SALVATION = significantly

 differerfiates’ the users in this | - . - Kuskal-Vaitia anova
market and i§ significant at the | -~ T ' ]
0001 level. The CART segments e 77 e
which contain Coloured and Black | , = A,
“respondents ¢anbe difterantisted by ? ol 'g{’g 2’:/@ ;;‘ - //,’/’//A 77
-thawaytheyrankthlsvalue i 0 777 /A__,A 77777
| ;m/-/ﬁ/ﬂ__,////
Whites and Coloureds rate | a,/’ 778 /f_/.‘ :ﬁ’//’ f/@ Z
 SALVATION as very important. | w4 A A 77 b
- More Whites (29%) rate this value | WA WA V4 V2 7 //f/
as their most important value than |~ ¢ ¢ oo
any other value. FAMILY . m“"‘_"’_f‘-_’_"’*“_ s

SECURITY is the value next most SALVATION

lkely to be ranked. a3 most “Most Likely x Brand Matrix"

important. by Whites {14%). Lowest Scores are Most lmportant '
Coloureds show a similar pattemn -

ranking SALVATION ﬁumber one 26% of tha time an¢ FAMILY SECURITY number o
- one 18% of the ttme. : . o

 Blagks and Astans only rank SALVATION as their tost Important value 5% of the

 SALVATION is relatwely important to these likaly 40 choose Brand D. It s relatively
“unimpartant to those iikely to choose Brands F &nd C. Whites und Coloureds rank®
. this value at tha middle of the scals in the early years but at the top after the age of‘ o
35. Blacks and A%ians attach very little rela'ave lmportance 1o this value

"Anaisis Ae e N

This value becomes more impcrtarrt as Whites and Colourads age itis un:mportant- .
- to B!acks and As:ans of all ages. : . _ . .

'An_alzslibg Mantal Statu -

~ SALVATION is generally iore important to mamed peoplc, axcept Btacks It is
__ umlmporlant to Blacks regardless of marftal status. . . '

Anglgs:s hg ﬂousehcﬁd lncoma

_Thare is no devempmantal pattem related to househo!d incume for this brand.

&nalgsis by Educatian aﬁd Father’s Education _
Theré is no daveiopmentai pattem related to education r #amer's educatmn for this :

bra!"&\d



_NATIONAL SECH, .HITY signtﬂcantly. : B ~ : Y
differentlates brands In this market | "',”“_’"‘a,j;f:ﬂf' VA
“and is significant at 0000, This value | & WS
‘was. often. associated with trand {7 "I T T TPz .
images by respondeants, but was not P NS bl ]

* the valup most often associated with | 3 eef—— ’{/{I//’,_- %3 )
brand images. CART did not find this | .3 18777779

. valudeict’;o be parﬂcuiar{y ﬁ’tmgg S g ot _— ,ﬂ;f;; % :7;’/ .

- predicting  segments, es, | 1 R LIALA a0 4 |
however, highty difrereﬁtlate brands P % ;;{;/;/, %g % ,ﬁ o ;?Z ]
NATIONALSECURITY Isigreatdeal | A A VAV ,7//51 G
‘more Important to respondents tikely -] s 7 LI =S
to choose Bank B, Bapk F orBank D, . T2 e e s DU

ft Is a great deal le Iraportant to-

- those Jlikely to choode Brand E or ,,NA ONAL SECURITY
-Brand A. This valus Is unimportant o Most Likely x Brand Marix" .

_ impcrtance as people reac mxdd!e_ o o

: age. J _

_Thts vaiua s relattve}y k! n!mpoﬁant to gl 8outh Aﬁ-lcans but attains a posmon at the
N middle of the sca!e in a rece groups after the age of 35. _ o

_ ._There ts o deveinpmantal %ﬂam féfated 0 marltal status for this vaiue.
_'.'.AMLEE,Q!&QQ&EH . k S o . ° -

NAL SECURITY is s!lghtly rnore lmpartant to the lower ecc:nomic groups butik

I un]mportant o them

’ Thera_ is ma'developmantal pattern related 1o aithgr'var_i'ab'ls.'



for Brand B, Brand D or Brand F. it SELF-GONTROLLED

: '_'_The"- way that -fégépoﬁ'dents rank o= - ——
- SELF-CONTROLLED is aiso very o ruskai-vali1s ?““"‘fﬂ

nln-m-nm

gignificant (.0008). This indicates " 5
that this value is a very good | ., — 4{/ R
segmentation variable for banks. | s %’; )
'CART also indicates that this valus . | o A
is relatively important. ‘It was not l‘g - e gf//}« _ %« ;X;:;/
n agsociated with b nc! ima 85 | ¥ il . Z
| -g{;el"espan;entesd i S R /87N ///M /87
: R - i oA Vg ,{?’/'W)
| o L e A ] )
SELF—-GONTFI;BLLED ‘is ranked S Y2 A vz W 7%

much _rore importantly by | - ¢+ F 0 ® e
respondents indicating apreference | 2 o e e . .

Is ranked much less importantly by  "Mast Likely x Brand Mam -
. ﬂ“’s‘? c_ho_c_asmg- B_faf_?d AorBrandE. | owest Scures are Most imporbant |

't.J

- Thls value is relatwely moderately in portam: to moat ap~ gmups lt is ranked at the :

- middie of the scale by 18-24 year olds of all rage’s excpt Blacks, Young Blacks rank o

SELF-CONTROLLED as a very ;mportant value. This vaiue s generally very
ummportar*t to Aslans. __

_Anal sis_b Mantal s Al s

There is no dewalopmental pattem reiated to mantal status fnr thia va{ue. _

Analy:sas bz Hagsehold lncome :

G

ﬁ'l'hera is nb daveiopmental ;}attarn rala:ted to househcild :momgfor thls value, |

Anahesis by Education and Fatheg’s Educ;a_tm A

 Therals no davelopmentai pattem related to either var:abla o

.f’
'{i
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HAPPINESS s also ranked in a [ —————————

Very significint way by respondents - | - ruskaltisllis Avwa

(.0013). 1t was not often dssogiated | T —————— {1
with brand ‘images, nor was this R Y] HS— Pz =-j:';"3'/f 777
value shown to be extremely | - e V:?Z ;"//
 important by the GARTanalysus _ ;é T '.;,/ % % ;}/;j -

_ ' el - WA VA v :
HAPP!NESS is relatvely .much | Pl T 7 72 73 ) -
 more important to respondents who | ~EAL G447 -
_wquidchoc_seBrandBorBrandD W WM R MR B
- ltis relatively mugh jess importantto. | -,-/37 A zd vezd ezl v
. ‘those ¢hoosing Brand B.or BrandDd |~ * 2. * &% 8 o
and slightly fess Importanit io. those’ : BReplpegls

_ Analy_'sis bg Age | _
| Thxs value is relatwaly important to respondents ofallages. - |

'_'.'_Anal sis by Marital Statu T

L

' Who womd choose___Bl_'and Foo [IAPPINESS

| Anal 'srsb_ ouseh I lnca '_a

" "Most Likely x Brand Matrix R
ngest. Scc_:res .are -_Mcst' Important -

There |s ng develcpmental pattem re!ated m mantal status for this value. ut is

N 'importantto everyone,

B - I . 8

“a .

3 There is na develnpmantal pattefh re{ated to housahoid mcome for thts value

T &

- _Analysls by Education and Father's Educatnan B S
'There is no developmental pattarn re!ated to either vanabia . o f_ - _' -

. u



| cAm' Analggis B ildlng S%zetie
_' Segment (42 9% of the sampie) Coloureds and Blacks

: §agment {B 1% of thu sampfe) - Whites to whom WiSDOM IS relaﬁvaly 1mpﬂﬁaﬂ’¢-‘

Be gment (19, 2% of the sample} - _Whites ta whom WISDQM is relati\re!y _
' 'ummportant and EQUALI'?‘Y is relatwely imporhant. R

 Seument 4 (15,4% of the sampla) - Whites to whom both wispoM and EQUAL!TY_ 3
are relatwe!y unamportan’c. : o _ _ .

' Segm (1 4,3% of tha sample) ~ Induans

: Shares bg GART segmen (%)

. CART Ha:r.'ket Sﬁmt Nmber .

_'EKE" ’ _3_ . .‘_z, ,§. i : 30 ’§'
a 39 18 1 24 28
B 3 16 12 ) 1
g N 44 21 a7 12
- g cda 13 i9 15: i)

g L B o
. . 105 Lk

' There are nbvibu's'dlﬁere'ntéais‘b.meen the shares of b nds'in the véﬂous'segrﬁenfs' '
This Is especially true of sagrhents 2, 3 and 4 which are differentiated solely by the
_ reiaﬁve importance placed upon the personal values of WISDQM and EQUAL!_TY, :

L =



Tha Kruskal~Waliis Analysm of Vaviance yleldad thres valuas whnch were sigmﬂcant .

at 0028. LOGIQAL, WISDOM and PLEASURE

e

LOGIQAL (0002) is” the .most — ————
significant value hrghhghﬂ d by the | x “5“3'_“‘:2,[.[‘5 ‘m’“ oA
Kruska-Wallis test. The CART ] ™ —
analysis also indicated that this | [ —— 3 7 W
value was important in producing, | -~ =2 % A % ' gg/,/?
bo o gt o S\ 1
ran asthe ninth most. | § = e 7
important variable. Only Whites | | =22 ;//;///ff 7 :é//; ;/,'///f 7
(8%) assaclated this value with the - 7///5 A0 /.*;//f W%
brand image of the bank they would | WA A 7 gfﬁ ZA
bemo‘stlikeiytochnose _%%@ 7/ R 24
LOGICAL s reiatwely “more m""“’“"“““"

important 1o - responderts - who LOG[(}AL

indicated Brand C or Brand B, ltds
'ralaﬁvaiy less important 1o thoss

"Most Likely x Sannd Matnx

Lowest Scores are Most Important-
who would be most iika!y tochoose - - o _

Brand F, -
LOGIGAL !s relatively ummportant ta most Sauth Afncans, B

R

Analyslsbgﬂg S - o
Thera is’ 0 qevelopmental paﬁem a$sociatéd wiﬂ*a o . e |

Although the Vaiue daea achteve madarate impartanca am%ng davorced Asians, thrs -
ptobably teflects sampling etror due 1o the small sumber of divorced Asians, We
conciude that:there Is no de*.relopmental pattern associated thh marital status, o

Analzs:s by Housaholﬂ !ncbm
Thare is nq\de'Velopmental gattem assac:ated wgih household mcome

‘.‘\,\

Anaixsns by Edutalion and Fathei's Education

There is r(b devalopmerrtal pattem a&aac:ated wrth educatlon m' father s educatlonc o



. WISDOM Is the second most [~ —— —
- significant value and is significantat |~ Kruskal#ailis anovA

_the 0006 level, CART places this || "1 T

value tenth in importance onitslist | T~ T T 77
| I R B vz

Hespondents did not\oﬁen assoclata_ «s 3322 a4 2 vV

this value with ‘brand lmag__e | 3§ WA R M MR
peroeptons. .| ::f% NN
LoomeE L . J ! . %

T B ,V/ﬁ-%%/,/,ﬁ _
WISDOM relatively -more | VA0 VA V4 V) -
. |mpcrtantt0respnndentswhochose"_ WA v ] e Vi

- Brands Eand F. ltis relativelymuch | - ~-* - ° . B .
less impottant to those who chose | - B2 S feim s b
Brand:B, S _\msnom ]

i S e ~"Most Likely x- Brand Matrix" -
Anal ss A E - Lowest Scares are. Most fmportant

This vaiua shows markediy differant pa’d:ems by race. It is relatively |mportant to
Whites and Coloureds of all ages. it is ranked at the middie of the scale by Asians
- vof all ages. except 30-44 year olds, who find this value to be important. The pattern:

- among Blacks is highly erratic. WISDOM is ranked toward the boftom of the scale by

“the young and rises to the middie of the scale until the 45-54 year old period. During:

* the 45-54 year old period, this value bacomes the most important valus, It then falls

o the bottom of the iist among thosa over 55!

A iy is b! Marntal Stagu

Y
R\

2 Dlvorﬁ;pd penple m’* all races ﬁnd thxs 1:0 be a relauvely 3mportant vatue but therfs does o

“not appear te be any developmental pattam related to maritaj status,” %
\\

Anal_\gsis by Household meome " Y

Ay

There Is no davslopmental pattem ralated to housahold ineome o

: The mara eduuaﬁed a res;aondent and the rhore edugated axespondent‘s father, the
" more likely the respondent blaced a high value an WISDOM. This pattern has same
~ minoy vaxceptaons but Is reiatweiy conaistent for all races‘ o '



PLEASURE ls "s:gmﬂcan‘t at 0(321

PLEASURE was not often | ‘ruskal-ailis anova
~ agsoclated with brand Images and | T T |
- was natveryimportantinthe CAF{T_' B ST — -
, analysis.. N () Seemocnmmais . u
B I PR e MR 777 77/
. PLEASURE shows the mostdistinct 55 o P
- - differences between brand users f:; — 2 /,Zﬁ Az |
o andtheampurtanceorummpoﬂame- L ;h/,p j@;ﬂ; :{,-;9 ?;/,;; 3//,{; L b
of the brand Is relatively much more § -« ZZAZ0 227 A
marked, It is relatively much more /7 7 Y A 7T

. importantforespondentsmostlikely | - . fF s
to choose Brands A or B and much ' o '

~ less important to those: most!’ke!yto PLEASURE _ '
- .choose Brand D or Brand .+ st Likely x Brand Matrix"

' _-'Analgsis by Age
- _PLEASURE generauy beaomes relativaiy less 1mportant w:th age

B -;Analgsis bz Mantal Statu

o - There is no develc-pmenta! r,attern re!ated tn mantal sta:us. .

| 'Xig‘hére'."is' nio developmental pattern related 1o education of father's education;

&
= .

| L.uwest Scores are Most lmportant o

~,
EN N 1 5 N .
o :
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CAR‘I' Analysis Shamg | | _
The shampoo market is hnghly fragmented and only one brand has a share hlgher :

thir 10% according to 1BIS July/August 1988, This severely limited the ability of the |

six or seven brands ta describe the market. This limitation probably contributad 1 the -
fadt that GART could riot generate a tree for thus pmduci: class. -

Obvnously, the lack of shampoo usage by Blacks and the ob\nous physmlogzcal
differerices of Black hair make race an especially good segmentation variable, so it's
nct surprising that. OAF{T md:cated that the fo!lowung vanables were most |mportant _
in this market- ) :

Vﬁ!riabh Joa s halati\ns !‘__l_tg oxkanicve ‘Fariahle W el ’Relativa mcﬁ.‘tam
Rags .- S L 1ge. . cApanne S 4 :
Inm T R .25 . .- Plucatfén . U 3.

BOCIAL L . 19 : smsxowm:.:sn P =

HALVATION - 1 HONEST : ) . -
FHOAGMINDED | LOVINg 1

Age 8 1

The Kruskal-Wallls teost mdlcated that Only one. value was mgmﬂcant in the total .
market at .0028 (BROADMINDED) B o : _
Because of their re“laﬁvely !crw usage of shamnoo, an )ernatwe analysis was run of
Whites, Cololreds and Aslans and ancther analysis v. Qs/ﬁzs run cansisting of only the
W}nte respondents.,m both casas, only BROADMI ED (001 8) was sxgnﬁ‘cant,

L



e N o R
- BE bmmmeee is the only’ Value. e
AT, ‘1_I§ ran%-:ecl inua slgnifcantfy'_. . Fruskal-¥Waitis ANWA_ o
- differanftaghion atthe D028 statistical | = ‘T —
* level, It is \jgnificant at .000% for all |« * : T 7
races and .0018 for Whites. N e %
- BROADMINIJED was the sixth most | o TP O
important value in the list produced | J "LV NAAZI4IZ1Z12
by the CART analysis. ltwas notoften . | " il |
associated with product clags brand | ;,.7’.%. #1%1%1%1% é- |
imaga asscciatlons. - _ i g |7 I L
R B 2177171712 AAAG71212)2178
. BROADMINDED Is not an imporiant SRR R SRR
-value to South Africans. In the total .| o e heeen
market, it Is rglative: - -

of great
- Importance ta users of Brand R and
of relative importance to. users of

o B

R 7

BHOADMINDED -
*Most Likely x Brand Matrix

Brands P arid D. It Is of great refative - LOWest Scores are Most ‘umta“t

- unimportance to users of Brands B,
G, M, and E. i Is of relative unimportance to users of Brands l and Q

" Among Whltee,“BBOADMINuED Is of great relative Importance to users of Brands c and

~ R and is-of relative Importance 10 users of Brands P O and D. lt is of great relaﬁve :

unimportancs to.users of Brands &, F
and M and of relaﬂve unimportanca

to ueere of Brand | KrUSKal-Wa | 178" ANOVA
. . . - tiroa st nomd + mlmm
AI'! \ iS m e -7
“Thers is no patter af deve!opment i DA ay .
associated th age for this value R a4
. | ) - . i'- Lo : A% :’ . ?‘;' ; b i
-.MM&QLMQLEQ_M&% : o e Az -
R I'E”IN- F :f?! I 1 .
 Thera Is na pattem of development R B 17417172117 |2141% "
: 'asseclated with age for thig va!ue . Yy ?f%?ﬁ’&w?;”ﬁz: o
| RIS N /v
“Anailysls b Househo in e
Thete s no pattern of development _ EB.QAEMQ.&Q_&_MLIE_
_ assndatad with age for this velue © "Most Likely x Brand Matrix" ,

o LOWesSt Scores are Most lmpd

“Thera is-no pattern efﬁaevelopm_éhf_eeeocieteci-with- _eduéaﬂen.br fatheg'e educatioq.'_ o



=t I erosol Deado

CART was abie o segment the male aarosol deodorant market basad upon age and |
upon the way each age group ranked one s:gnrﬁcant value: _

Sag_m n; 1 (19 2% of the sampie) 18—34 year clds to whom A WORLD A‘r PEACE fa
ralaﬂvely important. -

§aqmeuz_a (44,19 of the sample) 18-34 year alds to whom A WORLD AT PEACE s

relatNer unimportant,

: Segment 3 (7,1% of the sampfe] 35+ 'year o‘lds'fo whor'n' FREEDOM' is _relatively :
mportan. | |

Seament (29 B% of the sample) 35+ year olds to, ywhom FREEDOM ts relatlvely _
un!mportant '

CART Macket Ségment Nurber

Brand R | - o z -3 : &
L S | T o -9 ' A SR ()

N SR e o B .- -
W . - ;’i -‘ Y I T

Again. there ars obvious *dﬁferences In firand shares between the segments when 1ha
segments which differ only In terms of the relative impgirtance placed upon the va!ues
of A WOHLD AT PEACE or FREEﬁOM sn'a cnmpared; o _
Q&&Tmmma@&mgl_ﬂemm '

CART was unable 0 create market segments based upon the data



5

-' '-S.egmgn.u (&-, Vi of tha sampla} Biack Coloured and Asran raspandents

2 §ggm§_gj;_g (6 8% of tha sampie) Wh{tes to whorn POLITE is re!a‘ively T//n\m\'tant

_ (1? 4% ofthe sampie) Whites to whom POLITE Is ralatixﬂaly ummportant and
SELF~RESPECT is relatively important . _

- Segment 4 (13,7% of the samp!e) Whites fo whom POLITET and SELF-RESPECT are
. re!ativeiy un mportant o o

e o ok ot Market seg’m&ﬁ_t ?‘lm_bé" . o b
A S

_ 17 ST 13 e _ i - E-- T
e o Y BT PR 28
,-._, -ay _ . 1 . e 2 o - I
-'%ky - -%._ & _ _ 264 T : ﬁ_

'l‘he dlﬁerenﬂaﬂng varlable betwaan segments 283 and 4 are the relatwe nmportance. A
- placed” upon the values POLITE and SELF-RESPECT. Agaln, thera are disﬂnct ’
- differenges in the brand shares within thesa segments. C

Brand . 1

%Aﬁmwh-t
—
o



" The way that

most fikely 1o usé roil-on deodorants. { | _”"B“:,;‘":,f,:jf W“

vank  SELF-CONTROLLED is | = S1==——" e ——
© significant {,0026). This value was ot | mI———— 77, W/
often assoclated with brand images P e e A
- by réspondents but was mentioned | j e ———pZZm g Zed 2o
- often by Coloureds and Aslans who | . w3ssm poal koo oo e
 donot purchase any parﬁcular brand_ SV A L
~ fost often - _ E fola 7774 e 1Y 777

I O 7. 7/ W M s

. SELF-CONTROLLED s of great | = o AT A
"k“’iﬂ‘éﬂ?&‘éﬂﬁ&&”ﬁﬁf&%ﬁﬁﬂi | 5” DAL |

| | SELF-CO '

 “There is no developmental pattern refated to efiher verieble.

AT

L Total Beddarant Market Versus Traditlonal Sagmants

‘I‘ha wide humber of brands . '1 ﬁelnfery systems in the study also made :t Impossible 3

“for the CART pragramrmie to andlyze the total market. However, this fimitation Is not &

consiraint in the Kruskal-Wallls test. To present more meaningful information, the Kruskal-

- Wallis analysis follows the breékdawn of the market into traditional roll-on, male asrosol.
. and female acrosol segments, as well as the total rnarket and the fotal whlte market.

- Na valug was sl niﬁcant at 0028 in the total market. Simnlarly no valua was stgniﬂcant
. ineither asrosol Ryark : . .

N

| .'Aciamaia_gug_ . ’Most Likely x Brand Matrix""

 Lowest Scores are Most lmportant
This value Is relatiuely maderately

- important to most age groups. tt is ranked at the middle of the scale by 18-24 year oids
. of &l races excapt Blacks. Young Blacks-rank SELF-CONTRQLLED as a very important

value ’l'his valua Is generally very unimpnrtant ta Asians.

