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ABSTRACT I 

The iinvolvement iof ithe inext-generation ifamily imembers ion isuccession idecisions ican 

iimprove icontinuity iof ithe ibusiness. iAlthough iseveral ifactors ican iinfluence ian 

iindividual’s ichoice iof icareer, iincluding iin irelation ito ijoining ithe ifamily ibusiness, 

iparental isupport iis ithe imost iinfluential. iThe iprimary iobjective iof ithe istudy iwas ito 

iinvestigate ifactors iinfluencing ithe inext-generations’ isuccession idecisions ifor ifamily 

ibusinesses iin iSA. iGiven ithat ichallenges iusually iemerge iduring isuccession idecisions 

iespecially iwhen ithe ifounder iwants ito ipass idown ithe itorch ito ihis/her ichildren. iThis ican 

idiscontinue ithe ibusiness iif ia iproper iprocess iis inot iinstituted. i 

This istudy iinvestigated iseveral ifactors ithat iaffect isuccession idecisions, iespecially 

iregarding itheir iinfluence ion ithe inext igenerations. iThe ifindings iprovide ia ifoundation ito 

iunderstand ithe iextent iof iinfluence iwhen ithe inext-generation iis iinvolved iin ithe iprocess 

iof isuccession idecisions. iThe iresults iwill iadd ito ithe iexisting iknowledge, ieducate ifamily 

ibusiness ifounders iin imaking ibetter isuccession idecisions, iand iinfluence ipolicymakers 

iin iaddressing iformal iissues iregarding isuccession idecisions iwhich iwill iensure 

ilongevity iand ipromote ieconomic igrowth ifor ifamily ibusinesses iin iSouth iAfrica. 

The istudy iwas iquantitative iand iutilized ia icross-sectional iresearch idesign ito icollect 

iprimary idata. iThe istructured iquestionnaire iwas idistributed ito iselected iuniversity 

istudent irespondents iwho ibelonged ito family-owned ibusinesses iin iSouth iAfrica. iThe 

isample iwas iidentified iusing ia imethod icalled iconvenience, itotal isampling, iand 

isnowball itechniques. i iThe ianalysis iof idata iwas iconducted iusing iIBM iSPSS i28.0, it-

Test, iand iRegression iAnalysis. iThe iresults istated ithat iparental isupport iand 

icommitment ilevels ito ithe ifirm isignificantly iinfluence ithe inext-generation isuccession 

idecisions. iThis iimplies ithat iparental iguidance iand imentorship iare iimportant iin ithe 

ifamily ibusiness ias iit ifosters iinterest iin itaking iover iand icommitment ito ithe ibusiness iin 

ithe ifuture. iThe istudy iequally irevealed ithat ithe iself-efficacy ifactor idoes inot iinfluence 

ithe inext-generation isuccession idecisions, ias ithe iliterature ireview isuggested. 

Keywords: ithe inext-generation, ifamily ibusiness, isuccession idecisions, iparental 

isupport, iself-efficacy, icommitment ito ithe ifamily ibusiness. 
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Definition iof iterms 

This isection iconsists iof ithe iadopted idefinitions ifor ithe iproposed iresearch ito ienable ia 

iclear iperspective iof ithe itheory. 

Family ibusiness i- iA ibusiness iis icategorized ias ia ifamily ibusiness iif ithe ifamily iretains 

ivoting icontrol iof ithe ibusiness iand ifamily imembers iare iinvolved iin ithe irunning iof ithe 

ibusiness i(Sharma, 2004). iA ifamily ibusiness iis ialso ireferred ito ias ia ifamily ifirm ior 

ifamily ienterprise iand iwidely irecognised ienterprise iin ithe iworld. iCommonly irefer ias 

iany ibusiness irun iand imanaged iby ia ifamily imember, iand ipassed ion, ior iexpected ito ibe 

ipassed ion ito ithe inext-generation i(Venter et al., 2015). iThis idefinition iis iadopted ifor 

ithis istudy. 

Succession iDecision i- iSuccession idecisions irefer ito ithe iprocess iof iidentifying ia 

ifamily imember ito ifill ia ikey iposition iof ileadership iin ithe ifirm. i iIt iis ia imeasure iundertaken 

ito itransfer iownership iand ileadership ito ithe inext-generation i(Venter et al., 2015). 

Parental isupport i- iParental isupport irefers ito ithe iparental ibehaviour itowards ichildren 

iby iway iof iencouraging, iexpression ior iproviding iphysical isupport ithat ican ibe iattributed 

ito ichildren’s inormal idevelopment iwhich iis ievident ifrom isupport, ipraise, 

iencouragement, iand iphysical iaffection i(Chan et al., 2020; Hackett & Byars, 1996). 

Self-efficacy i- iBoyd iet. ial., i(1997) idefined iself-efficacy ias ithe iconfidence iof ian 

iindividual ito iperform ivarious iskills iand itasks iwith ia idesirable ioutcome i(McAuley, 

1985). iIn ithe ifamily ibusiness, iself-efficacy irelates ito ithe isuccessor’s ibelief iin 

imanaging iand icontrolling ithe ifamily ibusiness i(Higginson, 2010). 

Commitment ito ithe ifamily ibusiness i- iCommitment ito ithe ifamily ibusiness ican ibe 

idefined ias izeal ior ia istate iof imind ithat iprompts ithe inext-generation isuccessor ito itake 

iover ithe ileadership iof ithe ibusiness i(Bozer et al., 2017). 

The ifirm i- iThe ifirm iin iits icontext iinvolves ithe inature iof ifamily ibusinesses iand ithe 

iwillingness ito iaccept ithe inext-generation ias ipotential ileaders ithat ioccupy ileadership 

iroles iin ithe ifirm (Katila i& iEriksson, i2013).
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CHAPTER I1: IINTRODUCTION 

This isection ibegins iwith ithe ibackground iand icontext iof ithe istudy, ifollowed iby ithe 

itheory, iproblem istatement, ipurpose iof ithe iresearch, idetailing ithe iresearch iquestions 

iintended ito iguide ithe ientire istudy, iobjectives, iand ithe iimportance iof ithe istudy. iThe 

ichapter iends iwith ia iconceptual idefinition iof iterms iand icontributions ito iknowledge. 

1.1 Background iof ithe istudy 

The iprevalence iof ifamily ibusinesses iis iall iaround ithe iworld, iwhich ican ibe iseen iin ithe 

iform iof icorner ishops iwith ifew ifamily imembers ior imultinational iestablishments iwith 

iseveral iemployees. iHowever, ithe iauthors (Davis, iHampton iand iLansberg) iof 

igeneration ito igeneration: ilife icycle iof ifamily ibusiness ibook istated ithat “the ieconomic 

icondition iand iimportance iof ifamily ibusinesses iare ioften iunderestimated” i(Davis iet ial., 

i1997 ip.5). i iIn imost icases, iit iis ioften idifficult ito istudy ia ifamily ibusiness iin irelation ito 

isuccession, iand ifinancial iperformance, idue ito imost family-owned ifirms inot ibeing 

iobliged ito imake ipublic itheir iperformance, ior isuccession iplanning, iand 

iownership/succession iis ipredominantly idistributed ithrough itrust, iblood, ities, ior ivoting, 

ithereby imaking iprovision ifor ifuture igenerations (Davis iet ial., i1997). i i 

In isome icountries, ia ifirm iis iconsidered ia ifamily ibusiness, iif ia ifamily imember iis ithe 

icontrolling ishareholder; ithat iis ian iindividual iwith iadequate ishares ito iassure ithe 

ihighest ivoting iright imore ithan iother ishareholders, iwhile iin iother icountries, ia ifirm iis 

iclassified ias ia ifamily ibusiness iif ia ifamily imember icontrols imore ithan i50% iof ithe ivoting 

iright iand i32% ifor ia ipublicly ilisted ifirm i(Zellweger et al., 2015). iThe iFamily iBusiness 

iAssociation iof iSouthern iAfrica i(FABASA) idefines ia ifamily ibusiness i“as ian ienterprise 

iin iwhich ithe imajority iof ithe ivotes iare iheld iby ithe iperson iwho iestablished ior iacquires 

ithe ibusiness iand ipossesses i25% iof ivoting irights ithrough ihis ior iher ishare icapital iand 

iat ileast ione ifamily imember isits ion ithe iboard” i(FABASA, i2014b). 

FABASA (Family iBusiness iAssociation iof iSouthern iAfrica) iis ithe iofficial ibody ithat 

irepresents ifamily ibusinesses iin iSouthern iAfrica iand iacts ias ithe ispokesperson/body 

ithat iinterprets ifamily ibusiness iviews, iwhile ipromoting ithe ibusiness iinterest i(FABASA, 
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i2014a). i iThe imandate iof iFABASA iinvolves iassisting ithe ifamily ibusiness iin irelation ito 

icorporate igovernance, ibest ipractice, isustainability idevelopment iand iproper iguidance 

itowards isuccession i(Visser & Chiloane-Tsoka, 2014). i i 

The iSouth iAfrican ifamily ibusiness itrajectory ihas iexperienced isignificant igrowth iwhich 

ican ibe iattributed ito ithe istrategic/rationalization iprocesses iof ilarge iorganisations. i iThe 

igovernment iof iSouth iAfrica ialso irecognises ithe icontribution iand ikey irole iof ia ifamily 

ibusiness iin irelation ito ieconomic igrowth iand idevelopment i(Visser & Chiloane-Tsoka, 

2014). iAccording ito ia isurvey iconducted ion ifamily ibusinesses iby 

iPricewaterhouseCoopers iin i2013, iit ireported ia isignificant iincrease iin irevenue ifor iboth 

iinternational iand iSouth iAfrican iorganisations. iIt inoted ia irevenue iincrease iof i65% 

iinternationally iand i75% iin iSouth iAfrica i(PWC, 2021). i iHowever, ithis icontribution 

isocio-economically, iand ithe ivital irole iof ifamily ibusinesses ihas inot ireceived iadequate 

iattention ineeded ito isustain ifamily ibusinesses iin iSouth iAfrica i(Jones et al., 2018; 

Visser & Chiloane-Tsoka, 2014). i 

These iresults iindicate iopportunities ias iwell ias ithe iincreasing ipresence iof ifamily 

ibusinesses iboth iinternationally iand iespecially iin iSouth iAfrica. i iApart ifrom ithe 

iopportunities ipresented, ia ifamily ibusiness iis ia ivery iimportant iaspect iof iany ieconomy 

ibecause iit icontributes ito imany ifactors isuch ias ijob icreation, iskill idevelopment, 

iinnovation, iand itrade i(Orole, 2020). iMost family-owned ibusinesses iface imany 

ichallenges isuch ias iissues ipertaining ito ithe ifamily imembers’ irelationship, imanaging 

ibusiness iand ifamily, iownership, icontrol, imanagement, iand ione ibeing inoted ias 

isuccession idecisions. iThese ichallenges iinfluence ithe igrowth, isuccess, iand 

isustainability iof ithe ibusiness i(Molly et al., 2010; Visser & Chiloane-Tsoka, 2014). i i 

It iis ievident ithat ifamily ibusinesses ilack ilongevity iand ihardly isurvive iafter ithe ifounder/s 

iwhich ileads ito ia imonumental idecrease iin iscarcity iof iskills iand iownership itransfer, 

ialso, iequally ireduces ithe iopportunity ifor ieconomic igrowth i(Agarwal et al., 2016). 

iAlthough ifamily icapital ihas ibeen iinvested iin ithe ibusiness ifor isustainability iand ifuture 

ipurposes, ithe iinadequate iof iproper isuccession iplanning iresults iin ithe idiscontinuity iof 

ifamily ibusinesses i(Ungerer & Mienie, 2018). iThus, ithe ifamily isuccession idecision iis 

ikey iand iplays ia ivital irole iin ithe isuccess iand icontinuity iof ithe ibusiness. i iRegardless, 

ionly i13% iof ifamily ibusinesses isurvive ithe ithird igeneration i(Agarwal et al., 2016), iand 
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ithe isuccess iof ithose ifamily ibusinesses imay ibe iattributed ior iassociated iwith ithe 

iadvantage iof inext-generation iinvolvement ithrough isuccession idecisions ithat iare 

idriven iby ithe ibusiness ivalues iand igoals i(Handler, 1992). i 

Several iresearchers ihave iidentified isuccession idecisions ias ione iof ithe ifrequently 

idiscussed itopics iin ithe ifamily ibusiness i(Venter et al., 2015). iHowever, ithere iis ia ineed 

ito iunderstand ithe ifactors ithat icontribute ito ieffective isuccession idecisions iand 

itransition, iespecially iin ithe inext-generation imembers iand itheir igoals i(Sharma et al., 

2003).  It has been inferred that most family members have little interest in engaging in the 

family business, which draws attention to the lack of understanding of the next-

generation processes (Garcia et al., 2019). iTherefore, ifactors ithat icontribute ito ithe 

inext-generations’ iinvolvement iin ithe ifamily ibusiness iare ilimited i(Garcia et al., 2019). 

iThe iprocess iof isuccession idecisions ihas ishown ito ibe iessential iin ithe iSouth iAfrican 

ifamily ibusiness’ isuccess, icontinuity iand ieconomic igrowth, ithis istudy iwas iconducted 

ito iinvestigate ithe ifactors iinfluencing ithe inext-generations’ isuccession idecisions ifor 

ithe ifamily ibusiness iin iSouth iAfrica i(SA). 

1.2 Theoretical iBackground iof ithe istudy 

Over itime, ithe itheoretical iframeworks, iand istudies iregarding ifamily ibusiness 

isuccession iin irelation ito iacademic iapproaches iused iin ithe iaccessible iliterature 

iinclude ithe iStewardship itheory, iAgency itheory, iField itheory, iand iResource-based 

itheory i(Barrett, 2014). iSeveral ipsychological ifactors ihave ibeen iemployed iby 

iresearchers ito iinvestigate itheir iinfluence ion isuccession ifor ifamily ibusinesses. i i 

Jensen iand iMeckling, (1976) ideveloped ithe iagency itheory iand isuggested ithat ithe 

itheory ifocuses ion ihow ithe imanagement iof ia ibusiness iis icentred iaround ian 

iindividual’s iability, iand iinterest iamong iowners, imanagers, iand istakeholders, iwhere 

ieach ihas idifferent iobjectives i(Baralieva i&Eddleston, i2011; iDavis iet ial., i1997; iMiller i& 

iLe iBreton-Miller, i2006). iThe iagency itheory iwas icredited ito iStephen iRoss iand iBarry 

iMitnick iin i1973; ithrough itheir iwork iwhere iRoss iis iresponsible ifor ithe ieconomic itheory 

iof iagency, iand iMitnick ifor iestablishing ithe iconcept iof iagency itheory i(Davis iet ial., 

i1997). iThe iapplication iof ithe iagency itheory ihas ishifted iover ithe iyears ifrom iits iorigins 

iof ieconomics iand ifinance ito irelational iissues i(Mustakallio et al., 2002; Schulze et al., 

2001). 
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In i1989, iDonaldson iand iDavis iintroduced ithe istewardship itheory iand iproposed ithat 

ithe itheory iwould ienable imanagers ito iact ias iresponsible istewards iof ithe ibusiness ithey 

icontrol iand imaintain ia istrong irelationship ibetween isatisfaction iand ibusiness igrowth. 

iThe istewardship iperspective ideals iwith ifounders ior iparents ibehaviour ithat iact ias 

istewards iand icustodians iguided iby ithe ifamily ibusiness igoal i(Sharma et al., 2003). 

The iresource-based itheory iis iequally iimportant ito ifamily ibusinesses, ias ithe iresources 

iare iused iin idifferent iaspects iwithin ithe ibusiness ito ienhance iperformance i(Barney, 

2001), iwhich isuggests ithat ifamily-owned ibusiness isuccess irelies ion istrategic 

imanagement iand ithe ieffect ifrom ifamily itraits isuch ias ia igood irelationship iamong 

ifamily imembers. iAdditionally, ithe itheory ifocuses ion ithe ipreparation iof ifuture 

igenerations, iheirs, ior isuccessors iand ithe irelationship ithat imotivates ifamily imembers 

ito iimprove icommunication iwithin ithe icompany ifor ibetter itransitioning i(Sieger et al., 

2011). 

Furthermore, isome iresearchers iin iprevious istudies ihave inoted ithe iargument iamong 

iauthors iregarding ithe iapplicability iof ithe istewardship itheory iin icomparison ito ithe 

iagency itheory ivis-a-vis ithe ifamily ibusiness iand iindicated ithat iboth itheories icontribute 

iinfluential iinsight ito ithe iknowledge iregarding ifamily ibusiness isuccession i(Madison et 

al., 2016; Miller & Le Breton-Miller, 2006). iAlthough, ipast istudies ihave ialso 

iinvestigated iother itheories ito idescribe ithe iphenomenon iof isuccession idecisions ifor 

ifamily ibusinesses; ifamily ibusiness isuccession iplanning i(Nonkwelo, 2019), iintra-

family idynamics iand isuccession iplanning i(Urban & Nonkwelo, 2020), isuccession 

iplanning iin ia ifamily-owned ibusiness i(Chesley, 2017). i 

To idraw iempirical ianalysis iof ithe inext-generations isuccession idecisions ifor ia ifamily 

ibusiness iin iSouth iAfrica i(SA), iboth itheories i(stewardship iand iagency) iare ieffective ito 

ianalyse ithe iextent iof iinfluence ion iparents iand ithe inext-generation iin irelation ito 

isuccession idecisions iin ithe ifamily ibusiness i(Mendoza i& iWoodman, i2017). i 

The ioperations iand iexistence iof ifamily ibusinesses ihave idefiance icenturies i(Davis et 

al., 1997). iThe istudy iof ifamily ibusinesses ibegan iwith ia ifew iarticles iin ithe i1960s iand 

i1970s iwhich icentered imainly ion itypical iproblems ithat ideter ifamily ibusiness 

iorganisations, isuch ias isiblings’ irivalry, iand iunprofessionalism. iHowever, iin ithe i1980s, 

iseveral iresearchers istarted ishowing iinterest iin idifferent istudies iabout ifamily 
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ibusinesses i(Davis et al., 1997). iIt iappeared ithat ithe iunexpected iinterest iin ithe ifamily 

ibusiness iwas itriggered iby ithe iemergence iof ithe i1983 ispecial iissue ion iorganisational 

idynamics i(Melin et al., 2013), ian iissue ithat icreated iawareness ion ifamily ibusinesses 

ias ia iresearch itopic iand iestablished iideas ifor ifurther istudies i(Wilson et al., 2014). iThe 

ilast i30 iyears ihas iwitnessed iand iobserved isignificant iincreased ipublication ijournals 

iand iarticles ion ifamily ibusinesses, iwhich iwas iencouraged ishortly iafter ithe ispecial 

iissue iin i1988, iwith i4 i021 ipublished iin ithe icurrent icentury i(2000s) i(Sharma, 2015; 

Wilson et al., 2014). 

Moreover, ithe ievidence ithat ismall ibusinesses iplay ia icrucial irole iin iany ieconomy 

icannot ibe ioverlooked, ihowever, iless iis iunderstood ithat ithe imajority iof ithese ismall 

ibusinesses iare ifamily ibusinesses iwith isuccession idecision iissues, iwhich irequire 

iadequate iattention i(Patel et al., 2012). iEven ithough ia isizeable iamount iof imulti-

national ibusinesses iare ifamily-controlled, ia imajority iof ifamily ibusinesses iare ismall ior 

imedium-sized iand ifaced iwith ithe isame isuccession iproblem iand ithus ithe ipossibility iof 

ithe inext-generation ifacing ithe isame ipredicament iis ieminent, iconsidering ithat ithey iare 

ithe ifuture iof ithe ibusiness i(Bjuggren & Sund, 2000; Petty et al., 1999). i 

Several ifactors ihave ibeen iidentified ito iinfluence ithe inext igeneration isuccession 

idecisions iand iprocesses iwithin ia ifamily ibusiness. iThese ifactors ihave ithe ipotential iof 

iproviding isupport iand ithe icommitment ilevels irequired ifor ithe inext-generation ito 

icontinue iwith ithe ifamily ibusiness i(Morris et al., 1996). i iAlthough, ithe inext-generation 

imainly istarts iwith ino irole iin ithe ifamily ibusiness, ithey iprogress ito imanagers/leaders 

ibecause imost ifuture igenerations iare ioften iwell iprepared ifor ithe ileadership iroles iand 

isuccession idecisions imade ifor ithem iaccording ito ithe ifamily irelationship; ithese ifactors 

iensure ithat isuccession idecisions ifocus ion ithe inext-generation ias ithe isuccess iof ithe 

ifamily ibusiness irelies ion ithem i(Morris et al., 1996). iThis istudy iadopted ithe 

istewardship iand iagency itheories ito iexplain iand idescribe itheir irelationship iwith 

isuccession idecisions iregarding ithe inext-generation ifor ifamily ibusinesses iin iSouth 

iAfrica i(SA). 

In iaddition, ithere iis ia inotable idifference ibetween ia ifamily ibusiness iand inon-family 

ibusiness; ithe imanagement istructures, iprocesses iand isuccession idecisions iare 

iobvious isteps iin ithe ifamily ibusiness iin iensuring ithe itransfer iof ileadership ifrom ione 
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igeneration ito ithe inext iwhich ineeds iproper iplanning, iand iimplementation. iSome 

itheories ihave ibeen iused ito iunderstand ihow ifamily ibusinesses ioperate. iThe iagency 

itheory iviews ia ifamily ibusiness ias ia iset iof icontracts iamong iinterested iindividuals 

iwhich istipulates ithe ifamily imembers ias iprincipals iwhile ithe iappointed iCEO iis ithe 

iagent. iThe isystem itheory, istates ithat isince ia ifamily ibusiness iis ian iindependent ientity, 

ifamily iand ibusiness iwill ialways iimpact ieach iother i(Barrett, 2014). i 

The ifield itheory iindicates ithat imembers iof ithe ifamily ishould idirect itheir ifield iof iinterest 

iwith ithe ibusiness iactivities iand iinvolvement ito iaid iadequate iintegration iand 

ientrepreneurial iskills, iwhich ishould ibe ia ipriority ifor ifamily imembers ias iit iwill ienable 

ithem ito itake ion ileadership iroles iand icontinue ithe ibusiness ito ithe inext-generation 

i(Hall et al., 2001; Siebels & zu Knyphausen‐Aufseß, 2012). 

Considering ithat ithese itheories i(stewardship iand iagency) iare irelevant iin ia ifamily 

ibusiness iboth iin ithe ipast iand itoday, iparticularly isuccession iplanning/decisions. i iThis 

istudy iadopted ithese itheories ibecause iof itheir iappropriateness, iexplanatory ipower, 

iand iease iof iadequate iprovision ifor imeaningful iinsights iin irelation ito ithe inext-

generations’ isuccession idecisions ifor ifamily ibusinesses iin iSA. iAccording ito ia 

iFABASA inewsletter ipublication i“A ifamily ibusiness iis isomething iof ia isacred itrust. i iIt iis 

inot ito ibe iexploited ifor ithe ibenefit iof ione igeneration” (FABASA, i2021, ip.1). 

iStewardship iis iall iabout ithe ipreservation iof ia ifamily ibusiness ifor inext-generations, 

iwith ithe ihope ithat ithey iwill ilook iafter ithe ibusiness iwell ienough ito imake imoney ifrom iit, 

iinvest iit, iand igrow iit ito ibecome isustainable ifor ithe ifuture. iIt iis iall iabout ipreserving ithe 

ivalues ithat ithe ifounders iestablished iwhich iwill ibe ipassed ito ithe inext-generation. i 

The iagency itheory ion ithe iother ihand, iis iall iabout ithe iprincipal i(founders) idelegating 

ithe iagents i(next-generation) iwith ithe iauthority ito imanage iand itake icontrol iof ithe 

ifamily ibusiness ifor isustainability iand igrowth i(Tsai et al., 2006). i iThese itheories ihave 

ibeen irelevant iin ithe ipast iand iwill ibe iin ithe iyears ito icome ibecause ia ifuture iwithout 

ifounders iin iit, imakes ione irealize ithat ithere iis ia ineed ito iempower iand imentor ithe inext-

generation ito iassume ileadership iin ithe ibusiness ifor ieconomic igrowth, ijob icreation, 

isustainability, iand iensuring ithat ithe ivalues iand iprinciples iare ipreserved iand ipassed 

idown. 
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1.2.1 Entrepreneurship itheories iin ifamily ibusinesses 

The economic theory of Richard Cantillon (1680-1734) has become a widely accepted 

theory about entrepreneurship. i iCantillon idefined ian ientrepreneur ias isomeone iwho 

ipurchases ithe imeans iof iproduction iand icombines ithem ito iproduce ia inew iproduct. i iHe 

ithen iclassified ieconomic iagents iinto ithree icategories: ihirelings, ientrepreneurs iand 

ilandowners. i iHe ifelt ientrepreneurs iare ithe imost ipowerful iand ifavoured ias ithey 

iconnect iproducers ito iconsumers i(Boutillier & Uzunidis, 2014; Thornton, 2020). 

iFamily ibusinesses iadhere ito ithis itheory ibecause ithey ilink iproducers ito icustomers. i iAn 

iexample iof ithis, iis iwhen ia ifamily iowns ia iretail ishop ithat isells ia ivariety iof igoods. 

