPONSE

-Training workshops for various business ventures
-Training workshops on running businesses and main-
taining them.

FINANCIAL SHORTCOMINGS_ PROGRAMMES 
-Financial informaƟ on training workshopping
-House offi  ces for companies that off er fi nancial advice

FORMALIZATION 
-It will provide permanent offi  ces for selected gov-
ernmental offi  ces (Ministry of Youth Development, 
IndigenisaƟ on and Empowerment), NGOs and Interna-
Ɵ onal labour OrganisaƟ on.

- There could also be spaces for a smaller government 
offi  ce that off ers certain tender projects to the up and 
coming entrepreneurs

- The building could have offi  ces that are rented out by 
NGOs for the purposes to releasing private  tenders to 
the professional community and society in Zimbabwe.
- Could also off er an expanded public works pro-
gramme.

 The overall restricƟ ons in the buildings are that:-
-The programme will have restricƟ ons which only al-
low business ventures to rent spaces for a maximum 
of four years. This is done so in order to give business 
owners and entrepreneurs a sense of urgency when 
draŌ ing their business plans so as to maximise their 
advantageous posiƟ on to a gain customer base and 
establish their company name/brand. This Ɵ me frame 
will be imposed so as to ensure a conƟ nuous renewal 
of business venture and training services to be avail-
able to the growing economy. It will be a place where 
people can come and exchange informaƟ on about the 
economy share business ideas and network.

THE BUILDING PROGRAMME
With the intenƟ on of fulfi lling these four psychological 
needs the building will provide the following program.
This program is linked to the four categories described 
in the psychological aff ects of work and unemploy-
ment 

EMOTIONAL DISTRESS_ PROGRAMMES
-a plaƞ orm for exchange between professionals who 
have ventured into fi elds outside their training. 
- offi  ces that are let out to employees of other com-
panies who have their small business that they are 
running
- semi permanent offi  ces to business owners that only 
require the space for the convenience of gaining a 
customer base.
- areas on the business plaƞ orm will allow for sponta-
neous inter business interacƟ on.
- A reinvenƟ on of the offi  ce environment to cater for 
the new way of business interacƟ ons in Harare.
- The building will also provide counselling sessions 
for those that are sƟ ll suff ering from the emoƟ onal 
distresses caused by the economic situaƟ on.
The semi permanent offi  ces will be rented out to small 
to medium business ventures that need exposure

SELF CONFIDENCE_ PROGRAMMES  
-FaciliƟ es to host success and leadership seminars 
-Include spaces for small shops or therapeuƟ c areas 
that off er stress relievers for individuals. 
-Off er help in formalizing, registering and accrediƟ ng 
currently unregistered businesses in order to pave way 
for a formal business to gain bigger work/contract op-
portuniƟ es.

KNOWLEDGE_ PROGRAMMES 
-provide training and empowerment to the profes-
sional who have ventured into new fi elds
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CONCLUSION 
_Buildings’ contribution to the Zimbabwean 

In order for the Zimbabwean economy to become sta-
ble there needs to be a strengthening of the Job market 
through the eff ort of the indigenous people in order to 
show potenƟ al of the country to foreign investors be-
fore they can contemplate injecƟ ng their capital into 
the economy. Therefore the goal of  this ‘Business in-
teracƟ on and InformaƟ on HUB’ is so that it can be used 
as a tool for small businesses to facilitate in the devel-
opment of their businesses by off ering much needed 
informaƟ on and interacƟ on with other entrepreneurs.

The intenƟ on of this study therefore is to off er a rein-
vented work space that has gone through the process 
of understanding and catering to the social, cogniƟ ve 
and emoƟ onal aspects of the individual that resulted 
in Zimbabwe’s mulƟ tude of small businesses. It is thus 
with hope that this design approach that begins with 
the psychological will be able to provide an architec-
tural soluƟ on that aides in facilitaƟ ng economic growth 
and revival of the society
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^^  www.idrc.ca^^ www.d-maps.com
^^  www.idrc.ca

vv  Google Earth 2010



62   |       



| 63

Harare CBD  [N Ndlovu 2010]
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CHINHOYI ST TAXI RANK
Rank at corner of  chinhoyi St & Speke 
In skyline:from left to right, Rainbow 
Towers,NetOne Head quaters & ZanuPF 
Head quaters.