Analysis M rital Stat | . .
Thara Is no: de\felopmental pattem related to marltai statua fc.r this ualua. i

q

~ Thers ié"_np.-daveldp_mfental p__a_;ftér_n 'rélatecg' to h.Ol:lB_e'hd:ld income for }hi"s- valus.,




ART Analysis - Motor Cars

" CART was unable to e's'tabtiféhbre_didﬁvé fules for this product class. -

© The Kruskal-Wallls test yleided four significant values In “this product class A
. COMFORTABLE LIFE, INNER HARMONY HONEST and RESPONS!BLE ' '

' The value ofAGOMFOﬁTABLE LIFE J .
- is the mnet significant value and Is | - ""”*ﬁ;"ﬂ}wfnm‘“'
- significant at .0000, lt is also the value 1 N ) —
g-zostdoften associated with |£:r;mcatcs-r car | ¢ TTT o A
brand image percepiions by Whites | ™ . B A o T
(19%), Blacks (2% and Coloureds | 3 =t=-EA A AA A
{16%). Asians associate it with their | | wlZAEa bl A LA LA 2
- cholee of most llkely mditor car third § - ,ﬁ ARAIRTYY 7 ,//' AN IRIIN2
most often (16%), sV Ve w AT AVAA VAV
N7\ N AN AN
Thisvaluels generally more Important | WAAAV A A A A YAV
- 1o respondents whol would be maost R avava v A va A
likely to purchase Brarid |, Brand H or S e T I
' tBrand F. 1td Is gane;‘ally 1esls important _ 22 faa o < s
- to respondents who would be most L e :
' A COMFORTABLE LIFE :
i:i)keiy o purchase Brand. B or Brand ‘Mast Likely x Brand Matrix®

s Lawest Scor'as are Most_;’lmpor_tant |
nalysls by Age ' '

" A COMFORTABLE UFE is. important 10 Blagks and Asians of all ages, 25-29 year od

Whites and 30-34 year old Coloureds ftis relahvely ummpnrtant to 18-24 year old Wh:tes -

_a,nd Goloureds o _
- Analysi Mri Status

A CDMFORTABLE LIFE ia impcrtant to Blacks regardiess of marital status to divorced .
' _and remarrisd Coloureda and to married or divnrced As!ans

;-
o L

ﬂlsls Hos cae

A COMFORTABLE LIFE ls irportant fo Whites eerning RS00-099 and R1750.2245. tls

generatly important to Blacks of all incoilne levels, and middle income Asians, it Is

relaﬁvely unimportant to Ooloureds eamm m?so-msss househoid 1ncome

. Th!s value i ralatively !mportant to Wh;tes who have compieted Standard 9 and 10 and

" 1o Blacks and Asians of all educational levels. if is unimportant to Whites when thelr :

~ fathers have graduated from university, Céloureds who have graduated from university
“or who had a father with a Standard $ or- 10 qualaﬁcatuon and to Asians who's father

matﬁculated




- [ ‘those who xre remanied.

T

o

. The value of INNER HARMONY is an

extremely significant segmentation { -~ - “"F‘s“a';"f;;ff ANOVA' €
variablg and Is significant atalevelet | T —
.0005. INNER HAHH:EONYIS}?enaraIIIg T b —
- more important te.these who would e AT AT 7
. ge mda%t likely: tt:i;::urchase Brand B, } & = ?/ z ,f ;ﬁ% }f ,f ;/’:f jfj
enscargronsasee | LA
' Raspondentsmdicatingtheywouldbe | ¥ wBAAZ VA A AV A
most lukeiy 1o purchase Brand A or |  WAAAAAV) A7)
Brand |~ place relatively tess |- AUJAAA
' Importanca onthlsvalue. - B R AN NAAN A7,
This valus Is ranked st the middle of | s mmeesn

‘the scale by most people and is not

- highly associated with brand image - MBMEMQ_NI
- -perceptians for thls product c:lass

"Most Likely X Brand Matrix*
_ \ an_e_st_ Scores ara Most lmporta_ntu B
 Anal ; e\\ B

“This value is very tmpom\t to 25-29 year old Goloureds and generally unlmporiant to

o Blacks below the aga af 4

1ih \‘

"

- 'Marital status does not ssem tt\)\be highiy correlated wnth th1s Value Most respondents -
- of ail racies find this value to. be Ne:ther lmportant not’ ummportemt -

Y

S
. ,1

- .:") S "'. o B

' Analysis by: Hﬂgsehold tncgmg

'_'There s no cisar Ihgome correlation [
- ‘important to Whites éaming R1000 1249 3

T

. INNER EiABMDNY s Impnrtan#*to*sin ie and temarried Golouretsls and dlvarced and.
. remartied-Asians. it is unimportant iQ ngte, married and dlvorceﬁ Asians but not ’ro‘,

e for thls value INNEB HARMONY " S
d Coloureds eaming. R2000-2248, It Is

nimpartant to Blacks with household lnwm%ofﬁ500~1249 and R1750-1999,Colourédsf .

- wnn hnusehoid Incomes of R&00-999 and Asnhns a'zming R500-999 and R sﬁp 1749.

Importance being placed on INNER HARMONY, 1t Is utimpartant to Whites with a
- Standard 8 education or less, Blacks who have glther. matricu ated or achieved a Iaw&r

.. standard or who's father achleved simitar.jevels of edusation, Coloureds whn have--,__,‘ v

- achleved a Standard 9 or 10 education and Aslans who have matrtculated
- INNER HARMGNY s tmpcrtant to the better educated of &l racs groups '

Lowm Iaveis of edueation seem to be a’ factér in- the devetopment of a gféater-
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' Tha value of HONE%T is genarally E o . : 1 B
more important o cénsumers most | - usakWiliemow ) B
likely to puréhase Brand DorBrand | =1 " — B S

- B and s generally less importantto { =i =t >

- those who would purgshase Brand F I % Z 2

N7

%

N or Brand-A. ,

HONEST !s ‘the most impoﬁant.'_
: mstrumentaf value to South Africans
g o total, It is & signiflcant |
A 'segmentation varable . and is
. significant at a Tevel of .0071, It is not.
-~ . highly associated withi motor car
brand imaga percepﬂona. :

_ M& K  "Most Likeiy X Brand Matrlx"

. HONESTIs |mportant to respondents Lowast Scores are Most Important o
C of ali rac;e groups and aif ages: - : : o '
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e HONEST is impg_ﬁéh{to.réspandehfé:ﬂreg'ardlass of éducatiéna! aﬁai_ninent. -




[ SR

: HESF!ONSIBLE is ganarally Important to respondents of ali races axcep& Black and Aslan

RESPONSIBLE is generally more
_important . 1o
- " Indicated they would be most likelyto |

‘purchase Brand D, Brand B, Brand @ |
- ‘or Brand J. %t is generaﬂy less - |
imporiant - fo those who ~would

" RESPONSIBLE is & vety sigmf:cant |
glgnificant  at
. COMFORTABLE  LIFE, fs
. perceptions. by respondents_ of all

" taces: - Whites -(23%),., Blacks (9%},
) Colourads (20%) and Asmns (16%)

BESPONS!BLE gansrally declines in importance aftet the age of 45 or 55 amﬂﬂg
res;:ondents of all rax..es lf iga very importam vaiue to all. . _ o

‘ This valua ls Important ’tu aji respondents regardiess of marital status except far:'_ .
-remasrigd Blackg and Asians RESPONSIBLE s umirnpurlant to remarried Aslans =

. -._-w-.:

respondents  whin S ¥ruskai-Wallts ANOVA -

tvecan Tarz LY |

oy 86888 |

purchase Brand F or Brand I

segmentation ~variable . and s |
a level of 0012 b
RESPONSIBLE, fike A |
also |
strongly assatiated to brand image | .

Bsg Pdn_s_!g E

"Most leely % Brand Matrix
Lowest Scores are Most lmportant

@
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university graduates, children of Black and Asian Unlversity. graduates the chu;{ren cf_ :

o Black matriculants and Blacks wha have not matriculatad

[ .
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 Segment 1 (42,8% ofthe sample) - Blacks and Asians < - SR,
Segment 2 (87,2% of the sample) - Whites and Coloureds

' CART Market Segment Nunber

o 1% o e _ L.
e o RS
TR 17 ) S 0o
z?',;. o _ R

-;.M Bq...lgz

S The GART segmants are differentiated sotely on race and no concluslorfs regarding
. values can ba drawn. S ; L _ _ _

._""'fn".. I e -
. o

B
! o




KL@MMMYJ&B&MM@E&LM :

The KruskaLWaﬂis tast yieidad three va!ues which were sfgnif‘cant at .noza NA‘!'IQN Al B

- SECURITY, EQUALITY and SAL?ATION.

.

NATIONAL SECURITY slgniﬂcantly' T e

- differentiates brands in this market. | “.r””"‘”,,',“,,‘;‘“l,’,,‘f, ""-W"‘_' N

.and is significant, at. .0002. Thig |-~ = R T

- variable is ranked seventh on the | e — i
CAF}'ffvarilabis!mpgiﬁtaer;icelrsL tlsnot | .= _ W:}%;/// %ﬁ

- significartly assoclated with brand | 2 -] o VA CAVAVA G+
imgpe perceptions in the pefrol | Tt R m A u s u R

- ?w’?__ o e a7

' NATIONAL éECUHITY [ relativel 1 E ”Zé?f@ f/j r/é fﬁ://’ﬁ i

- much more important to purchaserg ] - fﬁ:{% ,/,///4 ;///3 fﬁ;’% :Zﬁ |

. of Brand C and relatively mora | ,f% /A /;'/f 77, ’2*’; '% //: |
importantto purchasers sfBrand A it | 7 F & a L F w TN et

" lsrelatively unimportantto purchasers | oo meERee 0 T
of Biand G. This vaiue Is uhimportant T - OR —— el
* to most South Africans but grows In’ %‘%%ﬁ e

| gggortancg ?5 peaple reach mlddle. quest Scora& are Most lmpartant .

. This value is relahve!y unimportant to all SQuih Amcans but attains a posltion at tha
" middle oi‘ 'tha acalé ln aﬂ race grcups after the: age of 35. _ _

X There Ia ne deve!opmantal paﬁarn re!ated ta mar{tal status for this va!ue _

MATIONAL SECURITY is sifghﬂy_ more lmportant o the Iower econom!c groups but }t e

s stﬂl ummportant 1o tham

—_—

I'isb Edycation n_ F_th'?*'s d_"tf R f? __ '. -{* v

K Thare is ne dave’lapmental pé&tem related ta aﬂher varrabie

s T i S



-_'Whites L

L=l

 EQUALITY significantly ditfarentiates

. brand’ iusers in this .market and js IR 3 "'ﬁ“?““‘f_ﬁ,',;"‘_ ANOVA
-gignificent at 0008, Thisvalue s the | ™7 — it
- it mast often -assatlated 1o the |  wd——i '_ i 7
- product class byiﬁlack consumners 8- | .} " - g2z 17 A0
oy very Tow Blacks acosy e s |+~ A A
- motor car and have an opportunity to - | i ;.,%:/ﬂ %‘é f% %:7% ;’//A
: purchasz patrol. e of medsamhple-- SN /YN AR
. ) < S R 7 A A v
e e | L
 AMPS87/88resulisindicate thatonly | <A V2 A VA A VA P
Q1% of Blacks hold a petro! bank 2 S T S S I
_ debiteard. - R “mi.'_'.m.' : :

._EQUALITY is’ re!ativaly more FQM ; : .
Important to Brand F users ang Mot U"GIV"B“&”" Matrix -

Cusers. - o : e . _
B '.'Thlsvalua mostdiﬁerentiates all otherracesfmmtheif“ 1%coa.nterparts inSouth Afr}ca.- |

s reiatlve!y of. mude;afre !mportance to ali races bui» u&htﬁés it is verfy unlmportant 'to

. N 1 - o o . ST .

o

'Thls value is ummportant to Whltas of aII ages lt is somewhat more Importan:t o
_ consumers ofother taces in the 50-44 year old age graup ' -

#ssb alt St : _ S
- EQUALITY Is generalry mora irmaartant to people who 1ha\m dimrced or ramarned

-"Anaigsis by. Htmseho d Ing,,om A _' e | |
'__This value shews no clear devalapmental pattern raiated to household lncorne o

o gnglggjg by §gggﬂgx_‘| and F‘a‘ther's EM

'There I8 no. cfaardevelopmental pattemfar ‘this value rala"tad to educatifm or father s' .

o education

L



| SALVATIONsignificantlyclifferentiates

© the users in i;his. market and Is | | Wuskatvalils ANOVA
. significant at the .0016 level, This | ~ =y )
~ value- ia}\(fery differently rated by tge_ e . :/ f//?;/@ ?j _
~ two market sgments denerated by | ‘b mrm 7 VA ¢ N7
_ theCARTanalysm I “7’{' /'7/“/‘ ?;,;Z' %%% -
Whites and Goloureds rate’ | i ”"/ﬁ ‘ % V/Z %’ ?"’j“?”ﬁ' |
~ SALVATION as very important. More E = //ﬁ 9/@% ;/é /é/ % //;g :
Whites (29%) rate this value as their | VA UA VAV I 71

. most Important valug than any ather | = = y" %-" ?/ y’. / ' y/ 7
‘value. FAMILY SECURITY is the |  AWAYVA /’ A

. value next most likely to be ranked'as - SRS IR

. most impodtant by Whltes {4%)..! - . e o

[+
AN
o

Golaureds show & similar pattern:

 ranking - SALVATION number one SALVATION ® =~ - ..~
- D8% gc.f the ime and FAMILY Most Likaly x Brand Matrix"

SECURITY number one 16% of the *-°W°S‘-' Scores are Mﬁst ’mpﬂﬂaﬂt

- time,

: "‘Blacks and As;ans on!y rank SALVA’I‘ION as their most important value 5% of the tlme,. . '

,; :J

' :SALVA'HON is refatwely ;mportant w uszrs of Brand C, Brand'A and Brar-d £, Whltes

" and Coloureds rank thisvalue at the middie of thi scale in the early years but atthetop
o aﬂer the age cf a5, Blacks ariﬁ Asian's attach very itttle retat{ve mpcnrtance to, this valua. e

e 'Thl aiuﬁ becomes raore importanr as Whltes and Coloureds age lt b unimportant to e
L Bla aﬁd Aﬁ?ana of ait ages L . _ .

N -,J

-._?n.

SALWQTION 1s generally more Important io marrled people, exceﬁt Blacks lt is_ -
- umimpiortant to Blacks regardless of mantal stétus - :

- 2
o

:"M@m e T A S e
There is no deveIOpmentaI pattern related to hausehotd !ncom for th;s !Prand SR

2

N Uhe T e

- .There 43 n&, devalcprnenta! pattern relatad to education or father’s educathn for this

i



| g_g 53: Analygrg ; Soft grink |

b
T
1Y

' The Kruskai Wams tast yielded six brands which were sigr.iﬂcant at .0028: EQUALITY,
- FAMILY SECURITY, FRGEDOM, INNER HARMONY. PLEASURE and wusnom |

EQUALITY Is ranked In & signiiicantly

different way by doft drink users, This | . . ”’W' ﬁ.'r.','s .‘-""‘M S
“value s generally important to all | - T T I
South Africans with the exception of | T j — 1717
Whites who plate very low relative | “’:. ' VAR
* importance onlt ltls signtf‘cant at | g . e A A A A k
.0(]18 ; s : ﬁ-_‘_,,;m/}'_ﬁ'}' AVAAVA A K, ’Z%
EQUALITYWas not ofter: associat{,u;,.f ¥ "R A7)
~ with.brand image perceptions by any e JAYATAVAVAA A VA A V]
_face group and was not an- Important - ... A AA A A
- variahie In the GART, analysis. 1 L AARAvAv A A A A A YA
' This value s raiatively much more o : 'rdm““":’_’."' L

- impartant 1o users of Brand J, - :

refatively friors important to users of - FQUAUTY :

. Brands &, 1 and D and relatively much Most Likely x Brand Matr
lesg, impoﬂant o users of Brands F ‘Lowest Scores are Most Important . -

_amjc RS ) L

na!

This vaiua is genarally unlmportant o Whites, regardless of age it Is generaliy most .
' Important fo all other South Africaris dunng the 30-44 year old peﬁod : '

: alslb __S' _
= There is no patlern of davelopment associated with marital status awdent

There s no pattern of deve!apment assaclated: with housaho!d income. Agaln‘
B EQUAL!TY Is unlmportant to Whites ragardless of household mcorna '

. " .There is no pattem of devalopment assccfated with educatnon ar father 8 educaﬂon,. |




.":5"““‘? i .

7] W, - \\ )
FAMILY SECURITY is*important to [~ /-
* South Africans of all races, itwasnot | -, uEkeliaitis Ao .
_Important intha CART analysisandis | -~ ‘T A
. not often asscciated with the'product. | 17— R
- clags brarxd imags . parcepﬂons Ry T  TAVATAA
significant at ,0007. . At e d EAAAA A
S wBAA A A A
FAMILYSEGUHITYjsreiatlver much | Eg YA A VAV A AVAY
~ - more importantto users of Brand F, |/ NN NN N 728 7 7 R
- relatively more importantto users: of AAvIAA A v
Brands H. andy.E, , relatively less iR AAA VA VAA A 7
~ * important o usés of Brands Aand D AR AVAA A ATAAAYA
~and relatively much tesslmportantto" R TERTRTE T TR x
* users of Brandd, _ T EZeeneeas :

. Anlysls by A EATILY SECURITY

~ "Most Likely x Brand Matrix"
. This value Is lmportant 10 evaryone-: waest Sc""ﬂs are Mﬂﬂ ?mportant
-_regardless of aga ' S o i

o -FAMIL‘{ SEGUHITY is relatwely Jess important to the divorced

‘ Thare is no devatopmentai pattern associated wlth hozzsehold ;ncome

There i rialdevelopmental patter associated with education or father's aducation,

. e
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FREEDOM is an lrniaorf'ant value ahd .
" is significant at .0019. it is not often |-

© Rruskal-Wa) | ke ANOVA

Sy ’ |

associated with product class brand | =~ T~ .
images and is of minorimportangegs | 0 YT
-a varlabie underlying the CART | 7 YL 1
- analysis. . N T T o A A
' IR X NN NNV NN 7
- Thig value 1§ reiatively muc:h more | d YAV VA A AVAV AV VAL
Irgortant to those who buy Brands B | ¥ T AV A A i)
‘and E-most often and relatively much. - VAV A A I VA
less important to those who buy. AV VIV 2 0 %
BrandsHandFmastoﬂen R -',ﬂ,{;.%fﬁff AVA VAV AVAVA YA
: Anahisis EE EQ _ S IR mmm vy -

This value usbreiathzety mofe Important'j.:- fREEBOM - .
‘to the young and less important o ‘Most Likely x Brand Matrix

the old. Lcwvest Scores are Most Important

; 'There is no developmemal pattarn assoclated wnth maﬁtal status
Ang ﬁia by Hgggghgld Incomg . '
'The‘re Is no developrﬁental patterp assoc!ated wlth househcﬂd i,m:o

_ : . _ r's Educ i_o_ \‘dj‘f ’)
- FHEEDOM |s generally Iass lm;;artant o he least educataumf”a ii-;f;tcas.

LB



i i ) 4
_.._"Thevalue q{mﬂea HARMONY is & [~
significant ségmentation variable and . | - - - KTWkaLISILIS Anova -,
i significant™at a level of 0016, | T R
INNER HARMONY is generally more | ™ R
~ important to those who would Be |  M1T T maE
© most hkely to purchass Brands F K T e b LAAVAYA VAV
Dand H.. | R ZEAZN NN VN NN
,E%%%%%ﬁ%%%%&
Hsspondents mdicaﬂng they would_ RN 7L N 2NN NN AN N A ,?
 be maost likely to purchre]ge Brands C, | VA AVAVAV AV V] 7
B and B place. retatively less | | AAAACAA A AV A
--|mportance on this value. . .- R 717 _’{%16’4 2LV NN,
This value Is. ranked atthe maddte of o e Y
_ giehscale by mogt &eoptljs and is not E‘ T A
ighly. assoclated with brand inmgge "
. . "Most-Likely x Brand. MatrIx
: ..\.I“_lpercept:ons for thls prodgct ciass - Lowest Scores are Mast lrnportant
"..:_‘_'-Ana[!igig byAge-* . - ¢ _“_' : ﬂ SRRy wr

+. This value s very :mporhnt to 25.29 year old Ccﬂoureds and genur%"!y ummparﬁant o

Blacks bolow the ageof 45. R

ri

- hﬂaﬂtal status does not seem to be h:ghfy correlated with this value. Most respondents -

of alt races ﬂnd 1his value g be nelther Important nor ummportant,

" INNER HARMONY Is Important o single and- remarried Coloureds afid dhgorced and L

* remarried Aslans. it is ummpoﬂant to ‘single, marrled and divorcecl As:ans but not to
those who are remarried. M o - B B _
alysis by Househok Inee me o
e*/l!

" Thets Is o' dleer Incoma corrslation pa‘tlah for i valus, INNER HARMONY s

important to- Whites earning R1000-1249 and Coloureds eaming R2000-2249: it Is
- unimportant to Blagks with househo!d incormes of R500-1249 and R1750-1999, Coloursds

 with housshold | incomas ! vgoossg and"Asians aamm?_; R500-989 and R15001749.

a9

Lower levels of educaﬂon seem ta bé a fac.”tor ln 1he iﬁ?ak)pment cf E: greater :

' ltnponiance beiag placed. oh INNER HARMONY. It 4s un
Standard 8 education oriess, Blacks whio have elther matriquiated or achieved a lowet

- stanglard or who's tather’ achieyed simifar levels of sducation, Coloureds wha haver

 achieved a Standard 8 or 10 tication and Asfans who have matriculated R
“'}NNER HABMONY is smpqnant to the bstter sducated df all race gmupa "

f to Whites with a -

-.-.ﬂ -



a . .

PLEASIJRE Is signiﬁcant at 0617 1
was not often- agrodated ‘with brand

) ~ images: and was “only moderately

1mpartaht in the CART analys‘s
y _
The ranking of ﬁLEASUHE highlights

distinet : differences  betwaen brand .
usbrs jand the mporance - or
' unimpoltance ofthe brandis relative[y A

~much titors marked, It 5 telatlvely
‘much midre Important fo respondents
.- tnost likely to choose Brands J, A, D

" ©, E, or B dnd much less importantta'
uthose mipst erlg to ancose Brands K.

na[ygg; b_y: gg_ O

: relat!veiy less. 1mportant with age.
nau@ g hy M,a_rﬂal smus

Thera ls TI0 develnpmental pattem related to marltai status

Anal ol ah Id I

“There Is_no developmantal paﬁem related to househotd lnccme

. o e :
. SR 77
%5 ne 1.8 7 Z: f%
bt oos 22 72 A A A Y 78
Ev.igcrﬂf %?’"?’?,:‘%?}‘ 2
Vo A A A A A A VA 2 1

.u.:%%f’/;%f&%"?f' /;5
waaae ]l dvado v
[ T | L . B
LE.'ASL!RE : e
"Most Likely x Brand Matrix" '

c - Lawest Scores’ are Most 1mportar1t
PLEASWRE generally “becomes .

. There Is no developmental pattern related to educatioh of father's education. |

5 S

idftxsg%iéwa-l Ii& ANOVA

.
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ol ages. It Is rankad at the'middle of - ' .
. the scale hy Asians of all ages exCept 3&44 year oi;!s, wha ﬁnd tl'ns value 'to ba S
~important. The pattern among Blacks is highly érratic. WISDOM Is ran

.o

3

- bottom of the scale by the young and rises’to the middle of the scale untl

o value Tt then falls io the boitom of the Ilst among those aver 551

u_a!ysis bx lb‘lanta! Statu

- Divorced people of all races find this to bo a relaﬂvely lmpartant value but there does. |

o _nnt appear 1o be any develcpmental pattem related to marital status, -

__ﬂ_&ngh@is by: nggehgld incum

'There is nn developrnantal pattern related to household inoome.