In ithe iresource-based itheory iof ientrepreneurship, ian ientrepreneur iuses iresources ito 

isolve ia iproblem i(Hitt et al., 2017). iIt iis itherefore iimperative ifor ithe inext-generation ito 

iutilize ithe iavailable iresources iwhen ithey itake iover ithe ibusiness ito iensure ithat ithe 

ibusiness iperformance iexceed iinitial iexpectation. i iIn iaddition ito ieconomic itheory, ia 

isociological itheory iof ientrepreneurship isuggest ithat isocial icontext iaffects 

ientrepreneurship ias iwell i(Pounder, 2015). i iOne’s idesire ifor ia igood ilife iand ia igood 

isocial inetwork iare isome iof ithe ifactors ithat iwill imake ione ia isuccessful ientrepreneur. 

iThus, ito iensure ieffective isuccession idecisions, iparent iand ithe inext-generation ineed 

ito imaintain igood irelation. 

Succession icannot ibe ioverlooked iin ithe ioperation iof ia ifamily ibusiness. iAppropriate 

idecisions iand iprocesses ineeds ito iin iplace ito iguarantees ia isuccessful itransition iin 

ileadership, iwhich iwill iensure icontinuity, istability iand iconducive iworking ienvironment 

ifor iall iand ithe ibusiness. iAdequately iminimizes ichallenges iand irifts iamong ifamily 

imembers ias ifamilies iexperiences iconflicts iduring ithe isuccession iperiod i(Phikiso & 

Tengeh, 2017). 

 

1.3  iContext iof ithe istudy 

This iresearch istudy iwas icontextualized iin iSouth iAfrica, imainly iin ithe ithree imajor 

iprovinces inamely; iGauteng, iWestern iCape iand iKwaZulu-Natal, iand itheir imajor icities 

isuch ias iJohannesburg, iCape iTown, iand iDurban, iwhere iabout i60% iof ilisted 
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ibusinesses ion ithe iJohannesburg iStock iExchange i(JSE) irepresent ifamily ibusinesses 

i(HOVE & Troskie, 2019). iThe icontribution iof ithe ifamily ibusiness ito ithe ieconomy iin 

iSouth iAfrica iis idated ifor ithe ilast i300 iyears i(Venter et al., 2015). iEmphasis iis 

iconstantly irequired iin ifostering ifamily ibusinesses iin iSouth iAfrica ias ithey iare ian 

iimportant iaspect iof ithe ieconomy iand imake iup i90% iof ibusinesses iglobally, ifast 

ibecoming ikey iplayers iand iformidable iin iboth ideveloped iand ideveloping ieconomies 

i(Venter et al., 2010). i 

A istudy iconducted iby ithe iGlobal iEntrepreneurship iMonitor i(GEM) ion i48 ieconomies iin 

i2019/2020 iindicated ithat i75% iof ibusinesses iin ithe iUnited iStates iof iAmerica i(USA) iare 

ifamily ibusinesses iand icontribute ito ithe icountry’s iGross iDomestic iProduct i(GDP), 

iwhile i70-90% iof ithe ifirms iin iEurope iare iconsidered ifamily ibusinesses i(Kelley et al., 

2020). iIn iSouth iAfrica, ifamily ibusinesses icontribute i50% ito ithe igrowth iof ithe ieconomy 

iand ifamily imembers ithat iare iinvolved iin ithe irunning iof ifamily-owned ibusinesses imake 

iup i80% iof iall ibusinesses i(Kelley et al., 2020; Urban & Nonkwelo, 2020). 

The contribution of a family business to the economy and the number of family 

businesses is expected to increase, however, the fast growth shown by family 

businesses is due to many large organizations’ justifications for stagnancy and the 

inability to create jobs (Bjuggren & Sund, 2001). iThis ipresents ian iopportunity ifor ia 

ifamily ibusiness ito itap iinto ithese iissues iand iensure ia icontinuous icontribution ito ithe 

ieconomic igrowth iin iSouth iAfrica i(Bjuggren & Sund, 2001). iThe icrucial irole iplayed iby 

ia ifamily ibusiness iin ithe iSouth iAfrican ieconomy ishould ibe igiven iproper iattention iand 

iits isurvival iprioritized. 

Several iresearchers ihave inoted ithat ione iin ifour ifamily ibusinesses ibarely isurvive iinto 

ithe isecond igeneration iand ionly ione iin iten imake iit ito ithe ithird igeneration, iand ican ibe 

isaid ito ibe ithe imain ireason ifor ithis ilack iof ilongevity iis isuccession idecisions (Chua iet 

ial., i2003; iTengeh i& iPhikiso, i2021). iMost ifamily ibusinesses ilack iplanning, iprocesses, 

iand iplans iof isuccession iwhich ifollows ia ipattern iand iare isome iof ithe ireasons ifor ithe 

ilack iof isurvival ifrom ione igeneration ito ithe inext i(Orole, 2020). 

Orole, (2020) also noted that the swift growth in South African small and medium-sized 

businesses (SMEs) can be attributed to the initiative by the Government that aims at 

promoting small businesses and empowering these organisations which has created an 
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opportunity for family businesses to grow rapidly. iHowever, iless iis iunderstood iof ithe 

isocio-economic icontribution iof ifamily ibusinesses iin iSouth iAfrica i(Urban & Nonkwelo, 

2020), iand ilimited iinformation ion ithe iconditions iof ifamily ibusiness isuccess. iThere iare 

imany ichallenges ifacing ifamily ibusinesses isuch ias isuccession, igovernance, 

imanagement, istructure, iand igenerational ichanges ibut ithe imajor ifocus iareas iare ithe 

iconflict iamong ifamily imembers, isuccession, iand ileadership iroles i(Chua et al., 2003; 

PWC, 2021). 

Ramadani iet.al., (2017) ialso inoted ithat ithe isuccession iplanning, iprocess, iand ipre-

planning iare iincluded iin ithe isuccession ichallenges ifaced iby ifamily ibusinesses iwhich 

icontributes ito ia ilack iof ilongevity iand isuccessful itransitioning ifrom ione igeneration ito 

ianother. iThis iresearch istudy iwill ifocus ion ia iliterature ireview iof ifamily ibusiness 

isuccession idecisions iin iSouth iAfrica ifrom ithe iperspective iof idifferent igenerations iof 

ifamily imembers iinvolved iin iany ifamily ibusiness. iAdditionally, iSouth iAfrica ioperates 

iunder ia imixed ilegal isystem imade iup iof iEnglish ilaw, iRoman-Dutch ilaw, iPrecedents, 

iand istatutes i(Nonkwelo, 2019). iIt iis iessential ito inote ithat ithese irules iapply ito 

isuccession iin ithe ifamily ibusiness iand irecognize ievery imember iof ithe ifamily iboth imale 

iand ifemale. i 

Family ibusinesses iin iEurope igenerate imore ithan i70% iof itheir iGDP iannually, 

ihowever, itheir ieconomic iimportance iis iunderestimated iand iless ithan ihalf isurvive ithe 

inext-generation i(Lenčéšová et al., 2018). iIn ithe iUnited iStates iof iAmerica i(USA) iof ia 

ifamily-owned ibusiness, ionly i3% isurvive ithe ithird igeneration i(Blumentritt et al., 2013), 

itherefore, isuccessful itransitioning iis ikey ito ienabling ithe isustainability iof ifamily 

ibusinesses iglobally. 

1.4  iProblem iStatement 

The ipossibility iof ithe inext-generation ioccupying ileadership iroles iin ifamily ibusinesses 

ican ibe ichallenging ias ifamily irelationships iare ifound ito ipredict iintra-family isuccessors 

i(Garcia et al., 2019). iOften, iperceived ifamily iobligation iincreases ithe ichance iof ia 

isuccessor iinto ithe ifamily ibusiness, iand iparents iare ithe icore iof ithe ifamily, ithrough itheir 

ibehaviour iand istyle iof iparenting i(Blumentritt et al., 2013). i 



10 

 

The ilack iof icontinuity iof ifamily ibusinesses iis inot inew ito iSouth iAfrica, igiven ithat 

isuccession idecisions iis ia ibig ichallenge ithat iaffect icontinuity iand iownership itransfer 

(Venter, i2007). i iAccording ito ithe ifamily ibusiness isurvey iby iPWC (2018), iwhich 

ireported ithat ian iaverage iof i75% iof iSub-Saharan iAfrican ifamily ibusiness ifounders 

iintend ito itransfer iownership iand imanagement iof ithe ibusiness ito ithe inext-generation 

icompared ito i28% iof itheir iglobal icounterparts i(Orole, i2020). iHowever, ithe iwillingness 

iof ithe inext-generation ito icontinue ithe ibusiness iis iusually iinfluenced iby iseveral 

ifactors. 

Several istudies ihave ibeen iconducted ion ihow iparents igroom itheir iintended 

isuccessors ifrom ithe ifounder i(Bozer et al., 2017) ibut ilimited iinformation iis iknown 

iabout ithe isuccessor’s iperspective i(Cabrera-Suárez et al., 2018; Chan et al., 2020). 

iGarcia iet ial., (2018), mentioned that iwhile ithe isuccessor iis iconfident iabout itheir 

iabilities, ijoining ithe ifamily ibusiness imay inot ibe itheir ipreferred ichoice idue ito ifear iof 

ilosing itheir iindependence. iThe itransfer iof iownership iin ia ifamily ibusiness ican ibe 

ichallenging, ias iit ican ibe iimpacted iby ifavouritism iwithin ifamily imembers iand ithe ifamily 

imember iclosest ito ithe iowner imay iget iownership. iThis ican iresult ito irift iamong iother 

ifamily imembers iand imight ibe ithe ireason iof iproblems iin ithe ifamily ibusiness, iwhich iwill 

ialso ireduce ithe iproductivity iand ieffectiveness iin ithe ibusiness (NiDirect, i2023). i 

While ifavouritism iand inepotism iin ithe ifamily iare ia imajor icause iof idissatisfaction iand 

ithe ilow ilevel iof icontinuity iof ifamily ibusinesses, ifactors ilike ihigh icompetition iin ithe 

imarket, ichange iin itrends, ilow iprofitability iof ithe ibusiness iand ilack iof iaccess ito 

itechnology iand iskills ido inot ifavour ithe iintention iof ithe inew igeneration ito icontinue iwith 

ithe ibusiness (Merchant iet ial., i2018). iThe ilow ilevel iof icontinuity iin ifamily ibusinesses iis 

ian iissue, ias ithe imedium ito icarry iforward ithe itradition iand iculture iwithin ithe ifamily 

ibusiness iis ilost. iThus, ithe iartistic iskills iknown ito ithe ifamily imembers iof ithe ibusiness 

iare inot ipassed idown ito ithe inew igeneration (LeCounte, i2022). 

Evident ihas ishown ithat ithere iare ifew istudies iin iAfrica, iand iespecially iin iSouth iAfrica 

ithat icenters ion ifamily ibusiness isuccession idecisions iin irelation ito ithe inext-generation 

ilikelihood iwhen ibecoming ithe isuccessor; ithe inature iof iparental isupport, iself-efficacy, 

ilevel iof icommitment ito ithe ifirm, iand itheir iinfluence ion isuccession idecisions iis 
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iunderstudied. According to Venter, (2015), studies regarding family business 

succession has been carried out on large non-family businesses in South Africa. 

It ihas ibeen iestablished ithat ithere iare ifactors iinfluencing ithe inext-generations ifamily 

imembers’ irelationships iand ithe icontinuity iof ifamily ibusinesses i(Handler, i1990), 

ihowever, ithe ifactors iinfluencing ithe inext-generations’ isuccession idecisions ifor ifamily 

ibusinesses iin iSouth iAfrica iremain ineglected. iGiven ithis, ithere iis ipotential ito 

iinvestigate ifactors iinfluencing ithe inext-generations’ isuccession idecisions, ispecifically 

iparental ibehaviour iwhich imay ilead ito isupport itowards ithe inext-generation’s 

iinvolvement iin ithe ifamily ibusiness. i 

Garcia iet ial., i(2018), iproposed ia imodel ithat ilinked iparental isupport ito ithe inext-

generations iinvolvement ithrough iself-efficacy iand icommitment, ihowever, ithis imodel 

iwas iempirically itested iand ipertains ito ifirst iand isecond igenerations, ibut iwill iapply ito 

ithe inext-generation iwhich iis ithe iobjective iof ithe iproposed istudy i(Chan et al., 2020). i 

iGiven ithe irecent ifocus ion ithe inext igeneration itransition iin ithe ifamily ibusiness, ithe 

iproposed istudy iconcentrates ion ithe inext-generation i(Chan et al., 2020). 

Orole, (2020) imentioned ithat imany ifamily ibusinesses ido inot isurvive iin iorder ito ibe 

iestablished ias ifamily ibusinesses. iThe iInstitute, i(2021) istated ithat iin ithe ifamily 

ibusiness, ionly i30% iof ifamily ibusinesses imake iit ito ithe isecond igeneration i(Institute, 

2021). iIn iSouth iAfrica, i“the ilack iof isustainability iof ifamily ibusinesses iover imultiple 

igenerations iis ievident” i(Ungerer & Mienie, 2018). iThis ican ibe iattributed ito ithe 

iinefficiency iof ia iproper isuccession idecisions iprocess iwhich ican iimpact ithe ioutcome 

ifrom iparents ito ithe inext-generation iin ithe ifirm. iThe icurrent istudy irecognizes ithis 

ideficit iand ithe ieffect iit iposes ion ithe ieconomic igrowth iin iSouth iAfrica igiven ithat 

imajority iof ibusinesses iin ithe icountry iare ipresumed ifamily ibusinesses. i 

In iSouth iAfrica, ithe irate iof ifamily ibusiness’ isurvival ifrom ithe ifirst ito ithe isecond 

igeneration iis idiscouraging iand ihas ia isignificant iimpact ion ithe isocial iand ieconomic 

icost, iowing ito imost ibusinesses iin ithe icountry ibeing imade iup iof ifamily ibusinesses 

i(Tengeh & Phikiso, 2021; Urban & Nonkwelo, 2020). iThis iloss ican ibe iattributed ito ithe 

ifailure iin iaddressing ithe idynamics iof ithe imanagement istructure iand iprocesses 

iregarding iownership, iwhich irefers ito ithe iparents iand isuccessors, ithe inext-

generations iin ithe ifirm i(Nonkwelo, 2019; Orole, 2020). 
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Family ibusinesses iplay ian iessential irole iin iany ieconomy, iin ithe iUSA ifamily 

ibusinesses iform i80% iof iall ibusinesses iand icontribute i50% ito ithe iGDP i(Economic 

iTrade iFamily iUSA, i2019); iin iEurope, i60-70% iform ifamily ibusinesses iand icontribute 

i45-65% iof ithe iGDP i(European iFamily iBusiness, i2012) iin icomparison ito ithe iUSA. iIn 

icountries isuch ias iIndia, iItaly, iand iLatin iAmerica, ifamily ibusinesses iform i90.98% iof ithe 

iGDP iand icontribute ito i80% iof iemployment. iMost ibusinesses istarted iat ithe ikitchen 

itable iwhich iwarrants ithe isupport iof ifamily imembers iand iis ievident iin imost ideveloping 

icountries ithat istruggle iwith ifinancial iassistance ifrom ithe igovernment. iIn iSouth iAfrica, 

i50% iof ithe ieconomic igrowth icomes ifrom ifamily ibusinesses iand iestimates ishow ithat 

i80% iof ibusinesses iare ifamily-owned i(Kelley et al., 2020), iof iwhich i60% iare ilisted ion 

ithe iJSE i(Johannesburg iStock iExchange). 

1.5 Research iobjective iand iresearch iquestions i 

1.5.1 Research iobjective 

The iobjective iof ithis istudy iis ito iinvestigate ithe ifactors (parental support, self-efficacy 

and level of commitment to the firm) ithat iinfluence ithe inext-generations’ isuccession 

idecisions ifor family-owned ibusinesses iin iSA.  

1.5.2 Research iquestion(s) 

To iwhat iextent idoes iparental isupport, ilevel iof icommitment ito ifamily ibusiness iand iself-

efficacy iamong ithe inext igeneration ipositively iinfluence ithe isuccession idecisions iof 

ifamily ibusinesses iamong ithe inext-generation iin iSouth iAfrica? 

1. To iwhat iextent idoes iparental isupport iinfluence ithe isuccession idecisions iof 

ifamily ibusinesses iamong ithe inext igeneration iin iSouth iAfrica? 

2. What iis ithe iinfluence iof iself-efficacy iof ithe inext igeneration ion isuccession 

idecisions iof ia ifamily ibusiness iin iSouth iAfrica? 

3. What iinfluence idoes ithe ilevel iof icommitment iof ithe inext igeneration ihave ion ithe 

isuccession idecisions iof ia ifamily ibusiness iin iSouth iAfrica? 
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1.6 Significance iof ithe istudy 

The ipresent istudy iattempts ito iaddress ithe igap iin iliterature iand iin iso idoing, imakes 

iimperative icontributions. iFirstly, ithe istudy iextends ithe ilimited iresearch ion ithe 

iunderstanding iof ifactors iinfluencing ithe inext-generations’ isuccession idecisions ifor 

ifamily ibusinesses iin iSouth iAfrica. iMoreover, iit iconsiders ithese ifactors ias iantecedents 

iof isuccession idecisions iwhile iextant iresearch ion isuccession idecisions, iplanning iand 

ithe inext-generation ihas iprimarily ifocused ion ithe idysfunctional ipattern iin ifamily ifirms 

irather ithan inext-generation ifamily imembers i(Ferrari, 2022). iThis istudy iis ione iof ithe 

ifew istudies ito iinvestigate ithe ifactors iinfluencing ithe inext-generations’ isuccession 

idecisions iand ithe ioutcome ion ithe icontinuity iof ifamily ibusinesses. iFor iinstance, 

istudies icarried iout iby (Bar-Haim, 2019) isuggested ithat iparental isupport iand 

icommitment itowards ithe ifamily ibusiness iimpact ithe isuccession idecision iof ithe inext-

generation. iAdditionally, (iBuckman iet ial., 2019; iChesley, i2017) ihighlighted ithat ithe 

ijoint iefforts iof ithe ifamily imembers iand ieffective isuccession iplanning ican ienhance ithe 

ibusiness’ ichances iof isurvival. iFurther ito ithis, (Craig iet ial., i2015) istated ithat ithe 

isuccession idecisions iof ifamily ibusinesses iby inext-generation imembers ican iincrease 

ithe iintegration iof iinnovation iand itechnology iin ithe ibusiness iand iincrease iits 

iproductivity iand iprofitability. 

This istudy iintegrates itwo itheoretical iapproaches (i.e., iStewardship iand iAgency 

itheory). iThe icurrent istudy iextends ithe iresearch iconcerning isuccession idecisions iand 

inext-generation irelated ifactors iby iinvestigating ithe iinfluence iof iparental isupport, iself-

efficacy, iand ilevel iof icommitment ito ithe ifirm. iThese itheories isupport ithe iexplanation iof 

ia iproposed irelationship ibetween iparental isupport, iself-efficacy, ilevel iof icommitment 

ito ithe ifirm iand ithe isuccession idecisions iof ithe inext-generation. iIt ihas ibeen ifound ito ibe 

ia icompelling itheory ifor iunderstanding ithe irole iof ifounders/parents ias icustodians iof 

ithe ibusiness iin ishaping ithe isucceeding igenerations ito itake iover. iA ikey iproposition iof 

ithese itheories iis ithe iability ito idemonstrate ithe icritical irole iof ithe inext-generation iin 

iprogressing ithe ibusiness i(Woodman, 2017). iHence, iby iintegrating istewardship iand 

iagency itheory ito ithe ifactors (parental isupport, iself-efficacy, ilevel iof icommitment ito ithe 

ifirm), iit isupplements ithe itheoretical idevelopment iand ihow iit iinfluences ithe inext-

generations’ isuccession idecision ifor ifamily ibusinesses iin iSouth iAfrica. 
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Researchers ihave icontinued ito iconduct istudies ion ithe ifamily ibusinesses ithat ihave 

iseen ia imassive iimprovement iover itime, igiven ithat isuccession itopics iwere idominant iin 

ithe i1980s (Achtenhagen iet ial., i2017; iLuan iet ial., i2018; iSharma, i2004) iand imaintained 

ithe ifocus itill ithe i2000s ibefore ithe iemergence iof iseveral itopics igaining ispotlight (Colli, 

i2003; iDebicki iet ial., i2009; iSharma, i2004). iFamily-owned ibusinesses iare iformed iand 

ioperated iwith ithe iintention ithat ithey iwill iachieve itheir iowners’ ipurpose, ithus 

isuccession idecisions iare ian iobvious imethod ior itradition ithat ievery ifamily ibusiness 

iencounters. i iAccording ito iDaspit iet ial., (2016), itwo ior imore imembers iof ia ifamily 

ishould irun ithe ifirm, iand iat ileast i51% iof ithe ibusiness ishould ibe iin ithe iownership iof ia 

iparticular ifamily ifor iit ito ibe idesignated ia family-owned ibusiness. iSeveral iresearchers 

ihave icontinuously iexamined ithe ipersistence iof isuccession idecisions iin ifamily 

ibusinesses iwhich iover itime ihave ifollowed ithe isame ipattern iof isuccession iand 

idebated iwhether ithe isuccession iliterature ifocus ishould ientail ifirm, isiblings, ior ifamily iin 

idefining ithe iquality iof ia ifamily-owned ienterprise i(Orole, 2020). i iFang iet ial., (2021) 

imade inotice iof ithe icompeting iand, which iat itimes, causes ioverlapping iinterests ithat 

iare idistinctive ito ithe ifamily ibusiness icontext. i 

1.6.1 Contribution ito ithe ibody iof iknowledge 

This iresearch icontributes ito ifamily ibusiness ientrepreneurship iliterature iby irecognizing 

ithe inext-generation iin ithe ifirm’s iperspective iregarding ifactors ithat iinfluence ithe 

ioutcome iof isuccession idecisions iwithin ia family-owned ibusiness iin iSouth iAfrica. iThe 

istudy iexamined ithe iinfluence iof iparental isupport, iself-efficacy, iand icommitment ito ithe 

ifirm, iand ihow ithey iinfluence ithe isuccession idecisions imade iby ithe inext-generation iin 

ifamily ibusinesses iof iSouth iAfrica i(Nonkwelo, 2019; Vera & Dean, 2005). iIn iaddition, 

ithis iresearch ifocuses ion ithe inext-generation iin ithe ifirm, iwhich ipresents ithe 

iopportunity ifor iinformation isharing iand iknowledge iin ipreparing ithem ion ihow ito icope 

iwith ichallenges iwhen ithey ijoin ithe ifamily ibusiness. 

1.6.2 Contribution ito ithe ifirm icontext 

This istudy iprovides irelevant iand imeaningful iinsights ito iaddress ithe ichallenges ithat 

iexist iwithin ifamily ibusiness istructures. iSchwert, i(1993) iascertained ithat ithe ipurpose 

iof iconducting istudies ion ifamily ibusinesses iis ito iprovide ia icomprehensive ioverview, 

iinform, iunderstand, iand iguide ithe ifuture istructure iand ipractices i(Sharma et al., 2012). 
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iIt iis iimperative ito ipromote isupport ito ithe inext-generation iin ithe ifirm iand iencourage 

ithose iwho iare iwilling ito ijoin ithe ifamily ibusiness ion itheir iown iaccord iwithout ithe ifear iof 

ilosing itheir iautonomy, ithis ineeds ito ibe irecognized iand iincluded iin ithe isuccession 

idecision. iIn ithe icontext iof ithe ifirm, ithe ipresent istudy iwill ihelp iwith iidentifying ithe 

ifactors ithat iencourage ithe inew igenerations ifor ithe isuccession iof ithe ibusiness ito 

iensure ithe icontinuation iof ithe ifirm. 

1.6.3 Contribution ito ipublic ipolicy 

Given ithe ikey irole iof ithe ifamily ibusiness iand ithe irapid igrowth iof itransition ifrom 

igeneration ito igeneration, ipolicies iare irequired ito ifoster ientrepreneurial iactivities isuch 

ias ijob icreation, iinnovation, ipeople iand iskills idevelopment, iand ithe iknowledge ito iallow 

iindividuals ito ipromote ientrepreneurship ithrough ia ifamily ibusiness iin iSouth iAfrica. 

iSubsequent istudies ion ifamily ibusiness isuccession idecisions iand ithe ichallenges iit 

iposes iwill ienable ithe igovernment iand ipolicymakers ito idevelop ia istrategy iand 

iincubator iprograms ito isupport ientrepreneurs iand iprovide ia iconducive ienvironment 

iwhere istart-ups iand ientrepreneurs ican istrive i(Heck et al., 2006). 

Furthermore, iconflicts iin ithe ifamily ibusiness ithat irelate ito isuccession idecisions ican 

icause idamage iand ilead ito ia idisruption iin ithe ioperation, idecrease iin iproduction, 

ibusiness iclosure, iand idisorientation iamong ifamily imembers. i iConsidering ithat ifamily 

ibusinesses iare ithe idrivers iof ieconomic igrowth iin iSouth iAfrica i(Blumentritt et al., 

2013; Nonkwelo, 2019), iproper iguidelines iand irules iare iessential ito ifoster ithe 

ilongevity iof ifamily ibusinesses iby iensuring ithat ithe iguidelines iprovided ilead ito 

iunbiased isuccession idecisions. iPrior istudies iidentify ithe iimportance iof ipublic ipolicies 

ifor ithe ioverall ieconomic igrowth iin iSouth iAfrica; ihowever, ithe ipresented istudy 

idetermines ithe iimpact iof ipublic ipolicies iin iinfluencing ithe ibehaviour iand iintention iof 

ithe ipublic. 