[N V Ndlovu 2010]
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PART OF CBD CENTRAL 
COMMERCIAL 
Joiner centre  

N V Ndlovu 2010
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CBD CENTRAL SUBURBAN 
RESIDENTIAL
Ariel view of Fourth St taken from 
Samora Machel looking north

[ N V Ndlovu 2010]
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DELAPIDATED RESIDEN-
TIAL BUILDING
Found at the corner of 5th St and cen-
tral Ave

[ N V Ndlovu 2010]
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CBD CENTRAL COMMERCIAL
Looking towards the west of Samora Machel 
looking to the presidential offi ces and  com-
ercial buildings in foreground. 

[ N V Ndlovu 2010]



70   |       

“The si  ng of a building is perhaps more crucial to its impact and success than its design. While design 
defi nes the user’s experience, si  ng determines its ul  mate contribu  on for ci  zens as a new inser  on 
into the urban condi  on” 
Rem Koolhaas

SAMORA MACHEL
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SAMORA MACHEL
 View towards the  west of samora Ma-
chel.Immediate city blocks are govern-
ment allocated  with the  Reserve Bnk 
of Zimbabwe  seen as the  dominant 
featuer in the road.  

SAMORA MACHEL 
pedestrian level. picture taken from 5th St   
looking to the west. 

[ N V Ndlovu 2010]
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SAMORA MACH

[ N V Ndlovu 2

SAMORA MACHEL
east  
[ N V Ndlovu 2010 ]
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HEL
west 

2010 ]

Samora Machel Avenue is considered as one of the most ac-
cessible roads in the central business district of Harare. It is 
on this street that one fi nds the presidenƟ al offi  ces, the Su-
preme Court of Zimbabwe, the Reserve Bank of Zimbabwe 
and many other Government departments, a church various 
offi  ce buildings, hotels and  garages. The Avenue is located 
to the north of the Central commercial zones of the CBD. It 
therefore funcƟ ons as a bridge from the Central Commer-
cial zone to the Central Suburban ResidenƟ al zone of the 
CBD. These menƟ oned aƩ ributes  contribute to presence, 
presƟ ge and importance of the avenue in the overall Cen-
tral business district. Samora Machel is a street that thrives 
because of its variety in street tempo, density and visual 
change in terms of building heights. These chararterisƟ cs  
are favourable for the siƟ ng of the BII Hub in this avenue.I 
hope to give the building an advantage posiƟ oning thereby 
making locaƟ on and accessibility easy.

Samora Machel Ave off ers the BII Hub a liƩ le more than just 
space in the CBD to be built but off ers it adverƟ sing as it is 
an avenue that is almost always used by motorists when 
coming in or out of the city centre.
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SELECTING SITE
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BUSINESS DEMOGRAPHY  AROUND SITE
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CONXETUAL MAPPING
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CITY CENTRE : LOCAL DEVELOPMENT DEVELOPMENT PLAN No 22

Site in  relaƟ on to
Central Commercial Zones

Site in  relaƟ on to
Central Suburban ResidenƟ al Zones

Site in  relaƟ on to
Light and Service Industry and Surgeries

Site in  relaƟ on to
Public buildings and Special Offi  ces

Site in  relaƟ on to
Open Public Spaces adn Reserved Land

NOLLY MAP OF CBD
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SAMORA MACHEL 
Informal taxi stop opposite chosen site
[ N V Ndlovu 2010]
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SAMORA MACHEL 
Vendor on street

[ N V Ndlovu 2010]
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WALKING THE STREETS OF HARARE
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WALKING THE STREETS OF HARARE
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WALKING THE STREETS OF HARARE_KWAME NKURUMAH 
( STREET BIHIND THE SITE)
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DESIGN PROCESS

“ Maybe architecture is a mess; not an aestheƟ c mes but a much more complex social and 
insƟ tuƟ onal mess” Jeremy Till
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Entrepreneurial Rituals 

The design driver for the business interacƟ on and infor-
maƟ on hub is the individual. The individual in quesƟ on 
is the Entrepreneur. The entrepreneur is a Hybrid Profes-
sional whose requirement for growth is the increase in 
informaƟ on and interacƟ on. The building design is meant 
to make people interact with each other as well as pro-
mote the occurrence of formal and informal informaƟ on 
exchange. To do this the building has to expose occupants 
to one another. The best way to do this is by designing ac-
cess routes specifi cally for enhancing chance encounters. 
Access routes are relevant for spontaneous and informal 
communicaƟ on between people.