A l'sus Iy Edu .itm n

" athetr’s Edunatfo

T

*wr_w'ﬁ

ﬁl'

ked toward the

th

04554 year 7 -
- ald perlod, During the 45-54 yaar old period, this value becdmas the miost Important _

"

WISDOM is the most significarit value |
. and Is significant at the €004 level. It | | "‘”“’“‘“";’?‘,,L,] 1 ’_‘“"‘"‘I_
. |s of only moderate imporiance s a B e
. . variable underlying the CART analysis | ™ _ SR ]
o andisnatcﬂenassociatedmthbrand...- : :" LAY 117217177 N
_imagepercepﬂons . £ o y?ngzggg?g?
.. . - ;n" 7 f 7 > .r T I. :/ ./ o
o -WISDOM is relaﬂvely more lmportant j ié el %/, 7; é ;_é g;y// g': gé Z’; V// '
. o respondents who chose Brands A, o CAYL YA A A VAV A A VA T2
K and H. It is relatively much less wAAAA A A vadvavd
lmportantto those who chose Branr:is B 8 N N NN NN NN
- D,Candd | | "G AGAADAD
IAmmmmm VL f%mwm; o
 Tils value shows markedly dlﬁareh; WISDOM
- paiternis by race. It -Is  relatively L"g"s* leelyxBranﬁdMattnx Hant
important to Whites and Coloureds of ~LoWest Scores are Mos Impo an L

- The mare®educated a raspondant and the raore etﬂuc@ted a resapndemos fatl':er. thé

more ke

e =
.. q
_."’ : P .
. N
o e
’ R
A . . ; . o
AV e T
-!'I' at R .

9 '.-,_i _
.

the respandent placed a high value ort WISDOR. This pattern has sOMe -
m!m:r exceptlons but is re!atlve}y censistan\t for all rghces o
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- .Segmen't 1 {42,&% of the aampie) - Astans and Blacks |
L Segmem {67,2% of the aampxe) . Whites and Coloureds f

: :._. EART Markat, Seguent Runber -

1
.. “3.

_25

2.
4

¥

E

. .p!\gaﬂ'iP tﬁere is evldence nf massive share dlfferenca in ﬂ'\e GAFIT segments. It s
- utifortunate that the Segments. are baseu soleiy upun race and no concluslons abuut
valuea can be drawn. S -
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- value. FAMILY SECURITY ls.the va!uaw‘:q :
by Whites (14%). Coloureds show & - Vo wranking SALVATION numbjerone

) RV

TWo values were sigruﬂcant at 0028 in thts product class SALVATIGN and WISDOM :

SALVAT!ONsignﬂicantl diﬁerenﬁates‘ | I
the users in this mgrket and Is |~ . ms"a.":ﬂ.l.'s s =
- significant at the .0015 level, It 1s only T - ) —
Infrequently  assoclated  with food T T 1
" stores by respondents and is of [ MT T g;;;
- moderata importance: b the GAFIT** & T ATAAAA YA
var!abls xmportanca list, . L il od AV ? % :@;4 AV
W WAV A AAV A
Bis retat_lvaly.much more impoﬂtant-m WA A A A A
respondsnts who chose Brands G, H - WA A A A A A
and A and: relativaly much less AAAGAT A A A
important To those who chose Brand . | - \\ AN NN AN N NN 7 1
'C, It is rolatively less Important 1o | R R S A
those whc chosa BrandsB and D. ‘\ S za__n_m_w'- oy
Whites and Colouréds rate M@ﬂ@!

" SALVATION as very impartant, Mora "Most \kely x Brand Matrie *
. Whites (29%) rate this value as thelr -OWes.'Scores ars Most lmPQ"ta“T o

***‘Eiﬁielyﬁ e ranked as most}m\bortant. =

most Jrportant value thgh ‘dny othert, - ;-

26% of the tima Elnd & AMH Y SEG fT"”} : f‘é} 46% ofthe fime. - e

A

= . f, . "?_ s

| Blaoks and Asiana only I'dﬂk '%ALV& ,h as ’&helﬁ%@st lmportant va!ue 5% of tT t:me. . "

,éna_l.ﬁwnmgg s
" Whites

. gtthe to
- this vaiue.

- MMMSQLSIQLU& /f’ | |
'SALVATION Is generally mére !mpariant to mamed people, except Blaaqu s "

\d “Jlourads rank this valué at the m‘dd!e of the scals’ ]n the early ya “but
ter the age af 85. Blacks and AaJ = sitach vary .lttle relative Import% fice to

umimpnrtant ’m Blacks regardless of mantal status.
N

: _ Thara la ho developmantal p‘Eﬂem related to housahold !ncome far this brand

i¢ '\,J__a_i on ::mmm_n

o gharz Is no deve:opmenial pattern related to eclucaﬁan of father's educatlon for ihis
-~ bran . . c .

W
& .

83

S e sy s
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i

e e,




. WISDOM Is significant at the 0022 [
~ lovel.  Although- 8% of Blacks |

m-uskal-wants AMJVA

AR AN . ;

. gssociate tlﬁs value’..Wifhﬂthe ood | "T — /
siore they shop at most often, most | - = : = 7 4
‘respondents do not assooiate this | w2 ? ?4’74':2 ?? f .
value to thelr usual food store. itis of | § o e AALATAAN A

o moderate importance In the GART - . %? NAGAAAAAN

- variable Importange list. A E N f,:/;;gV,?;V,f{,i;f; »’*}

© . WISDOM is relativaly- much more .,.?? é ? ;f f"f ff% :/f ,//f,@ :4

- Important to respondents who chose |  w % fﬁ ’f j; ,4 NIAT) 'f/ﬂ,/ f .

. Brands A, Cand G. ltis relatively less | AAVAAAAVAAAAA

lmportanttothosewho chuae Brands RELEEEEELEL R v
'Eandl o 1 _.'.'a““’“.'“__ |

MM s ' "Most Likelyx Brand Matnx" '

Thig value shows ma.rkedly differont L°"_"°*‘t Scores aree*Most lmportant

‘patterns by race, it is relatively - .
impartant to Whites and Coloureds of all ages. It Is ranked at the middle of the scale by
-Asians of all -ages except 30-44 year olds, who find this value 1o be imporiant. The *
‘pattern among Slacks s highly erratic. WISDOM is ranked toward. the bottom of the
- scals by the young and rises 10 the middie of the scale until the 45-54 year old period.
. .During the 45-54 yaar oid period, thig value becomes the mcst wnportant value, it then
- _falls to the ng*nm ofthe list among those over 55! . o '

- (. : . Ll

Anal _ tital 1t t_ -

_'Thare Is no deve!opmental pattarn relatad to oissehld Iﬁcome .

 Anal ygis bg Egggg;i g a_ug ngnep:s Eduggﬁgn

: The more educated a reapondent and the mors aclucated a respondent’s fame:, the .
- mare likely the respondent placed a high vaiue on WISDOM, This pattern has some

mlnor axceptions but Is relaﬁvely cunsistent for all racas,

'.x-'t\ o o

N

o

34

’ Divorced peopla of ail races ﬂnd tl'us tubsa rgiaﬂve!y lmportant value but ma?e cloes o
. hot appear to be any deve!opmental pattern reiated to marital status. - '

- An lvsis by H ugeh
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. Petrol

"-__Product Class Value Assoclatlons wmtes o
:_-TerminalValuas R 3
. Product .

- Class - Most Oftan |
--*shampna A World of Beauty {27%)

oo

Pleasure {11%)
A Sense of Acoomplish (9%)
Happiness (9%)

" Family Securly 8%)

o
k

-Most Likely
A World of Beauty (22%)
- Family Security (14%)
- An Exeiting Life {8%) '
A Sense of Accomp!ish (8%)

Freedom (8%).

B Happiness (8%)_
Banks |

Ukely ¢
Family Security (31%)

. A Comfortable Life (15%)

- A Sense of Accomplish (10%)
. National Security (7%)

o -Freedom 7%} . _

Buildlng Mog: legm o '
Sameties Family Security (28‘36)

‘A Sanse of Accomplish (14%)

A Comfortable Life {1 1%)

- Equaltty (7%
. 'F%edo%ﬁ?%}

Mo

- Pleasure (1 '5%)

Freadom (14%)

- AS8ense of Acaomplash (13%)
. A Comfortable Life (10%) ;

An Excifing Life (E%)

| Happmess (B%)

mukﬂ
A Gomfortable Life (19%)

- Freedom (17%}
. An Exciting Life (9%)

- ASense of ﬂccomp]ish (9%)
_Pleasura (9%)

- 'ASense ofAcccmplish (15%). .
- Fregdom (14%) _
. Happiness (11%)
- Plaasure (10%) -

 Mdeal
A World of Beautv (20%)

Happiness (11%)

A Sanse of Accomplish (1 o

Freedom (9%) -

Pleasure (8%)

- Idegl
- Family SBGLII'IW {24%]
_ " A Comiortable Life (13%) R
- ASense of Accomplish (11%)' LT
- ‘Wisdom (7%) B

Naﬂonal Sacurlty (7%)

Fam!ly Securlty {24" ¥y

*" - A Sense of Accomplish (14%)
.. A Comfortabls. Lifs (12%)

. i'x

A Comfortable Life 89%)

: An Exciting Lifa {B%

e el

:'4.
L
i

A o e s mn




P
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gt

il sl Ll |

T L ek kb i e, ok Ak e e e o

- Deo Most Oﬁen S
: * A Waorld of Beauty (19%]
- An Exclting Life {12%) -
- Happiness (11%)
- Pleasure (11%)
‘Self-Respact (8%}
A Sense of Accomplish (8%)
p Freedom (8%) oo

. Maost LI

A World of Beauty (22%)
An Exclting Life (1 3%)
Pleasure (1 3%)

- Happiness (%) .
Self-Respect (9;%) _'

- Meost Often
. A Comfortable Llfe {(19%)
" Pleasure (14%) - o
Freedom {12%)
A Sense of Accomplish (1 2%)
© Family Seourity (i 0%) .
'Happiness (8%)

" Most Likely
Pleasure (24%)
~ . .Freedom {19%) .
- . Family Security (14%)
. A Comfortable Lifg (10%)
- A Sense of Accomplish (109; 5]
True Fnendsh:p (10%)

-Most leelg '

A Comfortable Life (19%)
Pleasure {18%) -

An Exciting Life {11%) P
 A'Sense:nt Accomnplish (11%)
. Family Setuntv (10%)
Happiriess (8%) :
Freedom (a%)

S/Drinks M
Pleasurs (37%)
. An Exclting Life (1_3%) _
Happlness (18%)  © <
L A "Sense cf Accomphsh (8%& s ﬁ
. L SRS
P . ggt !sal o ;\3'?:" # PN 2
" Pleasure (35%)
- An Exclling Life (17%)
o Happlness (13%)
%, I !nner Harmony (8%)

- . Food

:;_E‘. -

“ldesi '
A World of Beauty (1 3%)

- Equality (10%) -

Pleasure (12%)

* An Exciting Life (12%)

Freedom (10%)

B A Sense of Accompllsh (1 0%)

Happiness (8%)

Seli-Respect (8%)

.. A Comiariable Life (13%)
. Freadom (i S“Q
" A Sense of A¢ somplish (12%)

Farnilly Securﬂy (1 1%)

Happiness (9%)

 Plaasure (%)

' ldga

Pleasufe (15%) -
A Comfortable Life {1 3%} _
An Exgiting Life (11%)

A Sense of Accomplish (1 1%)

Freedom {9%)

~ Happiness (9%) <

Famly Securly ©%) |

- ten _
- Pleasure {26%)
- Hanpiness (16%) -

An Excliing Life (15'%) o
A Sanse of Accomplish (1 2%)

—
Tt

%




'- Pruduct CIass Value Associations Whltes

. Banks

~ Responsibi (‘!3%‘
. Honest (11%) L

._'Bmlding Most Lkely -
- Socletles Helpful (28%)

Capable (15%) .-

‘Honest {13%) . e
... Responsible (12%) o
. independent (g56)

- Petrol

as

“Capable (14%)
" Helpfut (14%)

Responsible (34%)_

~ Clean (12%)

© Cheerful 8%)
* Independent (8%)

- Logical {8%)

Most Likely =
Clean (21%) -

Capable (15%) . -
~Independent {1 5%)_'

Cheerful (9%)

© - Polite (8%)

| Deo

Respunsuble (B%) _:.

n

g C_an'(4a_%)'

st LI

_.; - Ciean (52%;)
: Cheerfui (9%)

» Instrumental Values e
'_Product o o
© . LClass ___él.ﬁf__ll _ 0 deal
' Shampe.o Clean (84%) S . Clean (41%) _
. - Cheerful 6%) ' : . Cheerful {1 1%) o
' 'Capable {5%) . - Imaginative (7%) -
Most Like 13!.._- . | -
Clean (64%)
Cheerful (7%)
'_ Helpful (7%} .
MdstLikely ldeal
- Helpful (24%) Honest {(18%)
- Capable (17%) Halpful (17%)-

K ca;{abze (15%)
. Responsnbie (13%)

'Iggal

* Capable (1 B%)-

Helptut {(15%) -

‘Honast (15%)

Responisible (12%)
Independent {8%)

Capable (18%) =
Responsibie (12%}
Helpful (11%)
Clean (8%}

~ Independent (8%) S

ntin

- Clean (36%) »
- Cheertul (1 5%)



Food

m_s.;.men 5 lﬂ.%al

Helpiul (24%) - Melpiul {19%)
R CIeanbﬁs%‘ . ., . Clean (13%)} -
'Cap lo (11%) . . " Honest (13%)
o Honest (9%) s - Capable {9%)
_ v " 'Résponsible (8%) _
Mgﬂ Ltkel_',[ S R o
. Helpful {83%)
- Capable {19%)
- Logleal (14%)
- . Honest (10%) . _ s
- Cars Mgg; Likelg S ]Qeal
.7 Tesponsiblo (22%) Responsible (21%)
Lo -Capabla {22% - Crigble (17%) .
.~ Independent (13%) Ingependent (12%) o
v -Ambitlous (a%) - Ambltious (8%) -
L _ : Imaginative (8%)
SIDrlnksMgaerL Weal
Cheerful (47%) ) Cheerful (36%) -
S '!maglnatwe (m%) Imaginative {14%}
. WostLikely© o
Gheerful (54%)

L __-lmaginatwe { 3%) |



4; : . .
Fmduct Ciass Value*ﬁssoclaﬂons Blacks
S

._ Tarminal Values

_-Praduc.t '
. Class lﬂqst_Ofteﬂ'
' _Shampm A World of Beauty (1 1%)
_ . Family Sscurlty (9%)
Pleasure {9%) . :
A Comfortahle Lifa (B%]

- Magt Likelg
A World of Eieauty (20%)
- Pleasure ©%)
- A Comfortakie Ltfe (8%)
~Freedom (8%)

Banks ~Most Likely:
-+ Family Secutity (25%)
- National Sequrity {11%) -
Equality (8%, .}
A Gcmfortahle Life (B%)

_ Bullding Most Likely'

. Socleties Family Seourity’ (1 ;%)
- »  Eouality (18%) -
- A Comiortakle Lite (1 1%) :
- Happiness (9%} S

 Petrol M
" AComfortable Lite (10%)
__Pleasure (10%)
" An Excliing Life (8%)

- AWorld. at Faace (8%)
| 'Equaln‘y (8%)

Most Likely

A Sense of Accomplish (1:3%)' _
Pleasure {10%) .
An Exgiting Life.{2%)
Equality (8%)

- __‘E‘rua Friendship {8%)

© Freadom (8%)

Happiness (8%)
Nattonal Security (8%) -

u

A Sense of Accompllah (11%)

- A World of Beauly (15%)
- Happiness (10%}

Freedom (9%) -
- Family Security (9%) BRI

ideal

Family Security (13%)

- Equallty {(10%)
Natlanal Security (9%)

i‘!‘

Farnily Secunty {1 4%)

- Equality (12%}

A Comfortabie Lite (9%)
Freedam (B%) _

| 5 o
A Sense of Accompltsh (1 0%)
Pleasura (9%)

© Equality (8%)

Freedom (8%)

0



¥

Pleasure (10%)

- Happiness (9%)

. An Exclting Lifa 89%}

 Food

<o Cars

Mature Love (9% -
A Worid of Beatily (9%)
A Ccmfortable Life (8%)

Wiost Likely |
A Comifortable Llfe (1 5%)
Pleasure (18%}

Fraedom (10%) -
Mature Love {10%)
Seif Respect (1 0%)

Equality (1 9%}

Freedom (11%)
Happiness (9%)

.. Fam Iy Secunty (8%)
Mostlikely

Pleasure (23%)
True Friendship (23%)
Freedom (15%) -

A Comfortable Life 8%) .
A World at Paace (8%) ‘

Family Sacurity (8%) -

- Mappiness (8%)
~ Wisdom (B%) '

Likel

: MQ&L._K...&!

- A Comfortable Life (25%)
~An Exgiting Life (10%)
Famify Secunty (B%)

S/Drinks Mgft_e_

loasure (30%)
Heppingss (16%)
An Exc ing Lifa (10%)

4 k

 Pleasure (@36%) -

A Comfortable Life (9%}
- An Exoitiing Life (8%)

A Sense of Accomplish {9%) -

- AWorld at Peacs {9%)

Happiness (8%)

~ Mature Love. (9%)
| Salva'ﬂ_cm (©%)

A Sense of Accompi;shment {1 Q%)

N

- K Inries Harmony (ﬂ%)

- Freedom (10%}
. Pleasurs (10%). -
* An Exclting Life (10%)

Happiness (9%)
Mature Love (8%),

lﬁe_a.l

True Friendship (12%)

Equality (1 1%)

. F’Ieasure ©%)

1deal -
~ Pleasure (1 0%)

A Comfortabie Life (9%)
An Exciting Life:{9%] -

 Sodlal Recognition ©%)

Ideal
Pleasure (22%) :
Happiness (19%)"

- An EXOIting Life [q%)
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.- Praduct ctass Value ﬁssaclatlons Blacks'

lnstrumemar Values 'ﬁ_ .

Giass

- Bai‘nkﬁ

" Product

MM

| Shampoo Clean (39%)
_Halpful 19%)

' 'Mcs

Cidan (44%)
Helpiul- (8%}

Loving (3%) *
Mast Likely -

. Helpful (24%)
Honest (14%)

* Courageous (1 0%)

. Hesponsible (10%)

o Bulldlng Mg
_ Sociaﬁas Helpfui (20%

" Honest (11%)

- Pesponsible (9%)

Petrol

Courageous (8%)
 Mast Qﬂ. en

- Clean (12%)

" Capabie (11%)
" Hanest {9%) - B

__'Indepepdent (9%)

dkely -

’ :Claan {18%)

-~ Helpful {12%)

Capable (11
Loglcal (8(%)%J

Responaible (8%)

- Dea

Most Often -

- Clean.{28%) -

Loving (i8%) . "

Bt -Cheer[ul %)

~ Helptul {10%)

* Capable (8%)

 Clean (23%)
- Capable (15%)

Leving (13%%

Weal
- Clean (14%)

o Gheerful (12%)

- Loving (119}
independent (B%)

Claan (23%)

 Loving (9%)

Cheerfuj {8%)

’ _ HelpfulU(B%) |

ideal -
" Helpful (16%)
. Honest (14%) =
- 'Responsible (9%) o
- Capable (8%)

. deal

Helpful (16%)

. Honest [15%)
- Courageous {8%) - .
Responsibla (B%} '

l Jaal
Clean (15%)

- Helpful (12%)
' __:Capahle (8%)

..“



Food :
- iepf (19%):

© . Clean (18%) =
. Honest(12%) -
Capable (8%) o

L

‘Helpful &38%)_-_ :
- Honest (15%)
" Cheerfui {8%)

Clean (8%)

" Colrageous (8%}

Forgiving (8%)
Responsible (8%) .
Self-controlled {(8%)

- Capable. (13%}

. Helpiut (10%)

SJDrlnks

Responsible (3%)
Gheerfui (8%)
Most Often
Cheerful (21%) -

- Lloving {11%)_

" Most Likely
~ Pleasurs (36%) '
- A Gomfottable Life (%)
- An- Exelting Lite (8%}

A Sense of Accompiish (9%) K

- AWorld at Peace (9%)

Happiness (9%}

. Maturs Love (8%) -

Salvation (8%)

ldeal

. Helpful (18%) '

- Honest (13%)
Clean (9%)

©eal o
Helpfut (10%) _
Couragecus (9%) '

 Capable (8%}

Ind ependent (8%) |

gf aen‘ul (14%)
'L.:Jirlrlg {18%)
" Honest [8%) -



LI
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Product Class Value Adsociations - Coloursds ™~ .~ -

i
[

Terminal Values
'Product

. Class Mog'tmi@" Al I
Shampoo A JaridofBeauty (22%? '
_ A Sense of Accompllsh 12%)
Happmess (11%) o

- Most Likely -
Pleasure (31%) _
Happiness- (23%)

- A Sense b, Accompllsh (15%)_ :
Equality (8%) .= o
Freadom (8%)

. Sealf Respect 8%} -
- Sotial Recogmtibn (B%)

Banks 'Mgﬂl_alu '

~ o Family Secunty (30%

- A Comfortable Life (14%)
““National Security (12%) .

A Sensa of Accarmplish (11%)
__Equal!ty (9%)

Builldin Most |_.,1kg_|’ y )

. Societ:gs Family Sécurity (30%) : _

A Cdrmiortable Life (16%) . -
A Sense of Accamplish (12%) -
‘Nationai Sacurity (9%) AR
Equality (8%} 3

a Petral !@ﬂgﬂ_u o
o A Senseof Accosmplish (15%) -
- Pleasure {16%) ° :

. Happiness 11%}
A Comfortable Lifa (8%)

_ Freedom (8%) e a

A Sense of Accompl!sh (27%}
Happiness (18%) '_
L ﬁfeasureﬁz%) o
e s AChmiortable Life 199&)
ECiuallty (9%) H _

b

ld_e_aj | |
A World of Beay Iy {(16%) :
- A Sense of Ace q}rmpllsh {16%)

- Hapginess {12%3)

o

Freadom {9%) |

- Pleasure (8%) 11~
" Inner Harmony (8%)

L]

ldeal
- Famiy Security _(21 %)

Equality (12%) - '
A'Sense of Aocompllsh (1 2%)

- A Comfottable Life (10%}
‘National Secumy (1 0%)

- Farnlly Securlty (20%) L
A Sense of Ascomplish (1 4%]

Eguality (10%)

A Gomfortable Llfa (9%)

Ideal - -

A Sensa of Accomplish (18%)
- Freedom:(10%) _ _
~ Happinoss (10%}
Pleasure (10 .~
_ Famlly Securlty {8%)



Deo

Mm

-~ A'World ofBeauty (1?%) - |
- Pleasure (13%:} o

. Happiness (12%)

- A'World of Beauty
- Hépplness (15% :
" Inner Harmony (15%)
-+ Natlonal Security (8%)
' Sociai Racogmﬂon (8%}

~ Food.

- Cars

~An Exciting Life (10%)
. Freedom (10%).