1.6.4 Contribution ito ilearning i(Education) 

The icurrent isystem iof ilearning ihas iequipped iindividuals iwith iknowledge, iskills, iand 

iexperience ito iexcel iin ileadership iroles iand iundertake imanagerial ipositions ito 

icompete iwith itheir icounterparts iin idifferent ienterprises iboth iin ithe ifamily ibusiness iand 

inon-family ibusiness i(Bozer et al., 2017). iThis iresearch istudy iwill iserve ias ian 



16 

 

iadditional icontribution ito ifamily ibusiness iliterature iwhich iwill iaid iin icreating iawareness 

iand iproviding ithe iassistance irequired ifor ithe inext-generations, iand ithose icurrently iin 

ithe ifirm. 

1.7  iAssumptions 

The ifollowing iassumptions iwere imade iprior ito ithe icommencement iof ithis istudy: 

• The irespondents iwill ifind ithe iresearch iinstrument ieasy ito iunderstand. 

• All iparticipants iare iproficient iin iEnglish. i 

• The istudy isample ipopulation iworks ifor family-owned ibusinesses. 

• The iparticipants iwill ianswer ithe iquestions itruthfully iand iprovide iaccurate iand 

irelevant idata iin irelation ito ithe iproposed ihypotheses. 
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1.8 Report ioutline 

Chapter i1 iprovided ithe icontext iand itheoretical ibackground iof ithe istudy, iproblem 

istatement, iand icontribution iof ithe istudy i(in iterms iof ithe iliterature, ipolicy, iand ibusiness 

icontext). iIt iconcludes iwith ithe iassumptions iof ithe istudy iand ireport ioutline. i 

Chapter i2 iconsists iof ithe iliterature ireview ion ithe inext-generations’ isuccession 

idecisions ifor ifamily ibusinesses iin iSouth iAfrica, iwhich iinforms ithe idefinitions iof ithe 

iideas, ibasic iconcepts, iand ithe iestablishment iof iissues ifor ithe istudy. iThe iresearch 

ihypotheses iand iconceptual iframework iare iintroduced, iand ian iillustration iof iuniversal 

iapproaches iwhich irely ion itheir icontribution ito ithe ibusiness iare iprovided iin irelation ito 

iexternal iand iinternal iaspects i(Li & Daspit, 2016). i 

Chapter i3 idetails ithe iresearch imethodology, idesign iand iresearch iinstrument iused ifor 

idata icollection, ipopulation isample iand ihow ithe idata iwas ianalysed iand iinterpreted.  i 

Chapter i4 idepicts ithe idata ianalysis iand ireports ithe iempirical ifindings. iThese iinclude 

ithe ipresentation iof iresults iin ithe iform iof igraphs, itables iand iinterpretations iof ithe 

ianalysis iconducted. i 

Chapter i5 idelineates ithe idata ianalysis ipresented iand idiscusses ithe iresearch 

iempirical ifindings. i 

Chapter i6 ipresents ithe iconclusion, iimplications, irecommendations, iand ifocus iareas 

ifor ifuture iresearch. 
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2 CHAPTER I2: ILITERATURE IREVIEW 

The iprimary iobjective iof ithe iliterature ireview iis ito iunderstand iand ievaluate ithe 

iopinions iof idifferent ischolars iand iacademicians irelated ito ithe iundertaken iresearch ito 

iexamine iand idetermine ithe ifactors iinfluencing ithe inext igenerations’ isuccession 

idecisions ifor ifamily ibusinesses iin iSouth iAfrica. iThese iperspectives iare icritically 

ireviewed iand iaudited iin ialignment iwith ithe iresearch iaims iand iobjectives. iThe 

isections ithat iare idiscussed ito ihelp iachieve ithe iobjective iof ithis ichapter iare ithe 

iliterature ibackground iof ifamily ibusinesses, isuccession idecision iplanning, iparental 

isupport ifor inext-generation imembers, iself-efficacy iof inext-generation imembers iand 

itheir ilevel iof icommitment ito ithe ibusiness. iTo iconclude ithe ichapter, ithe iinformation 

iregarding ithe igap iof iknowledge ifrom ithe ipreviously ipublished iliterature iis ipresented. 

2.1 Introduction 

In irecent iyears, ithere ihas ibeen isignificant icoverage igiven ito ifamily ibusiness 

isuccession ifrom iresearchers. iThe istudy iof ifamily ibusinesses iis ifast ibecoming ipopular 

iand ivisible iamong ileading ijournals, iarticles iand isome ipublications idevoted ispecially 

ito ifamily ibusiness istudy i(Ng, 2020; Sageder et al., 2018). i iThis isection iwill iprovide ia 

iclear iview iof ithe icurrent istate iof ifamily ibusiness iresearch, iwhat iother iresearchers 

ihave idone iand iinvestigated, irelevant itheories iguiding ithe istudy iand ithe istudy 

ihypotheses. iIt iis istructured ias ifollows; ithe iintroduction iand iliterature ion 

ientrepreneurship iand ihow iit irelates ito ithe ifamily ibusiness iespecially iin iSouth iAfrica 

ifor ithe ipurpose iof icontextualizing ithe istudy, iwith irespect ito ientrepreneurship itheories 

isuch ias ithe ieconomic itheory i(Boutillier & Uzunidis, 2014), iresource-based itheory i(Hitt 

et al., 2017), isociology itheory i(Pounder, 2015), iand isuccession i(Phikiso & Tengeh, 

2017), ifollowed iby ian iEconomic ioverview iand icomparison, ilinkage iof ithe istudy 

ivariable ito iliterature ireview, itheoretical ibackground iand iframework, isuccession 

idecision iplanning, iparental isupport ifor inext-generation, iself-efficacy ifor inext-

generation, ilevel iof icommitment ito ithe ibusiness ifor inext-generation, iconceptual 

iframework, ihypotheses itesting iand iconcludes iwith ia isummary iof ithe ichapter. 
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2.2 Background iof ifamily ibusinesses 

The iearly iresearch istudies ion ifamily ibusiness isuccession, ipresent ia icritical ireview iof 

ithe iavailable iliterature. iCollins, (2010) istudied ithe iimplications ifor ifamily ibusiness 

isuccession iand idetermined ithat ithere iare iseveral ifactors ithat iinfluence ithe ifamily 

ibusiness isuccession ior itransfer iof iownership idecision. iIn ithis iregard, (Miller et al., 

2003) iconducted iresearch ion ithe iproblem ifaced iby ifamily ibusinesses iin irelation ito 

isuccession iand istated ithat ithe isuccession ipolicy, istrategy, imanagement, ibusiness, 

iand itradition iplays ia isignificant irole iin isuccession. iFurthermore, iLam (2009), istated 

ithat iparents/founders iand isuccessors iare iregarded ias iimportant ifactors iinfluencing 

ifamily ibusiness isuccession. iThis istudy idid inot iinvestigate ithe iother ifactors ioutside iof 

ithe ifamily ithat iother istudies ihad iinvestigated. 

The isuccession idecisions ishould iconsider ithe istrength iand icapabilities iof iall ifamily 

imembers iwho iare iinterested iin imanaging iand icontrolling ithe ibusiness, iregardless iof 

itheir iposition iin ithe ifamily iwhether, ifirst, isecond ior ithird igeneration. iIssues isuch ias 

icommitment ito ithe ibusiness ineed iattention ias ipre-planning iand iinclusion iof ievery 

ifamily imember ican imitigate iconflicts iand ifuture icontradictions. 

2.2.1 iComparison of family and non-family business 

The imain idifference ibetween ia ifamily ibusiness iand iother ibusinesses iis ithe 

employment process that takes place in non-family owned business, which relates to 

qualification, experience and interest (Rautamäki & Römer-Paakkanen, 2016), while 

in the family-owned business is the iinvolvement iof ifamily imembers iand ihow itheir 

iprivate ilives iand ibusiness iare iinterwoven i(Venter et al., 2015), ifamily imembers iare 

ipractically iinvited ito ithe ibusiness iby ibirthright ior iblood ities. iThis iallows ithem ito 

iventure iinto ientrepreneurship iby ivirtue iof ithis iprocess, iothers idue ito itheir ichosen 

icareer ipath iand iinterests iwhile igenerations iare ieither isupported, iencouraged, ior 

idirected ito ibe iengaged iin ithe ibusiness. iThis iis ifurther isupported iby ithe iagency itheory, 

ias isuggested iby iTajer iet ial., (2022). i 



20 

 

2.2.2 Factors iaffecting ifamily ibusiness isuccession. 

The iliterature ireview iidentified icommon ifactors ithat iseveral istudies iconcluded ihad ian 

iinfluence ion ifamily ibusiness isuccession. iThey iare iimplications ifor ifamily ibusiness 

isuccession iwhere ithe ifamily ibusiness iis iinfluenced iin irelation ito isuccession (Collins, 

i2010), ithe isuccession istrategy, imanagement iand ikey irole itradition iand iculture iplay iin 

irelation ito isuccession i(Miller et al.,, iSteier i(2003). iParents/founders iand isuccessors 

iare ian iimportant ifactor iinfluencing ifamily ibusiness isuccession idecisions (Lam, 2009);, 

the iability ito ibelieve iin ithe icapability iof ioneself (Petro iet. ial., i1996); the ilack iof isurvival 

ito inext-generation iand ithe isignificant iimpact iboth ion isocial iand ieconomic icosts 

(Tengeh i& iPhikiso, i2021; iUrban i& iNonkwelo, i2020). iThese ifactors ihave ibeen inoted ito 

ihave ia isignificant iinfluence ion ifamily ibusiness isuccession iin irelation ito ithe inext-

generation, ias ithey iare ipredominately iused iin ivarious iand ipast iresearch. i iThis 

iresulted iin ithe idevelopment iof ithe iconceptual iframework ifor ithis istudy ion ithe ifactors 

iinfluencing ithe inext igenerations’ isuccession idecisions ifor ifamily ibusinesses iin iSouth 

iAfrica. 

(Wang et al., 2019) ihypothesized iin itheir istudy, ithat ithe iindependent ivariables iof ia 

isuccessors’ iability/knowledge iand ithe ilevel iof icommitment ito ithe ibusiness ior 

iwillingness iare icorrelated ito ithe idependent ivariable iof ifamily ibusiness isuccession 

idecisions. The study found that parents/founder’s approval has no influence on the 

successor’s (the next-generation) ability, however, it has a positive influence on the level 

of commitment to the business.  Hence, parental support, self-efficacy, and the level of 

commitment to the firm will be explored in this study as independent variables and 

succession decisions as the dependent variable for family businesses in South Africa.  

2.2.2.1 iSuccession iDecision 

Succession idecisions irefer ito ithe iprocess iof iidentifying ia ifamily imember ito ifill ia ikey 

iposition iof ileadership iin ithe ifirm. iIt iis ia imeasure iundertaken ito itransfer iownership iand 

ileadership ito ithe inext-generation i(Venter et al., 2015). iGender iequality iand ia 

isuccessful itransition iare ikey ito ia iprosperous ifamily iand ibusiness. iAs iinferred ifrom 

idifferent istudies, ia isuccessful itransition iin isuccession idecisions iinvolves ithree imain 

icomponents ito iensure ia ismooth isuccession iin ithe ifamily ibusiness i(Venter iet ial., i2015; 

iKiwia iet ial., i2019; iBąkiewicz, i2020), ithese iare ilisted ibelow: 
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❖ Pre-planning iphase i– iguidelines, idocumentation, iand isteps ibefore ithe iplanning 

iphase. 

❖ Succession iplanning i– iadequate iownership istructure, imanagement isystem 

isuccession idecisions. 

❖ Managing ithe ifounder’s ideparture. 

2.2.2.2 iParental isupport 

This istudy ifocused ion ithe iinfluence iof iparental isupport iin isuccession idecisions, iwhich 

iis icharacterized iby iparents’ iexpression iof iacceptance, icomfort, iand ihow ithey irespond 

ito itheir ichildren iwhich icontributes ito itheir idevelopment. iThese ican ibe iattributed ito 

ichildren’s inormal idevelopment iwhich iis ievident ifrom isupport, ipraise, iencouragement, 

iand iphysical iaffection i(Chan et al., 2020; Hackett & Byars, 1996). i 

Parental isupport iresults iin ipositive ioutcomes imeasured ifrom ithe ichildren’s ireport iand 

iself-esteem iis ia iresult iof ihow imuch isupport ichildren iget ifrom itheir iparents, iwhich ican 

iinfluence itheir icareer idevelopment. iIn ifamily ibusiness isuccession idecisions, iparental 

isupport ican ibe iinfluential, iappropriate, ior iunethical ibecause iparents ican ideliberately 

iinfluence ithe ioutcome iof isuccession idecisions iand idirect itheir ichildren itowards ithe 

ifamily ibusiness iwithout iallowing ithem ito ichoose itheir icareer ipaths i(Bjuggren & Sund, 

2001; Bozer et al., 2017). 

2.2.2.3 iSelf-efficacy 

Boyd iet. ial., i(1997) idefined iself-efficacy ias ithe iconfidence iof ian iindividual ito iperform 

ivarious iskills iand itasks iwith ia idesirable ioutcome i(McAuley, 1985). iBeing ipersistent 

iand iresistant iin iattaining ia icertain ilevel imeans ihigh iself-efficacy iregardless iof ithe 

ichallenges iand iobstacles ione imay iface i(Cabrera-Suárez et al., 2018). iIn ithe ifamily 

ibusiness, iself-efficacy irelates ito ithe isuccessor’s ibelief iin imanaging iand icontrolling ithe 

ifamily ibusiness i(Higginson, 2010). iThis iis idifferent ifrom iother icareer-related iself-

efficacy iand ithe ireason iis ithat ia ifamily ibusiness irequires ia idifferent itype iof iskill, 

iconfidence, iand icapabilities i(Higginson, 2010). 
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2.2.2.4 iCommitment ito ithe ifamily ibusiness 

Commitment ito ithe ifamily ibusiness ican ibe idefined ias ia izeal ior istate iof imind ithat 

iprompts ithe inext-generation isuccessor ito itake iover ithe ileadership iof ithe ibusiness 

i(Bozer et al., 2017); ithis iis ia icommitment idifferent ifrom ithe ifamily ibecause ia 

icommitment ito ithe ifamily ibusiness itransitions ito iinvolvement iin ithe ibusiness ibut ia 

icommitment ito ithe ifamily ileads ito inon-involvement iin ithe ifamily ibusiness ito iavoid 

ifamily iconflicts ithat iare iassociated iwith iengaging iin ithe ibusiness i(Cabrera-Suárez et 

al., 2018; Chan et al., 2020). 

2.3  iSuccession idecision iplanning 

The iidea iof isuccession istems ifrom ianthropology, iand iit iis ibased ion ithe irelationship 

ibetween ifamily iand ichange, ias iwell ias ithe iimportance iof ibeing iprepared ifor iit 

i(Meroño-Cerdán, i2022). iInstead iof ibeing ia ione-time ievent, isuccession iplanning iis ian 

iongoing iactivity ithat itakes iplace iover ia iprolonged iperiod. When preparing a 

succession, it is vital to consider the dynamics of both the family and the business that are 

involved. This will improve the likelihood of the succession being successful. iEven 

ithough imany ifamily ibusinesses ihave inot ishown imuch iconcern, ia ifew iauthors ihave 

istressed ithe irelevance iof ithe inecessity ifor iactive ipractices ithat imay isecure ithe 

icontinuity iof ifamily ibusinesses, ias isupported iby ithe ifamily isystem itheory (Ajidahun, 

i2018). i iThe ipursuit iof i"family iinterest" isometimes iworks iagainst ithese isorts iof 

ienterprises idue ito ithe iintricacy iof ithe ifamily ifirm iand ithe ialways ievolving ienvironment 

iin iwhich iit ioperates (Nguyen, iet ial., i2021). iTherefore, ithe icapacity iof ithe ifamily 

ibusiness ito ibe icreative, iinventive, iand iaccountable iis ia isignificant ifactor iin 

idetermining iwhether iit iwill icontinue ito isurvive iin ithe iforeseeable ifuture. iiPhikiso et al., 

(2021) istate ithat ithe imanagement iof ifamily ibusinesses imust icontend iwith ithe iobvious 

ichallenge iof iensuring ithat ithe iinterests iof ithe ifamily iand ithe iinterests iof ithe ifirm iare 

imatched. i 

Succession ifrom ione igeneration ito ithe inext iis ia ichallenge ito imany ifamily ibusinesses, 

iespecially iin iSouth iAfrica, iwhere ithe isurvival irates iare ilow. i i(Colli, 2003), inoted ithat 

iapproximately i55% iof ieffective itransitions ifrom ithe ifirst igeneration isurvive ithe isecond 

igeneration iand ionly iabout i13% ito ithe ithird igeneration i(Bozer et al., 2017), icurrently 
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ithis ifigure ihas idecreased ito i30% ifrom ithe ifirst igeneration iand ithe isurvival irate ito ithe 

isecond iand inext-generation ihas idecreased ito i10% i(Mlotshwa, 2022). 

2.3.1 Managing isuccession idecisions 

Managing isuccession idecisions itakes ieffect ias ithe ifamily ibusiness igrows iand ifamily 

imembers iincrease, ithere iis ia itendency ito imake iadequate iplans ion ihow ito imanage 

isuccession idecisions ibefore ithe ifamily istarts iexperiencing iconflicts iin ithis iregard. 

iAccording ito i(Cray et al., 2017), ias ifamily ibusinesses igrow iolder iand iexpand, 

isuccession idecisions imust ibe iimplemented iand iparents i/ ifounders ipass ion itheir 

iblessings ito ithe inext-generation ito irun ithe ibusiness. iConversely, icontrary ito ithe 

inatural iassumption ithat imost ifamily ibusinesses ihave ia isuccession iplan, imany iof ithem 

ido inot. iIn iSouth iAfrica, ionly i17% iof ifamily ibusinesses ihave ilegalized isuccession iplans 

iwhich ihave ibeen idiscussed iand iimplemented. i 

 

Research ishows ithat ithe ifigure ihas inot igone iup iin ithe irecent ipast. i i68% iof ithe inext-

generation iwho iowned itheir iparent’s icompanies ibelieved ithat itheir ibusiness istrategies 

ialigned iwith ithose ithat iwere ipreviously iused iby itheir iparents, ibut ianecdotal ievidence 

ishows ithat ito ibe ifalse i(Ghee et al., 2015). iIn ithe iUK, ion ithe iother ihand, istrategic 

iformation iand idecision-making iin ithe ifamily ican ibe ia iproblem ibecause iof ithe 

iconflicting iinterests ibetween iparental isupport, iself-efficacy, iand itheir ilevel iof 

icommitment ito ithe ifirm i(Dunn, 1996). iFamily imembers iin ithe iUK iwho isupport inext-

generation isuccession inoted ithat ithe inext-generation ihave ia istrong iinfluence ion ithe 

ifamily ibusiness, ihowever, ithey ialso istated ithat idifferent ifamily igenerations ineed 

idiverse isuccession iplans iand istrategies i(Muriithi et al., 2016). i 

2.3.2 Challenges iof ifamily ibusiness isuccession 

Family ibusiness isuccessions iface iseveral ichallenges, iwhich iare inot icommon iin inon-

family ibusinesses ibecause iproblems iare ipassed ion ifrom ione ifamily igeneration ito ithe 

inext. iIssues ican ioccur idue ito iconflicts iarising ifrom ivarying ipersonal igoals, iinterests, 

iand idifferences iamong ithe igenerations iof ifamily imembers. iThese idisputes ineed ito ibe 

iresolved ibefore ithey icause itension, iwhich icould ilead ito ithe idestruction iof ithe ifamily 

ibusiness i(Gilding et al., 2015). iAn iexample iof ithis iis ithe iGucci ifamily-owned ibusiness, 
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iwhich iis ia ivery ibig ifamily ibusiness ibut ifaced iinternal ichaos icaused iby idifferences 

iamong ifamily imembers, iarguments, iand ilawsuits i(Pieper, 2018). 

The imost icommon, iand iprobable idetrimental irisks iare icaused iby iconflicts iwith iin-laws, 

irelatives, iand ishareholders. iOther ichallenging iissues iare ithat iof icompensation, iand 

ithe ifailure iof iparents ito iappropriately iplan ifor isuccession, imaking iit ihard ifor ithem ito 

iarticulate itheir ivision ito ithe ipotential isuccessors, iwho iare ithe inext-generation. iThese 

iissues idiffer ifrom ithose iof iother icountries isuch ias ithe iUK iwhere isuccession idecisions 

iof ifamily ibusinesses ilead ito icomplexities iin iinterpersonal iand igroup idynamics, imarital 

iproblems, iand iownership idispersion iissues, iespecially iin ia icase iwhere ithe ithird 

igeneration iis ithe isuccessor iand ithe ifirst iand isecond igeneration, ifeel ias ithough ithey 

iare inot irespected, ias ithey iwould iexpect i(Devins & Jones, 2015). iIn iNigeria, ithe 

iconflicts iand ichallenges iarising iare imostly irelated ito ithe itraditional ibeliefs ithat, isons 

iand idaughters ishould inot ipossess isimilar irights iwhen iit icomes ito ithe isuccession iof ia 

ifamily ibusiness i(Oyeladun, 2020). iThe iNigerians ibelieve iin ithe itraditional ilaws iwhere 

ithe ifirst isons iof idifferent igenerations iare imeant ito ihandle iall ibig iresponsibilities iand 

iare ibelieved ito ihave imore irights ithan iother isiblings i(Oyeladun, 2020). i 

2.3.3 Legal iand ifinancial iregulation 

According ito iNeubauer iand iLank (2016), ifamily iowner-managers iin iSouth iAfrica iagree 

ithat icompliance iwith ithe iset iregulations iis ia ibig iproblem iand ithis iaffects ithe ibusiness 

iand iits isuccession. iThe iowners iof ithese ibusinesses iassert ithat ifinancial iincentives 

ifrom ithe igovernment imeant ito isupport isuch ibusinesses iare iinsufficient iand ithe 

iowners ido inot ihave ienough imoney ito imeet ithe iregulations iof ithe ibusiness i(Neubauer 

& Lank, 2016). i iThis ibecomes ia iproblem iespecially iduring isuccession ibecause ithe 

isuccessors, iwho iare ithe inext-generation, imust ideal iwith ithe iproblems ionce ithe 

ibusiness iis ipassed ion ito ithem i(Arzubiaga et al., 2021). 

In ithe iUK, ifinancial irelations ibetween ithe iparent iand ithe inext-generation iare ioften 

icomplex iand ifaced iwith imany iuncertainties. iSharing ithe iliabilities iof ithe ibusiness 

ibetween ithe iparent iand ithe inext-generation, iin imost icases isplitting ithe iassets, icould 

ibe ichallenging i(Heath, 2018). i iFrom ia iregulatory iperspective, ithe iparent, iwho iis ithe 

iowner-manager, iowns iboth ithe ibusiness iand ipersonal iproperty; ithis imakes ithe 
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iseparation ibetween ithe iparent iand ithe inext-generation icomplicated, iespecially iin 

icases iwhere ithere iare imany. 

This istudy iprovides ian iabstract, iintroduction, iand iliterature ireview ion ifamily ibusiness 

isuccession idecisions iin iSouth iAfrica, ifrom ithe iperspective iof ia iparent/s iand ithe inext-

generation. iNevertheless, imore iresearch iis irequired ito igive icomprehensive iresults 

ipertaining ito isuccession idecisions iin iSouth iAfrica iand ia icomparison iof ithe isuccession 

idecisions ibetween iSouth iAfrica iand iother icountries, iboth iwithin iAfrica iand iglobally. 

2.4 Parental isupport ion inext-generation isuccession idecisions 

For ichildren iwho igrow iup iin ifamilies iwith iestablished ibusinesses, ithe imajor iquestion 

ithat isurrounds itheir icareer ioptions iis iabout ijoining ithe ifamily ibusiness ior inot 

i(Schröder, iSchmitt-Rodermund, i& iArnaud, i2011). iParental isupport iis ia iperceived 

isubject ithat iis iattributed ito ibehaviour ithat iis iguided iby icognitive iappraisal iprocesses 

iand ipeople iactively iinterpreting itheir icontextual ioutput i(Chan et al., 2020). iWith 

iregard ito isuccession idecisions iparticularly iwith inext igenerations, ithis ibehaviour iis 

imotivated iby iparents iwho iare iinterested iin itheir ichildren ifollowing iin itheir ifootsteps, 

ithus, ithey iwill isupport ithem iin ifostering ithe ifamily ibusiness iinstead iof ipursuing 

ialternative icareers. iAccording ito ia istudy iconducted iby iSchröder, iSchmitt-Rodermund, 

iand iArnaud (2011), iit iwas irevealed ithat ithe irole iof iparents iin ithe icareer iplanning iof 

itheir ichildren iis iinfluenced iby ipreferences iand ithe ipreparation iby ithe iparents ifor 

isuccession. iIt iwas ihighlighted ithat ithe iintention iof iparents itowards isuccession, ialong 

iwith ithe iextent ito iwhich ipreparation iis idone iplays ia ivital irole. i 

Furthermore, ithe istudy ispecified ithat iparents iwho imake itheir ichildren iparticipate iin ithe 

ibusiness iand iprovide iinformation iregarding ifamily ibusiness ipractices ipromote ithe 

isuccession iintention ito itheir ichildren. iSimilarly, ithe istewardship itheory ias ireferred ito 

iin ithe istudies icarried iout iby iJamil iet ial. i(2021), iemphasizes ithe iimportance iof ibuilding 

iconfidence iamong iemployees ior ifamily imembers iassociated iwith ithe ibusiness ito 

ialign itheir iinterests iwith iorganisational iinterests. i 

According ito ithe iresearch iconducted iby iChlosta iet ial., (2012), ithe irole iof iparental 

isupport iinfluences ithe idecision iof ichildren itowards isuccession idecisions iwith ithe ihelp 

iof ithe isocial ilearning itheory iby iBandura. iThe istudy irevealed ithat idue ito ithe ipresence 
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iof irole imodels iin ithe ifamily ibusiness, ithe ilikelihood iof isuccession idecisions iamong 

ichildren iis igreater. iMoreover, ithe iencouragement iand isupport igiven iby iparental irole 

imodels ito ithe ichildren ipositively iinfluences ithe isuccession idecision. iIn isupport iof ithis 

istudy, iadditional iresearch iby iFirman iet ial., (2019) idetected ithat ithe isuccession 

idecisions itaken iby ithe ichildren imust ibe isupported iby iparents ithrough ithe iprocess iof 

isharing iinformation iabout ithe ifamily ibusiness iand ienhancing ithe iknowledge iof 

ichildren iregarding ithe ibusiness iactivities iand ipractices. i 

Another istudy iconducted iby iMartin-Cruz iet ial., (2020) ifound ithat ithe irole iof iparents iis 

iessential iin ideveloping ilearning imechanisms iin ichildren ithat iwill ihelp ithem iacquire ithe 

icore iabilities ifor isustaining ithe ifamily ibusiness. iThe istudy idiscovered ithat ithe irole iof 

iparental isupport iin isuccession idecisions icreates ia ilearning imechanism ithat ienables 

ithe ichildren ito iincrease itheir icommitment ito ithe ifamily ibusiness iand iremoves iany 

inegative iimpressions iabout iit ito imake ithem iengage iin ithe ibusiness iwith ian iincreased 

iwill. iAs ia iresult, iparental isupport iis iconsidered ian iindirect ivariable ithat iinfluences ithe 

isuccession idecision iof inext-generation ifamily imembers iin ifamily ibusinesses iin iSouth 

iAfrica, ias ishown iin ifigure i2. 