INTERACTION + INFORMATION = GROWTH

Design concept is about routes. Whose routes? The entre-
preneur. There are six diff erent types of  hybrid enterpre-
neurs in the Zimbabwean context, these are:

1.  Professionals who have completely shiŌ ed from their 
original line of work

2.  Professionals who sƟ ll in their original professional 
realm but  do regular dealings on the side

3.  Professional who occasionally get opportunity for do-
ing deals

4.  Professional looking to expand their current businesses 
though diversifi caƟ on

5.  Unemployed professionals

6.  Professional s intelligibly looking for markets to ven-
ture into.
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DESIGN PROCESS

ENTERPRENEUR RITUAL CHARACTERISTICS SPECIFIC NEED

GROUP 1 wholly depend on their ‘business venture for sustenance
have no other means of making a living
under a lot of pressure to succeed
seek growth and might require a grounded place to conduct

and further their business
need to start company branding

Information on expanding financially
legal advice.
Information on infiltrating their area of trade
physical space with which to associate themselves with
Interaction with like minded professionals

GROUP 2 under no pressure to succeed in business as current job
provides some security.
needs to conduct minor business dealing to make ends meet.

financial and legal advice
formal place to meet up with clients
advice on how to be more fruitful in business dealings.

GROUP 3 occasional dealers.
are in it just to make an extra buck.

interactive space to find contacts and deal in

GROUP 4 company executives looking for an edgy place to have
meetings
already well linked up

business Lounge
place to hold company cocktails
spots to meet other executives or potential clients

GROUP 5 job searchers
longing to rub shoulders with the inspiring
looking for a break

platform to expose themselves
need to learn and gain tool to possibly start their own businesses

GROUP 6 idea searchers information
getting started info
legal advice
capital financing

The table shows that some groups share the same needs as others. These shared points are opportuniƟ es for interac-
Ɵ on. And the paths and routes to these shared routes represent more possibiliƟ es for more interacƟ on.

The theoreƟ cal basis  of design is to begin with the psychological issues of the enterpreneur. 
Then from an understanding of the occupants’ need, begin to design in such a way that it seeks 
to fulfi ll the needs of the occupant. In the case of this  building, the Hybrid professionals highest 
need is to interact with other professionals in order to gain knowledge for advancing their busi-
nesses.
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PROCESS OF MAKING

-Each diff erent line on the diagram represents a entre-
preneurial ritual during the course of a day. 

-Each point on the diagram represents a node of infor-
maƟ on or service delivery.

-As seen in the diagram some entrepreneurial routes 
overlay others. 

-Some routes are more popular than others
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The shaded areas in the 
diagrams represent the 
frequency of routes along a 
par  cular area

Blue -  Highest frequency of 
movement
Purple -  High frequency of 
movement
Yellow -  Medium frequency
Green -  Low frequency
Red -  Passersby Process is that of trying to make the access route the skeleton 

upon which all else hangs and takes shape and form.
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HETEROTOPIA

A Heterotopia is a theory of other spaces. Heterotopic spaces  
are :-
-posiƟ oned between the ordinary and extra ordinary
-they are characterisƟ c negoƟ aƟ ons between private and public 
space
-they occur in a special colony of people who operate in the 
same rhythms, custom duƟ es traits and interests

This idea of the Heterotopia in a sense explains the kind of 
place the Business interacƟ on and InformaƟ on Hub is to be-
come as well as what it is already as a conceptual idea. This is 
seen in

1.  Norms of behaviour are suspended.ie a place where 
behaviours outside the norm can be exercised. (Represented by 
the paradigm shiŌ  that has occurred in the ways of carrying out 
business.)

2. Have precise and determined funcƟ on and are refl ec-

Ɵ ve of the society in which they exist.(fi ƫ  ng for the society of  
hybrid professional who  need space to advance their business-
es)

3. Have the power to juxtapose many real spaces simulta-
neously. (Nodes of informaƟ on needed by the mix of hybrid 
professionals.)

4. Have funcƟ ons in relaƟ on to other spaces that exist 
(benefi cial nodes of informaƟ on to the occupants.

InformaƟ on extracted from An Outline of Foucault’s Six Principles of Heterotopia,

 (YouTube)

Model with highest intensity of interacƟ on Model with the dispersed areas of interacƟ onModel with a balanced proporƟ ons of interacƟ on intensity
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INHABITING A COURTYARD
Upon the compleƟ on of the models 
the intent was to use one of these 
generated models to programme a 
courtyard / atrium space. Thereby al-
lowing the courtyard space to work as 
the unifi er of the surrounding building 
blocks. This intent was a let down to 
the programme as it would only trans-
fer characterisƟ cs of a Heterotopic 
space to the courtyard alone.