A Comlortable Life (a%) |
imen

A Comfiortable Life (23%)' :

An Exciting Life (16%)
(1 5%) :

_Pleasure (14%)
- Equality (18%) : '
A Sense of Accompﬁaﬁa {1 1%)_

A Comfortable Life 11“'%)

~ Family Security (1 U%) "
-Freedom (8%)

Most Likely

* “True Friendship (25%)
. Happiness (20%) -

. Family Security (1
Equal‘lftir {1 0%?, ( 5@

Most Likely

. A'Sanga of Accumphsh {1 6%)
.- A Comfortaile Life {(16%)

Pleasure {14%)

o An Excling L (12%)
.. Family Security {9%)

Q/Drinks MM@_

§

o

- Pleasurs {41%) '
An Exciting Life {17%}
: Happiness {1 1%)

Ty . &

. L iv d : ""Z D "7‘3

< * Pleasure (47%) W
An Exciting Lﬁe (‘ﬁs%) -

s

T

- Ideal

A World of Beauty (21%)

- Pleasure (12%)
" Happiness (10%) :
. A Sense of Accornphsh (9%)

lnner Harmony (9%}

Pleasure (14%) o

A Comfortable Life (13%)
Happiness {13%) _
Equallty (12%) -

Family Security (11%)

~ ASensaof Ac.complish ©%)
. Fraedom (8%) ' o

' Is'lga—sure (18%

A Senss of Accemplish (15%)

Family Securlty (1 0%)

-y Happiness {10%) '
" AGomfortable Life (10%)

An Exclting Life (9%} .
, DA

Pleasure ("4%)
- Happiness (20%)

An Exciting Life (18%)

_;A Sense of Accompﬂah (8%)

" (‘7
e,



' Pi'nduct CIass Value Associatlons Colaureds -

Instrumantal Values

- F’roduct

Clgss

o

Shampoa Clean (68%)

. M b

Clean (62%)

Vel @%)

i

B

 Petrol .

-+ Independent

Independent (8%]
Intellectugl 8%) -

- Logical (8%)
- Loving (8%)

" iBanks :

Mds’t Like!g
Helpful (24%) -
Responsible ((1 9%) -
18%)
Capable (1 0%}

o Buitdlng Most Likely -
: _AFncietnes Helpful (25%) -
e Independent (i 7%)

- Capabla (14%) .
‘Rasponsible (1 2%)
~Honest (10%)

MQst ?Ji,‘t,gn

_ -Gapable 21%) .,
- Olean (17%).

Helpful (14%) -
Indapendent (10%%)

_Flésppnsrble _(10%)

ike

o Heipful 1%
- Responsible (21%)
.- Capabls (15%)
, -+ Clean (9%}

- "Lﬁglcal (9%)

{.‘

Clean (28%) -
- Cheerful (16%) .
© Imaginative (11%)

Gapable (11%)

Ideal

. Hebful (23%)
S Hesponsible (17%)
© - Honest (15%)- =

o lndependent (11%)-- -

. 1§.e§1
-~ Helptui (17%)

Capable (14%)

B Respons;ble (14%) o

Independent {1 2%)

' Honest (10%)

Ideal -
- Responsible (1 %)

apable (15%) .
pful (12%)

'indapendent ({ 0%) :

- Clean (8%)

- Logleal (8%)

T

12



" Deo

Most Often .~

Clean (56%)
Cheerful (10%)

: Loving (8%)

Most Likely

" Clean (46%)

Food

Loving (23%)

Ambitlous (8%) _
“intellectual (8%) o
Salf-Controlled (B%) o

: Mgﬂ Often :
Helpful (22%)

Claan (11%)

Respongible (1 1%) :

- Logieal &%)
_ Polite (8%)

Ccars

. 's/Drinks__Q;« Often -

Mgst L,lke]g

" Helpfal (45%)
" Responsible (20%)

Cherful (10%)

Most Likely
Capabie (20%)
‘Responsible &20%)

_ndependent {1

Ambltious (9%)

- Cheeriul (48%) -

o -._-.'lmaginaﬂve ('L.O%)
= Log_lc_al (9_%)

Cheerful (47%)
Lapable-(18%)
independent (13%)
Pa!{te (13%)

ideal
“Clean (37%)

" Helpful

© - imaginative (15%)
~ Cheerful (18%)
© . Loving (8%)

£,

Ideal
%17%)
Honest {17%)

- Polite (12%) -
- Responsible 0%} .
Clean (B%) 5 e

) degt

Capable (20%)

- Respensible {17%) .

.. Independent (1 4%)

imaginative {1 1%)

'_ Ambatious (8%)

- Chaerful (44%)
. __!maglnative (13%)

E



':Product ciasahvaluel Assuciations Astans:
--Termtnal Values ) |

- Clgsg :

" Banks '_

. i
. L
T "Q-
an

=] . ’\'{ . .
2 w

o

Most _
Sharnpoa A World' of Beauty (22%)
o Happiness (12%)
- Pleasure {12%)
Freadom (10%} -

'-'-_'__Moggﬁ;;;,élg
A Wo »ow-ﬂuty (38%)

Pleasure (15%)

M_Q tLIl;gelg
Farnily Secuﬂty (31%)

" A Comfortable Life (15%)
- Natlonal Security (15%)
Equaifty (9%)

: A Sensa of Accompllshment (8%) .

' Bullding Most Like!g -

Socieﬁes Family Secy

y{ss% o
A Comfortawié Lifa (1 2%)

" Natlonal Security (11%) S .

Equality O

?Péual HE@LQﬂgﬂ |

- (Heasure (15%)
S  Comfortabie Lie (14%)

“ Happiness (9%)
An Exciting Life. ,IB%)

R “Mo?; Likely
- Plaasure {25%) -
- A Sanse of Accompllsh (15%)
;reedom {10% (08 %)
. 56
regss )

" A Sense of Acmmplishment (13%) o
Freadoni (11%) R

" Famih Securi ' SR
(weemel

deal
A World of Beauty (21 %}
Pleasure (14%)

" Happiness (13%) S
A Sense of Accornplish (‘l 0%)

Freedom (9%)

|f

: Igea: o
Family Security (26%)

A Comfortable Life {1 6%)

. Equality (10%)

Naﬁonai Securtty (10%)

_ -I‘-'amliy Secumy (27%) FER
" A Comfortable Life (12%) -

. National Security {11%)"

- A Sense of Accomplish (©%)
Equalty @%)

jdeal -
Happiness {13%)

CA enseafﬁ.ccﬂmplish (13%)
7 Pleasure (13%, _
< Freedom (12%)

- An Exciting 1ifa (9%2

A Comiortable Life (8%)



. An Biciting Lfe (10%)
“Happiness {10%})

' Mogj Often

Pleasurs (18%)

A World of Beauty (17%)_ -

Freedom (9%)

“Inner Harmony (8%)
‘Most

ikaly

* An Exaiting Lifo (28%)

~ Food

" AWorld of Beauty (16%)
. Mature Love (12%)
~ Pleasure (12%) =

Most Oft'g. n.

- Equallly (41%)

" AComfortable Life (17%)

Freedom (14%)
Pleasure (10%)

o Fami{y Securﬂy (8%}

S Mus; Likgly
. Happiness (29%)

A Comfortable Life (1 4%2)

{14%)
Eroedom (14%)
Pleasure {14%) -

. “Most Likely
<. Pleasure (20%)

An Exciting Life (17%)

“ A Comiorable Cife (16%)

a
4

: '; A Sense of Accomplish {1 2%)

| «s/urinks BMost Often

Pleasurg {(B3%) .

. An Exgiting Life [16%) 1
. 'Happiness {10%)
Freadcm (8%)

Fleasure {@7%)

-

Happiriess (1?‘%)

 Self-Respect (17%)

~

A Sense of Accomplish (14%)'
- Equaiity o .

oW

_ _Soc

A World of Beauty 20%)

"~ An Exciting Life (14%)

Pleasure (14%)
Freedom {10%)

o Happiness (9%) n
_ 'ASense of Accompllsh (9%) .

=

Equahty (34%)

A Comfortable Life (12%)

Pleasure (12%)

- Freedom (11%)

Happiness {11%)

.- 15

A Sensa of Accompllsh (1 0%)' '

ideal
Pleasure (,19%)

: ﬁn Exeiting 1ife (13%)

Comfortable Life (11%)

Happiness (§%)
E! Fleocgmtlon (B%)

Ideal

" Pleasure (41%1

Happiness (17%) -
An Excsting Life (14%)

o ‘_ Fraadom (12%)

A Sense of Accompiish {11%)



o Prqduct CIass Va[ue Associations Asnans_ o

'lrstrumental Values :

B Prﬁduct

. Most Often
Shampuo_ Clean (B1%)

ost tﬂxél 0l
. - Clean: (60%)
= Cheerful (13%§

Banks  Most Lskg[g
Halpfol (21%) - -
Independent (17%)
* ‘Respongible (16%) .
" Honest (13%) -
Capable (9%}

o Bulldmg Most l_.,lig_e_!
- Socletles Helpful (28%)

. Responsible (21%)

Independent (13%)

“Capable (12%)

S Honest (B%)

_ -Petrol Mogi Often B

S .~ Besponsible (18%) o

“'Clean {18%)

- Capable (18%) -
o/ ndependent (13%)

 Helplulisy)

- Muost Likg[y; _
"+ Capabla £19%)
& Clean.{i o
Besponsibla (13%)-
. Cheeatful (8%}
- Helptul (8%;
- Honest (8%

Deo Most Often
: * Clean. (39%) -
Cheerful (17%)
- Loving {11%) N
lmaginatwe (8%) o

Most Likely
Clean {33%)
- Loving {i2%)

- Indepeandent

= :‘_.16._' .

Clean {40%) -

 Imaginaiive (§5%)

' ldeal
" Helpiul (21%)
o Indepandent (17%)
- Responsible (18%)
. Honest (13%}

Capable (9%)

 ldeal o
Helpful (22%)

Responsible ?16%)
14%)
Capable (1 4%)

' __Honest {1 0%)

. mg ﬁl W
o Responsible (1 8%)

Clean {15%})

- Capable {14%)

Independant (10%)

o Hﬂlpful (a%)

- Meal
- Llean (32%)
- Chaerful (15%)
. Irnaginative {1 2%)

Gheerfﬁi {9%), lmagmative {9%), Self-Contronaa (9%}



 ¥ood L

.ol

“‘/Drinks Most. Dften

M.ost 6’.&6[1. -
~ Helpiul {33%)
Clean (12%

.

o 'y_lost l..ike:g
- Helpful (43%)

Broadminded (14%} a

. Clean (14%)
- Courageous. (14%)
Hanest (14%)

. Cats Most Ukely

.- Responsible (24%)'
.. Independent (21%}

o ‘g Capable (17%) -

Amgituous (9%)

 Cheerful (66%)
Most Likely'

o Tese o Cheeriul (33%)

. Imaginative (17%)

Independent (17%) -

© Logleal (17%)

o se!f-ContraHad (1?%)-

Bl a

Resporisible (15%) o -

W

F o

k ’Ideg! :
- Beipfui {28%)
 Clean (13%)

Heepoiisibla 3%)

_ Hanes {15

¥

-’."zdegj :
oo Hasponsrble (29%)

Independent. 18%):

- Capabls (17%

Imaginativa {1 1%)5'

_._k? N

Cheerful '('ao%)



- o Appende
lnformatnon Regardmg Correspondencp
Analysns Maps



z Corres:pondenca Analysis Maps ~ore ganerated for each of tha matrices no’tecl o
. Appendix 6. The reporis gerierated over 400 pages of priniout which are reproduced in

- unbranded format in avolumetitled “Personal Values, Consumer Behaviour and Brand

- image Perceptions: Proactive Statistical Software Correspondence Analysis nfValue

- Assoclatiang to Brands". This volume contains ne analysis and the information is

- produced I an unbranded format for pmprietary reascms due to previous agreements_
with category sponsurs B

) This volume will be chee';‘ully reprgdiced for other researchers prov!ded upon receiptof -
- funds fo cover the cost of reprcduetiorl Maps wili be retamed at Jeast until 1 January .
: 1993 Please contact: _ . _ _

- Steve Burgess
- Department of Bushiass Econnrics
- University of the WItwatersrand- -
P.C. Wits :
2000
' South Africa

F\_



Appendnx 9

lmportance of Values Assoc:ated toﬁ Brands in Respondent
Value System Wllc:oxon Rank Sum Test Results

R N “



- A8 Pmc HPARIWAY (l:oﬁtimh:y Correction of 5

&

R ek o L L L L Ty

vE
LW -
M
____8-;:-

a - & " Tow

Wiluoxbn Rank Sum Test ., ° R
lt_ank of Valuw Hatched to Brand IMage Percaptiun Varaus o A

- Renk of Some Valee to Mon-Selestors .

Brmd chosan mast pfteniarand most Iikal.y to bid choset

-
o

07508 D.6070 . 0,381 . G.3981  0.5976  0.0899  O.707F  0.2983

1

2 0.0851 - 0.1901 . 0.3942 - 0.6887  D.A605  0.5757  0.5621  0.6185
3 0,056  0.0722 o 0.9231 D.D128% 0,560 01816 - 0.7491 0784
4 07808 - 0.4793 02593 © 0.3900 0.1828 . 0.2482  0.6783  0.5348

5 00016 0.7895  0.6841 0.B607 03592  0.8430  0.6071 . B.774t

6 00799 0,7693  0.0003*  0,2269  0.1027 04479 0.1635 . 0.9173

7T 04605 03016 0.0343% 0.1234 0.6451  O.4516  0.0348% - 0.8975

8 03321 C0.0964%  0,8635  0.8533 00512 0,0537  0.139%  0.2808

9 0.9817  0.4229 0.4018  0.8135 0.2098  0.1007  (.4153  0.3251

10 © 0.7269  0.3322 | 0.3816 - 0.B435  0.9305 04474 (13968 0.738%

19 0.0573  0.3795  0.3686  0.9678  0.9281  D.5042  0.290%  0.2432
12 . 0.0347%  0.0050* 0,6301 0,4802 0,495  0.6511.  0.4845 . 0.0858

13 0.3567 0,286  0.0156% 05264  0.1383  0.4437  0.2553  0.2910

6, 0.2252  0.0990  O.0425% Q.00  0.6933 03044  0.99%0  0.6082

15 . 0.0169% 0.7951  0.6713  0.5353  0.1797 05399 0.8208 0.1089

16 . 0.1436  0.1186 . 0.2901 04791 . 01390 0.7071 © D.5041. 05274

147 0.7605 0.2658  0.0282¢ 04597 09881  0.3673  0.0026%. D.7788

118 - 00887 _'(_333116 D.6338 - buaom _-0.19?2- 0.0285*  0,3993 0.9559

wamber ¢ ) : ot ‘
prats 3 0 Ry 5 t. - 0 4 2

3 I"' ARk L a4 3 KL L X pOTE

1 u.nzozw D.4307  0.2503 00368 D29 0.0097 0.4551  0.0840

2. 01286 0,0002% 0.0118% 0.0549  0.9090  0,0027* 0.0059%  0.3185

3 0.0706  0,0070% 0.0042% 0.7443  0.3856 . 0.0990  O.DBIB  0.4602
4. 70,7956 . 0.7%70 0 DS 0.I397 07O D.6084  G.4%2 . BLIOA1
5 0,704  0.73  0.0076%  0.2221 6.9780  0.¥320 0  0.4745  0.2356 -
4 0007 Q.0005% - 0.0002% O.0060% O0.0519  O.0E00% . 0.0275% . 0.2552

T 60007 0.000U% 0.0056%  0.70B4  U.T06B  0.1999 . G.0417*  0.0178%

g5 -0.0182% 0,075 U o322 - D.8521 05768 0.9585 D578 0.7976

9 DLSBYY 0.4937  0.2200 0,2780  0.7729  0.3486 . 04005 0.3560

10 0,191 L 0.4351  0.5405 . Q.5549 - 0.6641  0.5690 0 05991  0.5321

117 0u0002% D.4136  G.3073 0 49851 0.3815  0.1976 1 0,5584 0.0124%

12 06657  0.1530  0.1770 0 0.4557  0.5906, - 0.0299%  0.0524%  0.4335

13 0.7834  0.2800 0,237 04950  0L7AI0 - 0.29%1 0 0.2464 0,014
14 03306 07769 0.2800  0.3020  0.2343  0.4755 . 0.6842 - 0.3451

15 - 01238 " 0.8504  0.9432  1L7089  UL739B  0.G283¢ . 0,0866  0.4615

16 0792 0.0068% 0.2427 - 0.M571  0.4800  0.0972 - 0.8462 0.4306

17 0.0160% - 0.9475 ¢ 0.6082  0.2008  0,6075  0.0843  0.6869 © 0.7043

00Tt 00720 0.4762 0829 O.B13T 07253 0TRSO
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 WLeoxdn Rank Sun Test -
Rapk of Vaiue Hatched to Brand Image Per'caption Yersw

-

0,433 .

A Rank of Seme Valua to Her-Selectors .
sa%‘{:-m HPARTAY (Gontimity Correation of .5)
Vo o
R U - pdesl Brand - L - .
Vaiue Shenmpoo  Bank Bldg Soc Petrol ~ Deo Foad - tar . Saft drk
T 1 L0.4490  0.4585 DTS 0.1295 0.5 0.0323*  0.3483  0.2439
T2 S.08M3  0.0015% 0,0198%  0.0605% 0,89 01493 0.0357% 0,969
3 D.oogee | 0,1635 o_._o:»‘_s_s*_ SN T om‘ 0.0188% . 0.W21  O.1847
1 WA567  0.1969 04266 0.94B . 0LB246 0 0.8512 - 004441  0.7348
: 0.5626  0.0979  0.0164% 0,263  0.4401 . 0.6613 05134 0.842) -
T - G.0606 - 0,0000% - 0.0476*  q.0082% - 01282 . 0LO00Y%.  0.D0V3% | D.6641
T Ty 0.0126%  -0.0004* 0,0009% D.2407 0.7836 0.8805  O,0447¢ - 0.1207
T8 SO.9583 - 0.1014  ©0.3413 Q.4443  0.8351 0,1987  0.9642  0.1702
TY 0T 05190 05293 0.¥126 0 0.6%49 0.9483 - 0.7505.  0.5736
T 10 D,0037% 05997  0.3052 . 0,2675 . DU.0083* G.8917 0.89200  0.6106
T11 0 0.2083:  0.0BD6 . D.679B (9810 0.0004+  0,5200 O.7TEB - O.00WE
TR 0084 0.5245  C0.1361  0.2193 | 0.9750  0,0863 G.8138 - 0,096
T3 0.9877° 0,0835 - D.0005* 0.7525 ~ 0.8323  O0.033F*  0.9626  0.8630
T 0.4245 0.7 02572 0.8833  O.8135 | 0.5871 0.iM17 \ ,
Y15 0.4671  0.1180  0.7877  0.6431  0.0223% O.0389¢  0.B177 0,659
ST 16 0.0082%  0,2253  (0.2459 | 0,0401% - 0,9270 | 0.0003% . 0.0005* 0.7732
1517 0.D122%  0.0830  D.5951 0 0.9342 . 0.3368  D.477)  0.9392 83701 - -
T 18 0.0808  0.0004% 0.0401%  0.4489 . 0,3317 058610 D.0065%  0.9866 -
Bunber oo v L S
P> 05 5 & B AR TR SR 3 6 . 0§
H . . - . ’
11 05051 (0.1565 © -0.9367 g 4161 .4564 0.0357  0,727%  0.7338
12 -0.0M0% 00033« 0.0462% 000206 D.9984 0.2002  0.2438  0.4803
13 ¢ 0.7 - 0.4442 0,975 'D.B028 - 0.2836 - 0.1430  0.0790 - 0.6921 .
T4 0251 0.9780 .58 0,655%  0.042%  D.999B 0.1425  0,138§
15 05207 0.4006  U.2155 10,4483 - 0.66100 05175 0.1409  0.3663
t4 04976 0.8868 - 0.4815  0.0598  .0.0672 - .0.6525  0.0104% 0.5857
17 O0.0SES - .0,1502 . 0.7852 . 0.21/) . 0.4453  0.6782  0.4205 0,929
18  0.820  4.3314°  0.9749  0.982%  0.7227  0.858¢ | 0.9280 0.3
19 05800  0:0M2 0.3741  0.4516  0.8217  0.9258 © 0,30200  0.0072
110, 04282 - D070 05167 D672 0,7157  0.198% 06,3520  0.B356
T 41 0.0402% © 0.2372 . 0.8070 0.509%  0.1398 04787  U.5431  D.9E93
112 0,854, 0.9940 - 0.0083%  0.0909 0,991  0.205u  0,0538 0.4979
113 . 0.0000%7 O.b242%  OL73BS D.260%  DL4971 0 0.1827  0.2401  0,6008
116  0.0204% 0,3%77  0.0569 ° 0,3724  0.0915 . 0.1034  0.0591 0.6634
115 0.0344% . 0.0939  0.5813 0.3546. °o 4a41_ 0.2563  §,0153% 05930
116 03195  0.037%% 0,133 00829 ©O0.8719 0,930 - . 0.6393
ST 0,004%% | 0.4538 - 0.047S* 0.D028* ﬁszas* 0.2802 0.0025¢  0.6470
118 0.,0921 © 0.3550 0,789  0.7702  0.1195 - 0.B903.  O.TAAD  0.74T3
Hunber T - R :
N - T z 3 1 I 4 3
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| Values Analys:s by Major Demographlcs
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" The valus of A COMFOHTABLE LIFE ls margmajly urﬂmportant :
fo 15-24 yeae.old Whites and achieves moderzte importance
- during the 2528 year old periad, after wiich it Is rartket! towarc
the middle. of. the sesle for the balange of life, this pattern is
s!m‘dar to the pattem for Coloureds but diﬁers dramaticalty fromy:
that of Blacks and Asians who rank thls value much higher on -
Y thefrascales. _
Aslans tank A CQMFOR‘I‘ABLE LIFE toward the mlddle af the -
scale betwoen the ages of 18-24 but the value baeomes very "
- Impartant for t‘ne balance of !ifa axcapt for twa perlods when tt dips to modarate lmpoﬂanea,
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AN EXCITING LIFE

_'AN EXGITING LIEE Isa fairly unlmporrant ualua toall populatlon
groups with! the excamk:n of Blacks. ftis: vear the’ rnidale
of the scale hy ‘Whites durfng the efe idod -maving 10
-'._modaraia Imponance for, the fiext e age perlods and -
] bacoming véry unirnp.:tam fram wanwwds. This: paftern. s
simitar to that of. Ccduureds who find the valus- o be vary
- ummportant or mude?ataly unimponant far all: ages of thelr- Tifa;
and that ofAsians who rank it nearthe middla ofthd seale fortie
- 2528 year old perlod anc the overss year old psriod but sitiier
- marglnally unlrnponen& or vary unimportam for all other
o pertods. R

- . Black& hmg:aver. rankhﬂ EXCMNG I.IFE. tqgvard the rn'fdclla of the scale turing the 18-24 year oid, W34yoar
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A SENSE oF gtc’ougl.;su M' ENT.

" tHe acale byWhites ofall age groups, bt is rated qutte diffefenﬂy
Ty Biacks '

S Blacks ratathis va!ue as very important in the 18-24 yearold age -
v group and #s maderataiy Important in the 25-2¢ and 3084 year
- old age groups. it bﬂeﬁydips to being vary umrnpor:anr Iri the 85-
44 year Bid age group before becoming very Important in the 48-
* B4 year old 2ge ?roupa and modarately impﬁrtant In the over55

N maderately wrlmportect,

A SENBE OF AGCOMPLISHMENT is ranked hear the mlddie of

-

age group. -

_ ‘-_-_-u .