2.4.1 African iaspect iof iparental isupport ion inext-generation 

isuccession 

In iAfrica iand iSouth iAfrica, ia imoral iobligation itowards ithe ifuture igeneration iis ia imajor 

icultural ipractice iin irelation ito ithe iparental isupport isubject i(Behrens, 2012). iIn ithe icase 

iof ian iextended ifamily, imore ithan ithree igenerations irelate ito ia ifamily, iand ieach 

imember iconsiders ihim/herself ias ipart iof ithe ifamily ibusiness i(Bohman et al., 2009). 

iWhile ifamilies iare ichanging iso ithat ithey ican imanoeuvre ithrough iconflict iwhile ithe 

iowner iof ia ibusiness iis ialive, icomplexity iarises iat itheir ideath i(Buckman et al., 2019). iIf 

isuch ia ifamily ihad ichildren, isuccession imight ibe ieasier. iHowever, iif ithe isurviving 

imembers iare ithe inext-generation, ithe iextended ifamily icreates ichaos, iwhere imale 

irelatives isuch ias iuncles, ibrothers, iand imale icousins imake ithe iargument ithat 

isuccession icannot ibe igiven ito ithe ithird igeneration ibefore ithe isecond igeneration, 

iaccording ito iAfrican iculture. iAunts iand igrandmothers ifind ithemselves iin isupport iof 

itheir imale icounterparts iand ispouses, ias idictated iby imost iAfrican icultures i(Julius 
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Giarmarco, 2017; Lansberg, 1988). iSometimes, iconflicts imight iescalate ito ithe iextent 

iof ilegal iinterventions. 

2.4.2 The i5+5+5 iBernelli iEntrepreneurial iLearning iModel 

The iBernelli iEntrepreneurial iLearning iMethod iis ia imodel ideveloped ifrom iover itwo 

idecades iof ifamily ibusiness iresearch. iIt iprovides ian ioutline ito iproduce ientrepreneurial 

ileaders iamongst ithose iwho iwill iuse ithe ilearned iskills ito istart itheir iventures iwhile isome 

iwill igrow icompanies i(Chesley, 2017; Iannarelli & Mischel, 2008). iWhether ithe inext-

generation idecides ito ibe iinvolved iin ithe ifamily ienterprise, ifind iwork ioutside ithe ifamily 

ifirm, ior irun itheir iown ibusiness, ithey iemploy ithis iacquired iknowledge iand iskills ito 

iguide itheir ichoices iand ileadership istyles i(Chesley, 2017; Nonkwelo, 2019). 

Most iresearch istudies isuggest ithat ibeing iexposed ito ia ifamily ibusiness iprovides ia 

icontinuous ilearning iexperience ifor igenerations ias ithey igrow. iThe iBernelli i5+5+5 

iModel iof iEntrepreneurial iLearning ipresents ithe iconcept ithat ichildren ican imaster 

ientrepreneurial istructured iknowledge irecognized iin ithe ifamily ibusiness imodel 

ithrough iadulthood iby isimulating iwhat ithey iare iexposed ito i(Ramadanti et al., 2021). 

BEL iis ia i5+5+5 imodel isuggesting ifive iskills, istages, iand isteps ithat ithe inext-generation 

imight iencounter. iThe iskills iare ipersonal iinitiative, ileadership, isocial iskills, ihandling iof 

imoney, iand imarketing iwhile ithe istages iare iexposure ito ibusiness, ihands-on 

iexperience, itechnical iexpertise, ileadership, iand iformal iprofessional itraining. iAll ifive 

istages iof ientrepreneurial idevelopment imake iavailable ia iperfect iwindow ito iinvestigate 

ithe inext-generation isuccession iwithin ifamily ibusinesses iin iSouth iAfrica i(Maharajh, 

2021; ÖZDEMİR). iThe ifive isteps itaught iby iparents iare icontinuity, ibusiness iproblem 

iidentification iand isolving, inetworking iwith ientrepreneurs iand iadvisors, imobilizing 

iresources, iand ilearning ifrom ieach iexperience. 

a. i5 iSkills 

Personal iinitiative iin ithe ifive iskills igroup irepresents ithe iability ito iunderstand iand iknow 

iwhere ito icheck ifor iopportunities. iLeadership iskills icharacterize ithe iability ito imake 

iefficient iand iaccurate idecisions iwhen ineeded, iespecially iunder istressful iconditions. 

iSocial iskills iare ithe iability ito iunderstand ipeople iin ithe iorganization iand ithe iskill iof 
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ihandling imoney irepresents ithe iability ito imanage ibusiness ior iorganization iassets. 

iFinally, imarketing iskills iepitomize ithe iability ito isell ithe icompany iideas, ias iwell ias ito 

iattract icustomers i(Iannarelli & Mischel, 2008; Maharajh, 2021). 

b. i5 iStages 

Considering ithe ifive iencountered istages, ithe inext-generation iin ia ifamily ibusiness 

ineeds iexposure ito ithe ibusiness. iThey imust ibe iactively iinvolved iin ithe ibusiness ito 

igain ihands-on iexperience. iThey ishould, ialso, igain iexternal iexperience iin iaspects 

irelated ito ithe ibusiness iand iformally ienter iinto ia ibusiness isetting iwhere ithey iget 

ileadership iopportunities i(Iannarelli & Mischel, 2008). 

c. i5 iSteps 

Regarding ithe ifive isteps, ithe inext-generation ishould ihave icontinuity iwhere ithey iare 

iguided ithrough ithe ifive istages iwhile ifocusing ion ithe ifive iskills. iThey ishould iundergo 

ithe iproblem-solution istage iwhere ithey iare iexposed ito iproblems iat ifirst iand iprovided 

iwith ioptions ito isolve ithese iproblems ilater. iThey imust imeet iand igreet ibusiness irole 

imodels, ifor iexample, iby igoing ion ibusiness itrips ito iset ian iexample ifor ithe ienterprise. 

iMoreover, ithey ineed ito icreate inetworks iwith ivarious istakeholders irelated ito ithe 

ibusiness. iFinally, ithey ineed ito irecap itheir iexperience ithrough isupport, 

iencouragement, iand iengagement iat ithe iindividual ilevel i(Iannarelli & Mischel, 2008; 

Ramadanti et al., 2021). 

While ithe i5+5+5 iBernelli iEntrepreneurial iLearning i(5+5+5 iBEL) iModel ioffers ia 

icomprehensive iand ifitting ilens ito iobserve iparent-next-generation isuccession, iit 

idisregards icharacter iqualities ias ia imeans iof ipredicting ientrepreneurial iconduct. i 

iPersonality ideterminants iin ientrepreneurship istudies ihave ibeen iunsuccessful ias 

iconvincing ipredictors iof ientrepreneurial ibehaviour i(Paunonen, 2003), iand ihave ibeen 

iinconclusive iin isuggesting ithat iwe ifocus imore ion ithe ilife iexperiences ithat iaffect ian 

iindividual’s ilater iinsights ias ithey irelate ito ientrepreneurship iand imore ispecifically, 

ithose ideveloped ifrom ientrepreneurship iteachings. i iThe inext-generation ifrom 

ibusiness ifamilies ilearn ithese icues ibetter ithan iothers i(Iannarelli & Mischel, 2008; 

Ramadanti et al., 2021). i 
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Hypothesis i1: iParental isupport ihas ia ipositive iinfluence ion isuccession idecisions 

iamong ithe inext-generation iof ia ifamily ibusiness iin iSouth iAfrica. 

2.5 Self-efficacy ion inext-generation isuccession idecisions 

Self-efficacy iin ifamily ibusiness isuccession idecisions irefers ito ithe ibeliefs iof iany 

isuccessor iin ieffectively imanaging iand icontrolling ithe ifamily ibusiness ito ian iexpected 

ilevel. iThis itype iof iself-efficacy iis idifferent ito ithat iof iother icareer-related ipaths ibecause 

iit irequires ia icertain iskill ito itake iover ia ibusiness iand iperform iwell i(Chan et al., 2020). 

iIn isupport iof ithis, ithe istudy iconducted iby iZhu i& iZhou i(2022) idiscovered ithat iself-

efficacy iamong ichildren itowards isuccession idecisions iis iaffected iby ithe isupport iof 

iparents iand ithe ipsychological icontrol ithey iexercise ion ithe ichildren. iMoreover, ithe 

istudy irevealed ithat iself-efficacy iis iinfluenced iby ithe idisplay iof isupport, iwarmth, iand 

iaffection iby iparents ias iit istrengthens itheir iself-efficacy. i 

The isupport iof iparents iestablishes ia isecure iattachment ithat iallows ithe iexploration iof 

ithe ienvironment, iwhich iincreases iconfidence iin iaddressing ichallenges iand 

iaccomplishing igoals, ithereby ipromoting iself-efficacy. iA istudy iconducted iby iTjano i& 

iJanse ivan iRensburg (2020) idiscovered ithat iself-efficacy iworks ias ia imotivational 

ifactor ithat iinfluences ithe idecision iregarding iwhen iand ihow ichildren imake ichoices 

iabout itheir icareers. iAdditionally, ithe istudy iidentified ithat iperceived idesirability iand 

ifeasibility irelated ito iself-efficacy, iinfluence ithe iattitude iof ichildren ito ipartake iin ithe 

ifamily ibusiness. 

Research iby iHasan iet ial. (2019) irevealed ithat ithe ieducation iprovided ito ichildren 

iregarding ithe ifamily ibusiness isignificantly iaffects itheir iself-efficacy iby ienhancing itheir 

iabilities, iskills, iand iattitudes itoward ithe ibusiness. iThis iincreased iself-efficacy iworks 

ias ia ipositive ifactor ifor ichildren iin ibuilding ithe iintention iof itaking iover ithe ifamily 

ibusiness. iAs iself-efficacy iis irelated ito ithe ibelief iin ithe iskills iand iabilities ione ihas, 

ichildren iwith ilow iself-efficacy itend ito iavoid iresponsibilities; ihowever, ichildren iwith 

ihigher iself-efficacy iare iwilling ito ifulfil ithe iroles iand itasks iexpected iof ithem. iTherefore, 

iself-efficacy iplays ia icrucial irole iin iinfluencing ithe idecisions iregarding ithe isuccession 

iof ithe ifamily ibusiness iand ibecomes ia isignificant ipredictor iof isuccession iintention. i 
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The iagency itheory ias isuggested iby iTajer iet ial., i(2022) icorroborates ithis inotion ias iwith 

ithe iintegration iof ithe ientire ifamily, ithe iskills iof ithe imembers iare ideveloped ito ibe 

iefficient ito icarry iout ithe ioperations iof ithe ifamily ibusiness. iBesides ithis, ithe istudy 

iconducted iby iSalim iand iSafitri (2020) ielaborated ion ithe imediating irole iof iemotional 

iintelligence iamong ichildren ithat iaffects iself-efficacy iand ifacilitates ithe isuccession 

idecisions iregarding ithe ifamily ibusiness. iHence, ichildren iwho ican icontrol itheir 

iemotions ihave ihigher iself-efficacy, iwhich ihelps iin iperforming iself-appraisal, icollecting 

iinformation iregarding icareer iopportunities, idetermining igoals, iand imaking idecisions 

iregarding isuccession. iThus, ithe isense iof iself-efficacy iamong ithe inext-generation 

imembers iin ifamily ibusinesses iin iSouth iAfrica iis iimplied ito ibe ianother iindirect ivariable 

ito iinfluence ithe isuccession idecision iand ihypothesis ifor ithe iresearch, ias ishown iin 

ifigure i2. 

Hypothesis i2: iThe iself-efficacy iof ithe inext-generation ipositively iinfluences ithe 

isuccession idecisions ifor ia ifamily ibusiness iin iSouth iAfrica. 

2.6  iLevel iof iCommitment ito ithe ibusiness 

Family ibusiness icommitment ito ithe iorganisation iis ia idesire iand iwillingness ithat 

iprompts ithe inext-generation isuccessor ito icontrol ithe ifamily ibusiness i(Chan et al., 

2020). iThis ilevel iof icommitment iencourages iand ileads ito iengagement iin ithe ifamily 

ibusiness iwhich iis idifferent ifrom ia inon-family ibusiness. iAccording ito iRichards, 

iKammerlander, iand iZellwege i(2019), icommitment iis idefined ias ithe ipsychological 

istate iof ian iindividual iwhich iattracts ihim/her itowards iaction iand idisplays ithe 

iwillingness iand imotivation iof ithe iindividual ito iperform ithe iactivities. iIn ithis icontext, ithe 

icommitment iof ia ichild itoward ithe ifamily ibusiness irepresents ithe imotivation iand 

iwillingness ito itake ithe ifamily ienterprise iforward. 

The istudy iconducted iby iRichards, iKammerlander, i& Zellwege (2019), iasserts ithat 

ifamilies ifocus ion ithe icommitment iof ithe ichildren itoward ithe ifamily ibusiness iand iits 

ifuture. iThis iis ibecause ithe icommitment iof ithe ichildren ibecomes ia icritical ifactor iin 

idetermining iwhether ithey iwill icarry ion iwith ithe ifamily ibusiness iover ithe irequired 

iperiod. iAs isupported iby ithe iStewardship iTheory, ithe istudies iof iJamil iet ial., (2021), 
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isuggests ithat iemployees iof ithe ifamily ibusiness iare icommitted ito iit, iand itheir iindividual 

igoals ialign iwith ithe iorganisational igoals. 

2.6.1 Role iof iStewardship iin ifamily ibusiness 

The iconcept iof istewardship iis iunderstood iin imost idomains, ihowever, ifrom ia 

itheoretical iperspective, ithere iis ia ibody iof iwork ithat itested ithe iconcept iof istewardship 

iwhich ihas itwo ielemental itiers: ithe iorganisational ilevel iand ipsychological ilevel iof 

iwhich ieach ihas ithree idimensions i(Kornberg, 2019). iStewardship iTheory iimplies ithat 

iemployees iact ias istewards iwho iare imotivated iand ifocused ion iworking itoward ithe 

isuccess iof ithe ibusiness. iIn ithis iregard, ithe istewardship itheory icontributes itoward ithe 

isuccess iof ithe iorganisation, ias iall ithe ifamily imembers iengaged iin ithe ibusiness iare 

imotivated iand ifocused ion iachieving ithe iorganisational igoals iof ithe ibusiness ibecause 

ithey iconsider ithemselves ithe ico-owners iof ithe ienterprise (Jamil iet ial., i2021). i 

A ifamiliar irelationship iis ivisible iamong ithe imanagers iand iowners iof ithe ifamily 

ibusiness, ias imost iof ithe iindividuals iworking iin ifamily ibusinesses iare imembers iof ithe 

isame ifamily. iThis ifurther ialigns iwith ithe iassumption iof ithe istewardship itheory, iwhich 

isuggests ithat iemployees iand imanagers iof ithe ibusiness ihave ithe iutmost iinterest iin 

ialigning itheir imaximum iefforts itoward ithe isuccess iof ithe ibusiness i(Löhde, 

iCampopiano, i& iCalabro, i2020). iGiven ithat ithe ifamily ibusiness iis icommitted ito 

icontinuity, ieffectively ithe ifamily iitself iare istewards ithat iare ibaton iholders, ipassing ithe 

itorch iunto ithe inext-generation, iin ibetter icondition ithan ithey ireceived iit. 

Stewardship itheory idictates ithat imanagement iacts ias ia igood isteward iwho iwill iact iin 

ithe ibest iinterest iof ithe ibusiness i(Davis et al., 2010). iThe itheory ispeaks iabout ithe 

ievidence iof ipsychological ifactors ithat imotivate iand iprepare inext-generation ifamily 

imembers ito iserve, ilead, ior iparticipate iin ithe ifamily ibusiness i(Craig et al., 2015). iThis 

istudy iwill iprobe ithe ireason ibehind ithe ibehavioural iaspect iof ithe isuccession idecisions, 

ito igain iinsight iin irelation ito ithe inext-generations’ iperspectives iregarding ithe ifamily 

ibusiness, iwhich igear itowards ithe icontinuity iand ifuture iof ithe ibusiness. iThe 

iknowledge iof ithe istewardship itheory ifocuses ion iparents ibeing ithe iguardian iof ithe 

ibusiness; ithey iare iresponsible ifor ikeeping iand ipassing ithe ibusiness iover ito ithe inext-

generation i(Subramanian, 2018), iand ithrough igenerations, iownership iis isustained 
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ibecause ithe istewardship imodel itakes ithe ibusiness ithrough ithe inext-generation, 

ihanding iit iover irather ithan iselling iit. i 

A isuccessful ifamily ibusiness iattracts ithe iinvolvement iof ifamily imembers iespecially ithe 

inext-generation ifor icontinuity, ilegacy, iand imaintaining iexcellence i(Chrisman, 2019). 

iKornberg, i(2019) iconcludes ithat ithe itheory ienhances ithe iunderstanding iof ihow ifamily 

ibusinesses ihave ia icollectivist iculture irather ithan ian iindividualistic ione iwhich ireveals 

ithe ihigh iinvolvement iof ifamily imembers’ iorientation iand ihow ithey iuse iit ito ipass ion ithe 

iinformation irequired iduring idecisions iregarding isuccession ito ithe inext-generation 

i(Blumentritt et al., 2013; Kornberg, 2019). 

2.6.2 Agency iwithin ithe ifamily ibusiness 

The iagency itheory irefers ito ithe idelegation iof ia itask ior ia ipart iof ithe iresponsibility ito 

ianother iperson, iwhich ifurther iempowers ithat iindividual iwith idecision-making 

iauthority. iIn ithe ivision iof ithis itheory, iit iis iexpected ithat ithe iauthority iof ithe imanagers 

irelated ito ifinancial ior iother iimportant idecisions imust ibe ienhanced ito iensure ia isense 

iof ibelonging iamong ithe imanagers iand iinfluence itheir ibehaviour (Tajer iet ial., i2022). i 

Furthermore, ithe iagency itheory iacts ias ian iimportant iframework ifor iunderstanding 

ifactors ithat iinfluence ithe inext-generation iof ifamily imembers ito icontinue iwith ithe 

ifamily ifirm iin ifuture. iDelegating ithe iauthority ito iother ifamily imembers imay ihelp iin 

igoverning iand imonitoring ithe idecisions iand ibehaviour iof ithe imembers iassociated 

iwith ithe ifamily ibusiness iand iusing ithem ito ienhance ithe isuccess irate iof ithese ifamily 

ibusinesses (Dyer, i2018). 

Agency itheory iis imostly iused iand ipresented ias ione iof ithe ifoundations iof ian 

iorganisation, iespecially ithe irelationship ibetween iprincipal iand iagent, ithe itheory 

ifocuses ion ithe iownership iand ifamily ibusiness isuccession icircle i(Neubauer & Lank, 

2016). iThe itheory ialso ihelps ito iexplain ithe ideep-rooted iconflict iof iinterest iwhich 

ipersists ibetween ithe iowner-manager iand ithe isuccession idecision-making iprocess. i 

iLikewise, ithe itheory iallows ithe idevelopment iof ia ibroader ianalysis ibetween iownership 

iand icontrol iof ithe ibusiness iand ihow ithe ibusiness imanages iits iprocess itoward ithe 

inext-generation i(Neubauer & Lank, 2016). 
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Accordingly, ithe ilevel iof icommitment ito ithe ifirm ior ifamily ibusiness iamong ithe inext-

generation imembers ifrom ifamily ibusinesses iin iSouth iAfrica iis idetermined ito ibe ithe 

ithird iindirect ivariable iinfluencing ithe isuccession idecision, ias ishown iin ifigure i2. 

Hypothesis i3: iCommitment ilevel iof ithe inext-generation ipositively iinfluences ithe 

isuccession idecisions iof ia ifamily ibusiness iin iSouth iAfrica. 

2.6.2.1 iThe ithree-circle itheory iof iagency iwithin ifamily ibusiness 

Figure i1 ibelow idepicts ithe ithree-circle imodel iof ia ifamily ibusiness isystem, iwhich 

iindicates ithree isystems ithat ifunction iat ithe isame itime i- ifamily, iownership, iand 

ibusiness. iThis imodel iprovides ithe iframework ito idiscuss ithe ioverlapping, iinterrelated 

iaspects iof ifamily iownership ias iwell ias idetailing ithe ireason ior icauses iof iconflicts. i iThe 

inext-generation iusually ifeels idragged iinto ithese isystems; ihowever, ithis imodel 

iprovides ia iclear iperspective iof iwhat iis ineeded. i iIt iis ia iway ifor ithe inext-generation ito 

iunderstand ihow ibusiness iworks, iin iterms iof igovernance, istructure, iand iperformance 

iin irelation ito ithe iagency itheory iwithin ia ifamily ibusiness i(Davis, i2018). i 

 

Figure i1: iThree-circle imodel iof ia ifamily ibusiness 

Source: i(Barrett, 2014; Davis, 2018) 

The iagency itheory, ipopular iin icorporate igovernance, iestablishes ithe iconcepts iof 

iprincipal iand iagents ias iemployees iand iowners, iwhere ithe iemployee iis ithe iagent, iand 

ithe iowner iis ithe iprincipal. iThe itheory ipresumes ithat iconflict ibetween ithese itwo 

istructures iis ieminent, iand iit iattempts ito isolve iit. iThis itype iof imanager-owner iconflict 

iarises iwhen ia ithird-party icontrols iand imanages ithe ifamily ibusiness, iand ithe iexpected 

irole iof ithe ifamily i(principal) iis ito iensure ithat ithe imanager imeets ithe iset igoal iof ithe 

ifirm. iThe iself-interest iof ithe imanager imight ipose ia iproblem iand iresult iin iconflict 

i(Barrett, 2014; Nonkwelo, 2019). i i 
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Adopting ithis itheory imeans ithat iseveral ioccasions iof imanagement iultimatums ior 

iwarnings ithat imay iarise iin ithe isituation iof ifamily isuccession iconflicts ican ibe iavoided. 

iThus, ithe ievidence ithat iagents isometimes ibecome ia iproblem iis ioften iignored 

i(Schulze et al., 2001). iThe iagency itheory iwas ito ia igreater iextent iclarified ito 

ibehavioural iagency itheory i(BAM) iin iaddition ito istewardship itheory i(Woodman, i2017). 

iThe ibehavioural iagency itheory i(BAM) iis icentred ion ithe idecrease iof irisks iby imanaging 

ithe ibehaviour iof iagent/s iwho imay itend ito iavoid irisk, iunbiased ior irisk-seeking, iwith 

iregards ito ithe ibusiness icondition. iStewardship itheory, ion ithe iother ihand, ifocuses ion 

iforming ithe irole iof iagents iand iprincipals ifor icordial iworking iwithin ithe ienterprise 

ibecause iit iis icrucial iin ithe ifamily ibusiness ifor iboth iprincipal iand iagents ias ithey imay ibe 

idrawn ifrom ithe ifamily i(Barrett, 2014; Pepper, 2015). 

Considering all the theoretical frameworks discussed, the stewardship and agency 

theory are viewed as the most appropriate and suitable theoretical frameworks for this 

study, as both theories can best support and provide adequate explanations regarding 

the relationship of the independent and dependent variables. iThese itheories ihave ialso 

ibeen iused iin iprevious ifamily ibusiness istudies i(Woodman, 2017), iconsequently, ithey 

iwill iserve ias ithe isupporting itheoretical iframework ifor ithe istudy. iFigure i2 ipresents ithe 

iconceptual iframework ifor ithe iresearch. 

2.7  iConceptual iframework 

 

Figure i2: iConceptual iframework 
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This iconceptual iframework iis iconstructed ibased ion ithe iresearch iand istudies icarried 

iout iby iChan iet ial., (2020); iFirman iet ial., i(2019); iMartin-Cruz iet ial., i(2020); iJulius 

iGiarmarco, i(2017); iZhu i& iZhou, i(2022); iand iHasan iet ial., i(2019). 