 The aim however was to have the en-
Ɵ re building working as a Heterotopia.
Hence a move was made from just pro-
gramming the atrium to allowing the 
whole building to be  representaƟ ve of 
a Heterotopic space represented in the 
conceptual models.

courtyard with varying  programmed spaces

 building blocks enclosing heterotopic  atrium
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Model with the highest intensity of interacƟ on. Compact and not allowing for dispersion of energy
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north east view southern view north west

north east view southern view north west

BUILDING MORPH
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JUXTAPOSING PROGRAMME

CIRCULATION
The building has become a series 
of ‘other spaces’ that are linked 
together with a circulaƟ on route.
Where circulaƟ on routes are 
not solely meant for use as ac-
cess routes but instead begin to 
sƟ mulate interacƟ on between 
occupants.

JUXTAPOSING  PROGRAMMING
Like a Heterotopia, the building is to have 
a series of juxtaposed programs in order to 
create an environment for a melƟ ng pot of 
ideas, programmes and meeƟ ng spaces. The 
variance of the programs found on each fl oor 
is an eff ort to sƟ mulate occupants to have 
increased chances of interacƟ on.
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BUILDING MUTATION

The process of taking a conceptual idea 
and model and making it built form 
has been laborious as the form at fi rst 
placement has no direct connecƟ on to 
context and movement paƩ erns. Thus 
the planning and form needed to be 
constantly rethought and changed, the 
form was extruded, expanded, shiŌ ed, 
mirrored and chamfered I order for it 
to sit more comfortably in the fabric of 
the site and its context.

1

65

3 4

2
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DEVELOPING SECTIONAL EXPERIENCES

BUILDING EDGE EXPERIENCES
The building has a char-
acter that gradually steps 
back and away from the 
street edge in order to 
allow for a appropriate 
scaling with relaƟ on to 
pedestrians. In develop-
ing the edge experiences, 
care was taken to allow 
for views into the build-
ing from street level. 
ConsideraƟ on was 
also taken in placing 

programming of a social 
interacƟ ve on the edge in 
order to give the building 
a welcoming and inviƟ ng 
edge experience.

SECTIONAL EXPERIENCES
 The development of sec-
Ɵ onal experiences is part 
of the process of trying to 
maintain visual freedom 
within the building. Motor-
ists and pedestrians have 
visual access into the build-
ing and can see right into 
the atrium space because 
of the double volume 
entrance and foyer space. 
And building occupants 
from which ever fl oor they 
are on have visual access 
into at least two other 

fl oors at a Ɵ me. 

Within the building itself 
there are graduaƟ ons in 
privacy of space. Abso-
lute privacy is a rare sight 
as it is reserved for the 
private meeƟ ng spaces. 
The main theme in the 
building is interacƟ on 
this interacƟ on can only 
be obtained through 
constant exposure of 
building occupants to 
each other.

Edge experience showing restaurant on ground fl oor, 3 roof terraces and 
informaƟ on nodes and discussion lounges

SecƟ on through entrance, viewing discussion lounges, seminar rooms on third 
fl oor and a roof terrace with atrium space to right

SecƟ on through library and lecture theatre, recepƟ on, offi  ce spaces 
and discussion lounges.

SecƟ on through private meeƟ ng space_waiƟ ng area is exposed to circulaƟ on 
to increase chances of interacƟ on

Diagram showing atrium space and the way in which circulaƟ on is 
exposed thus giving visual access on diff ering levels.
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DEVELOPING ROOM TYPOLOGIES 

Four seated board room with WiFi access, plasma TV for 
presentaƟ on and demonstraƟ ons. InnovaƟ ons could include 
remote controlled massage chairs to soothe occupants

board room and hotdesking faciliƟ es. Spaces graduaƟ ng 
from private to public.  boardroom--> hotdesking--> social 
interacƟ ve spaces.

discussion room with an array of furniture giving occupant 
freedom to feel relaxed in the space and  have a comfrtable 
meeƟ ng wi others

themed meeƟ ng  rooms, with sliding doors across enƟ re face 
to allow for mulƟ ple purposes when not in use as a private 
meeƟ ng space.

nodal discussion n rooms  for enclosed yet exposed  discus-
sion seƫ  ngs.

semi permanent offi  ce space seeks to allow for  a certain 
level of privacy but the fully exposed  offi  ce  openings with 
roll up doors begin to suggest an inviƟ ng atmosphere for 
interacƟ on with offi  ce dwellers
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FURNITURE FOR HUB

DISCUSSION   LOUNGE

HOT DESKING

RESTAURANT INTERNETS & NETWORKING

Lounge furniture is to consist of furniture that is gives ideas of casualness and 
informality.In order to try and sƟ mulate that kind of feeling and behavior.