A $ENSE OF AG&O&FLISHMENT !s(«raze;i near tha ‘niddle of tha acale by Coloureds and Asians nf all age .
: groups with the exception of the 2&129 year old age Calnuredsvwho rank it as modarataly important and the_

45-5% yeai' old Coloureds who ranR it as mcderatety ummpmam 25—29 yeat qid Asians rank this value BE

. n o
"



A WORLD QT'ng_'cg' T

A wom.n AT PEAGE Is a modarately important valus 10 all race
- groupe, Among Whitss, itis o moderate Impartance to 18-24 year

‘when again it assumes moderats !mpnrtanc'e. B
_18-24 year old and 25-28 yaar ald B!acks find A WDBI.D AT

_ for 30-34 yesr olls and then further declings to the middli of the

~ years,

" A WORLD AT PEACE

{free of war and conflict)
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olds and declinés to the: poiddie. oftn_e scale urtll the age of 55

PEACE tobe Jery impartant, it declings to moderate impartance

scala until agam asauming modarate importanes in the twllight

Coloureds show a differert patteﬁi with A WORLD AT PEACE being of neutral importance to 18-24 ysar olds,
it then draps to modgrate unimperance 11 the 25-20 year old age group and further yettothe bottomofthe -
scale for 30-34 yoar olds. A WORLD AT PEACE thiatt rlsas 10 thé middla of the scale for 35-44 year oids then

~ bacumes modarale!y Impnrtant 0 45—54 yaar olda before agam dedintng to mlddle afthe seals for those aldar

than§6. - .
AWORLD AT PEACE i: moderately important to 18-24 ysar otd Aslans and dedlnaa o] tha tiddie ofthe seale
for 25-29 yaar oids tiefore again assurnlng moderate Importance atthe age ot 30 and becorning very imparant -

- atthe age of 35, It dealines to moderate impottance In the 45-54 year old ags group befora again bacoming .

vary :mportant to the ovar85 age gmup



A WORLD OF BEAUTY

. (béauty of ratwa and the arts)
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AWO an' g#' BEAUTY
_Tha deve!oprnsntal pattern for-A WQFIL’D OF BEAUTY 1s one of
the most similar patterns cbserved amonﬁtha Tour race groups
. arld 13 basrcally moderately ummportanf to alf of tham. _

‘Nhites fank this valus near the _mic_tdts c'f'thq sqale in 't_he 18-2_4 '
year ol age group and a8 very unimportant fo 25-29-year old

_age. gmup. A. WORLD OF BEAUT? then gssumes. moderate_

- unfmportance nwi the age of 55 when it retums to where It
' started), attha rnlddla of the aoale.

- us;atheir \nmne-counterp_ans. 18:24 year old Blacks rank A WORLD OF BEAUTY at the middie of the scale.

25-20 year olds réhk it as maderately unimportant where it stays until :e age of 45 when |t declines to being

- very unlmpanant before again asi:_umlng a poslﬂon where It ad atthe age ot 55 in tha m:ddle oﬂhe scale. _

s

'A WOHLD OF BEAUTY s mnderately unlmportant to 13-24 year.old Cbiaurads but slictes ta the hottom of
the scale for the 25-29 year old age group whers it stays until-the and nf life wnth the excepﬁnn of a rise fo

modarate unimpoerance in tha 4554 year old age group.

_ AWGBLD OF BEAUTY s moderately unimportant to Aslans, of all ager groups wlth the exoepticn ofthe over-

55 aga group who rank it at the middle of the scale
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-gQUAL!TY Ja the value ranked mnat dlﬁarenﬂy by Whites and
other race groups. As might ke expwtad in Southy Africa after
. forty years of Apartheid and the aotial enginesring of the
Verwoerdan ora, Whites rank EQUALITY g8 their imimpunant
valys and the value ia very untmparrant g all aga groups with
- the exeception of the 4554 year okls who rank it in a posmon of
- modarate uniﬁaportanca '
Surprislngly though, EQUALIT"( Is ng’’ “nked at the top of the
_ ‘scale. by the other race groups. Blacks _ghow an ?rratic
dévelopmental pattemn, it ls mcsderately umportant for 18-24 vaar old Blacks. after which time it dseﬂnas tothe
middle of the scala for 26-29 year olds; rising 1o the top of the dcale for 30-34 year olds bafara declining 1N
the mlddle oftha scalls for the balance of ffe. = - A
EQUALITY I8 riinkad near the middle of the sealle by Colourads of all age groups with the axceptmn of 35-
44 yoar olds 'and over-55's who. rank it at a level of modarate Impcnanca. Simitarly, EQUALITY is ranked at
 tha iniddle of the scale by Asiang of alt 2G4 groups with the exception of 3034 year olds and 35-43 year olds -
E wha rank it as maderately Empunant and the over-ss‘s who rank It as very important, '

o



| excapt 18-24 yaer olds who rank it at the middie of the scale dnd
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FAMILY SECURI‘W is another vaiue wh{ch shows very slrnliar
.. dévelopmental patterns ragardiess of race, It Is-vmyimﬁortantto
- Whites of sl ages axcept 1804 wha rank i-as mederately
- important. it s modarately importert to Blacks of alt age groups

' tha 58 year old plus aategory which rariks it as verymportant.

Golouredts of all age groups rank FAMILY SECURITY atthe exact -
« same level of Importancs a6 Whites - of the same age’ graups,

v FAM!F.\’ SEOURH’Y Is ranhsd a6 very imponam byall age groups
”afAsians. S _ RS
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FREEDOM shows an almost inezr developrental pattam among .

Wil It could bs expectsd mtuitivavﬁ'lamtherraca groups would.

g FREI‘:‘DOM s Surpristng not ranked near the top of the scale by
 other race groups. It 1s ranked nesr the middle of the: scele by

i

Whités, It Is moderatsly Importent to 18-24.ysar old, -dnd then
declines to neutral impontalica during middle age and finally.
daciines t0 moderate uni:nport “8 among 44-54 year olds and
theovarass."ﬁ' I '

P

rank freecom as thelr most Important valus, ke EQUAUTY,

Blacks In youriger age groups, rislig to moderate m.portanca in'the 30-34 year old and 35-44 year o' age

groups bsfora agaln decilnlng 1o be ranked at the middle of the scale by 45—&$year olds, ‘Blagk over~5..s, :

: howevar, rank FREEDQM a8 heing very 1mportant. _

_' _-1&24 yeer oid Coloureds rargc Fasenom a6 very important but i is ranked near the midle of the scale by

" Coloureds of all ether abe proups. FREEDOM is ranked as very importaint by 18-24 year old Aslans as well,

_ but the value deiines to muodarate: importance in tha 25729 year old age group and actually declines toa
Epsmon of mederate Unimportance amang 30-34 yuarold_s. Tha valué again rses to a position niger thsam_ddla S
of the scale among 35-44 year olds and then evertually assumes mcdaratq importance among over&8s,

A . S v
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. HAPPINESS .

 HAPPINESS Is an important-value o South Aficans of ll raca
*groups znd is generally most importart In younger years. '

. old Whita’s and mbr:l'erataly iﬁ'iponant ta ot cther Bge groups. '

The devalopmental paﬁem among Eiacks {s mors erratlc. It is -

T varked s very importantto 13-‘24 year oids; at tha nﬁdcﬂa oithe _

 seala by 2520 year otds,as very lmpon:ant by 2034 yoar olds,
.and as mnderately hnpnrtatnt aﬂar the age of 8.

HAPPINESS

Ceontantadnassy
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HAPPINESS Is very Important to 1824 year ol and 26:29 year

_ 'HAPP]NEBS ls very Impoﬂam to Calaureds of al age groupa and to A'.uana of alt age groups with the - '

exceptiun of Asian over-ﬁﬁs who ranlc HAPPINESS 23 heling nnly of madama importance.
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RE mnaﬁ HARMONY s generahy rarked near tha mrdd!e of the
scalabyallracegroups. ce

- 1t1s ranked i the middle of the Scale by all age grotips ofwmes, :
_ coloureda and -Aslanis, with tha exception of 26-20 year n[d
' iCo!oureds, who rank Itat the tOp of thelr scale. '

Sty

‘Blacks show & much dlfferent davalopmental peitem ranklng the -
- value as modufately inimpontart 6f very upimportant for Most
- groups unth the ags of 45, After 45 the value rises 10 assuma\

' pas:tion near the middle nf the scale as wht other race groups‘




" MATURE LOVE s pasically a modarate[y importvn valus to

'A'ru ELOVE

Whites and & mcdsrately ummpnﬂaﬂt valug to all other race.,
_ groupe. :
‘884, 2599 and 0gk Whites rank MATURE LOVE as
moderataly fmportant, after which time it declines to tha middle of

the scals fur the 85-44 and 45-54 year old age groupe, MATURE
L OVE agaln becomes moderataly Imponzft to- twer»&ﬁs.

: MATURELQVE Is ranked rear tha middls of the *éca!e fm‘ all ag? _

groups of Blacks with the exeeptuon of 35.44 year oldH Biacks who rank itay mdsrateiy umrnportant and over- :

. 555whorankitasvaryumrnponant. S ﬂ R oW

' 18»24 yoar uld Calaurecls rank MATUFIE !.OVE s modarately unimportant bafcn:a mnldng !t Ht the mtddie af
the seale for the 25-29 year old ag® group and 3034 year olds. MATURE LOVE agalq dagiines o mcderata
unimportama for tha 8544 yaar oids and aver-55s, atheugh # rises to nautral lmpmtance inthe 45-54 year
old age gmup. ;
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Asians shc.sw asimitar pathem ta that of c::loureds. Most age grcaups rgnktha value a8 moderataly unirnportant

Lor at Ihe mldd!e of the scale, 30-34 year olds arld 45-54 yesr olds redik b gt the bouom of thair scale. :
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_ NAT!ONAI. SEGUHIW is usry unimportant -3 18—24 year od

45, where It stavs 4o par‘mls ﬂaereaﬁer. -

Amcmg Blacks NATIONAL sscunrrv Is very unlmportant il

EL o .
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NATKJNAL SECUHIT\’ '3 a vary unimpoﬂant valua to most rate

e

' Whites bt risés to moderate importance at the age of 26. The
vﬁlue 8S5UMaS a pos;ﬂoﬂ In the midlle of the scale bt the age of

-—.\

aga of 35 when It fises 16 modemta ummponmce It ﬂnalry

"i\rlaestnmamrddiaoftheacaleattheagaofsa, SR «-:-'

' Colouretis find NATIONAL SECURITY to bo very unrmportant wnth the excapﬂon of 50-34 year olds and over

&8s whu rank i ai modarataly ummportam Simflar to Blasks, Aslans rank NATIONAL SECURITY a8 very

ynimpottant untll the age ofas when it naas to moderate unimpoﬂance. Blacks over 55 rank the valus atthe -
mddleoftheacale. o e . .
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EE R PLEASURE s ranked atme middie bfthe scalaby‘l&-ﬂa yaar oid
. .o Wihites, andthen qufckl?decimesﬁathehctmmaﬂhescalaanha
T ageafﬂowhersitstays. A

. PLEASUHE i madarately Importarvt to 18—24 year old Blacks ancl .
declines. o the middle of the scale whare Tt stays with the
tion of the 45-55 year olds Wha rank It as very unimpontant,
18-24" year old Colourgds rank PLEASURE as being very
unimportant. The yalue I3 rankad 4t the middle ofthe acale by 25-
28 year olds and then begine & inear deciine to reach the tiottom
'ofmescalabvthaagaofﬁwheraltstays g :

Aslans show a J!ffarent devetopmental pattern ranidng
" PLEASURE g8 very unimportant in the 18-24:, ear old age group,

-~ Hising through mederate Unimpertance to moderate imporiance
In tha 3034 year old age group, aiter which point it declines to
- g:;ng altl;fe? f\;&t’f unimportant or m'odarate!y ummportant for tha

e ance of i
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. Afrleans,

vt is rankoad as vary Impon&nm the 13«24 yvear ald, 30-34 year o!d
- and 4584 year old age groups of Whites, and ranked as
: rnodemtaly impartant by. ali other age groups. _

sEL!-‘ RESPECT ks ranked at the middle of the scale by 18-24

year oid and 3084 year old Blacks and rses 1o rnoderate -
[importance amang 25-29 year old and 35-44 year old Blacks, This
“value, however, declines to modsrate unlﬁmortanoa amongy 45- _
54 year olids an.cl gtays that way, . :

1824 year ol Colotirads mnk SELI? RESPEGT as very importam
but the value s moderately important to all other age groups In
& pattem shoilarto that of Whites, Asiang on the other hand rank
SELF RESPECT as. belng moderately important at all ages
" groups with the. exception of the 80-34, 35-44 and yaar old
| plas age groups whieh rank it at the middie ct the
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_ Sggf;l. HECOGN!T!ON Ls not & very 1mportant value in Sout‘l _

- otthe scale by Astans with this éxception of 25-29 year olds wha

 \Whites of i age. groups rank SOCIAL nemranmon i the

. greups.

 SOCIAL RECOGMITION is-sanked in the middle of the scala bty
71824 year old Coloureds and then declines to the bottory of the
. scale 2niond 25-29 year olds, it ls moderately inimporiant to-all
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bottom of the seale axuept avar-SSs. who rank 1t as modarately '
unimportant, -

Among Blacks, this value starte dut 2 moderately unimpcrtan:

ari-daclines to the bofiam of the gcala for 80-84 year oldg. After -

S Bl o to M middle of the scale among 35.44 yer oids, t

288UMES 3 poeituan of modarate unir-nportanca for ali other age :

itier age graups of Coloureds, This valua is ranked at the middle.

rank it ag moderately Unimportant and 35:44 year old antl over-
55 year: alcl Asians who reihk tt as very unlmpurtant.
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" inthedgad year ajd age group but find it 10 e very Important in

' TRUE PRIENDSHIP is ranked as modarately important by all age
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" TH{ ﬁ:ﬂiﬁﬂnsﬁlp s mOderate!yimpcrtjmvalue to most race

e %4 year crld Whn‘es rank this velue =) modemtely n'm:w::rtarrtr

{*a briaf decline to e middla of the scale among 25-29 and

8034 year olds, TRUE FRIENDSHIP rizes again to moderate

* imporiance until ﬁnally again dacﬁn!ng o the mfddle of:raa segl&
_ -amahg over-85s. . .

. Biseks-rank TRUE FRIENDSHIP s belng madnmté]y tmpoﬁant

" the 25-29 and 3544 year old"age groups. |t is fanked In the
.micldle of the smla for all ether Black age groups. ’ .

- groups of Coloureds with the excaption of 28-29 year olds who

- rark It ag vagy important and 45:54 year olds who rank if near
the middia of the scale. Somawhat similarly, it Is ranked as
roderately important by 18-24 year olds, 25429 yaar old and 45~
B4 year ald Astans and at ﬁ':e mig[dta of tha scala hy alt other aga
grnups.




- WISDOM is - another va!ue which shows slrong mrrelatians
: gh.ren by Blancks and Agians, -
“Whites rank the valua a8 vary Impmrtant gt alﬂoga groupe wlth the

. _Colourads rank it as moderately important at ali ages groups with
“tHe exdeption of 30-34 and 35744 yeer alds whia Fank It as very _

whila ranking  near the middle of the suals tor all other age
'group:‘sanv\tri‘ﬂ't ther axceptm of 45»54 year Olds whc rank it as ven!

" Asians rank WISDOM hear the friddlé of the écale in afl age
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betweén the ranks given by Whites and c°lourads and thuse

excaption of 4554 year olds wha rank it as modsrately impaniant.

lmpnrtant

Blacks on the ofher hand rank WISDOM as mudarately
unimportant iri the 18:24 year old and tver-55 year old categories

raupswlththeexeepﬁonbf%md%yearo!dage
groupa who rank itay moderately important .
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Amamg us

:AMBmOU’S!sanothervaluaanh shiows a sirmilae dava;opment' :
: Eaittem among Whubes and Cnloureds and among Blacks and
© Allans CoL

__"ﬁMBITI@I.Is Ia modarately Impartant to 13-24 yeir old and 25

29 year old Whites and of neutral kmportanca 1o all uihe? aga
groups® Similarly i is of neutral importerice to 1824 year ol
Coloureds schieving modersie imponance at 25-29 before
" betioming. veéry tnimportant to 30-34 year olds, rising again to
" ‘moderately important among 35-44 year olds and being ranked
near 2he micddie of the scals for periods thereaﬂer _

This value is very important to Biacks and Asaans lt is rankad ag
-moderataly important to 1824 year old Blacks and as very
© Important to Blacks of all other age groups with tha exseption of
- the 45-54 year old age group. During the latter pérmd this value:

- briefly decirnas tathe middle ofihe smie o

: -.Qmamous is tanked 28 very :mportant 9 alf age groups of_
Aslans with the exception of 4564 year olds who rank this vaiua
__as moderataly imporrant o _ '
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B Bl?.iOﬁDMINnED i not a very |mportant value ic mast South .
B Africans '

The hnghest ranking achieved by BRQADMINDED among Whltes :

is that of modarate unimportance aimong 18-24 yedr olds and
thasa over the age of 45, This vaiue slumps to the Bottom of the

sdé‘sle for tha period in betwesn these wo periods. - - :

o BHOADMINDED is' somewhat. more impcﬂant to ﬁlac.ks and

: gisslrrios a position at the middle of the-scals among 18-24 y?aai
olds before becoming motierately important to 25-28 and 30
year old age groups. The vaiue them antérs a perfod. of décline,
daclinifigy 1o the middle of tha scale for 85-44 year olds and further
- yetto a position of modgrate unimportance far 45-54 year old age
group hafore ﬂnaﬂy nsfngtothe middla ofthe scalsamng over-

o g5, - .

 GROADMINDED i rnked In the middie of the' soale by

. Coloureds hefore declining to being very unkmportant at the dge )
0 . of 25. It thery altemates between moderate unimpditarice and

* béing ranked near tis midéle. of the scale for all other age
 groups. it i ranked as moderately unimportant by younger Astatis
and nsas o the mtdd(tf otha geale at the aga of 30 where it remains & a!l subaaquem age groups.
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Ca

l'."-APAal.ﬁ Is ganeraliy net a very :mpartant vatue and is @pkecf '
* near the middle of s scals or sltﬂhtly fower by most 'gpehé '

| groups,

. Whitas of 2l ages rank GAPABLE niear the micdie of the g:lt; :

with the exceptlon of the over-85s who rank it 45 mode

- upimpontant, B Is fanked as very unimporant by 18-24°vear oid
. Blacks and rises 1o moderste unimporiance to 2529 year olds -

- -gg‘fore bemg ranked near tha mlddls of the scale sifter the age of

Coloureds mnk CAPABLE as}mthg oderately unlmpaﬂant by )
18:24 year alds, }t rizes to the middla of the seale briefly forthe

£ . e,

|

25.29 yaar old period, before decilning to moderats urimportarice

- forthe halanca of lifs with the axcepticn of those over the aga of
.85, Gver—s’s‘a ﬁnthhis valus to be very unimpc:tam o

" Aslané rank CAPABLE as bsing modarately unimporcantat 18-

" 24 yiears of age, near the middle of t ez?ns.:ala for the 25-29 year

old age group, befora it again detines briefly to- moderate

unimportanica in the 30-34 year old ags group. It ises briefly to -

- vi) trodetate imponarice in the 35-44 year old age gréup before
gy dectlnmg 'to the m{ddle of the scala for tha haianes of Hfa. :
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values. _
.CHEEHFUL is ranked at.the rnlddie of'tha scaie byWhnes of al! '-

On the other hand, GHEERFUL ié moderately unimportant to 18- -
‘24 year oid Blacks and risss briefly fo the niddle of the scale

34 vegr old age grounyi

QHEERFUL Is moderately uninpﬁrtant 10 Aslans of @il age
- o aups with the exception of a rjseto the middla of the seale in
. ‘sf? 28-20 ani an-adyear old age groups. and agam arnong OVer
- B, : .
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C \ﬁs another valua whlch shows a devalupmental |
paitam with a Btrong correlation: betwaen White and cmourad :

ages and Coloureds of all ages, with the exception of 18,24 year
olds and over-48s, who rank has belng mods.'ataly unimpurrant. '

before dadining to a posﬁan at the bottom of the seale In the 20-
it Ja moderately unitporant to 3544 year.
ol Blacks but then f5¢s to being very Important 1o 45-54 yaar
alds, thern - decllnin[ 377 the ottom: of a scala balng vary
unimponamto overbis, .
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© CLEAN is  moderatsly Important valué fo Wiites ufti e age of
* balance of life, It is ranked &s moderataly important by 18-24 year.