2.8  iResearch iHypotheses 

Hypothesis H1 i= i Parental isupport ihas ia ipositive iinfluence ion isuccession idecisions 

iamong ithe inext-generation iof ia ifamily ibusiness iin iSouth iAfrica. 

Hypothesis H2 i= The iself-efficacy iof ithe inext-generation ipositively iinfluences ithe 

isuccession idecisions iof ia ifamily ibusiness iin iSouth iAfrica. 

Hypothesis H3 i= Commitment ilevel iof ithe inext-generation ipositively iinfluences ithe 

isuccession idecisions iof ia ifamily ibusiness iin iSouth iAfrica. 

2.9  iChapter iconclusion 

From ithe ianalysis iof iextant iliterature, iit ican ibe isummarized ithat ifamily ibusinesses iare 

idifferent ifrom iother ienterprises ias ithey iinherently iinvolve ithe irole iof ifamily imembers iin 

ibusiness ipractices. iIt ihas ibeen iestablished ithat ithe ifactors iwhich iplay ia icritical irole iin 

idetermining ithe isuccession iof ifamily ibusinesses iby ithe iyounger imembers, iare irelated 

ito isuccession idecisions, iparental isupport, iself-efficacy, iand icommitment ito ithe ifamily 

ibusiness. iAcceptance iand isupport ifrom iparents iare iassociated iwith ipositive 

ioutcomes ifor ia ichild ithrough ihigher iself-esteem iand iincreased ichances iof ia ithriving 

ifamily ibusiness isuccession. iThe iself-efficacy iof ia ichild iplays ia imajor irole iin 

isuccession iby idetermining ithe irelevant iskills iand iconfidence irequired ito icarry ithe 

ibusiness isuccessfully, ialong iwith ithe icommitment ito itake ileadership iof ithe ifirm. iIt iwas 

iobserved ithat isome iof ithe ichallenges iassociated iwith ifamily ibusiness isuccession iare 

ia ilack iof ipersonal iinterest iand ithe igenerational idifferences ibetween ithe ifamily 

imembers. iFrom ithe ievaluation iof ithe iliterature, iit iis ievident ithat ithere iis iabundant 

iliterature iavailable ion ithe ifamily’s idecision iregarding ithe isuccession iof ia ibusiness. 

iHowever, ithere iis iminimal iresearch iavailable ion ithe ifactors ithat iimpact ithe idecision iof 

ifamily ibusiness isuccession iin iSouth iAfrica iand ithis iresearch iaims ito ibridge ithis 

iidentified igap. 
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3 CHAPTER I3: IRESEARCH IMETHODOLOGY 

Introduction 

In ithis ichapter, ithe iresearcher idiscusses ithe imethodological itechnique iintended ifor 

ithe iresearch iprocess. iThe isection iwill iinclude ian iintroduction, ithe iresearch iparadigm, 

iresearch idesign, ipopulation iand isampling, isampling imethod, isampling iframe, 

isampling isize, imeasuring iinstruments, idata icollection, idata ianalysis, ireliability iand 

ivalidity, iand iethical iconsiderations. 

3.1 Research iparadigm 

This istudy iadopted ia iquantitative iapproach ithat iis isupported iby ithe ipositivism 

iparadigm, iwhich iis ideductive iin inature. iThe iresearch iparadigm iis isignificant ifor 

idetermining ithe iassumptions iand idata icollection imethods iwhich iguide ithe 

iresearchers’ iwork (Creswell iet ial., i2011). iThe ipositivism iparadigm isupports ithe 

iquantitative idata icollection imethod ias iit iadheres ito ithe ibelief ithat ifactual iknowledge 

igained ifrom iobservation ithat ican ibe imeasured iis imore ireliable (Creswell, i2013). iThis 

istudy ichose ia iquantitative iapproach ibecause iit iis imost isuitable ito iaddress ithe 

iquestions iand ipurpose iof ithe istudy. 

This iapproach istates ithat ithe iresearcher ican iobserve ireality iobjectively iand ithat ithere 

iis ionly ione ireality ithat iexists iindependently ior ioutside iof ithe iobserver, icontrasted iwith 

iinterpretivism iwhich iis ioften ithe iunderlying iphilosophy ifor iqualitative istudy iwhich 

iassumes ithat ithe iresearcher iplays ia irole iin iobserving ithe iworld iaround ithem. iThus, 

ireality iis iunique ito ieach iobserver, iin iother iwords, ireality iis iobserved isubjectively 

i(Cooper et al., 2006). iThis iapproach iinvolves ia igroup iof iindividuals ior iitems istudied 

iby icollecting iand ianalysing idata ifrom ionly ia ifew, iwhich iis irepresentative iof ithe ientire 

igroup. i iHence, ionly ipart iof ithe ipopulation iis istudied iand ifindings ifrom ithe ianalysis iare 

iexpected ito ibe igeneralized ito ithe ientire ipopulation i(Ohize & Adamu, 2009). 

iFurthermore, ithis istudy iwas iconducted iusing ithe ideductive iapproach, iwhich istarts 

iwith ian iestablished itheory iand ias istated iby iCreswell, (2013) ipermits ithe iuse iof 

iexisting irules, iassumptions, ifindings, iand itheories ito iobtain ia iconclusion iwhich iallows 

idata ito ibe igeneralized (Casula et al., 2021).. i 
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3.2  iResearch idesign 

A isurvey iwas iadministered iwith ithe iaim iof iinvestigating ifactors iinfluencing ithe inext 

igenerations’ isuccession idecisions ifor ifamily ibusinesses iin iSouth iAfrica.  iThe istudy 

used  ia icross-sectional iapproach  ias isupported iby ithe ipositivism itheory (Bethlehem, 

1999).  The cross-sectional approach is fast, cost effective and allows the researcher 

to collect data from a population at a specific point in time; compare to a longitudinal 

approach, that collection of data is done repeatedly from same sample and for a long 

period of time (Rindfleisch et al., 2008).  

Although, both approaches are beneficial and have their advantages towards 

specific studies. Cross-sectional have few distinct advantage over longitudinal such 

as cost effective, fast as you only have to collect data once, also, one can gather 

twice the sample size of what you have in longitudinal approach (Bethlehem, 1999).  

Besides the advantages over longitudinal, cross-sectional is not all roses, 

considering their nature, which enable the approach to provide a static view a 

snapshot in time of the variable of interest, and results in timing sensitivity 

(Bethlehem, 1999).  

Longitudinal also have its strengths and weakness like cross-sectional, they are less 

time sensitive but more resource intensive, also, gives researcher better opportunity 

to establish the real steps and process of events, which allows an insight into cause 

and effect relationship (Rindfleisch et al., 2008).  Thus, the adoption of cross-

sectional approach for this study for cost effective, fast and time sensitive. 

This iwas idone ithrough ia iprimary idata icollection iapproach iusing ian ionline iself-

administered iquestionnaire. iThe ireason ibeing ithat ia isurvey ihas iseveral ibenefits ifor 

itargeted iparticipants, iit iis ibest iand iwidely iused ifor ia iquantitative istudy. iSurveys iare 

ipopular iand ican ireach ithe itargeted irespondents iwithin ia ispecific iperiod, iwhich iis ione 

iof iits iadvantages i(Bell et al., 2022), iin ithis icase, ithe next-generation ifrom ichosen 

universitites, icities iand iprovinces iin iSouth iAfrica. 

The isurvey imethod ihas inumerous iadvantages ifor itargeted iparticipants, iit iis ipreferred 

iand iwidely iused ifor iquantitative istudies. iThe iemerging itechnologies iand igrowing 

ipopularity iof isocial imedia ihas iincreased iconnectivity iamong iindividuals. iTherefore, 
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ithe iprocess iof iconducting isurveys ihas ibecome ieasier iwith ithe ireduced icost iof 

icirculating iquestionnaires iand ireaching ithe itargeted irespondents. iThe iuse iof 

ianalytical itools isimplifies iassessing iand ianalyzing ithe icollected idata iand imakes ithe 

iprocess imore ieffective iand iefficient i(Bartram, i2019). 

3.3  Population iand isampling 

3.3.1 Population iand isampling  

The itargeted ipopulation iwas the next-generation, iwho iare family members i i iof ifamily-

owned ibusinesses iin iSouth iAfrica, and studying at the three selected universities. 

iThese iuniversity istudents irange ifrom i18 iyears iand iabove, iand iwhose ifather ior 

imother, ior iboth iown iand/or iare iactively iinvolved iin itheir iown ibusiness, iThe iuniversity 

istudents iwill iprovide iappropriate iinformation iregarding ifactors iinfluencing itheir 

isuccession idecisions. 

200 iquestionnaires iwere idistributed ito irespondents ifrom ithree iuniversities iin iSouth 

iAfrica, POPI Act was adhered to which stipulates obtaining consent from individuals 

before using their contact details. All respondents gave their email addresses 

willingly for this study.  The respondents iincluded iBlacks, iWhites, iColoureds, iand 

iIndians, iaged i18 iyears iand iabove iand istrictly iuniversity istudents, iundergraduates iand 

ihigher, ibelonging ito ifamily-owned ibusinesses iin iSouth iAfrica. iSeveral istudies ihave 

iexpressed ithe idifficulty iin iascertaining ithe inumber iof iregistered ifamily ibusinesses iin 

iSouth iAfrica ias imany iof ithese ibusinesses iare ineither ilisted inor iregistered iin iany 

idatabase i(Urban & Nonkwelo, 2020). iThus, imaking iit idifficult ito iuse ithe iFamily 

iBusiness iAssociation iof iSouth iAfrica i(FABASA) idatabase. 

The inumber i(200) iwas ian iestimate iwhich iexcludes ithe iregistered iand inon-registered 

ifamily ibusinesses iand icannot ibe iused ias ithe istudy ifocus iis ion inext-generation ifamily 

imembers iof ia ifamily-owned ibusiness. iIt iis iunrealistic ito itry iand istudy ithe ifamily 

ibusiness ipopulation iby ideriving ithe inumber iof inext igenerations istudying iat ithe 

iselected iuniversities, ithus ia isampling iframe iwas ideveloped. i 
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The inext-generation irefers ito imembers iof ifamily-owned ibusinesses iin iSouth iAfrica 

iwho ihave ichildren, igrandchildren, igreat-grandchildren, iuncles, iaunts, icousins, iin-

laws, inephews, iand inieces (Arzubiaga et al., 2021). iQualified inext igenerations imust 

ibelong ito ian iexisting ifamily-owned ibusiness, icurrently istudying iat ithe iuniversity, iand 

ireside iin iSouth iAfrica. iThe ifamily imust iown imore ithan i50% iof ithe ibusiness iand ibe 

iactive i- ithis iis ithe icriteria ithat iwas iused ito idetermine iif ia irespondent ibelongs ito ithe 

inext-generation ior inot i(Bewayo, 2009). i 

The isampling ilocation iat iwhich idata icollection iwas icarried iout iwas iin iJohannesburg, 

iCape iTown, iand iDurban icities. iThe ilocations iwere iselected ibecause ithe inext-

generation iwho iare iuniversity istudents iare icopious iand ican ibe ifound iall iover ithe 

iselected icities, iand ifamily ibusinesses iare ipredominately ilocated iin ithese icities. iThe 

iselected icities iare iregarded ias ithe ithree ibiggest icities iof iSouth iAfrica’s irich iurban 

iculture i(Lemanski et al., 2008). i i 

3.3.2 Sampling iframe 

The isampling iframe irefers ito ithe ilist iof iall ielements iin ithe ipopulation ifrom iwhich ithe 

iproposed isample iwill ibe idrawn i(Blumberg et al., 2014) iand iin ithis icase, ithe inext-

generation ifrom ifamily-owned ibusinesses iin iSouth iAfrica. iThere iis ia igeneral 

ichallenge iaffecting ithe inumber iof ilisted ifamily ibusinesses iin iSouth iAfrica, imeaning 

ithat ifinding ian iefficient isample iframe iand iobtaining ian iaccurate irepresentative isample 

imight ibe iproblematic, iespecially iin iSouth iAfrica iwhere ithe imajority iof ifamily 

ibusinesses iare inot ilisted iin ithe iJohannesburg iStock iExchange i(JSE) ior iregistered iin 

iany ibusiness idatabase i(Urban & Nonkwelo, 2020). iThe isampling iframe ifor ithis istudy 

iwas idesigned iin ia imanner ithat iwill iyield ia irepresentative isample. i 

The isampling iframe iis ithe inext-generation ifamily imembers iof ifamily-owned 

ibusinesses iin iSouth iAfrica, iwho iare ialso iregistered iand icurrently istudying iat i iselected 

iuniversities, iinterested iin itaking iover ithe ibusiness iand/or iin idecision-making 

iregarding isuccession. iFor isampling ipurposes, isome iuniversities ihave ibeen iselected 

ifor ithis istudy iand ithe iselected iuniversities ihave the inext-generation ifamily imembers 

istudying iat ia idifferent ilevel, ihence irepresenting ithe icountry’s idemographics. 
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The researcher belongs to a small group of next-generation of family-owned businesses 

in South Africa, and these members are studying at the selected universities mentioned, 

given that the sampling frame is a researcher's list or device to specify the population of 

interests (Salganik & Heckathorn, 2004). The decision to choose these universities by 

virtue of data collection was tested from the small group and referrals, was extremely 

vital to select a sample that was truly representative of the population to enable the 

generalisation of inferences derived (Sahu, 2013).  

All iuniversity istudents iwho iparticipated iin ithe isurvey, iare   ifamily imembers iof ia ifamily-

owned ibusiness iin iSouth iAfrica, iand inext iin iline ito ilead ithe ifamily ibusiness iand/or 

iaspiring ito. iThis iapproach ienables ithe istudy ito iexclude iuniversity istudents iwho ido inot 

ibelong ito ifamily-owned ibusinesses iin iSouth iAfrica, iit ialso iassisted ithe iresearcher iin 

iattaining ia icontrollable istudy ipopulation i(Arber, 2001). iThe istudy ialso iused isocial 

inetwork iplatforms isuch ias iFacebook iand iLinkedIn, ito ireach imore iparticipants ias the 

next generation utilize ithese inetwork iplatforms ion ia idaily ibasis. iThis iaction iensured ia 

ilimit ito ithe ibias iagainst istudents iwho idid inot imeet ithe irequired istandards. 

iRespondents ihad ito imeet ithe icriteria iconcerning itheir ilevel iof ieducation iand ithe 

iprovince ithey ireside iin ibefore ithey iwere ieligible ito iparticipate. iQuestion iQ.3: i1-5 iof ithe 

idemographic iblocks iaddressed ithis, iand ienabled ionly iuniversity istudents iwho imet ithe 

icriteria ito iproceed iwith ithe isurvey. 

3.3.3 Sampling isize 

A good sample size is usually 10% of the population (Field, 2013), however in this case, 

deriving the total number of the next-generation in each university is not required as the 

next-generation does not appear in any database, thus, recommendation of interested 

participants was adopted through a small group of students. 

Firstly, a formal letter was sent to the group regarding the importance of the study 

and requesting their participation for the survey. A icontact ilist (email addresses) iof 

i200 iregistered iuniversity istudents iwas iobtained from the group, and ifrom 

irecommendation iof ifamily ibusinesses iowned iby ifriends, itheir irelatives, iand ireferrals 

iendorsed iby ithose iidentified. iThis irecommendation iwas done with regards to POPI 

Act regulations, where proper permission was obtained from individuals to use their 
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email address for the survey.  iConsidering ithat ithis istudy iis iquantitative iin inature, iand 

ias isuch ispecific irequirements imust ibe imet iin iterms iof ia isample isize ito iperform icertain 

istatistical itests i(Fidell i& iTabachnick, i2003;; iMacCallum iet ial., i1999),  

This study used the population ratio approach, which is the number of next- 

generation currently studying at the three selected universities in South Africa, age 

16 and above.  Sex ratio of 110 female and 90 males were estimated for this study, 

given that the sex ratio in South Africa universities are 58% females and 42% males 

(Bawa, 2019) thus,the isample isize iof i200 for this study and iseemed iappropriate. 

iTable i1 ibelow iillustrates ithe ifinal inumber iof irespondents isampled. 

Table i1: iSampling iof irespondents 

Type iof irespondents The inumber iof irespondents isampled 

Selected individuals who are ithe inext-

generation iof family-owned ibusinesses 

iin iSouth iAfrica 

103 

Table i2 ibelow iillustrates ia isummary iof ithe idescription iof ithe isurvey icharacteristics of 

respondents. 

Table i2: iSurvey icharacteristics isummary 

Details i Description i 

Population i Small, imedium, ilarge ifamily ibusinesses 

ifrom iselected iprovinces iof iSouth iAfrica 

Sample isize 103 

Geographical ilocation South iAfrica i– iDurban, iCape iTown and 

iJohannesburg 

Respondents i The inext-generation iof family-owned 

ibusinesses iin iSouth iAfrica. 

In iview ithat ithis istudy i iused ifactor ianalysis, iChi-Square, iand imultiple iregression 

itechniques, ithese itechniques ihave itheir irules. iIt iis iimperative ito iconsider ithe iminimum 

isample isize ineeded ifor ithis itype iof istudy igiven ithe istatistical iprocedures irequired, 
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iowing ito ithat ithey iall iadvised ithe iuse iof ibigger isample isizes (Field & Wilcox, 2017). i(Field 

& Wilcox, 2017)  

Determining ithe ibest isample isize ifor ifactor ianalysis iand imultiple iregression ihas ibeen 

ian iongoing idebate iamong iresearchers ias ithere iare ino iclear itheories iconfirming ithe 

ibest isample isize, ithus, ithe ivarious iperspectives iare ijust icommon ipractice ias ithe 

idebate iamong iresearchers ihas ibeen iunresolved (MacCallum et al., 1999). 

iNonetheless, ithere iare itwo iprinciples, iwhere isome iresearchers imaintain ithat isample 

isize iis iessential iand ithat iit ican ibe idetermined iby iparticipant/variable iratio iwhile iothers 

iargue ithat isample isize iis inot iimportant ifor ias ilong ias ifactor iloading ihas ifour ior imore 

iconstructs iand imust ibe igreater ithan i0.6 (Fan iet ial., i1999; i iMacCallum iet ial., i1999; 

iMundfrom iet ial., i2005; iRyan, i2013). i iThis istudy iadopted ithe ifirst iprinciple iof 

idetermining isample isize iby iparticipant/variable iratio. 

Adopting ithe ifirst iprinciple iof idetermining isample isize iaccording ito iparticipant/variable 

iratio ihas ibeen irecommended iby iseveral inotable iresearchers, isome isuggest ithat 

ivariables ishould iequate ithe inumber iof iparticipants, iEveritt i(1975) ibelieves ithat i5 ito i10 

iparticipants iper ivariable iup ito ithe itotal iof i300 iis iideal i(Everitt, 1975), iwhile i(Hair et al., 

1998) isuggest ia iratio iof i20 ito i1. iThe icommon iliterature iprinciple iin iaddition ito iall ithese 

irecommendations iis ito iuse i10 i– i15 iobservations iper ivariable (Field, 2013; Siddiqui, 

2013). i iIn iview iof iunfavourable iresponse irates iin irelation ito ithe isample isize, iseveral 

iresearchers iand iauthors ihave iargued ipossible imeans ito iachieve igreater iresponse 

irates. iWhile isome isuggest ithat ione ialways iaims ifor ia ilarge isize ito imake iup ifor ia ilow 

iresponse irate, iothers iargue ithat i“response irepresentativeness iis imore iimportant ithan 

ithe iresponse irate”  i(Baruch i& iHolton, i2008; iCook iet ial., i2000; iHasson iet ial., i2000). 

3.3.4 Sampling imethod 

Sampling imethods irefer ito itechniques iused ifor iselecting isamples ifrom ithe ipopulation, 

iand ithere iare itwo imain itypes isuch ias iprobability iand inon-probability isampling iwhich 

ican ibe iused iin iquantitative iresearch, iwhere iprobability isampling iinvolves irandom 

iselection, iallowing ia iresearcher ito imake istrong istatistical iinferences iabout ithe iwhole 

igroup iwhile inon-probability isampling iinvolves inon-random iselection ibased ion 

iconvenience ior iother icriteria, iallowing ithe iresearcher ito ieasily icollect idata i(Disman et 

al., 2017).   
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Convenience sampling is a non-probability sampling where the unit are chosen for 

added in the sample considering that they are the easiest for the researcher to 

access, and selecting this sampling method is due to geographical proximity, 

willingnes to participate in the study and availability at the given time (Disman et al., 

2017). This study chose convenience sampling method because it is easy for the 

researcher to access university student who are family members of family-owned 

businesses in South Africa and willing to participate in the study. 

 i 

Non-probability isampling iwas ichosen ito ibe ithe isampling imethodidue ito icost 

ieffectiveness, iease iof iexecution iand itime iefficiency igiven ithe ilimited itime iduration 

i(Lamm & Lamm, 2019). iThis isampling imethod iwas isuitable ifor ithe istudy ias ithere iwas 

ino idatabase ior iofficial irecord ithat ishows ihow imany inext-generations iare iin ithe 

iselected iuniversities. iNon-probability isampling iwas iused ito iensure ithat iprospective 

irespondents imeet ithe irequired icriteria isuch ias i(1) ithe iperson imust ibe i18 iyears iand 

iabove; i(2) ithe iperson imust ibe ia iuniversity istudent icurrently istudying iin ione iof ithe 

iselected icities; i(3) ithe ifamily iof ithe irespondents iowns imore ithan i50% iof ithe ifamily 

ibusiness; iand i(4) ithe irespondent’s iparent/s iown iand/or iare iactively iinvolved iin itheir 

ibusiness. iThe ivolunteer isampling imethod iof inon-probability isampling iwas iused, 

iwhere ithe ivolunteers iwere iattracted ito iparticipate iin ithe iundertaken iresearch, iand 

ithen ithey iwere iscreened ifor iascertaining iwhether ithey iare isuitable ifor iproviding 

iadequate iinformation irequired ifor icarrying iout ithe iresearch i(Lamm i& iLamm, i2019). 

iAfter iscreening iand iestablishing ithe itarget irespondents ithrough ivolunteer isampling, 

ithe iuse iof isnowball isampling iwould ibe iused ito iobtain imore irespondents. iThe 

isnowball isampling imethod iinvolves ia irespondent iwilling ito iprovide ithe iresearcher iwith 

ione ior imore ipotential irespondents ito isecure iadditional iparticipants i(Kirchherr & 

Charles, 2018). 

The isample iwas idrawn ifrom iuniversities iin ithe iselected icities iin iSouth iAfrica, ithat iare 

ioperational iand ihave iaccess ito inetworking iplatforms, isuch ias ithe iUniversity iof 

iJohannesburg, ithe iUniversity iof iKwaZulu-Natal, iand ithe iUniversity iof iCape iTown. 

iThese iuniversities iare isituated iin ithe imajor icities iand ibusiness ihubs iof iSouth iAfrica 

iwhich ipresents ian iopportunity ito ireach imost istudents iwho iare ilikely irelatives iof family-

owned ibusinesses iand ihave ithe icapacity ito iparticipate iin ithe isurvey. iThe ireason ifor 
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ichoosing ithese iselected icities iis ithat imost ifamily ibusinesses iare ifound iin imajor icities 

iand ithe inext-generation iis ilikely istudying iat ithe iselected iuniversities i(Newman & De 

Lannoy, 2015). iFurthermore, ithe isample icharacteristics iwere imade iup iof 

iundergraduates, igraduates, iand ipost-graduate iuniversity istudents iin ithe iselected 

icities iand iprovinces. iThese iare icharacteristics ithat iform ithe inext-generation iof iheirs 

ifrom ia family-owned ibusiness iin iSouth iAfrica. i 

 iThe iselection iwas idone iin istages iby iselecting ithe icities iand iuniversities ifirst, ifollowed 

iby istudents ifrom iall ilevels iwho iwere iinvited ito iparticipate iin ithe isurvey. iThe iinvitation 

iwas isent ithrough ian ielectronic ilink, icontaining ia iself-administered iquestionnaire ithat 

iall iparticipants ireceived ivia iEmail, iFacebook, iand iLinkedIn. iNon-probability isampling 

iis inoted ito ibe ifast, ieasy, icost-effective, iand idoes inot irequire ia icomplete isurvey iframe. 

iThe iuniversity istudents iwho iare ifamily imembers iare iexpected ito ihave ian iequal 

ichance iof ibeing iselected ito iensure ithe isample iwill ibe irepresented iand isampling ierror 

iand ibias ilimited (Creswell et al., 2011). i  

3.4 Measuring iinstrument 

iA iquestionnaire iconsisting iof itwo isections iincluding ithe idemographic iprofile isegment 

iregarded ias isection iA iand iB iwas iused. iSection iA iconfirmed ithe ieligibility iof 

iparticipants iin ithe istudy iwhich iposes iseveral iquestions irelating ito iage, isex, ilevel iof 

ieducation, igeneration istatus, iprovince, irace, ithe itype iof ifamily ibusiness, iand 

idemographic iinformation irelating ito ithem. iA iself-administered iquestionnaire iwas 

iused ias ithe iinstrument ifor ithe icollection iof iempirical idata ifrom ithe iunit iof ianalysis.  

iMeasurement iwas iadopted ifrom ithose iof i(Bar-Haim, i2019; iGarcia iet ial., i2019; iPetros 

iet ial., iRobinson, i1996; iVan ider iMerwe, i2009), iand iappropriate ifor ithis isample 

ibecause iit ihas ibeen iused isuccessfully iin isimilar istudies. iTable i3 ishows ithe 

ioperationalisation iof ivariables iand itheir irespective isources. 
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Table i3: iThe ioperational idefinition iof ivariables 

Variables i Operational idefinition iof ivariables Reference iscale 

Parental isupport i The iextent ito iwhich ithe inext-generation 

ihave ithe isupport iof iparents/founders, 

irequired ibusiness iskills, iand 

imanagerial icapabilities ito imanage ithe 

ibusiness. 