Casual discussion chairs with  matching tables.

 round sofa  for all round seaƟ ng and chance discussions

Restaurant must include a mix of furniture styles, from the convenƟ onal table and chairs seƫ  ng to furni-
ture and seƫ  ngs are arranged  specifi cally for inƟ mate as well as group discussions and meeƟ ngs.

Neighbourly sofa arrangements

Quick eaƟ ng  spots with proximity of that sƟ mulates conversaƟ on.                  

Mini work node 
that is at standing 
height level, 
allowing for either 
work, socializing 
or cocktail stands.

Spontaneous offi  ce booths located in interacƟ ve discussion lounges.

FiƩ ed  internet booths for  quick isolated work and 
internet and telophone acces.

Mini offi  ce space for rent with supporƟ ng acƟ viƟ es.
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NORTH FACADE

DEVELOPING RESPONSIVE BUILDING SKINS

PLAN OF  BUILDING SKINS

WEST FACADE SOUTH FACADE

EAST FACADE

As the north facade is 
facing the most important 
corner of the site and 
is representaƟ ve of the 
entry mainly in needs 
to have a dual funcƟ on. 
Shade by day , light by 
night. The facade is a LED 
fi Ʃ ed louvre slanted as 
downward angles to block 
the entry of the harsh 
north light. And at night 
the louvres rotate to form 
a fl at LED screen that ad-
verƟ ses building funcƟ ons 
as well as up and coming 
business opportuniƟ es. 

The east facade has no 
major sunlight constraints 
but has a series of 
balconies and terraces. 
What was important was 
to allow the building skin 
to give sightlines into 
the building as well as to 
create deep shadow lines 
on faces in order to give 
playfulness in design and 
experience.

The theatre on the 
western facade had two 
needs. Firstly to  keep out 
the harsh north as well as 
west light and secondly 
to give occupant views 
to the CBD commercial 
centre upon exit of the-
atre as well as  block the 
distracƟ ons  of sight onto 
Samora Machel whilst in 
the lecture theatre. This 
can be achieved by plac-
ing verƟ cal louvers on the 
building ledge.

AlternaƟ velty   the 
need for  louvers can be 
resolved by pushing the 
design resoluƟ on to the 
next level which begins 
to have the building skin 

The  south facades contain 
the majority of the offi  ce  and 
meet spaces.this locaƟ on 
allows them the liberty of  
glazed facades to opƟ mize 
on natural light. The design 
resoluƟ on is there fore to have 
curtain waslling with  manually 
operated  window openings for 
individual user comfort.

1

2

3

4

4

1

1

2

3
4
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FINAL DESIGN

“ There is much to designing that is private and personal to the designer. That which can-
not be explained is  aƩ ributed to the subjecƟ ve nature of the design process.”
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DRAWINGS AND RENDERINGS
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VIEW NORTH EAST 
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VIEW NORTH EAST in context
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SITE PLAN
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GROUND FLOOR PLAN



112   |       112   |       

GROUND FLOOR

FIRST FLOOR

FIRST FLOOR PLAN
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R PLAN

FIRST FLOOR PLAN

SECTION THROUGH OFFICES AND LIBRARY AND LECTURE THEATRE SECOND FLOOR PLAN
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SECOND FLOOR PLAN

ATRIUM PERSPECTIVE

THIRD FLOOR PLAN
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FOURTH FLOOR PLAN
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NORTH ELEVATION
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EAST ELEVATION
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SECTION THROUGH ATRIUM  AND ENTRANCE
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VIEW EAST
RESTAURANT AND MAIN ENTRANCE
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SECTION ENTRANCE, ATRIUM AND LECTURE THEATRE
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SECTION  DIY LIBRARY, LOUNGES AND OFFICES
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LOUVRE DETAILPLANTED ROOF  DETAIL
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SECOND FLOOR PLAN
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VIEW NORTH EAST
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ENTERIOR VIEW GROUND FLOOR
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ENTERIOR VIEW SECOND FLOOR AND ATRIUM
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ENTERIOR VIEW THIRD FLOOR AND  ATRIUM
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ENTERIOR VIEW SECOND FLOOR AND ATRIUM
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VIEW NORTH WEST
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VIEW NORTH EAST
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Appendix A

SCHEDULE OF AREAS
Programme
Business Development Hub for Hybrid Professionals
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Appendix B

PROFESSIONNAL SURVEY
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