. 4550 year olds befors daclining to & position of moderate
Importance among over-558, - R &

CLEAN
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85 at which paint It declings to the middls of the seale. for the

ol Blacks buf daclines to the middie of the ecale for 25-20 year
olds bafare declining agaln to moderate unimportance 30-34 vear
old age group, CLEAN ther risay to the middle of thi scals for
3544 year age group and further rizes to the t6p of the scale for

CLEAN is very Important to Celoureds of @il 2ges with the
excoption of 25-29 year olds when i Briefly Jaclines 1o moderate
unimportancs and 35-44 year olds wheri it again briefly dediines,
to the middle of the scdie, CLEAN & maoderately importarit to

Asianz of all age groups with the exception of the 3544 year ofd
age group whah it declines temporarily to tl'aemdcﬂe ofthe seale.
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L SaamAfdcens donotplace hlghvaiuean being GOURAGEOUS _

]

&,

Co 7 itis moderstsly unimpm‘tantthhha% of 4l ag egrcupawzththa |
T exeepion of°25-29 year -olds whe: fid k es being.very
:&mmrtaﬂt and O\fef-55§. who rank I near ih"e midelle g; the

1= he T :

7

¢0UFMGEOU s rankgd near the mlddle ot the scale by 18-24
year old B tflen. a8 moderataly un#mpnrtant urttl it rises
. o moderatd Imporiance ot the age of 45 and thereaftor,
C % GOURAGEQUS alterdates bistwaen imoderate unimportancy and
hiefrigy rartked riear the milkidle &F the scaléa‘w Coloureds of 4l age -
. groupa a8 1t doss with Aslans of all age grgnns with axcapiion of
_ S the 18424 yeur old ‘a‘g’a grcups who ra ‘Lt as baing very
s -r.-m_' unlri-:rortant :
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s . . foriB82a year o
o 2529 year old age group before sgaln rising t the mide! - of the

P .. moderate Importahes and among thosa 45.54 years old when it

O 1a-24yearoldcolouredsrankr-’omwmnaarmemlctula ofthe
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FORGIVING ¢ naralty Is ranked near thé micidis of o scaln gt
. bytoras moré‘imrﬂﬂ?nt as life gose on, ¢

 Amdtig Whites, RORGIVING s rarked in the micdia ofthe s*ﬂ
kS It cleclinies to moderate unlmportance fn

s

=

- scla for §0-34 yaar olds, I [s moderately impanant e age of
3 ﬁgpmgm staye there unil the age of &5 whén It hacornes vary

Blacks of il ages rank FOH&IVING naat ma middie cfﬁ“e scﬂe
°° . ekcept during the 25-29 year old period when it briafly rses io

G

o briefly rlsas tc‘helngveryimpurtant.

 suale but ftis very unimporiant among 2529 year plds, It risee to the middls of the gcals during the 30-34 yvaar ' ,,J] :
; oldperiod and Hses again 1o moderate importanda at the age of 35 anci yemains s until the age of 55 when
" It agaln assumes a positior, in the middie of the scale, '
" Aslans ek PORGIVING near the middle of the sesle with the exception ofmam‘t year old, 45-54year oid o
o .and ovar-ﬁﬁe, all ofwhom rank it as haing modaralely importam o s
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" as moderately important by Whites early and luts In Iife but ¢
who rank It as very imporant,

-, bycoming very Important ot the age of 4554 before agel ln_

HELPFUL is a relatively impartantSomhAﬁ;canvalue itis ranked

ranked In the middle of the scale by all age groups from the age
-of 25 urtil the age of 44. It fe ranked a8 moderately important by
&l age groups of Blagks with the axuapﬂon of 35-44 year oids

HELPFUL I ranked near the mldd!a of the see[e by (}olourads- '
untl the ags of 38 when it sesumes moderata Imporance

easuming maderate impiitarics for the balance oflife, it is ranked
#8 moderately important by Asians until the age of 30 afer wh}oh
_ point it is ranked 23 very Important for the balanca of life. -
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the 45-54 year old age. group
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HONEST Is he most imponanf :nstrumental value 1 all tace
; ﬁ;‘crl;fps witht - the exoepﬂon of Blacks who r&ﬁlf AMBITIOUQ
gher. _

It Ia r% } as very Importaht by aﬂ face groups at all ages with
the axceftion of Blacis who ray g;--it ds maderatew importam iri

The Imphcaﬂms of violating. suq"i 2 stronFly held value ars
:obvicsua and marketera wilf do 0 oniy atthar oWt peril




: ]_MAGINATWE o

"Blacks of 8l ags groups axdept 25-29 yaar old B!aeks whq ;ank
_ it as mcdaratety uﬂimpgﬂant :

'Snmllariy, IMAGINATNE % rankad as very ummpcrtantotlag

- BBs, who rank it at the mldd]s of their scala»
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' IMAGINATIVE s & veryu\imponant vajueto South Africans of all
race groups. It [s ranked as very unimportant by Whites. and

Colourads and Aslans of all age groups extept 25-29 year
Asizing who rank it as moderstely unimportsnt and Asian over-




I 8 S ‘(e (f-railant, Soif-slfficienty ) S
e M - : S—
S —f ] 1 N
O a1 .t M. Hifme—
’ ' % . ]
3 10 3 3 -
'. - 9. . M N | - H
C 5. A N B NN 4 Iy '__l-\; N . 1_'.
8 -~ HENE R E IR REREH HE RN H H
. k . 9 . 0 h. N '-. I H Y] . N [ X
B g -4 \ A 3 LI A ’ PR ] .
S f ' SPEN W TR
E 5 _ _ ! |
_ 4 4 L H _‘, 4 i il ¢ 1A nt
t . ) 3 ol YN N B 1 nn :: Y - B _a'.rq L A 4 ¢ :
e 2 H PR 10AE [REs VM EIS YR STER] IO FIe riek POV TObe) bt [ (RO N -
o M\_"_ i 1 apan L U TN ELR (I (AL TUP ELE (A LhE BIEN i#
4 4 M I . Ny A .‘ T d Edd N o s winh - “ )
a h : ~|:. N NN -1: 1 & H i 1 J-r 1[.: ;l j\ 1 ] _J: :
15: 25‘6 30‘ 5= 45453#‘6054000%250!5[:315SMUMBS—NVATMMWRBWSING
]ZZ] witE. [S:g.a_ug: _ m comm _m. ASjan

[ﬂQEFEﬂDENT

o INDEPENDENT [ L'anked negrthe middle oftha scale by Whitas
P .- of all age growups urtil tha aga of 45. when i: decllnes to rnodarate
oo unimportance, - .

“ The- Black davelo} menbal pattem - is drfferent. 1&-24 yaar o[d
Bi4cks find INDEPENDENT to bs moderately unimporant. The. -
vaiué then rigas 1o the middla of the scale. untlt the age of 35,

.- whien it again vises fo 'moderats impottance. It ther declines:
o~ rapidly to moderate uhiinportance at the aga of 45 and ﬁartherto
T the bottom of the s::ala ameng ovar-ﬁss‘ ] : _

- INDEPENBENT s madarateiy impnﬂanf to 18-24 year old
Coloureds and vary Important to-25-28 year olds. It then deelinas |
to the middie of the seale until- fising to bedome moderately
Important & the aye of 45 and for the perad thereafer. _ :
INDEPENRENT Is ranked nea the middle of the scala by Aslans

© inthe-early zpe-groups and then bifafly declines to moderate unlmportancs In the 30-34 year old aga group. _

. Atfter 3 brisf retum to the middle of the scale, INDEPENDENT dedlines for 1e balance of lils to moderate
e ; unfmpartanoe at tha age af 45. .
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" to the middle of the scale at the age of 85 and then hrisfly
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INTELLECTUAL is ansthar value whicé-'not Important to any
race group. it | very unimportant 10 Whites. of all age groups
- except for a bribf rlsd to moderate unimportance among 2529 -
- . gnd 3034 year plds. - L

. Among 18-24 - year oid Biacks, INTELLECTUAL 1o ranksd as
- moderately unimportant Before further daclining to the battom of
the scale during the 25428 year old period. INTELLECTUAL rlses

.-dedclines to the hottom of the scale at 45. it fnally .fises to
moqerat_s importance, i's highest level, among over-88s, Lo

INTELLECTUAL Is vary unimportant to 1824 year old Coloureds
-t briefly rises 1o the middle of the scale among 25-29 year olds,
[t then daclings to moderais unimpartance at tha age of 30 and

- - fucther to the batsm ofthe scale ot the age of 35, A return tathe

- miiidio-of the g &le then beging with & tis@ to modsrate unimportance 4t 45 and-a retum to the middle of the

scale st the age of 55. :

INTELLECTUAL .ranked 2 very unimporant by Asians of all aga grougs with the exception of 1824 year .~ -
elds wha rank it &t the middia of the scale and 30-34 year olds erid-ovar5Bs, wha rank It as being moderately -

© unimportant.




LOGICAL

' LOGECAL Is’ another va[ue which shows vary it diffarance :
T LOGICAL s very unimportart 1o Whites st the age of 1824, It

until the age of 45 when !fagaln dropa to the bottom of the scaie-
 angl stays there, . -
" Blacks rank LOGICAL 25 bamg very unimpoﬂant in all age

“grotps . until the aga of 45, Afler 46, it rses. 1o, modarate
- impontarica for the balapce of life, LOGIGAL 1a very unlmportant

as very untmponam by ﬂsians of alf age groups
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betwesn tha races it Is ummpcrtant to alf of them. -

rigga briafly to nigderata unimportance befare returning to the
battotr of the seale at the: 2o of 20. itthen tises ageln briefly

to &l age groups of Coloureds for & brigf fise to the .
middle of the scale in the 25-2 year old age grnup It is ranked
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- 'mvma 13 en imporant va!ue to a‘il raclal groups‘n‘
ok is vary 1mponant to Wbltes of all ages until 1 deciiné\
" Blacks W the 1824 and 30-34 year oltt age groups but s
moderately important to the 35-44 year-ald aga group anid ranked
" only near t_he middla ofthe scale 1n the 25-23 and ouar-ss age
LOVING fé ranked a5 me“a;er impoﬂant Goloureds unitl

" - gedls, This valus stays there ull the aga of 55 when it agyain rises
" sharply to the top of the scale. LOVING is modarataly impottant

imotarats Importanca amang over53a, It Is also vary important to

groups.
aga-of 35 when It daclines [ . hditance to the middle of the -

1o Astans untl] the age of 33 when it rises.1o the top of the seals. -~
It bﬂeﬂy declines to moderats Impartance before again‘rising tp .
the top of the scale in the 45-54 year oick age group, It then

- rapidly. dedines, baconﬂng mcdarmely unumportant 1o Asiﬁns aver 55 yaars of age
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 Whites untll the age of 44, except %0r a brief rise to the middle of

.- ofthe scals at tha age of 45 ,aru remams stahle for the penod
: -thereaﬁer.

" OBEDIENT"s. rankad # the middle of the scale by Blacks ungi
tha age of 35 when it declines 1o the bottomn of the scaie,
_ GBEDIENT then risas sharply to nioderate importanca in the 45~

. Bd year old age group before dropping to the middle of the scale
- amonyg svar-555, OBEDIENT Is ranked Invthe mididla of the scale

" gye groups excapt for & brisf decling to tha bottom of the scale
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OBEDIENT Is ganerally ranked as moderately unimponant by
the scale during the 25-29 year old perlod, It rises 6 the middle

or 88 rocleratsly unimportant by Cu[oureds m’ all ags greups. -
This value Is ranked at the milddle of the scale by Asiang of alf

In the 2529 year old age groupandadroptomodera:e ' o o
ummportanoa amorg: over-ﬁse . e 0w
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" POUITE In ranked risar the middle of the scals by 1824 yiar od
. réturn teoy the miiddle of the seale accurs st the age of 35 where &t

.. tamaing unﬂl it sharpw ﬂacs to bacome vety lmportant 10 over

" POLITE I6 not ranked highly by Blacks anid.js rankéf.l at the

- moderataly unim;iortant valua to 8544 yoar olds,
“This valte |s moceratsly important o 18-24 year old Caluureds.

Whites and rises to moderata Importance st the age of 25, A
555. . K IR

riickils of the gcale by all dge groups. &t Is, howsver, a very:
unimpertant value to ithe 25~29 year old age group and :

LI g

It biriafly declings to the middis of the scala Before rising again

~ the age'of 30 1 moderme imporance and nisling further ] thz;top' of the auale far th yaar ohd .
* - group. POLITE then declines to the middis of the scale where it stays for the balance of lifa. rankacr naar_ .
the middle of tha scale hy Assans of all age groups except for & brief ﬂse o madarate imgortanca during thé-‘
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—-Blacks rank RESPQNSIBLE 2t the middle of the scafe, After a
-thig velue Jeclinez to maderata impartanceamong 3544 yeart

" olds and then refumns to the middle of the sca!a for the batance

It 15 ranked =8 vary lmportant Coloureds .of all ages with

. yea old aga group. RESPONSIBLE is ranked & very impartant

-ofllfaat“ﬁeage 55,

Thls‘_valua is very ImﬁunarrttoWhitas of all agi¥ groups exoept for
oveiBhe who rank it at the middie of the sople. 1824 year old

brlef rize to the top of tha scale for the 25-29 year old age group,

of life:s

enseption of & brief drop 1o the middla of the scale in the 45.54

by Aslane of all age groups axcept for & brief drop ta moderate
impirtance In the 30-34 year oid age group, adrop to the middie -
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. This value is very hnportant 10 18-24 year 6-1‘1 Biad:s bt sharply -
- drops to the middle of the scala after that befors rising-atthe age
ot 30 to maderate’ importanca. It then declines again to the

SELF-CONTROLLED Is an lrnpcrtant valuo 1o all race groups

overéss.
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axeapt fcu' Asians.
SELF-CONTROLLED Js tanked Irfthe midle of tha. lo by 18-

24 year olds Whites but then assurnes moderate | imphrance for -
the balanoe of life.

middle of tha scale before a rfsa»m;ha tOp of the scale among §

SELF-QONTHOLLEIJ starte out on tha mlddle of tha scale for ©
Colourads befors rising to moderete importance at the age of 25,

- ramaining thera untii the age of 88 excdpt for a bilel Jecing to

- -the middie of the gchle on’ ths 35-44 yaar old age grmip k men dmhnes tc: the middle of the seale amcng
- aver53s. D = _

'SELF-CONTROI.J.EH ia not an mportﬁnt valwa to ans, it starts out at ?ha middla of the scale in the 18-

24 and 25-20 ago groups and then sharply teclines o belng very unimportant in the 30-84 year old age group, -

N then gradually Tises 1o the middle of the scale’ fon the 45-54 yaar old age group before again sharply
: daclining 0 being vefy untmponant among over-55s. | PR
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o T he Questionnaire
The South Afnc:an Values Assoc:ahon Study o



FROJEGT VALUE .

: i ; . -
JOB Nq :_7NH575 - o . RESFONDENT NO....,-..........
RESEARCH SURVEYS : RESEARGH SURVEYS o RESEARCH SURVEYS ' )
889 KLOGF STREET.. SRD FLOOR, PARK TERRAS | 1502 GEMERAL BUILHING .
GARDENS e PRINCESS OF WALES. TERR&QE 47 FIELD STREET o
CAFE TOWN ~ - L L LPARKTOHN 2198 ._DURBAN 40

Wt (021) 234116

£H: (011) 543*3225

. PHz [uar) 301?955

INITIALS

QUERY OMISSION 'cnscxaacx _mtr_E LS | FToF T—PHONE!
{1y . (2 3y | oAy
CFISLD =T =1 =1 VES SR R
' CODING - —Z -z =2 NG ' '

DEBRIEFED-BY 1 «evuvusesvasasinsennnssnasssnnsnssCODING cHecKED'BY#........,.,........{;.;..&...;;.:

Y

EDETED BY 3 «evvusvennsivansssuorannnssiiasnanss s CONSTITENGY CHECKED BY :iieuvsisussnemmnnnsainins
CODED BY .“".-b‘.-’.".'.--'.'.11.‘.‘."..II"U‘EDITIHG cHEcKED BY "..I--.IU“".““I.I‘..‘.\ldb‘.“..'

TELEPHONE NUHEEH/.TELEFOONNOHHER.-
INTEHVIEHER 8 NaHE/-NAAH VAN QNDERHDUUVGEHDER

(H) semvunernnnvane.

NAWE OF FPESPONDENT/.NMH VAN RESPONDENT < B P )
N ADDRESS/-ADRES s '

o-vtnt'--aqul--abnl--qv--tw----q.q----al-»a---rll‘:i-rqr--

}I-utnqita»[#!.g‘l'lq‘c-Qi.-.1---i}t.oi'-l*ldl-onJ.i-;ococ

uﬁnc;thol'-vlﬂ(H)cnn.d-‘clntodp-llt.uc

JCS)

o

trvaswIasEyaRawL n-uogq-.i.s--o-.-,,{

- BECTION A 1 -

INTRODUGTION _' o AFDEL‘IIN(: Yy INLEInzNa - _

1. Hella, My nama TB e "I worK for Regearch :aw' PO Hsl]c. my- faam 18, .Eh- werk vir Resaarch
Survays, We are conduerning & survey and I Vo L Burvays, x i i3 hesig met 'n opnafe. Hag ek
wonger if I mignt ask you ' a few quesciong. : assabt1af r paar vrae zan u stal?

. Aralyou '-wi'ﬂ_ i'ng_t.a particigatae? % u harsiu “am dea'l te neem?
T e e Gibel Ak _ .
IF HO OR IN DOURT, CLOSE INTERVIEW _ IHUIEH HEE QF HUTHERIG, BLUIT ONDERHOUD

2. We are looking. for poonle who wark for " - 42 - QOre sbok na TEnse wat vip saKere maatskapnfa

. cgrtain compgnies, 00 you or. any member : wark, Wark u of snige 1id van u ges1n oF
ot your family ar 2108k frinnns hork for a; goaie vrié«ue vir 'n- . .

4 ' S fssh.m NOfuNEE
HARKET RESE&HCH CUMFANY[.MARKN&VOiSINGSMAaTSKAPP" _ -1 .

ADVER?ISING AGENCY{'&DVER?ENSIE‘AGENTSK&F

IF YES TD ANY, CLGSE INTERVIEU

-l -2 .

INUIEQ Ju op ENIGE, BLUIT ONDERHUUD

 da.

e _ frany Wrie. fokearh Valua Euruey ty Miton Rake

£ o

When last Were you or any membet of your a&a.ﬂgannaar lass wag u of en1ge 1id . vdﬂ u gasin
o Fearily 1nterv1ewad far garkge rasaarch i marknavcr;ingsdoe1ainces cndlenyvra?
: _purposes° ) : Y
© IN THE LAST 8 MONTHS . =1 GLQSEi; m‘ranvzew/.swxr ONOBRHOUD ” S
JeIN DIE LAASTE 3 MAANDE . . : “
. - . |l : @
CIN THE LAST 8 uou‘rﬁs w2 conmtuszaam VOORT; N
/415 DIE LAASTE § MAANDE . - - N N
Lcmeea ABD/ SLANGER Teaue e 111 ' )
‘NEJERIéNCIOl‘.‘I‘ - - .
— - L {; : - .
i;.‘ _ v P ,
P . A w ) 'ﬁ- ‘? N .G_ f
:—EJ 0. o : T ) U L
e " %o ] o Ne P '-H ) w o fi S "o e
. % associailon St uwmwnmmdns l-gra ,smm r& ol by R
M Burgens of e Da?a _ ausmuacumms yutha Wiktdtararand, Pontona of the . -
o smbye:e &iapled by spactal parmisslori of tha numlshm‘. owouv mn. a«:.eum. Baifomlz 94308 - n D

nmgﬁ;



e ‘? " = : SF o E .

e

DA

CnuIQ. you mhase gwa ma :ha names of S oab. Kan u asseuﬁaf vu- my die name ga& van a1 cha

3,
©all she teopla biving an thig hauaenn\cﬁ mense wat in marma hmshoumng WORn?
(MALES AND FEMALES) . o owne (MANS 2N vqpuﬁh o _
NAMEZWRAAN | MALE/eMANLIK | FENA' E/wadiﬁ.iu
- v - ] . N -_'!i ) . . o . .. E:
o “GHEUK QUOTA FOR MALE
o e g OR FEMALE/eGAAN KWOTA NaA:
;‘_\} Lo — VIR MANLIX DF VROULIK
Sa. OF thass who 1ive in this hsusencid, and nsc. VEn GAaFdis WAt Tn WierdTe FuishoudTng wemH, an wet
Wno are aged 1B or over, whd celahratas : . 18 jdar oud of mear is, wie is tha vulgenda wat hulle
thoir mr:haay nexr." ' ) : verjaarsday v1er" B ) % .
"o!&ou.ihl-o’ ‘.lﬂl‘}l""l""'b““l‘lﬂl"‘.ii-.lg i[ (é>
i
- IF RESFQNDENT AVAILAELE. CONDUGT INTERVIER I IMDIEN ﬂESPQNDENT BESKIKBM‘:‘! YOER OMDERHOUﬁ
" IF RESPONDENT Nli \AVAILABLE. ﬁHﬁ‘ANGE T‘IHE FOR . INDIEN RESFPONDENT NIE BESKIKEAAR NIE, REEL ?YD vIR' "N
© . A RECALL INTERVL..( . - HERROEFINGS ONQER{HOUD o )
C X ) L S e
' 'IH'!‘ERVIENER H SHUFFL: GARD SET A . . ONDERHOUDVOERHER - BKOMMEL KAARTSTEL .‘A
. ¢ BHUFFLE CARD EET B L L _ D SKOMMEL KAARTSTEL B -
-t;. Thera are 18 vawas Hstad an the ca.rus 1n ] ‘naar 1a 18 waargds felya op dig kaarte voor u,
' front of you arranged at randop. - - . _ Willekeurig rangakik (WY& STEL A), U taak ia om die
(SHOW SET A) Your task is g arrange them - ©  kaarts ta rangskek in orde van belangrikheid. vo]gena .
An vedar of amportancs to YOU, as guiding © ‘U, as beginsels wat U LEWE rig. . E1ke wiaarde is
pringipies in YOUR LIFE. Sach value ia gedruk op 'n Kaart sodat u.die Kaarte vryliR kan
prifted of -4 dapd so- you gan fredly arrange . . _rangskik sotdat & tevrede is MeT - die orda vaﬂ d‘[a
. them and rearrange them unkil you are happy kaarta BOO8 U di'h verk‘laa. :
t‘,hay #ra in the order: ynu Wwish them %o ba, - : . .
Study cha 11s% carafu‘l Ty and pick out the - . Hestutaer d1e 115 nawkatrty s Kies gie. een waarde
one value which s myat inportant t'.a you.. . wat u as . dia ba angr-ikst.e ag. PTaas h1eruie wadrds |
Place ‘this value herg (INDICATE} hier {GUI ARN)
. [
'Hext‘. pmk AUt the. vafua which is second .. Kies dan dia vrs'[ggnda waarde wat u 8s I:HE' tﬁéedc
_ mogt important to ybJ. #lace it balow gthe . ¢ ‘belangrikets agi #laas dit andar die. seegts, Doen.
. firss, Thed do the sdme for sach of tha . diesalfde vir \:l}fle corpiywande waardes. a2 waarde -y
7 rematfing valuea, Thg Azlus wmch is lemst "~ . . wat vir u van die mmsua belans ise gaa.n ‘taasta, 4
- impartant to you goms last. - L P _| S P W
. Work slowly ind 'chinki‘ r.arefu'lw. i you oo w«r'k s'cad‘ig enluink vergigtig.. . Indian u van rnen‘ing \?
Janange your mind, feei free to changs your . yEranger, weas|gerus en varander u antwearde. U mag !
‘anawars. YOu ey rearrange tha sards ag 0 . e kaarte harfangskik soveal spog u wily Dis h
often as you 1ike, The and reésuls should eindresultaat pubosrs om aan ‘ta toan & o wsrk!'(k d
T shaw haw you t:ru1y feaal. i veal, ko ; ) i
: L ) fi- ; s
1f yau have any questions: ahauc whiat tn do, © Indian’u enigef ¥rae het sor wat om ﬁe déan, wees ok
ba sure to agk .ms. ﬁ-ga‘lﬂ. take youlr time T gerus om my t:ai vr'a. Wear eang, neeil U tyd en wark Ilg
and. WOFK slauw. < stadigs o i ' S
The eniy thind than 18 important if that Dié'bé‘laﬂgr"lksi'e gorweging '3 dat'u voltooide Tys . |
your finished tist raflects how yoy fasl - . u éie gevoal waerapisgl, en die veardss wat u as dig
-and tHat the valijes that you feel 4re moat © helangrikote ag in y lewe aan -diE bokant van die 1ys i
impartant in your 1ife are at the Yoo of. . verskynm, Gaar is geen korrekte of verkesrde :
-the Tist. Théra are rmd right or wedng - © oy ankwoorde nie en dit 14 geen thats nie, U anmonrde !
arngwars and this is nobt a tast. Yo : : 531 sureng vertrdqu hantear Mord. ) ik
FOBDONEYS mn be held in the strig as:
confidenza, ., o § o _ . _ /
) . L Tow ’ B
INTER@IEHER : L0 NO'QMECBHD ANYTHI&S UNTEIL RES dEﬂ‘r AB COHF' E‘IE& ENTERE TAS& ' THEN RECOAD ORDER B'r #
’ ST e - WRETING THE NUMBSR INDICATING THZ RANK POSITION NEXT 70 EM:H ‘VA E. WO TWO !JALUES CAN .
i e T - BE GIVEN THE SAME-RA ;.E‘ BooRD- mﬂm{s Faou 1—1& : _