Garcia iet ial., i(2019) 

Self-efficacy i The iinfluence ion ithe icapabilities iof ithe 

inext-generation, iand iself-belief iwhich iis 

inecessary iprior ito iassuming icontrol iof 

ithe ibusiness. 

Peteros iet ial.; 

iRobinson, i(1996) 

Level iof 

icommitment ito 

ithe ifirm 

The iinfluence ion ithe iwillingness iof ithe 

inext-generation, ithe iknowledge iof ithe 

ifirm, iand icommitment ilevel ito iensure 

ithe ismooth irunning iof ithe ibusiness. 

Bar-Haim, i(2019) 

Succession 

idecisions 

The iextent ito iwhich ifactors iinfluenced 

ithe inext-generation iin irelation ito 

isuccession idecisions ifor ithe ifamily 

ibusiness. 

Van ider iMerwe, i(2009) 

Source: iown iwork 

The iresearch iinstrument iwas ia iself-administered ionline iquestionnaire iwhich iensures 

iconfidentiality, ianonymity, iand iobjectivity, iit ireduces ithe iresponse ibias ifrom 

iparticipants iwho imay iwant ito ireport icertain ianswer/s iin ia iway ithat iis iacceptable ito 

isociety. iThe irespondents iare iassured iof ianonymity iand iprivacy iwhich ienables ithem ito 

iprovide ihonest iresponses. iOnline iquestionnaires iare ieasy, iquick, icost-effective, ican 

ibe idistributed iin ilarge inumbers iall iat ionce, irequire iless iadministrative itime, ireach ia 

iwider igeographic iand iquite ipopular iamong iresearchers iwho iacknowledge itheir 

ieffectiveness. iThis iprocess ieliminates iinterviewer ierrors iand ithe ipossibility iof 

iinterviewer ibias i(Cooper et al., 2006). 
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A imulti-item iscale iconsisting iof i14 iquestions iin itotal iincluding ithe idemographic 

iquestions iand i4 iconstructs iwas iused. iThe imulti-item iscale iis ipopular iin idifferent ifields, 

iespecially isocial isciences, ias ithe imeasurement iof ivariables iis iinfluenced iby ifeelings 

ior iopinions iand ican ibe ichallenging iwith ia isingle iquestion, iwhich iis ithe icase iof ithis 

istudy. i iIt iis ia irating iscale ithat icomprises iof imultiple iitems, iwhere ieach iitem iis ieither ia 

isingle iquestion ior ia istatement ithat irequires ievaluation i(Deng & Dart, 1994), iand ifor 

ithis istudy, ia istatement ithat irequires ievaluation iwas iused. 

A i5-point iLikert iscale iwas iused ito imeasure iboth iindependent iand idependent 

ivariables, ithe i5-point iLikert iscales iare iefficient iand ieasy ito iconstruct. iA i5-point iLikert 

iscale iprovides ifive ipossible ianswers ito ia iquestion ithat iallows irespondents ito iindicate 

itheir ipositive-negative istrength iof iagreement iMcLeod, i2008). iRanging ifrom istrongly 

idisagree (1), idisagree i(2), ineither idisagree inor iagree i(3), iagree i(4) iand istrongly iagree 

i(5). iThe inumerical ivalues iassigned ito ieach iof ithe ifive iresponses iwill ibe iused ito 

imeasure ithe iattitude iunder iinvestigation. 

Section iA iposed iquestions irelating ito ithe iemployment iof ithe ifamily ibusiness iwhich 

iare: iQ6: i1 i– i2, igeneration iquestion iQ7: i1 i– i3, isize iof ibusiness iQ8: i1 i– i4, itype iof 

ibusiness iQ9: i1 i– i8, iand ihow imany iyears ithe ibusiness ihas ibeen iactive iQ10: i1 i– i5. 

iSection iB iposed iseveral istatements imeasuring ifactors iinfluencing ithe inext-

generations’ isuccession idecisions ithat iwere iinvestigated iin ithe istudy iand iindicated ion 

ia ifive-point iLikert iscale i(ranging ifrom i1= istrongly idisagree ito i5= istrongly iagree) isuch 

ias iparental isupport i(IV), iself-efficacy i(IV), ilevel iof icommitment i(IV) iand isuccession 

idecisions i(DV). i iThe iLikert iscale iassumes ithat ithe istrength iof ian iattitude iis ilinear, 

iwhich iis ithe icontinuous isequence ifrom istrongly iagree ito istrongly idisagree iand iproves 

ithe iassumption ithat iattitude ican ibe imeasured i(McLeod, i2008). iIn itotal i22 istatements 

isourced ifrom iprevious istudies iexcluding idemographic iquestions iwere iposed. 

The i5-point iLikert iscale iwas iused ito imeasure ithe iindependent ivariables i(IV) iand 

idependent ivariable i(DV) ifrom istrongly idisagree i= i(1) ito istrongly iagree i= i(5). iThe 

idevelopment iof ithe iquestionnaire ifor ithis istudy iwas imotivated iby iprevious iscales 

iwhich iwere iused iin ithe ipast ifor isimilar istudies i(Bar-Haim, i2019; iGarcia iet ial., i2019; 

iPeteros iet ial., i1996; iRobinson, i1996; iVan ider iMerwe, i2009). i iThe iadvantage iof iusing 

iprevious iscales iis ithat ithe iscales ihave ibeen iextensively itested iat ithe itime iof ifirst iuse. i 
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iThus, iresearchers iare iconfident ithat ithe iscales iare igood iindicators iof itheir iconcepts iof 

iinterest i(Hyman et al., 2006). iThe idemographic isection i(A) ihad iboth iclose-ended iand 

iforced iquestions. iThe imultiple ichoice iis iincluded iin isection i(B) ifor ithe imeasurement 

icontrol ivariable. iTo iacquire ireliability, iscales ifrom iprevious istudies iwere iused ias ithey 

ihave ibeen itested iand iused ibefore iand ifound ito ihave ivery igood iCronbach ialphas 

i(Galawe, 2017). iTable i4 irepresents ithe imeasurement iinstrument. 

Table i4: iMeasurement iinstrument 

Selection 

icriteria 

Constructs Section Question Item/s Reference 

i 

Classification 

 

Demographics 

-individual i 

- ibusiness 

A Q1: i1-4, iQ2: i1-7, 

iQ3:1-4, iQ4: i1-4, iQ5: 

i1-3, iQ6: i1-2, iQ7: i1-3, 

iQ8: i1-4, iQ9: i1-8, iQ10: 

i1-5 

44  

Construct i1 Succession 

idecisions 

i(DV) 

B Q11:1-7 7 Van ider 

iMerwe, 

i(2009) 

Construct i2 Parental 

isupport i(IV) 

B Q12: i1-5 5 Garcia iet 

ial., i(2019) 

Construct i3 Self-efficacy 

i(IV) 

B Q13: i1-5 5 Peteros iet 

ial.; 

iRobinson, 

i(1996) 

Construct i4 Level iof 

icommitment 

ito ithe ifirm i(IV) 

B Q14: i1-5 5 Bar-Haim, 

i(2019) 

Total i    66  

IV-Independent iVariable, iDV-Dependent iVariable, i(see iAppendix iD–Adopted 

iresearch iinstruments). 
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The ipurpose iof ithe iresearch iinstrument iwas ito icollect, imeasure iand ianalyse idata iin 

irelation ito ithe ifactors iinfluencing ithe inext-generations’ isuccession idecisions ifor ifamily 

ibusinesses iin iSouth iAfrica. iThe ifactors iare iparental isupport, iself-efficacy, ilevel iof 

icommitment i(independent ivariables) ito ithe ifirm, iand isuccession idecisions i(dependent 

ivariable). iThe iquestionnaire iwas idivided iinto itwo isections inamely iA iand iB. 

3.5 Data iCollection iProcess 

iThis istudy iused iQualtrics, ian ionline isoftware ito idesign, icapture iand idistribute 

iquestionnaires, iwhich iis iprevalent ito ithis ikind iof istudy, ibecause iits iefficient iin iduration 

iof itime, ieasy ito iadminister iand icost ieffective i(Bartram, 2019). iThe iQualtrics 

idistribution iwas ithrough iemail iand isocial inetwork iplatforms ito irespondents, iit icaptures 

ithe iresponses iand isummarises ithe idata icollected. iData iwas icollected iusing ia isurvey 

iquestionnaire ifrom i15th
 iNovember i2022 ito i15th

 iJanuary i2023, ia iperiod iof itwo imonths 

igiven ithe iduration iof ithe imaster’s idegree iprogramme. iThe iquantitative idata icollection 

imethod iand ianalysis ican ihelp iin ideriving ireliable iresults. iMoreover, iat ilimited itime 

iperiods ivast iinformation ican ibe icollected ithat ican ibe imeasured ito iprove ithe 

ihypotheses iof ithe iresearch i(Bahrick, 1984; Hagen et al., 2019). i 

The iquestionnaires iwere idistributed ito ithree iuniversities ichosen ifor ithis istudy inamely, 

iUniversity iof iJohannesburg, iUniversity iof iCape iTown, iand ithe iUniversity iof iKwaZulu-

Natal, iand idistributed ithrough iemails ito iall iregistered iuniversity istudents iwho iwere 

iinvited ito iparticipate iin ithe isurvey. iA itotal inumber iof i200 iquestionnaires iwas 

idistributed ito iuniversity istudents, iand ia isurvey ilink iposted ion ithe isocial inetwork 

iplatforms ito ireach iparticipants iwho iprefer ithe iuse iof isocial inetwork iplatforms, isuch ias 

iFacebook iand iLinkedIn. iThese iapproaches iare ipopular iand icommon ito ireach ithe 

itargeted ipopulation. iAlthough isurveys iare iviewed ias ian iefficient iprocess iin ilarge 

isample isize idata icollection, ithere iare ilimitations ithat iresearchers ishould imanage iand 

ireduce i(Cooper, iet. ial., i2019;). 

Social imedia iplatforms ihave iproven ito ibe ithe imost iminimally idisruptive ichannel ifor 

iparticipants ito itake iand icomplete ia isurvey. i iThis iis ion ithe iaccount iof ithe iexperience 

iparticipants iencounter iduring ithe icompleting iof ithe isurvey, iwhich iis iconvenient, ishort 

iand ieasy i(McGregor, 2019). i iIn iaddition, ithe iuse iof isocial inetwork iplatforms iis ian 

ieffective imedium iand ipopular iamong iuniversity istudents i(Harb et al., 2019), iwhich 
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imade ireaching ithe itargeted ipopulation ieffective, ieasy iand iless itime iconsuming. 

iFurthermore, ithe isnowball imethod iwas ialso iused, iowing ito imost iuniversity istudents 

ihaving ione ior itwo ireferrals ithat ibelong iin ithe ibracket iof inext-generation iwho iwere ialso 

istudent/s iof ithe ichosen iuniversities. iThe isnowballing itechnique iallows ithe iresearcher 

ito iattain ia ipopulation iwhich iwas idifficult ito ireach. iThe itechnique irequires ilittle iplanning 

ias isome ireferrals ineed itime ito iaccept ibefore iparticipating iin ithe isurvey. iReferrals 

imake iit ieasy ionce ithey iaccept, ias ithey icome ifrom ireliable isources i(Etikan et al., 

2016). 

The iprocess ithat ithis istudy ifollowed ito icollect idata iis ias ifollows: 

To iuniversity istudents 

1) University istudents ifrom ithe ithree ibig icities iin iSouth iAfrica i(Johannesburg, 

iCape iTown, iand iDurban) iwere icontacted iby iemail, ito irequest itheir iparticipation 

iin ithe istudy, iand ithe ipurpose iand iimportance iof ithe istudy iwas iexplained. 

2) Referrals iwere icontacted ithrough iemail iand ialso irequested ito iparticipate iin ithe 

istudy; ithe iimportance iof itheir iparticipation iand ipurpose iof ithe istudy iwas 

iexplained. 

3) A iformal iemail iwith ia iconsent iform iand ilink ito ithe isurvey iwas isent ito iall 

istudents iwho iresponded ipositively iregarding itheir iwillingness ito iparticipate iin 

ithe istudy. 

4) Continuous ifollow-ups iwere iinitiated ito imonitor ithe iprogress iof ithe isurvey, iand 

ithis iprocess iwas idone ionce ia iweek, igiven ithe itime iconstraints. iThe ireason ifor 

ithe ifollow-ups iwas ito iensure ia irapid iresponse, ito iincrease ithe iresponse irate. 

Social inetworks 

5) A ilink iwas iposted ion iLinkedIn iand iFacebook iinviting iuniversity istudents ito 

iparticipate iand icomplete ithe isurvey. iThe ilink ialso iincluded ia iconsent iform 

idetailing ithe iimportance, itheir irole iin iparticipating, iand ithe ipurpose iof ithe istudy. 

6) Follow-up iemails iwere isent idirectly ito istudents iwho iindicated ian iinterest iin ithe 

istudy ithrough isocial inetwork iplatforms ito iremind ithem ito icomplete ithe isurvey. 

7) The ifollow-up iwas ialso idone ionce ia iweek ito iimprove ithe iresponse irate. 
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The iadvantage iof ithis imethod iis ithe iability ito ireach ias imany irespondents ias ipossible 

iusing ionline iplatforms, iit iprovided ian iopportunity ifor iparticipants ito ianswer iquestions 

itruthfully iand iat itheir iconvenience, iwhich iwas ieffective ifor ithis istudy. iThe 

idisadvantage inoted iby isome iresearchers iin iusing ithis imethod irelates ito irespondents 

iincorrectly iinterpreting iquestions, iwhich imight iresult iin ia ilow iresponse irate i(Galawe, 

i2017). iAfter idata icollection, ithe iprocess iof idata ianalysis iwas iinitiated, iand ithe inext 

isection i(data icleaning) iwill iprovide ia idetailed idescription iof ihow ithe iresearcher 

iconducted ithe idata ianalysis. iThis iapproach irelies ion ithe iquality iof idata, ion ithe 

iaccount ithat idata iquality iis ithe ifoundation iof idata ianalysis. iBad idata ican ilead ito 

ierroneous iparameters iand iequally iaffect iother iassumptions i(Osborne, 2013). iThe 

iprocess iof idata icleaning iis iessential ito ithe ivalidity iof ia iquantitative iapproach. 

3.5.1 Data icleaning 

The idata icleaning iprocess iperformed iin ithis istudy iinvolved iexporting ithe icollected 

iresponses ifrom iQualtrics ito iIBM iSPSS iStatistics i28.0 iand idata icleaning iwas icarried 

iout ibefore ibeginning iwith ithe iempirical ianalysis. iOne response r iwas idiscarded ion 

iaccount iof ia ipartial iattempt ior iincomplete isurvey. iColumns isuch ias ithe irecorded itime 

iwhen ithe iquestionnaire iwas icompleted iwere iall iremoved ias ithis iinformation iadded ino 

ivalue ito ithe ifindings iand ithe ientire istudy. iThe iexploration istage icommenced, iand ithe 

iresearcher iundertook ithe ifollowing isteps ito iconfirm ithat idata iwas isuitable ifor ianalysis: 

1. Identifiers iin ithe idatasets iwhich iwere iredundant iwere iremoved. 

2. Examination iof ithe ivariable itypes ito iensure ithat ithey iare ithe irequired inumerical 

iand icategorical idata itypes ifor iinferential istatistics ianalysis i(Field, i2009). 

There iwere iseveral imissing ivalues ifound iin ithe icollected idata, inotwithstanding ithat iall 

iquestions ipresented ito irespondents iwere imandatory. iThe imissing ivalues ifound iwere 

ireplaced iby iperforming ithe ianalysis ifor ireplacing imissing ivalues i(series iof imean). 

Researcher icoded idata iin ithe ifollowing iway: 

1. The irecoding iof idata ifrom itext ito inumbers 

2. Code ivariables iwith iacronyms irather ithan ilong iquestions ito iensure ieasy 

ianalysis. 
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3.6  iData ianalysis 

This istudy iidentified ithe iIBM iStatistical iPackage ifor iSocial iScientists i(SPSS) iStatistics 

i28.0 ias ian iideal iand isuitable istatistical isoftware ito iperform imultivariate istatistical 

ianalysis. iThe isubsequent isection iwill idetail ihow ithe idata ianalysis iwas iexecuted iand 

ithe ifactors ineeded ifor istatistics idecisions. 

The idata icapturing iin iQualtrics, ifollows ithe iprocess iof icapturing ithe idata ifirst, ithen 

icleaning iof idata icommences ito iensure ithat idata iquality iis inot icompromised. iAfter ithat, 

ithe iprocess iof idata iquality ichecks iis iinitiated iand iincludes icoding, iscreening iof idata 

ierrors, ireverse iquestions iif iany, iand icompleteness. iThereafter, ithe iprocess iof 

iexporting idata ito iSPSS itakes iplace, ithis iis ialso ito icertify ithat ithere iare ino imissing 

ivalues iand ito icheck ifor iany iviolation/s iof istatistical iassumptions iwhich iis irequired ifor 

imultivariate ianalysis (Field, i2013; iTabachnick i& iFidell, i2003).  

The irelationship ibetween iparental isupport, iself-efficacy, icommitment ilevel ito ithe ifirm 

iand isuccession idecisions iwas ianalysed, ifirstly iusing icorrelation ianalysis iand ithen 

iestimating ithe iregression imodel. Considering that a regression is a stastical 

technique that show the relationship between a dependent variable to one or more 

independent variables.  In addition, it shows whether changes observed in the 

dependent variables are related with changes in one or more independent variables 

(Field, 2013). 

3.6.1 Descriptive istatistics 

Descriptive istatistics isummarise ithe isample iand imeasures, ithat ishows ithe 

iunderstanding iof ithe icharacteristics ithe idata iset iis imade iup i(Field, 2013). i iIn ithis 

istudy, idescriptive istatistics iwas iused ito idetail iand ishow iall irespondent icharacteristics 

isuch ias iage, isex, irace, iprovince, ilevel iof ieducation, iemployment, igeneration istatus, 

itype iof ibusiness iand iage iof ibusiness. iIn ithis istudy, imean iand istandard ideviation iwas 

iused ias idescriptive istatistics. iAll ithese iwere ipresented iusing ia itable iof ifrequency iand 

ipercentage. iThe icentral itendencies iand idispersion iof ithe ivariables iwas ialso 

imeasured. iThe imean imeasured ithe iaverage iscore iof ieach ivariable, iand ithe iuse iof 

istandard ideviation ito iillustrate ithe ideviation ibetween idata ifindings iand ithe imean 

i(Saunders et al., 2012). 
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The ipurpose iof idescriptive istatistics iin iquantitative istudy iis ibasically ito iorganize iand 

isummarise idata iusing inumbers ior igraphs. i iDescriptive istatistics isuch ias imean, 

imedian, imode, iskewness, istandard ideviation iand ikurtosis iare iall imeasured ion icentral 

itendency iand ivariability i(Field, 2013). 

Mean i– irefers ito ithe imeasured iaverage iin ithe idistribution iof ia idata iset. iIt iis iimportant 

iin istatistical itests isuch ias ithe it-test iand iits iprocess iinvolves ithe icalculating iof iall 

ivalues iwithin ia iparticular ivariable iand idividing ithe itotal iby ithe inumber iof iobservations 

i(N) iin ithat ifield i(Field, 2013). iThere iare itwo itypes iof imean inamely: isample iand 

ipopulation imean. iSample imean iis ithe isum iof isample idata idivided iby ithe inumber iof 

idata iitems, iand ipopulation imean iis ithe isum iof igiven idata idivided iby ithe inumber iof 

idata iitems iin ithe ipopulation i(Field, 2013). i 

 

Mean iwas iselected iin ithe iresearch ias iit iis ithe imost icommon imeasure iof icentral 

itendency iand iit iuses ievery ivalue iobtained iin ithe idata, ithus iefficiently irepresenting iall 

ithe icollected idata. iFurther, ithe imean ias ia imeasure iof icentral itendency iis isuitable ifor 

iresisting iany ifluctuations iin ithe isamples i(Manikandan, i2011). iThe ilimitation iof ithis 

imethod iis ithat iit iis ilargely iaffected iby ioutliers iso ito iovercome ithis ilimitation, ithe 

ioutliers iwere iremoved ifrom ithe iconsiderations ifor iobtaining iaccurate iresults 

i(Rodrigues, iLima i& iBarbosa, i2017). 

 

Standard ideviation i– iis ia istatistical imeasurement ito iobserve ihow ifar iapart inumbers 

iare iin ia idata iset. i iIt imeasures ihow idispersed ithe iobservation iis iin irelation ito ithe imean. 

iThe igreater ithe istandard ideviation, ithe imore ispread-out iobservation iis ilikely ito ibe. i 

iThe ireason iis ilow istandard ideviation imeans iobservations iare iclustered iaround ithe 

imean iand ihigher istandard ideviation iimplies ithat iobservations iare imore ispread iout 

i(Field, 2013). i iStandard ideviation iwas iused iin ithe iresearch ito imeasure idispersion iin 

ithe idata iaccurately iby itaking iall ithe iobservations iinto iaccount iin icomparison ito iother 

imeasures iof idispersion. iThe ilimitation iof ithis imethod iis ithat ithe imethod iof icalculating 

istandard ideviation iis icumbersome iand ilong, ihowever ithe ilimitation iwas iovercome iby 

iusing icalculators i(Heiberger i& iHolland, i2013). 
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3.7  iReliability iand ivalidity 

Reliability iand ivalidity iare ithe ipsychometric iproperties iof iresearch i(Rose i& iJohnson, 

i2020). iGiven ithat ithis istudy iwill iuse ia iquestionnaire iwith ia imulti-item iscale ifor 

imeasuring ithe iconstructs ifor iboth iindependent iand idependent ivariables, iit iis 

iimportant ito itest ithe iresearch iinstruments ifor ireliability iand ivalidity. iThese itests iwill 

iassist ithe iresearcher ito icheck iif iwhat ithe istudy iis imeant ito imeasure iis iconsistent iand 

iaccurate. iThe ipurpose iof iconducting ia ireliability iand ivalidity itest iis ito ireduce ierrors 

ithat imay ioccur iduring imeasurement (; iField, i2003). 

Validity iis iregarded ias ithe iextent ito iwhich ithe iresearch iis iassessing iwhat iit ihas 

iclaimed ito imeasure (Rose i& iJohnson, i2020). iThese itests iwill iensure ithat ithe 

iresearcher iis iconsistent iwith iwhat iit iset iout ito imeasure iand ithe imeasurement iis 

iaccurate iand imeets ithe iobjective iwhich iis itesting ifor ireliability iand ivalidity iand iequally 

iminimizing iany ierror iin imeasurements. i i 

To iimplement ithis, ithe iresearcher iconducted ia iresearch iinstrument ivalidity iand 

ireliability itest ibefore iintroducing ithe iquestionnaire ito ia iwider isample iof iinterested 

irespondents iby iconducting ia ipre-test. iThis iprocess iwas idone ito iascertain ithe ilevel iof 

ireliability iand ivalidity iof ithe iadopted iresearch iinstrument. i10% ilevel iof isignificance iof 

ithe i200 iproposed isample ipopulation iwhich iis i20 irespondents iwere iinvited ito 

iparticipate. iThe ipre-test ihelped ito iidentify iresearch idesign ierrors iand icontrol iof 

ienvironmental iconditions i(Cooper et al., 2006). 

3.7.1 Reliability Testing 

Reliability irefers ito ithe iextent ito iwhich ithe ifindings iare istable iover itime i(O’Connor i& 

iJoffe, i2020). iIt iindicates iwhether ithe iresults iobtained ifrom ia isurvey iare iconsistent iwith 

ieach iother, ireliability iis isimply ia imeasure iof ihow ioften ia itest ior imeasure iproduces ithe 

iexpected iresults (O’Connor i& iJoffe, i2020). iIt ihelps iregularity iand iconfirms ithat ithe 

iresearch imechanism iattains ireliable ifindings i(Heale & Twycross, 2015). 

Internal consistency imeasures ithe ireliability iof imulti-item iscales. iIt iis iused ito iassess 

ithe icorrelation ibetween imultiple iitems iand ihow iwell ia itest iaddresses idifferent 

iconstructs iand iproduces ireliable iresults i(Dunaetz, 2020). iVarious imethods iand 
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itechniques iare irequired ito iassess iinternal iconsistency; ihowever, ithe istudy iwill iuse 

iCronbach iAlpha ithrough iSPSS ito itest ifor ireliability. 