-



: R L : . TG
1. A COMPORTABLE LIFE/e'n GERIEFLIKE LEWE ° l Iq- :
- {a prosparcus 1ifa)/e(’'n voorspaedige Tawe ) .
2, . AN EXQITING LIFEfe’'n GPWIMDENDE LEWE _ I [@;

ta stimulating, activa 1ife)/e{’n nnwakkende. akttawg Tews) | e
3. & SENSE OF ACGOMPLISHMENT/e'n GEVOEL VAN VERVULLING o I ) 1°3 '
- %, (Tasting, con:rfhut1onllat n blywenne hynrne om ta lewar} L 1l
4, & WORLO AT PEACE/e’n WERELO. VAN VREDE L I.,,,-,
_ {¥rea of war and conflicc)/e{sonder aorlog &n korflik) - _
“§. A WORLD GF EEAUTY;- n WERELD VAN SKOONHEID ' _
- {besuty of nature and tha ares)/eidig aknne natuur an | o8
‘kungts).
8.  EQUALITY/eGELYKHEID :
(brotherhoad, equal oppertunity for alil) - - 0k
©felbBrosderskap en gelyke 9a1eantheds yir a1mall
7.  FAMILY SECURITY/eGESIN SEKURITEIT I I',,
' (taking tare of 100 dd unaslfnimnafsrm1ng oor ge*‘pfdes) .
L&, EREEDOM/eVRYHEID ' [ | of
{indepencenca, free chu1ca}fo(anarhank11hhe1d. yrye kausa} o
8,  HAPRINESS/eGELUKSALIGHEID - ' ' [ ra1.
. {cunnantadnass}/oltavredennaid vu1daanhaid}
10,  INNER HARMONY/4INNERLIKE SENSUESINDHEID l | Yo
_ -(fraadom from inner ﬁanfTict}f-(vry VEnN 1ﬂnar11ke konflik)
¥1. MATURE LOVE/eVOLWASSE LIEFOE T
- {ssxual. and sn1r1eua1 1nn1macy)/9(sausue1a e saesteaika 1 it
intiamnela)’ L .
1%,  HATIONAL sacuRrTY/-mszomLE SEXURITEIT | - J 2
. (nrucectinn from attack)/o(baskerm1ng teen aanva11a) _ N
13, PLEASURE/ePLESIER ' ' -
- {&n en)oyauis, 1e1sura1y l‘fa){-; n genotvolla. L
- ontspannenge lewe) . . : :
14, BALVATION/eVEALOSSING = . ' [ ™
{saved, atarnzl 11fa)/n(tot hakaring kom. ﬂwige 1ewe\ ek
18, SELF-RESPECT/esSbrPESHEK - _l -
o izalf-asteem)/e(se)f henomendhe1d) P :
18, SOCIAL REGORNITION/eSOSIALE ERKENNING L 'I”’.
. respacs, adm1rac1ﬁh)/stﬁésnak. bawanaaring van andera) -

7. TAUE FRIGNOSHIP/SWARE VRIENDSKAP S | [
: lcTose campan1unsh1p1f-{hagua kamaraaﬁskap) : .
16, WISDOMFeHYSWEZD e 14

{a mature unuarstandjnn nf lifa)fvt ‘ volwassa oegrip van :
dig lema} U .
g
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mine e b,
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e

{neat, -tidy)/e{skoon, sindelik, ordalikl

LN GDURAGEOUE/DDﬁPFERHEID
- {standing up for your ba1iefs)/o(die mned van ‘n mens sa cnrtu1ging)

¥, FORGIVING/6YERGEEWENSGESIND -
{wi1ling to pardon others)i.(dia gawui11ghetd om andgrs ta vergewe)

. . . 4

-'5. Now. we would lmhe you ;a do uha sama : e .'Ndu wtl ‘ONng graag ha dat u dleselfue dnen mat Co
with thts st af cards._- - hairdie stal Kaarta. ) S P
SHOW 8ET B. _ ‘WYS STEL 8. _ R A -

‘Thera are la-values 1iacad on the cards © Daar is 1€ waardas gelys op aie kaarta voor u, .

im frent of ¥ou arranged &t random -Wiilakeuryg ranqakik {Wys STELBE ). U taak s om dis s

{SHOW SET B8] Your task is to arrange kaarte ta rangskik in orde van be1angr1kha1d v0192ns o
tnem in order of importance o YOU, - U._as baginsals wat U Ls;..r1g. . ) : 3

as guiding principles in YOUR LIFE. .
Fiease do this exarcise in the same way : Gnen assahlref h1ard1e gafening op diesalfde ”4

as you jusg comp fated the ong - barore. man1ar so08 4 dia ¢an vourheen gauuen hez. -

Work siowly and thihk carefully, . If Werk stadig en dink varsigtis, Indven u van mening "

: ' . you change your ming, fdéel free to | verander, wees gerus sn verander U antwoorge, U E

n change your answers. You may rascrange Mmag die xaarte herrangskik soveal soos w wi1l. Die R

N the <ards as aften as you like., The : a1ndrasultaac pangort om aan te taen hee u werklik s

end result snou1d show haw you truly © . wvoel. i
: fael. - ! ) o ) @

17 you have any quasﬁ1una about whét indien u eniga vras hat oor wat om te doga,. waes T
te do, bs sure to ask me. Agatn. take gerus om my te vra.. Weer eans, neem U Tyd an wark a
.ycur time and work slowiy, : stadig. : : i ;

- INTERvIEwER~ FOLan SAME INSTRucTIQNS AS Q ran "uONnERHqUDVQERDEH; A
3 ' : . ' — [ﬁ&) o ;
i 1.  AMBITIOUS/eAMBISIEUS ' ! lor' .

i . (hard-work1ng,_asn1r1ng)/-(harUNerkend. vooruxtscrawend) - .
th 2. ' BROADMINOES/wONBEKROMPENHEID | 103 .
i . ~topen-minaeu}/o(n1a Klexngaastig n;e) :

B ) . .

A 3. CAPAaLGIaEEKWAAMHEID i L Iai
HE : . (camnatant. affacn1va)/o(kundighe1d dualtraffanha1d} .

1{ "4, ' CHEERFUL/#OPGERUIMD - ' ] o _ |°¥'

« " (ignthaartad, joyful)/n(vrnlik. b1ymnaaig. Qﬁgeweki IS - _

H S.  GLEAN/@NETHEID f_‘ T 1‘65 '

a, HELPEUL/adULPVAARDIGHETD : i ~
(worxing for the welfare of othersllilcm na d1a welsyn van .andsre . . . : - or-
s g . oM. L2 dren) . ' o

-8, HONEST/#EERLIKHEID . - lor .
_+ (gingara, ;ru*hfuI)/n(naarhaid omragthaid}
S40. IMhGJNATIVQ[.VERBEELDINGR?K : |
: {daring, sreativel/e(durf, waagmaed, kreatief] to

INDEPENDEN?{IONAFHANKLIKHEID

CRIEE
o (ssIf—re1ianu, 531f-sufftqnentl[o{sa1fvertroue, sa1fvarsor9and)

=
e e e

. _ 12, - INTELLECTUAL/SINTELLEKTUEEL e
o o tinue11igant, raf1ec:1vaJf-(1nt3111gent, denkandl

13,0 LOGIORL/eLOGLES
{:unsistant. ra:iana!J}.{kanstandha1q, rasiuneal)

14, LOVING/@LIZFDEVOL :
o (affact1onaue, tenderj/c{bam1n11k, taagenee, IiefhehuandJ

LI

15.f'anDIENTf-eeHoonsaAM
o Cdut1fu1, resnautfu!J/-{piigsge‘rau. aarnieaig}

© 18, POLITE/eHOFLIRHELD, - :
» lsourtegus, ua11-mannnred)i¢(ba1eef beskaafda maniera) . Lo

. o . —
17, RESPONSTHLE/WVERANTWOORDELIKHEID > ' ' s C e &
o {dependan1e, re16ab1a)/v(hanr¢uuaarhe1d. vertrbubaarheidl a " = . .
18, '§ h\aCONTHOLLEDI¢5ELFBEHEEHSIMG o ' ' o {’ N S P o
. tralfed, selfedizgipliined)/«{in tocm hau. se!fdtss:p?ina) : ' | A L
L4
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SEGTION Biy”anauos ANU Paouucrs

' -AFbELiNG BT

HAN&ELSHERRE EN hnduums

- In the first section of the 1nnnrvﬂew, yau - e

' 5a(1)Here-ara-:ha names df samg paputac brﬁnda

' satii)rf nana akt 53(1), ASK: “If snmeone ware

Th1nk1ng naw of gnis’ brand: wh1cn valua from usu Mer n*eru1a handelsmark nou in gadagta, wathar
. ‘Would you g4y 16 M08t Tike,...7? - 0 waardes vap LYS A meen U STem o0rean et ..., ?
- (BRAND MENTIONED IN Q.6e(1} oFf @.,8a{ii)) {HANDELSMERY GENCEM IN ¥.89a(3) of V.8a{ir)
SIMGLE MENTIGN, RECGRD OM PAGE © - ENKELE. ANTHdORﬁ _NOTEER OF BLADSY § DNDER V.6b
* UNDER Q.Bb, =CIRCLE THE RELEvANT VALUE, ] T
6c. Now, in the samd way, which va]ue frém oaci.Noy. oareeﬂkamst1g die baganuemﬂe vraag, wantar
. LIST B is most 1ike ..., ? (BRAND HENTIONEB - wadrde van stam coreen met ......? (HANDELS-
IN @.8a(1) OR 8a(ii)} SINGLE MENTION, MAAM - GEMOEM. IN V.8a{i} of V.6a{ii}). ENKELE ANTWOORD -
RECORD OM PAGE. & UNOER ¢.Sa. - NOTEER OP BLAL W 6 ONDER V.6& ’ :
*CIRFLE THE RELEVANT YALUE. 3
6d.  We can all visualise an fdaal prnduct whach oBd Atmal kan daard1a 1dea]e praduk wisualisgar wat
we woula buy if only some company would make alaal graag sa] wil koop as seh of ander maats- . :
it whien value from LIST A would you -kappy net So 'n grogulk aal vervasrdig. wWatter wadrde
" .say iz most 1ike your 1d9al brand, whether ven LYS A moen u stem goresn met U idesle handeis-
it remlly sx18ts or not?. SINGLE MENTION. merk, of die nandelsmerk nou taestaan of nis? - ENKELE
RECORD OM.PAGE .7 UNOER Q 6ad. acIRCLE THE ANTWQORD. NOTEER OP BLADSY 7 ONDER v.8d.
RELEYANT VALUE. o A .
%, Now, in Lhé suma way, which va1ue_frnm_ afe Nou, dorésnkbmstig die bbgsnoends vraag, watter
LIST B is mdgr 'ike your iqeal branu? © ' wadrde van LYS B stem careen mst J ideale hsndels-
. ELNQLE EMTION. RECORD ON PAQE ‘mark?  ENKELE ANTWOORD., HNOTEER OF BLADSY 7 ONOQER
) UNDER" Ea. *CIRCLE THE RELEVANT VALUE. V.88 - o : o _ . o
: _ o R - G2)
v DO a.sald) ) G,Bufii)
) . IR MOST QFTEN. e MOST  LIKELY
o, : S eMEES NAARSK?NLIK {aMEES DIKHELS
AFFINETY . B3| -1
THODY-QN-TAP ¢ . .o =gz " (2
CﬂLGATE - i B =04 - -03
o L ELIZABETH ANNE S . ={id =04 . . S
S ) ELSEVE S 05 -05 .
FINESSE ) oL g ~0§ o
. JANE S‘YMGUR SR ~D¥. -t
JOHNSON'S BABY SH&HPQU . - -8 -8
MILK PLUE B =09 -Og
REDKEN - 21 S =1
REVLON AQUAM%RINE =t B Lol -
REVLON FLEX : =12 " -1 . WS
. - ~ . "} '“11‘_ - - R, N——" o S
: RE_VLGN ZP1_:I' o oy w1l il .Y
-, SILKIENGE S - - o B2 © S ~-14
_ . SILVIKRIN © =15 L “18
" SUNSTLK © . o, T YR " a8
. TIMOTRI. - . LTy LR -7
. 'WELLA oﬂE—ﬂAsn B w1g " ' =18 .
<. " OTHER {SPECIFYY S BEEET Y- R A AR S S L
. ) o ‘QANQER tSFESIFIsEER}O . li.tlt’!ttl . Lo :‘I. -
NONE/wGEE EEN - N I

_selscted preducts and brands.

sb

arrangad two Tists aof valusdé in tarms of thalr-_
importante’ to you and in terms of How they act -
as guiding principles in your 1ifa.,

Ir this section of the quéstionnaire, you will
Ba able to shara how you feal about cartain.

what's impartant is how you feel abuut the
products. There are ng Fight or wrang answers, ° o
g0 take your time and tall me how ydu feel

about these products. .

- wgal
of shampoo, - S5HOW CARD A, wWould you. nleasa
t811 ma-which one brand. you buy mose. aften
for your. owr usa?

© SINGLE. MENTION. REUORD aELﬁw UNDEH Q. Ea(i}.

to offer you 3 hostle of shampoa, which ang
© .of these brands would you choaaa?“ -BHOW CARD
- Ay SINGLE MENTTION. RECORD EELGH URDER Q. Ea{ii)

_'ANTwaoﬂD

In die dersts. afdaling van die anderhoud hat "

- twee lyste wagrdes gerangskik in-ords van : :
bilangrikheid volgans u, gebageer op hoe hulle uerk
a3, beg1nsels waarvo]gens ua a:e lawa rig.

“In hierdia gedaalte van dia vraslys kan u U gavoal
dael rakende sakars g% aktaerda produkte an
handaismerke.

Van haiang is- dan uu aja gevnel taenoor neirdie -
produkte weegee, Daar is gaen korrekta of verkeerde
antvoords nie, dugd neem u tyd tarwyl U u gevaelens -
teenoor hierdie produkte aan my vertel.

i1H1er is die name van 'n paar gawilde handelsmerke
van siampom, TOON KAART A ~ Kam u assabltief vir my

. B9 watter handalsnnam u gie measte koop v1r u gig . .

gobruik?

- ENKELE ANTWOORD. NOTEER HIERONDSR av_v.sati)

e8a(11)Indien GEEN by sali} mie, VRA: "Indien jemand vir

4. 'n hostal sjampuwa gratis sou asnbiad, 'matiar aen
van h1er$1e handelgname sou u kiea?"  ENKELE
WYS KAART.A. NOTEER HIERONDER BY V. 6a(11}
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. EQUALITY/eELYRWE

r'f".

Y

‘ﬁ_Bbf-v au _ SEA

o . uﬁﬂ/‘?ﬁ i3 ’
ﬁBI T YALUE EIIUAARDE B

| VALUE A/WAARDE A=~ - ;E% A
A CQMFORTABLm IFE/O EFLIKE LENE ) ¥
“a prospergu&ﬂ 1fs)£. n vaorsﬂn&dige lawei
AN EXGLTING g;tgyo'n OPWINDENDE LEWE
{a stimulatina,

atahve41ﬁfeljmt ] onwekkenue,
aktieve lTawe) ;: _

e \‘ '

a SENSEGF AGCOMPLIEHMENT/Q U} GevoEL VAN
VERVULLING.

. [ lagtidag contribution)sel biywenna brarae
am ta lawer) )

"4 WORLD AT PEAGE/e’'n ‘WERELD VAN VREDE -
(free oF. war ﬁﬁd conf!:ct)]ilsondar QQf’Qg
' en Ranfllkj . i

" A WORLD OF BEAUTY/e'n WERELD VANsaouxHaID
{Beauty of p ;yre and the artsjje{dia sknna
nat’.uur El"l Rur!

{ brotherhood, equaI pbﬁtunuty for a1l
'/?(bg?euerskan &n gelyke gq}eanthaua yir
alme :

;jrAMILY s:cunz?vzunesrn EEKUR!TEIT
{taking care o lovaa ones}/n{onuferm1ng
wor ga11afda51 : .
FREEDOM/&VR‘HEID :
| indapenddnce, fres chu1ce]/n(ona1haﬂk~
iikha?d, vrye keusal) -

’ HAFFINESSIIGELUKEALIGHEID

. (connenneanesa)/ct‘ yranenheid
_;vuldaanheid} ) i . .
INNER HﬁFHDNY/!INHFhLIKE EENSGES!NBHEIQ ‘
.. {freedom fron indar conflict)/etvry vaq
-:nnar11ka kanflik} .

H&TUHE LQVE/-VOLNASEE LIEFDE

{gaxual and spiricual in:imacy)fi{aaksuﬁle 6n

- genstuiiPa intiemheid).

NATIONAL SECURITY/eNASTONALE ésxunx.exr -
(protéktion from antack)f-(baakegm1ng kaen
-aanvaIléJ

PLEASURE/ePLESIER -
_{an- snjoyadla, laisursly Iifa)/a( n
‘ganatvo11a. onnapannende IewaJ L

sALvarroaf.vaﬂLUhsx&a '
{savad, atgrnal 11?3}! Eab hekar1ng kom,

T dwigy CX’“’ \ﬁe“

sELFaQEspeE¥/anLFnaaP55‘h
!sa1f—asunamJI:(aa!ffngenuE:haha1dl

| SOCLAL. RECOGNITION/#SOSIALE ERKENNING
- {raspast, aamiratfon}ft(raspak. hewonuaring
van anuéredg - § .

i
- a
ir o

v

TRUE FRIENGﬁﬁQP(;w&R& VAZENOSKAP
. {c1oaa unmpanlnnahip)/t{hegta kameraauskap]

WISUOM/ #WYSHELD g
- {a mapUra unders:andrng of. life)ii{'n Ve iwags
::begr1p van dia lewej .

a ]

o

-oa

-04

. =08
-:“0}__ﬂ vergews )
-8
 &9§_

‘=10

4 catestsecéies

L] |

-.15

. ~t8

_fmy -
BLTIDUS{-AMBISIEUS = .
_(hard—wcrk1ng. asn1r1ng)/-(harduarkend. vonruitstrawendj -a -

RQADMINUEDI&QNBEKROHPENHE;D '
opan-mtnnedl/q{nte kle1ngeestig n1e1 -0,

s
[+

AnAaLs/aaEKuAAMHszn o R
cnmﬂeteﬂ:. effacttve}felkundtgneld. daa]treffenhe:d)

f

[

: CHEEHFUL/-OPGERUIMD ' ' '
ﬁ1i9hthaartéd. jnvful:fn(vrnIik h1ymuadrg, nngewek)

| TTr— ' CT
fineat, tsuy}fo(skbon. srdatin, . hrdelik)

EOULﬂuquustDAPPERHEID e
I standing up. for your. bu1iefa)io(diegmﬂéd Van
poreuiging) -

" mens se .
'g S A

'-nasrvInsf.vﬁaesewsﬂsssagnn - ' '
Hwilling tao pardon others)/l(dia gewi11ighe1d om andare o

.'ELPFuufoHULPVAAROIGHEtD : '
warking for the welfare of ozhars}/o(om na dia we1syn
Ran anders om ta sian) ' .

ONEST /6EERLIKHEID:
s1ncarer truthful)}n(waarhaid dmregthe1d)

m'lRAGINATIVE/uVERBEELDIHGﬂYK '
g dar1ng. crea=1va}/e(aurf, waagmogd, kraatief}

,«NDEPENDENT!.ONAFHANKLIKHEID :
{ 8a1f=reiant, self—euf?iaient]in(salfvertreua"-
~11Psaitversurdend) _ :
;rNTELL“CTU&k!oINTELLtKTUEEL

i23(1n=e!11gann. rerlecn1va]/u{1nté1119ent danuand)_

-tcons1stant. ratiqnai}lo(kunstandheid. rasinneel} . At

§ OVING/0LTEFDEVOL,

i affactionata. tender}{a{bem1n11k. toagansé. 11efhebbendl-1<
LBED!EHT/QGEHODRSAA& _ :
dutiful, reapacﬁful3/o(niigsgatrnu.caerb1euigj

FFOLITE/WHOFLIKHEID '
(nournaous. we11-mannerad)/o[beTeaf. heskaafda maniara)

EsﬁoussaLﬁfoVEnsuTwaonneLIKHErn ' '
AT (dapendatTe, re1iante)/elbotroubaarhaid, vqrtrcubaarheid)-1

) ELF~GONTROLLEﬂfﬂSEL#EEHEERSING .
@’ $eraatrained, saif-d1sc1n1fned}/a{in tanm hou‘ .
“13 'a1fdiaa1pline) T : -1




Fedreved S T [ a. I

{a macura underauand1n§ of 11fa)/u(*n vo\wassa { régtrained, aelf-discspl1ned}/n(1n todm hnu. e
bearip van dig lawe) * _ =18 seIfdﬁsa1n]ina) ;

Il . . .

A IDEAL a/q:nEAAL a e

. [DEAL AfeIDEAAL A L (5} k! _ - c .ﬂb‘)

- A GDNFORT#ELE LIFE/. n f‘ERIEFLiKE LEWE ) e AHBITIOUSII)\MBIGIEUS . ’ ] _
{a prosperous Tifel/al'n vaorspoau1ga lauel -1 (hard-work1ng, asnir1ng}{q{hardwerkend. vearu1tstrawana) ~01

"AN EXCITING LIFE/a'n OPWINDENDS I_.iEHE . ' BROADMINDED/WCNEEXADMPENHETD ' _ T S
(a sgimulating, active Tifa)/u( n opwakkande. i {epen—m:nded)fqtnie kleingeastiq nis) : ) -2
aktigwd Jawe) _ : =02 o . _ _

A SENSE oF AGCOHPLISHMENT{.'H GE\“OEL W\N ' CAPABLE[O&EKWA&MHEIB ' v

VERVULLING o (compa:ann. affecu1va)/o(kund1ghe1d, uoeltreffanne1dl ~03
Alasting r.nnr.nbucmn)/-{ 'n blywende bydraa ] .
.om te 1ewer] : - -03 )

A WORLD AT PEACE/e'n WERELD VAN VAEDE cher-ar:ua./-opeeaumn ' o

- {frae of war ang conf'lwt}lo(sonder‘ ooriag . : (Hgnthaarted, :}oyfu'i}/l(vr‘n“iik ulymoamg. apgawak) -0d
en Ranf11k) : ! it _ .

s WORLD OF BEAUTY/e'n WERELD VAN SKOOWNETD ©  RoieAn/onETHEZD ' o
{baauty of naturs and tha arts}/o(dla skane f{neat, t1dy)/¢(skagn sinue]ik, arda1ik) . R L)
natuyr en kunsta} C _ . -5 ) i . o
EQUALITYZ-GELYKHEID ' . o L ) OURAGEOUS,{{IDAFFEHHEID o
{ brothernood, egual opgortunity for a11) : {standing up far your baliafﬁ)/otdie mnaﬂ van n mens se -
/ilbroedersﬂan en geiyke gelaentheda wie artu1ging]u : o _ “Q&
a1man o ) . _‘.'D_ﬁ . e _ o
FAMLILY sscun:wneesm ssmaxrzzr L 'f-'oaexvmef.venasmemessmn - .

. (taking care &f lovea onasl/.(Qntfarm1ns : {wilting to pardon otners]jotd1e gaw1iligha!d am andera .