Cronbach’s iAlpha: iThis iis ia imeasure iof ithe iextent ito iwhich ithe igroup iof iquestions iis 

irelated, iand ithus, igives ian iestimate iof ihow igood ior ibad ithe imeasurement, iand 

iaccuracy iof ia igroup iof iitems iis i(Vehkalahti et al., 2006). iCronbach iAlpha idoes inot itest 

iwhether ithe iindividual iitems iare iinfluenced iby ionly ione ior iby iseveral ilatent ivariables. iIt 

icalculates ithe isame iaverage iof iall ipossible isplit-half icorrelations. iSplit-half icorrelation 

ientails ithe idivision iof iitems ithat imeasure ithe isame iconstruct iinto itwo itests, ithat ican ibe 

iapplied ito ithe isame igroup iof ipeople, ithereafter icalculate ithe icorrelation iof ithe itwo 

iscores, ithis istudy iwill iuse iCronbach iAlpha ias iit iis ipopular ito imeasure ithe iscale iof 

ireliability i(Churchill Jr, 1979; Galawe, 2017). i 

The iinternal iconsistency iis iconsidered iin ithe iundertaken iresearch, iwhich iis 

isignificantly iimportant ifor iassuring ithat iall ithe iaspects ior iconcepts iare icaptured iin ithe 

isurvey iquestionnaire. iMoreover, iit iacts iinstrumental iin itesting ithe ireliability iand 

iefficacy iof ithe isurvey iquestionnaire iin ieffectively ifulfilling iits ipurpose iof icollecting 

irelevant iand irequired iinformation i(Dunaetz, i2020). iThus, iwith ithe ihelp iof iinternal 

iconsistency, iit iwill ibe iassured ithat ithe idesigned isurvey iquestionnaire ifor ithe 

iundertaken iresearch iis ieffective. 

3.7.2 Validity iTesting 

Validity iis ithe idegree ito iwhich ia itest ior itool imeasures iwhat iit iclaims ito imeasure ior iin 

iother iwords, ithe iaccuracy iof ia itest i(Drost, 2011). iDifferent itypes iof ivalidity iexist isuch 

ias iexternal, iinternal, iface, icontent, icriterion, iand iconstruct. iAll ithese iare imeasured 

idifferently ibecause iof itheir ivarious iways iof iassessing iaspects iof iresearch 

iinstruments. i iThis istudy iwill inot iuse iall ithese ivalidities ibut iwill ifocus ion isome isuch ias 

iexternal, iinternal, iand iconstruct ivalidity iwhich iis iessential ifor ithe itype iof iresearch 

iinstrument ifor ithis istudy (Heale & Twycross, 2015). i iIn ithis iresearch, iinternal ivalidity 

iand iexploratory ifactor ianalysis iwas iused ifor imeasuring ithe ivalidity. 
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3.7.2.1 iInternal ivalidity 

Internal ivalidity iensures ithat ithe idata icollected iis ivalid iand ireliable, iit ifocuses ion ithe 

iaccuracy iof ithe iresearch iinstrument. iIt ichecks ito isee iif ithe idata icollected iis iconsistent 

iacross idifferent imeasures (Findley iet.al., i2021). iIn iaddition, imany itimes, istudies ilook 

ionly iat ithe idata ithey icollect iand ido inot iconsider ithe ilimitations iof ithe istudy, iwhich ican 

iresult iin ifaulty iconclusions (Findley iet. ial., i2021). i iThis istudy iused ithe isame 

iquestionnaire, iat ithe isame itime iand iin iall iselected iprovinces, icities, iand iuniversities, 

ito ienable ithe iachievement iof iinternal ivalidity. iInternal ivalidity iis iused iin ithe iresearch 

ias iit ihas ihelped iin iestablishing ia itrustworthy irelationship iamong ithe ifactors iand 

icoming ito iaccurate iconclusions iand iresults i(Patino iand iFerreira, i2018). 

3.7.2.2 iExploratory ifactor ianalysis 

The iexploratory ifactor ianalysis i(EFA) (Lawley i& iMaxwell, i1971 icited iby iFrank, 

iKessler, iRusch, iSuess-Reyes, i& iWeismeier-Sammer, i2017), iis ia imethod iaimed iat 

iuncovering itractor iin ithe idata, iused ito ireduce idata ito ia ismaller iset. iFor iinstance, ia 

idata iset iwith imany ivariables icontaining isome ithat imight ibe irelated ito ieach iother, ii.e., 

icorrelate iwith ieach iother. iThese icorrelations iare ithe ibasis iof ithe ifactor ianalysis. i iIt iis 

iused ito iidentify ithe irelationship ibetween ithe ivariable iand irespondents. i iExploratory 

ifactor ianalysis iwas iused ias iit iallows ius ito iwork iwith idifferent ivariables iand iidentify ithe 

icorrelation iamong ithem. iIt ialso idetermines ithe istructure iof ifactors iand ireduces ithe 

idata ito ismaller isets ifor iexplaining iunderlying irelationships (Watkins, i2018). 

3.8 Ethical iconsiderations 

The iethical iconsiderations, iin ithis icase, iwas ias iper ithe iData iProtection iAct iand ithe 

idata iof ithe irespondents iwill ibe isubjected ito iprivacy iand iprotection iand iwill ibe 

iaddressed ias ifollows. 

• Confidentiality iof irespondents iwas istrictly iadhered ito (See iAppendix iA i- icover 

iletter) 

• Respondents iwere iassured iof ithe ivoluntary ichoice ito iparticipate iin ithe istudy. 

(See iAppendix iB i– icover iletter). 
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• A iconsent iform iwas igiven ito irespondents ito iparticipate iin ithe isurvey, iwhich 

idescribes ithe inature iof ithe iresearch iand ihow iparticipation iin ithe istudy iwill 

iaffect ithem (See iAppendix iC i– iconsent iform). 

• Participants iwere inot irequired ito isupply iany iinformation ithat icould ibe itraced ito 

ithe irespondent isuch ias inames, ibusiness inames, ior ispecific ilocation. 

• A letter iof iethical iapproval ito iconduct ithis iresearch ifrom iWits iBusiness iSchool 

iwas ipresented ito iall irespondents. 

• Participants iwere inotified ithrough ithe iconsent iform ithat ithe iresearch idata 

iwould ibe istored ifor ifive iyears ifor ifurther ianalysis iand idestroyed ithereafter. 

• Password iprotection ion ilaptop iand icloud ifor idata ibackup. 

• Data iwill ionly ibe iused ifor ithis ispecific istudy iand iwill ibe idestroyed i12 imonths 

iafter ithe istudy. 

In irelation ito ithe iethical iconsideration iof ithis istudy, ia iconsent iform iwas ideveloped, iand 

isurvey iapproval iobtained ifrom ithe iethics icommittee iof iWits. iStudy iparticipants iwere 

iinformed iof itheir irights iand iprovided iconsent ibefore iproceeding iwith ithe istudy. i iThe 

istudy iis ivoluntary iand ianonymous iin inature, ithus, iall icollected iinformation iwas ikept 

iconfidential iand ionly iused ifor ithe isole ipurpose iof ithis istudy. iThis iresearch istudy 

ipresents ino iforeseeable iharm idue ito ithe iinformation iprovided ito ithe iparticipants 

iwhich iclearly istated ithat iparticipants iare iallowed ito istop iat iany igiven itime, ishould ithey 

ifeel iany idoubt ior idiscomfort i(Kaewkungwal & Adams, 2019). 

Furthermore, ithis istudy iensures ithat iparticipants iunderstand iwhat iis iexpected iof ithem 

iand iwithin itheir icapacity, ithat ithey iare inot iforced ito iparticipate inor iobliged iin iany iway, 

iand ialso ithat itheir iinformation iwill ibe ikept iconfidential iand ianonymous (Cooper et al., 

2006).  iIn iconclusion, ithe iresearcher iobtained iethics iclearance ifrom ithe iWits iethics 

icommittee, iwhich iwas iapplied ifor, iand iapproved ibefore iadministering ithe 

iquestionnaire. 
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3.9 Conclusion 

This ichapter idetailed ithe iresearch imethods ithat iwere iutilized iin ithis istudy. iThe istudy 

iwas igrounded ion ia iquantitative iperspective, ithat iis ibased ion ia ipositivism iparadigm. i iIt 

iis ian iexploratory istudy iwith idescriptive iand iinferential istatistical ianalysis. iThe itarget 

ipopulation iwas ithe inext-generation iof family-owned ibusinesses iin iSouth iAfrica, 

iselected ifrom ithree iprovinces iand itheir ithree imajor icities. iThe iself-completion ifive-

point iLikert iscale iresearch iinstrument iwas iused ito icollect idata ifrom iselected iuniversity 

istudents, iwho iare ifamily imembers iof family-owned ienterprises iin iSouth iAfrica, iand 

ipotential isuccessors/leaders. iThe istudy iutilized inon-probability isampling itechniques, 

isuch ias iconvenience isampling iand ireferrals. iThe icollected iresponses iwere iexported 

ifrom iQualtrics ito iIBM iSPSS istatistics i28.0. iData icleaning iwas iconducted ibefore ithe 

iactual iempirical ianalysis. 

Data iwas ianalysed iusing ithe iSPSS isoftware ipackage, iand idescriptive istatistics 

i(mean, imedian, imode, istandard ideviation, irange, ivariance, iskewness, ikurtosis), iin 

iaddition, iexploratory idata ianalysis i(Factor ianalysis) iand iinferential ianalysis iwhich 

iincludes iregression, it-test. iValidity iand ireliability itests iindicated ithe iresearch 

iinstrument iwas istrong iand iconsideration iin irelation ito iethics iwas iimplemented. 

The inext ichapter (4) ipresents ithe idata ianalysis iresults. 

 



58 

 

4 CHAPTER I4: IPRESENTATION IOF IRESULTS 

4.1 Introduction i 

This ichapter ipresents ithe ioutcome iof igathered idata ithat iwas ianalysed iand iinterpreted 

ifor ibetter iunderstanding iin iwhich ivarious iethnic igroups imanaged ifamily-owned 

ibusinesses iin iSouth iAfrica. iThe iframework iof ianalysis iand iinterpretation iis iguided iby 

ithe iproblem istated iin ichapter i1. 

The iaim iof ithe iresearch iwas ito idetermine ithe irole iof iparental isupport, iself-efficacy, 

iand icommitment itowards ifamily ibusinesses iin iinfluencing ithe inext igenerations’ 

isuccession idecision ito icontinue iwith ithe ifamily ifirm. iThe isurvey iresults iare ithen 

ianalysed iand idiscussed iin idetail. iThe iresults iare iorganised iby iresearch iquestions iand 

ithe ifindings isummarised. iIn ithis isection, ithe idemographics iof ithe irespondents iin 

irelation ito ithe isample iof ithe istudy iare ipresented. iFollowed iby iillustrations iof ithe 

idescriptive ianalysis iresults, ireliability, iand iexploratory ianalysis iof ithe inext-generation 

iin family-owned ibusinesses ifrom iSouth iAfrica. iThe iinfluencing ifactors isuch ias 

iparental isupport, iself-efficacy, ilevel iof icommitment ito ithe ifirm, iand isuccession 

idecision iscales iare ishared. i iFurthermore, imultiple ilinear iregression ianalysis iof ithe 

ifactors ihypothesized iin ithe iconceptual iframework ipresented iin ichapter i2 iare 

iprovided. 

4.2 Data iscreening 

A itotal iof i103 iresponses iwere icollected ithrough ithe iQualtrics iplatform iby ithe iclose iof 

ithe idata icollection iperiod. iThe i103 icases iwere ithen iexported ito iSPSS. iData iwas 

imanipulated iusing iExcel ias ifollows: 

 

• Columns iwith iinformation ithat icould iidentify ithe irespondents isuch ias iemail 

iaddresses iand itime iof icompletion iof ithe istudy iwere ideleted. 

• One (1) iwas ideleted idue ito ian iincomplete iresponse ion ithe isurvey iform. 

• Seven (7) iunengaged irespondents iwere iremoved ifrom ithe idataset. iThe 

irespondents ichose ia isimilar iresponse [selected i“5”] ifor iall ithe iquestions iwhich 

iis inot ipossible ibased ion ithe inature iof ithe iquestions. iUnengaged iresponses 
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ican ibe ireferred ito ias ithose irecords iin iwhich irespondents icomplete ithe isurvey 

iwithout ireading ithrough ithe iquestions, ithereby ianswering ithem iconsistently 

iwith ithe isame inumber, iin ithis icase i5 ifor iall ithe iquestions i(Michalopoulou, 

2017). 

• The iremaining i95 icases iwere ichecked ifor imissing ivalues. iMissing ivalues iwere 

iimputed iusing ithe iseries imean iof ithe iquestions ithat iwere ianswered. iThe iseries 

imean iis ithe iaverage iof iall ivalues iin ia idata iseries ithat iwas icalculated iby iadding 

iup iall iof ithe ivalues iin ithe iseries iand ithen idivided iby ithe inumber iof ivalues iin ithe 

iseries i(Osborne, 2013). 

• The iremaining i95 icases/responses iand i19 iitems iwere iused iin iall ithe ianalyses 

ireported iin ithis ichapter. i 

• The iword iresponses ion ia ifive-point iLikert iscale iwere irecoded ito inumeric ias 

ifollows: i“Strongly idisagree” i= i1, i“Disagree” i= i2, i“Neither idisagree inor iagree” i= 

i3, i“Agree” i= i4, iand i“Strongly iagree” i= i5. 

4.3 Demographic iprofile iof irespondents 

In ithis isection ithe idemographics iof ithe i95 irespondents iwhich iincluded iage, igender, 

ilevel iof ieducation, iprovince, irace, igeneration igroup, iemployment istatus, ibusiness 

iclassification, iand inumber iof iyears iin ibusiness iare idiscussed. 

4.3.1 Gender idistribution 

Figure i3 ishows ithe igender idistribution iof ithe irespondents. iIn ithis istudy, i64.2% iof ithe 

irespondents iwere imale, ifollowed iby ifemales iwho iconstituted i32.6% iof ithe isample, 

i2.1% iidentified ithemselves ias inon-binary ior ithird igender, iand i1.1% ipreferred inot ito 

isay. i 
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Figure i3: iRespondent igender 

Source: iprimary idata 

4.3.2 Age idistribution 

Figure i4 idepicts ithe iage idistribution iof ithe iremaining i95 irespondents. iThe iage igroup 

idistribution iof ithe isample iwas iquite ivaried. iAbout i2.1% iof ithe irespondents iwere 

ibetween i18-24, i6.3% ibetween i25-30, i10.5% ibetween i31-36, i20.0% ibetween i37-41, 

i18.9% ibetween i42-46, i27.4% ibetween i47-51, iand i14.7% iare iolder ithan i51. iThe 

ilargest igroup iwas ibetween i47 iand i51 iyears iof iage iand iwere imore ithan ia iquarter iwhile 

ithe isecond ilargest igroup iwas ia ififth iof ithe ientire isample. 

 

Figure i4: iRespondent iage 

Source: iprimary idata 
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4.3.3 Level iof ieducation 

Figure i5 iis ian iillustration iof ithe ilevel iof iqualifications iheld iby ithe irespondents. iMost 

ihad iobtained ia ipostgraduate iqualification, imaking iup i42.1% iof ithe irespondents 

ifollowed iby ithose ithat ihad ian iundergraduate iqualification iwho imade iup i25.3% iof ithe 

iremaining irespondents. iThose ithat iheld iPhDs imade iup i17.9% iof ithe irespondents, 

iand i14.7% iof ithe irespondents iheld isome iother iqualification. 

 

Figure i5: iRespondent ilevel iof ieducation 

Source: iprimary idata 

4.3.4 Race idistribution 

Figure i6 ishows ithe idistribution iof ithe irespondents iby irace. iThe iresults ishowed ithat 

imost iof ithe irespondents iwere iblack, iand imade iup i55.8% iof ithe irespondents, ifollowed 

iby iwhites iwith i18.9% iwhile i10.5% iof ithe irespondents iwere icoloured, i11.6% iwere 

iIndian iand i3.2% iidentified ithemselves ias ineither. 
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Figure i6: iRespondent irace igroup 

Source: iprimary idata 

4.3.5 Province iin iwhich ithe ibusiness ioperates 

Figure i7 idemonstrates ithe idistribution iof ithe irespondents iby iprovince iin iwhich ithe 

ibusiness ioperates. iMore ithan ihalf iof ithe irespondents i(52.6%) iwere ifrom iGauteng 

iprovince, ifollowed iby irespondents ifrom iWestern iCape iand iKwaZulu-Natal iprovince iat 

i(23.2%) iand i(21.1%) irespectively. iAbout i3% iof ithe irespondents idid inot idisclose ithe 

iprovince ithey iwere ioperating iin. 
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Figure i7: iRespondent iprovince 

Source: iprimary idata 

Gender iand irace iof ithe irespondents 

Table i5 ishows ithe igender iand irace icross-tabulation iof ithe i95 irespondents, iwho 

iconsisted iof i53 iblack, i10 icoloured, i11 iIndian, i3 iwere ineither, iand i18 iwere iwhite. i 

iMales iwere i61 i(64.2%) ifollowed iby i31 ifemales iwho imade i32.6%, ithe inon-binary/third 

igender iwere itwo i(2.1%) iand ithose iwho idid inot iwant ito idisclose itheir igender imade 

i1.1% iof ithe ientire irespondents. iOf ithe ifemales, i43.4% iwere iblack, i30% iwere 

icoloured, i27.3% iwere iIndian, i33.3% iwere ineither, iand i5.6% iwere iwhite. iMeanwhile, 

i54.7% iof imales iwere iblack, i60% iwere icoloured, i72.7% iwere iIndian, i33.3% iwere 

ineither, iand i94.4% iwere iwhite. iFurthermore, i1.9% iof inon-binary ior ithird igender 

ipeople iwere iblack, i10% iwere icoloured, i0% iwere iIndian, i0% iwere ineither, iand i0% 

iwere iwhite. iFinally, i0% iof ithose iwho ipreferred inot ito isay iwere iblack, icoloured, iIndian, 

ineither, ior iwhite. 

 

Table i5: iProportion iof irespondents ipresented iby igender_race 

 

race 

Total Black Coloured Indian Neither White 

gender Female Count 23 3 3 1 1 31 

% iwithin 

irace 

43,4% 30,0% 27,3% 33,3% 5,6% 32,6% 
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Male Count 29 6 8 1 17 61 

% iwithin 

irace 

54,7% 60,0% 72,7% 33,3% 94,4% 64,2% 

Non-binary 

i/ ithird 

igender 

Count 1 1 0 0 0 2 

% iwithin 

irace 

1,9% 10,0% 0,0% 0,0% 0,0% 2,1% 

Prefer inot 

ito isay 

Count 0 0 0 1 0 1 

% iwithin 

irace 

0,0% 0,0% 0,0% 33,3% 0,0% 1,1% 

Total Count 53 10 11 3 18 95 

% iwithin 

irace 

100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 

 

Table i6 ishows ithe idistribution iof ithe irespondents iacross ithe idifferent iage igroups. iThe 

isurvey irevealed ithat i18–24-year-olds icomprised i2% iof ithe itotal irespondents, iwhile 

ithose iaged i25-30 iaccounted ifor i6.3%. iThe ilargest iage igroup iwas i47-51, itaking iup 

i27.4% iof ithe irespondents ifollowed iby ithe irespondents iin ithe i37-41 imaking iabout ia 

ififth iof ithe irespondents. iThe irespondents iin ithe i42-46 iage imade iabout i18.9%. iThe 

iremaining i14.7% iof irespondents iwere iolder ithan i51 iyears iold. 

 

Table i6: iFrequencies iof ithe irespondents iby idifferent iage igroups 

age igroup 

 Frequency Percent Valid iPercent Cumulative iPercent 

Valid 18-24 2 2,1 2,1 2,1 

25-30 6 6,3 6,3 8,4 

31-36 10 10,5 10,5 18,9 

37-41 19 20,0 20,0 38,9 

42-46 18 18,9 18,9 57,9 

47-51 26 27,4 27,4 85,3 

Older ithan i51 14 14,7 14,7 100,0 

Total 95 100,0 100,0  
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4.3.6 Employment istatus 

Figure i8 ipresents ithe iemployment istatus iof irespondents. iThe iresults iof ithe iemployee 

istatus isurvey irevealed ithat imost iemployees, i71.6%, iwere iactive, imeaning ithey iwere 

iemployed iby ithe ibusiness. iA itotal iof i25.3% iwere iinactive, iand i3.2% idid inot idisclose 

itheir istatus iwith iregards ito iemployment. i 

 

 

Figure i8: iRespondent iemployment istatus 

Source: iprimary idata 

4.3.7 Next-generation igroup 

Figure i9 idisplays ithe inext-generation igroup idistribution iof ithe irespondents. iThe ifigure 

ishows ithat iOffspring i(next-generation) iare ithe ihighest irepresented iwith i61%, ifollowed 

iby iother irelatives iat i23.16%, iwhile iin-laws iwere iat i12.63%. 
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Figure i9: iRespondent inext-generation igroup 

Source: iprimary idata 

Gender ivs iBusiness iSize 

Business isize iwas iassessed iagainst igender, iand iit iwas ifound ithat imales iowned imore 

ibusinesses ithan ifemales iunder iall ibusiness isizes. iHowever, ithere iwas ino istatistically 

isignificant irelationship (p-value i= i.189) ibetween ithe igender iof ithe irespondents iand 

ithe isize iof ithe ibusiness. i 

 

Table i7: iCross-tabulation iof irespondents iby igender_size iof ibusiness 

 size Total 

 Large Medium Micro iand ivery 

ismall 

Small 

gender Female Count 0 7 15 2 7 31 

% iwithin 

isize 

0,0% 29,2% 34,9% 28,6% 35,0% 32,6% 

Male Count 1 17 26 4 13 61 

% iwithin 

isize 

100,0% 70,8% 60,5% 57,1% 65,0% 64,2% 

Non- Count 0 0 2 0 0 2 
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binary i/ 

ithird 

igender 

% iwithin 

isize 

0,0% 0,0% 4,7% 0,0% 0,0% 2,1% 

Prefer 

inot ito 

isay 

Count 0 0 0 1 0 1 

% iwithin 

isize 

0,0% 0,0% 0,0% 14,3% 0,0% 1,1% 

Total Count 1 24 43 7 20 95 

% iwithin 

isize 

100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 

Size iof ibusiness ivs iyears iin ibusiness 

The inumber iof iyears iin ibusiness iwas iassessed iagainst ithe isize iof ithe ibusiness 

iand iit iwas ifound imedium isize ibusiness iranked ihighest. iHowever, ithere iwas ino 

istatistically isignificant irelationship (p-value i= i.40) ibetween ithe iduration iin 

ibusiness iand ithe isize iof ithe ibusiness. iBelow iis ia icross-tabulation iof 

irespondents iby isize iof ithe icompany iand ithe inumber iof iyears ithey ihave ibeen iin 

ibusiness. 

Table i8: iCross-tabulation iof irespondents iby isize_years iin ibusiness 

 yrs_bus Total 

0-2 

iyears 

2-4 

iyears 

4-6 

iyears 

6-8 

iyears 

Older ithan 

i8 iyears 

size  Count 0 0 0 0 1 1 

% iwithin 

iyrs_bus 

0,0% 0,0% 0,0% 0,0% 2,1% 1,1% 

Large Count 0 0 2 3 19 24 

% iwithin 

iyrs_bus 

0,0% 0,0% 14,3% 13,0% 39,6% 25,3% 

Medium Count 3 4 7 12 17 43 

% iwithin 

iyrs_bus 

75,0% 66,7% 50,0% 52,2% 35,4% 45,3% 

Micro iand 

ivery ismall 

Count 1 0 1 2 3 7 

% iwithin 

iyrs_bus 

25,0% 0,0% 7,1% 8,7% 6,3% 7,4% 

Small Count 0 2 4 6 8 20 

% iwithin 

iyrs_bus 

0,0% 33,3% 28,6% 26,1% 16,7% 21,1% 
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Total Count 4 6 14 23 48 95 

% iwithin 

iyrs_bus 

100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 

 

Race ivs iBusiness iSize 

The ibusiness isize iwas iassessed iagainst irace, iand iit iwas ifound ithat ithe irespondents 

iof iAfrican idescent iwere ithe iowners iof ibusinesses iin ithe ilarge, imedium, iand ismall 

isectors. iHowever, ithere iwas ino istatistically isignificant irelationship (p-value i= i.064) 

ibetween ithe irace iof ithe irespondents iand ithe isize iof ithe iorganisation. 