~oor geliefdes) - - S _ - vergewe) : o e
FRESDOM/SVAYHEID - o L HELPFULI.&ULPVAARDIGHEIQ C
{ thdependence, frae ::hmce)/a(onafhank- ) {woriing for tha welfaras of qtherah‘-(um r& nrie weTsyn
likheid, vrye keuse} -~ _ " -8 §van andera om T sien) -a8

| HAPPINESS/@GELUKSALIGHELD I HONEST/ @EERLIKHELD . ' ' - .
(ccn:anuadnasa)}-ttevraaennaid, - . (s1ncar9. ;ru:hfu]‘/o{waarhe1d omragtha1d} o 0%
voidaanneid) - '“ o _ : Lo =08 . o o
INNEH HARMUNY}#;NNEHLIKE EENEGESINDHEIS IMAG NATI\'E/-UERBEELDINGHYK . ' o : "
[freedom from ianer cunf]ict]l-(vry van : (dar1ng. crast1ve)/-{durr. waasmued. kreatief} - . ~1G
innarlike kanf\ik) oo =10 ’ :

MATURE LOVE/sVOLWASSE LIEFDE o ' ' INDEPENDENTIQONAFHANKLIKHEID ' ' _
{sexual and spiritual 1h:1macy)/¢{seksua1e an . [KselP-re}iant, 551r—suffic1ant}/¢(salfvertroue, .
gaastalika inciemheid}. =y salfvefsorgand) S ) ] S

. NATIONAL SECJRITY/sNASTONALE SEKURITEIT . BENTELLECTUAL/@INTELLEKTUBEL - o
(protacgion from at-tacnllotbesmrmnq tenn tmr.en*.gant.. ref‘iac'rwe‘j/‘n‘inr.aﬂ‘lgant:. danksna} : -1
amavaligl - . _ _ B o : :
.FLEAaURE/-PLESIER s ' : 5 m.oezcau.wsxss e o
{an enjoyaolae, Ialsurely 1ifa}/el’n . {cans.stenu, rat1ora1)!&[konstandheid. ra51uneel) -1z
ganqtvoile, nntspannenda lawa; . . =13 o ) .
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" Mare are the names of. someé well=known banks.

SHOW CARD- B, Could you pleage tell mé with
which bank would ycu he maat Vikelyito apan

-~ a new. curprent account/checking accaunt/

savings sccount? BINGLE MENTIDM. REGORO

. EELBW UNDER &.7a.

78,

'Mow regardinq this bank woich value from

LIST & would you.say 1S mo8t PIk&.....?

- | BANK MENTIONED IN Q.7a)  SINGLE MENTICN

RECORD .ON PAGE 3 UNDER Q. 7b. *CIRCLE THE

_ RELEVANT VALUE. o

Tew

'Lrsf'a ig

Now . :yg,same way. which valua from
HOST LIk, ... s (BANK MENTIONED IN
U.7al SINGLa MENTION, RECORD ON PAGE 29

- UNDER &.7G. *CIQGLE THE RELEUANT'VﬁLUE-

:wa can a}? visua11$e art idesl bank where

wa whuld- 11ks “to open. 4 new account.
Which value frgm LIST A would you. say’
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. really exists or not? - STNGLE MENTION.
* RECORO ON PAGE 10 UNDER Q. 7d. *xCIRCLE THE

RELEVANT V&LUE.
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u mesg waarskyniik n transmissisrakening/
tiekrekening/spaarrekaning open? . ENKELE ARTHQORD
NQ?EER op BLAUSY 9 BY. V. 7a s .

Nau. aangaanue hiardie bank. watter waarde van LYS‘§
meen u Stem coreen mat % ..? . {BANK GENOEM IN V.7a} A
- ENKELE ANTWOORD,

NOTEEH OP BLADSY B ONDER U?b»

 Nou, uaraenkomstig die bagenuemde VPEEQ: wattar-

waarde van LYS B stem odresdn met ....? [(BANK GENGEN
ENKELE ANTWOORD, - NOTEER CP BLADSY 8 '

IN v.7a)
BY V.7¢

o : o f g o :
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o BLADSY 19 ONDER vitd
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wadrds van LYS B stéem ddreen mat u jdeals bank?
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Q.7a/ev.Ta FIRST HATIONAL aaux/we-astc NASIOHALE BANK
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., SANTAMBANK - 5
.. - ' STANDARD -BANK S T
oo TRUST BAMK ‘L s
T : =

YOLKSKAS BANK -

.NOTEER OF BLADSY 10 ONDER-V.?G_"
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C 12e.
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FORD © DRl
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MERGEDES -DB
NISSAN .07
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' : _Arw QORL, NOTEEH HIEROHDEH av V.28

Nc:. aangaande die mq;or wat U gawaon!ik Kaun, wautar
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24 ONOER Vv.13b “ R

%
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* ONUER V.1dcs

Almal kKan daardie'idea1a proau&;visué1iseer wabt almal’
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‘bestaan of nie? ENKELE ANTWOORO. NOTEER OP 8LA

25 ONDER V,124

-NOu;_aaréenkomstig'd{e bogarngenide vraag, wWatter ..
Cwaarge van LYS B stam odreen mot J.ideale motsr?
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MENTION, - RECORD BELOW UNDER . iaa{i).

warg ta afifeér you a carfonmsted soft drink

JFrae, wnich one of these brands would yau
“enoosa?”
"RECORD SELOW UNDER 0.«33(11)

SHOW. CARD H., SINGLE MENTION

Now..rega?ding this brand, ﬁhich value from.
LIST A would you gay is mast Jike..7?. (BRAND

MENTEONED TN @,138(%) or &.t3a{i1)) SINALE
MENTION . HECORD ON PAGE 27 UNDER Q. 13b.
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135,

134d.
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Eke 15;
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_133.
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|

“Ag jemand viF u 'n
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W
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A COMFGRTAEL& ‘wiFEfe'n GENIEFLIKE LEWE '

{a prgsnerﬁus lte)/el'n vnursnnedige 1awa) —-01' (hard-working, asptring)/nlharuwerkend, vearuits:rauanq)

| AN EXGITING LIFE/e'n OPWINOENDE LEWE
{a s:imu]ahing,_active !ifallo( n-cpwekwnnda,-

: antiewa Tewal .

A 5ENSE OF AcchPLISHMENT/- LE GsvoeL van
 VERVULLING

{ 1aasing uantribucinnlfo( n b!ywenda hvdrae'

em te lewer). = A

. A WORLD AT PEAGE/i'n HERELO VAN vREDE

({freae of war and cnnfTi:n)/n(Bondar ‘oérlag
en konflik) .

A HORLD OF BEAUTY/e'n WERELD VAN SKGONHErQ'
{beauty -of naturé gne tne arts)fa(d1a ~shaneg, .

. nanuur en kungs a)

EQUALITY/.GELYKHEID

{broghernood, &gqual gppartunity fnr aTlJ
1?(broaderﬁkap en galyhe. gelaanthada vir:
almal)

FANILY‘SECU&ITY/QGESIH SEKURITEIT ;
{taking cars of laved nnes)/o(an:ferm1nq
aor gg!imrdasl .

FREEDOM;.VRYHEID .
{ intapancanca, free choTca} -(bnafhank~
11kheau. vryd Keuss)

HaPpINESS/-GELUKsAL;GHEID
(conzansadnassiiaitavreuapheid.
vn1daanhe1ﬁ) :

INNER HARHG%Y;-lNNEﬂLIKE nENSGESINDHEID
{freédom from innefr confiiét)/elvry van

: innar11ka konf11kr

HATURE LOVE/ #VOLUASEE LIEFEE

{gexusl and spoiritual 1nt1macy]f¢(sgksue1a an

' geestalike 1nt1¢mneiql
. NATIONAL SECURITV‘nNASIONAL& EEKURITEIT

" {protaction from abtadkj/tlbeskermlng tean

: aanva]1e)
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PLEASLRE}.PLES:ER :
{an anjoyable, lgisuraly 11fei/-‘ n
genonvui!a. antapannends 1uwﬁJ

. SALVATIGN/ @VERLOSSING - '
(saved, etarnal 11Fe}f-{tat hakar1ng kom.
awage Tawa) -

BELF-RESFECTKQSELFHESFEK
(salf»asnsem)foiselfingenowandhaid)

SQLIAL RECOGNITION/OSDSIALE ERRENNING
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van andara)
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(O

03 ]
& {EERFUL/ #OPGERUIMD

- KLEAN/WNETHELD ' ' ' : R
1 OURAGEOUSIQUAPPERHELQ ‘ S _
‘Jletanding up for yo. bl ,efs}/eldia moad van 'n mens es
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id omjanqere._“

i ELPFUL/ouuLPvAaaanHSEn
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A COMFORTABLE. LIFE/e  GERTEELINE LEWE
{a prosperous life)/e{'n vaorsnaed1ga Tawe)

AN EXCITING LIFE/8’n OPWINDENDE LEWE :
Ha- sztmulantng, active !tfe){-t n apwakkende.-

akTiaws 1awe) ~02
A SENSE OF ACGDMPL!SHHENTIQ‘n GEVOEL VAN
VBRVULLING - . ﬁ{ ’

(TaagIng cnn:rfbut1on)f¢( " h]yw&nde ydraa
om tg lewer) : ~03
A WERLD AT PEACE/8’n WERELD VAN YAEDE-

{tree of war and nonf?tcni/o(sandar oor1ng L
'ah kanflik} . =04
& WORLD OF GEAUTY/e'n WEHELD VAN SKOOSHETD — .

(haauny af nanure and the artal/q(d1e skcne _%
MACUUF §N kunsta) o L =05

&QUALITY/:GELYKHEID .. )
horotherhood, equai. appartun1ty Fee a!l)
f?(h;oedarsxap an ‘galyke ga?eenth&ne vir
‘Rlma } )

TFAMILY SECURITY/DGESIN SEKJHITEIT N
{taking eire of Teved unes)fo(ontfarm1n§
eqr ge?1ardas} .
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FHEEDOM/Q?RYFEIn o

- (indepeandence, frae chn1ca}1n(onarhank~ o :
11Kha1d. vrye keuaa} ) - ~ba
HAPﬁINESS/!GELUKSALiGHEID
(cqnnannednasglf-(tavreﬂanhaid

vnIdaanhe1a) ~08

INNER HARHDNY/‘IHNERLIEE EENSGESINDHETD
{fraaddm from innar :anf11=t>/.(vrr van
1nnar11ka kon411k} : :

MATURE LOVEJOVOLHASSE LIEFDE
{saxuxl gnd spiritual. 1ntimacy}{e(seksuala an
geasts11ke 1nt1smha1d) =11
NATIONAL SECUHIT?/aNAE;DHALE SEKUHITEIT

{progection from. aszack}/t(beakermlng tiean
aanvalla) :

FLEASUREKwPLESIER
{arn anjoyalile, 1a1suraiy 11?e)/9{ n
genotVulTa. oncspgnnenﬂa lewe)
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$ALYATION/eVERLOSSING : '

- {=saved, staraal Iafajfdi*nt baker1ng Kem,
-ewuge lews) - o Coml4
'sELF-REsaecrf-aELsnsspex o
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1ignnneartad. Joyfu])/-{vra11k ulymaed1a. opgawek)

LEAN/eNETHEID

'neau. t?dy)/-(skaon. s1nde11k, orde1ik} :ﬁd

QURAGEOUSInDAPFERHEID
stanging up for yaur be}1efa}/o(die mced var 'n mens se
routging) - _ !

E

BRGIVINGIUVERGEEHENSGEBIND !
willing to gardon oahars){-{d1e-gew111ighn1a om andare
8 yergewe) - . .

(ELPFUL/ #HULPVAARDIGHETD -
working for theé walfare of ntbars)folom na die wa1syn
an andersa am ta s1en) ) ) .

QNEST{.EERLIKHEID
éincere. truthfu1l/s{waarhaid.umregthaidi

MA@INnTIVE/ovERaEELnINGR?K

uaring. craauxvelfctdurf, Jaagmoed kreat1ef)

NDEPEHDENT/cQﬂAFHANKLIKHEID S ‘
salf~raliant, aalf—sufficaent)/»(sa1fvartraua.. _
_a1fvarsnrgand) _ o -

NTELLEGTUAL/-INTELLEK“”EEL .
-1ntaIligenc, raf1act;/ }/-(1nne1!igen:. danhend} . -

cansist s rat1ona1){.(konstandha d, ras1anna1) -1
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. _,-_,-_

OVING{ILZEFDEVOL v
af?ant1QHAte, tsndar}/u(beminlik. toaganae, iiéfhabbend)—‘
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dutiful, respentful}Jttpligsgatruu. aerhiauiq}

OLITEI-HOFLIKHEID ' )
caurteous. wat]—mannered)/a(he1eef. heskaafde man!ﬂra) -

EsPoﬂsraLE;-anAnrwoaRnELIKHEIu _
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CNow T waulu Tike e ask ycu ry fsw personai . * 7 Mou- W1 en grsag TS paar parsaonlike vIras

gatails just to helo us clagsify your answers,’
- A1) information is conf1dant1nT and nnt :

d1vuiged to anyone. _ _ | bekend gestel nie.

;¥rd, nat om dns ta help om U vrae te klassifisanr,
“Ale intigting is-vertrouiik an word. nie aan isnand

e H

AREA T
wntch Hast dascr1bea tha’ ras1dantia1 area'
in which you Tive?

aid esaxen —

i
Large ity with dawaloped ghapping araas and sarv1cas and a populat1bn af mara tnan 150 ooo

‘peonta; inctuding surcounding townships and all raca groups
Je'n Groot stad met pntwikkelde fnkoodsantrums en d1enste, pet 'n bevalking van meer as

; 750,000 msnse, insTuitande tie omliggende vonrstsue van all rassegroupa

A tﬁwnsh1ﬂ near a Targe u1ty

-2
C fetny voarstad naby nogroot staﬁ
A UDUrD OF & 1arge c1ty C L _ L B ez
/. 'n vaonbuurt van 'n groot stag v : T T _ :
A town with davetoped snonp1ng araas and agrvices snd & pupu}atron af mora than 50 000 but o .
.less than 260 00O R
/- n Dorp mat antw1kkelde inkone araa an dienste. mﬂt 'n bevelking van mear as. 50 oou mense
. maar m1nder as 250 004 v _ ) . .
A township near a.nuwnga'n:Vaorstaq naby 'n dorp . - =5
A suburd of a town/s'n Woonbuurt van 'n dorg -4
‘A small town of lews than 50° Q0Q peaple = - - . v -y
/e'n Kle:n dorp sigt minder as S0 DOO mense ' : :
o . .
-

: wsttar besk*yf dia gehied waar u woan dia haste?

@_,
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A rura1 v111aga ar & farmft - P1at=e1andse nedarsatttnq of ﬂ1aas

e

of what Sthnige Groupg da yau aansfder
yoursalf o be a part?

G CS‘O S e

White/oB lank
{Home Language/oﬂuistaal)
“Afrikaasns - «0]
EnglishseEngets L =02
otherjnﬁndar S ~03
651curad/cxlaur11ng - - . : T
Cape Malay/eKaapse Maleter ~31 ' _ _ .
Qther/eangar -2 : _ _ . S o
Ind{an/mIndieér t D .
Wiage - 0 . =g R _ -
Moslem - o -2 ' . o o
ouhar/qander R - N : : S )
Black/eNie Blank - R T o S '
Horth Sothe =0 T T . O _
Jouth Sathe - : -2 . R ' %
Tawara o 03 - SooE T . . :
Xhosa L R, ¥ |
CRuly o _ -y

Other/ednger. R

AGE ] ] ns GUDERDOM _
‘Irto which of the following groups does - - In watfer van die yelgende grospe val u sudardan?
ynur aga falle. HAHD RESPGNDaNT AGE - CARD ”(éggRHaNDIG CQUDERDOMSKAART AAN RESPONDENT -
” " A 1B ~ 24 YEARS/eJAAR N ; )
B . 25 ~ 28 YEARS/eJAAR . = 2 .
4 30 ~ 34 YRARS/eJAAR i =3 .
§ 38 - 44 YEARS/JAMR - - -4
. B a8 ~ 54 VEARS/eJAAR - -5
F 35 -~ 84 YEARS/wJAAR - -8
_ . G -"55+'YEAR5/9JAAR" : S
T . e

3

" wanter eﬁniese groap beskou u usetf as deal van?
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.woaxzue STATUS. - R ﬂ- _-': T et wERKSTATua

what was, pouF ma:or auhuvsny uur1n9 e’ wa: was hahf auu1wite1t dia afgaloua wesk?
| pa3t week?  HAND RESFQNDENT BHOW BARD OORHANDIG TOONKA&RT AAN RESPUNDENT L ]
-Hork1ng fu}1~=1me (3a or mgre hours edr waek)/.vq1tyds geuark t30 ‘wur &f maer ;13 ueak! -
Working part-time (Jess than 30 hours per wibek }/ebee L tyds gewsrk [(minder as 34 our per waek) :
Have a job Bul not at wark due. 1o . 1i11nesa, holiday, strike or Znother reaton/s8eskik oot 'n werk
fmasr was nie hy d1e ?érh nie as gevu!g van ‘srukte, vakansta, gtaking of e, ge andar reds ’
) Luak1ng for wark, unamo 1 oyaa ar, 1a1d~off (rﬁtrenchad}/oSoak werk uerkluas af afsadank
Attended acheol/eskool. bygawoon . o N
Retyred/eAfgatred L _' o . _ -
‘Kaaping hnusara7u1stekaaper (hu1svrou) t : :
dther - (pleage apac1fy}/-Ander {sass1f1saar essablief}a...............,..-.........‘.
18 'occuparzon G T T eis SEROER o
_ . T . . - i
-Hhich ang 9f tﬂa fuilnnang csm&gorias baab - Nattar ggn van 315 vqlgenae katagor1ae\baskryf
dadcribes yaur nc:upaﬁ1un. HANQ RESPONHENT : hernap ﬂTa basueﬂ
SHOW CARD : {GI)

Prafass1nna1 or :echnﬁkun (1.&. acuauntant. arvisc, computer apea1a11st, dentist, enginear, ;
dawyar, librarian, bral hygianist, nurging gister, arrcraft pilog, pharmacist, physician, 3

. saientist, taacher, technician, writer,. ata)/-Profsssionea1 of tagnies (bv rekanmeester,’
Ukungtenaar, rekendar spesislis, tandzrus, fhgenisur, prakursur, ‘brblilotaekaris{sel,

monghigienis, medisds sustar, 1ugu1a15 1oads, apteker. aoktar, weﬁen;kap11ke, nnderwyéar
{es). :egn:kua, arywer,, ens} o .

I

'Managnr or adm1n1$zrator‘ axcant an a fﬂrmftﬂe$:uurdar af admin1sﬁrataur, bana1wa ap . 'n plaas

' Salespersnn {i, a. " insurancs’ salssman. astata agant, salasciark, stwcabrokar. etu}/q?erkqpus~ -

parsoin (bv varsekarﬁngsagsﬁyi atenﬂomsageﬂt. #erkouo&kiark, aanda1nmakeTaar. Rns }

-J2

.!ar*éa! warker (1.e: uankuetler‘ boa«kaeaar. cash1ar. o??ice clarﬂ, pnstman, reﬁept1onis=.
sacrgtary, hajephony operiter, ace)feklerkiiie werker (bv bankkassftaer, boakhuuar, Rass1er,.
kannnorklerx, pasman, ontvanqsdhma, sekrenaraasa. .alwfaan nnerateur. ang)

fcrafts worker {(i.a: ar’isan. baksr. carnanﬁer eientr1c1an‘ foreman, JewalTer. mschanfc.
" paintar, ﬁ1umoer. tailor, etc)/eHandwerker: (by ambagsman, bakker,. shrynwerker, alaktr1s1en
_vcarman, Juwel1er. werktv1gkuﬂuige, Nerwer, Toadgieter, ' k]aremaker. ensg }

Hacn1na oparatos (1 a: bus dr1var._cannuctar, fagtory’ uorkar. Lruck. dr1ver. aperator of dther
RKinas of mazhines, Enc]/.MasJ1enonerataur (bv. busbestuurdar, hkonduktaur, fahr1akwurkar,
vragmatgepestudraar, mas;1anaoeratﬁur van andar suorte mgsjiens, eng)

)  *q5.

-08

-'Lanonrer. axceps. an & farm {iva: carpenuar - he?ner. ffaherm&n rubbish collactor,

stockhandler, trads uniorftst, storeman, eté)/eArpeider, béha1we plaasarbs1dars (by skrynwerker
ass1s=ént._¢issarman‘ vu!iisveruynaraar. vsahantezrnar. vakbondhe1ner. snonrman. ns ) -

Farmnr or Farm manager/uﬁaar of piaasbestuurdsr

Farm furaman ur Farm labourarfnptaasvourman aof n1aasarbaider

service wnrkar. except in a piiviEte housencld (1.e: barber,. bartandar, cook, dental assiatan:,.

.dishwagshar, flre-fighter, lanitor, nursing dide, pulice officer, usher, waiter, enc)!« rkaaam

in 419 dignite sskier, bonalwe privata huishulp (bv haarkapper, Krogeman/-dams, kok,” tdnoarts .

- . EB8Bisnent, ﬁkaﬁtﬂ19oquassar. hrandwnarman, nort1ar, verp1se?star. go1jsxeman, p1akaanwystar.

Reliner, ens)
of

Arivate hausenaid wnrker(i a: aamestic worka:. matd. gardanar, driver, ete}/nPriva.e huishu1p

L {w diensbads, hadienda, wuinier, drywer, ans)

Govarnmant or m111tary emp’oyae not named above/oOwerhaid uf m11itare ampnanaar Mat n:a hierbo
ganoem 1a nie ey . . 7

=1

=12

: ".n-aa’.-t--n-tq..--uo;ai-..c--s-q-.4-aa-u:q---aoo-u‘g-«..;u-----n-a

_Hausew*ﬁe/-?ulstakappar (hu1svrnu)

_ Gther tPlaaﬁa Briafly das=r1be your job t1t1a and_ your. act1v1t1eaj/oAndar (snes1fisaer

assebliaf Kortliks u betrekking. se titel en u werksaktiwitaite) _ Y o

'ca-n-nan.-uc-un-;-ia«;vu;--v¢a-'c‘-n'nogloton.v--ionqtolicctut'cch:
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8T ERUCATION T8 apvoanxua

" Wnat s the 1 hest, level uf furmal aﬁuca;zan . wa: is die houasts opvoédkund}@g xwa?xf:kas1e wac u
you have coma} pa? - . : bahaa\ hdn? _ . o Y
., Stapdar 4 ar 1¢;sicstnnuard 4 af minder - -i-'ﬂ: I ~gq
wut - Standarg/ 5.~ B/eStangerd 8 - § e
LT Stanpar § = 10 {but not ma:r1cu1ated]/¢standerd 9 ~ 10 (magr nla genatrtku!ear n1a) ~33
- Matri 1a=aqfuuazr1kuieard K o . -8a
Qe Ye -rfqghnrkon ¢r one year Jnivarsity/nsen ;aar tachn1kon of éen Jaar - Co
: C uatvelsinad _ T -
e Tecn?@kon gracuﬁtafnrechn1kon graduanﬂ . S w0 . - =hE
' yerrs at univera1ty hut dtd not graduate/nz - 4 Jaar on- un!vers1tn1t maar .
" ?/gngraGUEar P . _ - =0y
) varsity graduate/tumve#‘sﬂ‘.mr.agr*a‘ad S . e
" uo:ﬁer poBT matrig uua}ificat1onsl-anuer naakuolse kwaiifikaswes e ~09
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