 

Table i9: iCross-tabulation iof irespondents iby irace_size iof ibusiness 

 size Total 

 Large Medium Micro iand ivery ismall Small 

race Black Count 0 11 28 2 12 53 

% iwithin isize 0,0% 45,8% 65,1% 28,6% 60,0% 55,8% 

Coloured Count 0 2 3 3 2 10 

% iwithin isize 0,0% 8,3% 7,0% 42,9% 10,0% 10,5% 

Indian Count 0 2 5 1 3 11 

% iwithin isize 0,0% 8,3% 11,6% 14,3% 15,0% 11,6% 

Neither Count 0 0 1 1 1 3 

% iwithin isize 0,0% 0,0% 2,3% 14,3% 5,0% 3,2% 

White Count 1 9 6 0 2 18 

% iwithin isize 100,0% 37,5% 14,0% 0,0% 10,0% 18,9% 

Total Count 1 24 43 7 20 95 

% iwithin isize 100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 

Age ivs iYears iin ibusiness 

The inumber iof iyears iin ibusiness iwas iassessed iagainst ithe iage iof ithe irespondents. 

iThe iolder ithe irespondent ithe ilonger ithey iwere iin ibusiness. iRespondents iin ithe i47-51 

iage igroup ihad imore ithan i8 iyears iin ibusiness. iIn ithis istudy, ithere iwas ia istatistically 

isignificant irelationship (p-value i= i.02) ibetween ithe iage igroup iof ithe irespondents iand 

ithe iduration iin ibusiness. i 
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Table i10: iCross-tabulation iof irespondents iby iage_years iin ibusiness 

 0-2 

iyears 

2-4 

iyears 

4-6 

iyears 

6-8 

iyears 

Older ithan 

i8 iyears 

 

age_group 18-24 Count 0 0 2 0 0 2 

% iwithin 

iyrs_bus 

0,0% 0,0% 14,3% 0,0% 0,0% 2,1% 

25-30 Count 1 0 1 1 3 6 

% iwithin 

iyrs_bus 

25,0% 0,0% 7,1% 4,3% 6,3% 6,3% 

31-36 Count 1 3 2 2 2 10 

% iwithin 

iyrs_bus 

25,0% 50,0% 14,3% 8,7% 4,2% 10,5% 

37-41 Count 0 2 4 6 7 19 

% iwithin 

iyrs_bus 

0,0% 33,3% 28,6% 26,1% 14,6% 20,0% 

42-46 Count 2 1 2 5 8 18 

% iwithin 

iyrs_bus 

50,0% 16,7% 14,3% 21,7% 16,7% 18,9% 

47-51 Count 0 0 2 6 18 26 

% iwithin 

iyrs_bus 

0,0% 0,0% 14,3% 26,1% 37,5% 27,4% 

Older 

ithan 

i51 

Count 0 0 1 3 10 14 

% iwithin 

iyrs_bus 

0,0% 0,0% 7,1% 13,0% 20,8% 14,7% 

Total Count 4 6 14 23 48 95 

% iwithin 

iyrs_bus 

100,0% 100,0% 100,0% 100,0% 100,0% 100,0% 

Employment istatus i 

The iemployment istatus iof ithe isample iis iportrayed iin iTable i11. i iThe iresults ifrom ithe 

isurvey ishowed ithat i3% iof ithe iemployees idid inot idisclose itheir iemployment istatus, 

iwhile i71.6% iof ithe iemployees iwere iactive, iand i25.3% iof ithe iemployees iwere iinactive. 

i 
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Table i11: iRespondents iemployment istatus 

Employment_status 

 Frequency Percent Valid iPercent Cumulative 

iPercent 

Valid  3 3,2 3,2 3,2 

Active i(employed iby ithe 

ibusiness) 

68 71,6 71,6 74,7 

Inactive i(not iemployed iby ithe 

ibusiness) 

24 25,3 25,3 100,0 

Total 95 100,0 100,0  

Kendall’s iW iTest iCoefficients iof iConcordance 

The iKendall icoefficient iof iconcordance iis ia istatistical imeasure ithat iis iused ito iassess 

ithe idegree iof iagreement ibetween itwo ior imore ivariables i(Colwell & Gillett, 1982). iThe 

icoefficient iis ibased ion ithe iKendall itau irank icorrelation icoefficient, iwhich iis icalculated 

iby icomparing ithe iranks iof ithe itwo ivariables. iThe ihigher ithe iKendall icoefficient iof 

iconcordance, ithe igreater ithe iagreement ibetween ithe ivariables (Colwell i& iGillett, 

i1982). i iFrom ithis istudy ia iKendall’s iW iCoefficient iof iConcordance iof i0.554 iwas 

iobtained iand iis icloser ito i1, ishowing ia igreater iagreement ibetween ithe iconstructs iand 

istatistical isignificance i(<0.001). 

4.4 Exploratory iFactor iAnalysis 

Exploratory iFactor iAnalysis i(EFA) iis ia istatistical imethod iused ito ianalyse ia ilarge iset iof 

ivariables iand ito iidentify iunderlying ifactors ior ilatent ivariables ithat iexplain ithe 

irelationships ibetween ithem (Hair, iet ial., i2017). iThe igoal iof iEFA iis ito ireduce ithe 

inumber iof ivariables ito ia ismaller, imore iinterpretable iset iof ifactors (Hair, iet ial., i2017). 

iEFA ican ihelp ito iidentify ipatterns iof ibehaviour iand ito iexplain iwhy icertain ivariables iare 

irelated (Hair, iet ial., i2017). iThe iEFA itest iincludes ithree itests ithat imust ibe ipassed, ithe 

ifirst iis ia ideterminant itest. iDeterminant iis ia ipositive idefinite iwith ia ivalue iof i1.95E-011, 

ithus ipasses ithe iEFA irequirement itest (Hair, iet ial., i2017). iThe ifactor ianalysis itest iwas 

iperformed ion ithe iitems iin ithe iquestionnaire, ito iestablish iwhether ithe iconstructs ido 

iindeed icome iout ias iintended. iThe iKMO ivalue iwas i.800 iwhich iis iacceptable (>0.6), 

iwhile iBartlett’s itest iwas isignificant i(p<0.001). iThis iindicates isampling iadequacy. i i 
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Bartlett’s itest iand ithe iKMO 

Bartlett’s itest iand ithe iKMO imeasures iare iboth iused ito ianalyse ithe iquality iof idata iin ia 

isample. iThe iBartlett's itest iis iused ito idetermine iwhether ia icorrelation imatrix iis ian 

iidentity imatrix, iindicating ithat ithere iis ino icorrelation ibetween ithe ivariables. iThe iKMO 

imeasure iis iused ito idetermine ithe idegree iof iinterdependence ibetween ivariables iin ia 

isample. iIt iis ia imeasure iof isampling iadequacy ithat iindicates iwhether ithe isample iis 

isuitable ifor ifactor ianalysis i(Dziuban & Shirkey, 1974; Williams et al., 2010). 

 

Table i12: iKMO iand iBartlett's iTest 

KMO iand iBartlett's iTest 

Kaiser-Meyer-Olkin iMeasure iof iSampling iAdequacy. ,800 

Bartlett's iTest iof iSphericity Approx. iChi-Square 1913,909 

df 171 

Sig. <,001 

 

The iresult iin ithe iKMO iand iBartlett's iTest iTable iindicates ithat ithe idata iis isuitable ifor 

ifactor ianalysis. iThe iKaiser-Meyer-Olkin iMeasure iof iSampling iAdequacy iis i800, iwhich 

iis iabove ithe irecommended ivalue iof i0.6. iThis iindicates ithat ithe idata ihas ia ihigh idegree 

iof iinter-correlation. iThe iBartlett's iTest iof iSphericity iApprox. iChi-Square iis i1913.909, 

iwith ia idf iof i171 iand ia iSig. iof i<0.001, iwhich iis iless ithan ithe irecommended ivalue iof 

i0.05. iThis iindicates ithat ithe idata iis istatistically isignificant. i 

 

 

Table i13: iProportion iof iTotal iVariance iExplained 

Total iVariance iExplained 

Factor Initial iEigenvalues Extraction iSums iof iSquared 

iLoadings 

Rotation iSums iof iSquared 

iLoadings 

Total % iof 

iVariance 

Cumulative 

i% 

Total % iof 

iVariance 

Cumulative 

i% 

Total % iof 

iVariance 

Cumulative 

i% 
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1 8,789 46,257 46,257 8,559 45,047 45,047 4,316 22,714 22,714 

2 2,855 15,024 61,281 2,622 13,800 58,847 4,232 22,273 44,987 

3 2,149 11,312 72,592 1,947 10,249 69,095 3,138 16,518 61,505 

4 1,397 7,352 79,944 1,140 5,998 75,093 2,582 13,588 75,093 

5 ,820 4,314 84,258       

6 ,622 3,274 87,531       

7 ,427 2,245 89,776       

8 ,357 1,879 91,656       

9 ,316 1,662 93,318       

10 ,292 1,539 94,857       

11 ,254 1,338 96,194       

12 ,171 ,901 97,096       

13 ,150 ,789 97,885       

14 ,108 ,568 98,453       

15 ,083 ,439 98,892       

16 ,069 ,362 99,254       

17 ,066 ,346 99,600       

18 ,039 ,208 99,807       

19 ,037 ,193 100,000       

Extraction iMethod: iPrincipal iAxis iFactoring. 

Principal iaxis ifactoring iwith iOblique iPromax (see itable i13) ishowed ithat ithe iintended 

ifactor icould iclearly ibe idistinguished iin ithe idata. iAll ifactor iloadings iwere iabove i0.4 iand 

ithere iwere ino imeaningful icross-loadings. iThe ifour ifactors iexplained ia itotal iof i79.94% 

iof ithe ivariation iin ithe imodel. 
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Communalities i 

Communalities iare ithe iproportions iof ithe itotal ivariance iin ia ivariable ithat iare iexplained 

iby iall ithe ifactors ior icomponents iin ia ifactor ianalysis i(Licht, 1995). iThey iare itypically 

iexpressed ias ipercentages iand iindicate ithe idegree ito iwhich ia ivariable iis irelated ito ithe 

ilatent ifactors iin ithe ianalysis. 

Table i14: iCommunalities iTable 

Communalities 

 Initial Extraction 

sucdec1 ,836 ,667 

sucdec2 ,837 ,705 

sucdec3 ,843 ,821 

sucdec4 ,811 ,599 

sucdec5 ,886 ,738 

sucdec6 ,763 ,671 

parsup2 ,827 ,836 

parsup3 ,867 ,850 

parsup4 ,867 ,837 

slfeff1 ,801 ,730 

slfeff2 ,916 ,907 

slfeff3 ,905 ,917 

slfeff4 ,936 ,911 

slfeff5 ,924 ,859 

lvlcom1 ,804 ,681 

lvlcom2 ,721 ,397 

lvlcom3 ,846 ,898 

lvlcom4 ,701 ,581 

lvlcom5 ,752 ,662 

Extraction iMethod: iPrincipal iAxis 

iFactoring. 
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A igood icommunalities ivalue iis itypically iconsidered ito ibe ihigher ithan i0.50. iThis 

iindicates ithat ithe ivariable iis irelated ito ithe ifactors iin ithe ianalysis iand ithat ithe ifactor iis 

iaccounting ifor imore ithan ihalf iof ithe ivariance iin ithe ivariable i(Licht, 1995). iAll ithe 

icommunalities iin ithis istudy iwere igreater ithan i0.5 iexcept ifor ithe iitem inumber iunder 

ilevel iof icommitment i(lvlcom2) iwhich ionly iaccounted ifor iabout i40% iof ithe ivariance iin 

ithe ioutcome ivariable. iThe iitem iwas iexcluded ifrom ifurther ianalysis. 

 

 

Figure i10: iThe iScree iPlot 

 

Based ion ithe iresults iof ithe ifactor ianalysis ithe iinstrument icould ibe iregarded ias ivalid 

iand ithe ireliability iof ithe iconstructs iwas isubsequently iinvestigated iusing iCronbach’s 

iAlpha. 

Table i15 ishows ithat iall iscales ireached ia iCronbach iAlpha iwell iabove ithe i0.7 icut-offs 

iand iconsidered ian iacceptable ivalue. iHowever, ivalues iabove i0.6 iare iequally iaccepted 

i(Taber, 2018). iThe iitem-total icorrelations iwere iwell iabove i0.3 iwhich iis iconsidered ian 

iindicator ithat ithere iis ia istrong irelationship ibetween ian iitem iand ithe ioverall iscale 

i(Vrbnjak et al., 2017). 
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Table i15: iThe iCronbach's iAlpha ivalue ifor ithe iconstructs 

Scale i Cronbach’s iAlpha Average iinter-

item icorrelations 

Succession idecisions .920 .793 

Parental isupport .931 1.408 

Self-efficacy i .958 .510 

Level iof icommitment ito ithe ifirm .875 .426 

Below iis ithe iRotated iFactor iMatrix ifor ithe i19 iitems iinvestigated iin ithis istudy. 

Table i16: iThe iRotated iFactor iMatrix 

Rotated iFactor iMatrixa 

 

Factor 

1 2 3 4 

sucdec1  ,783   

sucdec2  ,828   

sucdec3  ,823   

sucdec4  ,752   

sucdec5  ,777   

sucdec6  ,679   

parsup2    ,851 

parsup3    ,874 

parsup4    ,857 

slfeff1 ,654    

slfeff2 ,879    

slfeff3 ,914    

slfeff4 ,915    

slfeff5 ,846    

lvlcom1   ,507  

lvlcom2   ,575  

lvlcom3   ,866  

lvlcom4   ,730  

lvlcom5   ,672  
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Extraction iMethod: iPrincipal iAxis iFactoring. i 

 iRotation iMethod: iVarimax iwith iKaiser iNormalization.a 

a. iRotation iconverged iin i6 iiterations. 

 

4.5 Reliability iof iscales 

4.5.1 Succession idecision i 

The iresult ifrom ithe ireliability itest iindicates ithat ithe iCronbach's iAlpha ivalue iis i0.920, 

iand ithe iCronbach's iAlpha ibased ion istandardized iitems iis i0.922. iThe inumber iof iitems 

iin ithe imodel iis i6. iThis iindicates ithat ithe imodel ihas ia istrong iinternal iconsistency, iand 

ithat ithe iitems iused ito imeasure ithe imodel iare ireliable. 

 

Cronbach's iAlpha 

Cronbach's iAlpha iBased ion 

iStandardized iItems N iof iItems 

,920 ,922 6 

 

4.5.2 Parental isupport 

The iresult ifrom ithe ireliability itest ishows ithat ithe iCronbach's iAlpha iis i0.931 iand i0.932 

ibased ion istandardized iitems, iwith i3 iitems. iThis iindicates ithat ithe iitems iin ithe imodel 

iare ihighly icorrelated iand ihave ihigh iinternal iconsistency. 

 

Cronbach's iAlpha 

Cronbach's iAlpha iBased ion 

iStandardized iItems N iof iItems 

,931 ,932 3 
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4.5.3 Self-efficacy i 

This iresult iindicates ithat ithe i5 iitems iused iin ithe imodel iare ihighly ireliable, iwith ia 

iCronbach's iAlpha iof i.958 iand i.957 ibased ion istandardized iitems. iThis iis ian iindex iof 

iinternal iconsistency, iwhich imeasures ithe icorrelation ibetween idifferent iitems iin ithe 

imodel i(Tang iet ial., i2014). iA ihigher iscore iindicates ia imore ireliable imeasure, iand ithis 

iresult isuggests ithat ithe imodel iis ihighly ireliable. 

 

Cronbach's iAlpha 

Cronbach's iAlpha iBased ion 

iStandardized iItems N iof iItems 

,958 ,957 5 

 

4.5.4 Level iof icommitment ito ithe ifirm 

The iCronbach's iAlpha ivalue iof i0.875 iand i0.876 ibased ion istandardized iitems ifrom ithe 

i5 iitems iin ithe imodel isignifies ithat ithe iitems iin ithe imodel iare istrongly icorrelated iand 

imeasure ithe isame iconcept. 

 

Cronbach's iAlpha 

Cronbach's iAlpha iBased ion 

iStandardized iItems N iof iItems 

,875 ,876 5 

 

Cronbach's ialpha iis ia imeasure iof iinternal iconsistency, iwhich iis iused ito ievaluate ithe 

ireliability iof iscales. iIt iis iused ito iassess ihow iclosely irelated ia iset iof iitems iare, iand ito 

idetermine ithe iextent ito iwhich ithe iitems imeasure ithe isame iconstruct ior iconcept. iIt iis 

itypically iused ito iassess ithe ireliability iof ia isurvey ior itest iitems, isuch ias iquestions ion ia 

iquestionnaire. iIn ithis istudy, iall iitems ifor ieach iconstruct iwere ievaluated itogether ito 

igive ian ioverall iscore iindicating iconsistency i(Taber, i2018). 
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A ifactor ianalysis iwas iconducted iand ifound ithat ithree iitems i(sucdec7, iparsup1 iand 

iparsup5) ilead ito ithe iformation iof ia ififth i(5th) ifactor. iThese ithree iwere ithen iremoved 

ifrom ithe irest iof ithe ianalyses, ibecause iif iextra ifactors iare iincluded iin ithe irotation 

iinstead iof ithe iexpected ifactors, ithe iresearcher ican iremove ithe iextra ifactors 

i(Tabachnick i& iFidell, i2001; iComery, i1978). 

4.6 Multiple ilinear iregression ianalysis 

Multiple ilinear iregression ianalysis iwas iused ito iassess ithe irelationship ibetween 

iparental isupport, iself-efficacy, iand ilevel iof icommitment ito ithe ifirm iand ithe idependent 

ivariable i(succession idecisions). iIt imeasures ithe iimpact iof imultiple iindependent 

ivariables ion ithe idependent ivariable, iwhile icontrolling ithe ieffects iof iother ivariables. 

iMultiple ilinear iregression ianalysis iperformed iin ithis istudy iwas ijustified iby ithe ifact ithat 

ithe icollected idata imet ithe iassumptions iof imultiple ilinear iregression ianalysis: 

ireliability, inormality, iand imulticollinearity. iAs ithis istudy icontains ithree iindependent 

ivariables, ia icomplex imodel, imultiple ilinear iregression ianalysis iwas ideemed ithe imost 

iappropriate i(Gunzler i& iMorris, i2015). iThe irelationship ibetween ithe iindependent iand 

idependent ivariables iis isignificant iif ithe iP-value iis iless ithan i0.05 i(Saunders, iLewis i& 

iThornhill, i2012). 

In iaddition, ithe iPearson icorrelation ianalysis iwas iperformed ito imeasure ithe icorrelation 

ibetween ithe ivariables. i iPearson’s icorrelation ianalysis iwas iused ito iidentify ithe 

istrength iand idirection iof ithe ilinear irelationship ibetween ithe idependent ivariable 

i(succession idecision) iand ithe iindependent ivariables i(parental isupport, iself-efficacy, 

iand ilevel iof icommitment ito ithe ifirm). i iThe icorrelation iresults iare ipresented iin iTable i17 

ibelow. iThere iwas imedium ito ihigh icorrelation ibetween ithe ifour iconstructs. iPearson’s 

icorrelation ianalysis iis ialso iused ito iidentify imulticollinearity, iwhich iis isaid ito ioccur iif ithe 

icoefficient ivalue ibetween iindependent ivariables iexceeds i0.9 i(Rhoton, i2014). i iIf ithe 

icoefficient ivalue ilies ibetween i±.50 iand i± i1, ithen iit iis isaid ito ibe ia istrong icorrelation ior 

ihigh idegree. i iHowever, iif ithe ivalue ilies ibetween i± i0.30 iand i± i0.49, ithen iit iis isaid ito ibe 

imedium icorrelation/moderate idegree, iand iwhen ithe ivalue ilies ibelow i± i.29, iit iis isaid ito 

ibe ia ismall icorrelation i(Rhoton, i2014). 
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Table i17: iThe iPearson iCorrelation iof ithe ifour iconstructs 

 

Succession 

iDecision 

Parental 

iSupport 

Self-

efficacy 

Level iof 

iCommitment 

Succession 

iDecision 

1    

Parental iSupport ,359** 1   

Self-efficacy ,362** ,436** 1  

Level iof 

iCommitment 

,545** ,325** ,587** 1 

**. iCorrelation iis isignificant iat ithe i0.01 ilevel i(2-tailed). 

 

4.7 The iassumptions iof inormality 

The ihistogram, iNormal iP-P iPlot iof iRegression iand ithe iScatterplot iare iused ito itest ithe 

iassumptions iof iregression ianalysis i(Cook & Weisberg, 2009). iBy ilooking iat ithe idata 

idistributions, ioutliers, iand irelationships ibetween ithe ivariables, iwe ican idetermine 

iwhether ithe iassumptions iof ilinearity, ihomoscedasticity, inormality, iand iindependence 

ihave ibeen imet. iIf ithey ihave inot, ithen ithe iregression iresults iare ilikely ito ibe ibiased iand 

iunreliable i(Cook & Weisberg, 2009). iThe iresults iof ithe ithree iplots iare ipresented 

ibelow iunder iFigure i11, iFigure i12 iand iFigure i13. 
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Figure i11: iHistogram 

This idataset ihad ino ioutliers ias ishown iin ithe igraph iabove ithereby imeeting ithe ifirst 

iassumption. 

Normal iP-P iPlot iof iRegression 

In ithis istudy, ias ishown iin ithe igraph ibelow, iviolation iwas icommitted ias imost iof ithe 

ipoints iwere inot ilying ion ior inext ito ithe idiagonal iline ias ishown iin iFigure i12 ibelow. 

iHowever, iit iis idifficult ito iget inormal idistributed idata ifrom ireal ilife idata. 

 

Figure i12: iNormal iP-P iPlot iof iregression 
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Scatterplot 

Homoscedasticity iis ithe iassumption iin istatistics ithat ithe ivariance iof ithe iresiduals 

i(errors) iof ia iregression iequation iare iequal ifor iall ivalues iof ithe iindependent ivariable 

i(Field, 2013). 

A iscatter iplot iin iFigure i13 ibelow ivisually idisplays ihomoscedasticity. iA iscatter iplot iis ia 

igraph ithat idisplays ithe irelationship ibetween itwo ivariables. iIf ithe ipoints ion ithe iscatter 

iplot iare ievenly idistributed, iit iindicates ithat ithe ivariance iof ithe iresiduals iis iequal ifor iall 

ivalues iof ithe iindependent ivariable, iwhich imeans ithat ithe idata iare ihomoscedastic. iIn 

ithis istudy, ithe ivalues iare inot ievenly idistributed imeaning ithat ithe idata iis 

iheteroscedastic i(Field, 2013). 

 

 

Figure i13: iScatterplot 

 

Table i18 ibelow ishows ithe imodel isummary iof ithe itest iconducted ion ithe ithree 

iindependent ivariables iand ithe idependent ivariable. 
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Table i18: iThe iModel iSummary 

Model iSummaryb 

Model R R-Square 

Adjusted iR 

iSquare 

Std. iError iof ithe 

iEstimate 

Durbin-

Watson 

1 ,586a ,343 ,321 ,62047 1,569 

a. iPredictors: i(Constant), iLevel iof iCommitment, iParental iSupport, iSelf-efficacy 

b. iDependent iVariable: iSuccession iDecision 

This imodel isuggests ithat ithe iSuccession iDecision iis iinfluenced iby ithe iLevel iof 

iCommitment, iParental iSupport, iand iSelf-efficacy. iThe iR ivalue iof i0.586 iindicates ithat 

ithere iis ia imoderate icorrelation ibetween ithe ipredictor ivariables iand ithe idependent 

ivariable. iThe iR-Square ivalue iof i0.343 iindicates ithat i34.3% iof ithe ivariance iin ithe 

iSuccession iDecision iis iexplained iby ithe ipredictor ivariables. iThe iAdjusted iR-Square 

ivalue iof i0.321 iindicates ithat i32.1% iof ithe ivariance iin ithe iSuccession iDecision iis 

iexplained iby ithe ipredictor ivariables iwhen iaccounting ifor ithe inumber iof ipredictors. 

iThe iStd. iError iof ithe iEstimate iof i0.62047 iindicates ithat ithe iaverage idifference 

ibetween ithe ipredicted ivalue iand ithe iactual ivalue iis i0.62047. iThe iDurbin-Watson 

ivalue iof i1.569 iindicates ithat ithe iresiduals iare inot iautocorrelated. 

The iANOVA itable ishows ithat ithe iregression imodel iis isignificant, iwith ia ip-value iof i< 

i.001. iThis iindicates ithat ithe ipredictors iare isignificant iin ipredicting ithe isuccession 

idecision. iThe iF-statistic iof i15.655 iindicates ithat ithe imodel iexplains ia isignificant 

iamount iof ithe ivariance iin ithe isuccession iscore. 

 

Table i19: iThe iAnalysis iof iVariance i(ANOVA) iOutput 

ANOVAa 

Model Sum iof iSquares df Mean iSquare F Sig. 

1 Regression 18,081 3 6,027 15,655 <,001b 

Residual 34,649 90 ,385   

Total 52,729 93    

a. iDependent iVariable: iSuccession iDecision 

b. iPredictors: i(Constant), iLevel iof iCommitment, iParental iSupport, iSelf-efficacy 
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The iresults iof ithe imodel iin iTable i20 ibelow isignify ithat iboth iparental isupport i(p-value i= 

i.016) iand ilevel iof icommitment i(p-value i= i<.001) ihad ipositive ieffects ion isuccession 

idecisions iwhile iself-efficacy iwas inot istatistically isignificant i(p-value i= i.680). i 

 

Table i20: iThe iMultivariate iRegression iAnalysis iOutput 

Model 

Unstandardized 

iCoefficients 

Standardiz

ed 

iCoefficient

s 

t Sig. 

95,0% iConfidence 

iInterval ifor iB 

Collinearity 

iStatistics 

B 

Std. 

iError Beta 

Lower 

iBound 

Upper 

iBound 

Toleranc

e VIF 

1 (Constant) ,877 ,596  1,470 ,145 -,308 2,061   

Parental iSupport ,162 ,066 ,234 2,456 ,016 ,031 ,292 ,802 1,247 

Self-efficacy -,054 ,130 -,047 -,414 ,680 -,312 ,204 ,557 1,796 

Level iof 

iCommitment 

,734 ,155 ,506 4,728 <,001 ,425 1,042 ,637 1,571 

a. iDependent iVariable: iSuccession iDecision 

 

Table i21: iThe iCollinearity idiagnostics 

Model Dimension Eigenvalue 

Condition 

iIndex 

Variance iProportions 

(Constan

t) Parental iSupport Self-efficacy 

Level iof 

iCommitment 

1 1 3,923 1,000 ,00 ,00 ,00 ,00 

2 ,063 7,890 ,02 ,90 ,01 ,01 

3 ,009 20,700 ,54 ,09 ,67 ,00 

4 ,005 27,716 ,43 ,01 ,33 ,99 

a. iDependent iVariable: iSuccession iDecision 

The icondition iindex iis ia imeasure iof ithe idegree iof imulticollinearity ibetween ithe 

ivariables iin ia iregression imodel. iIt iindicates ithe idegree ito iwhich ia ivariable iis ilinearly 

idependent ion ithe iother ivariables iin ithe imodel. iA ihigher icondition iindex iindicates ia 

igreater idegree iof imulticollinearity i(Field, 2013). 
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The isecond imodel, iwith ian ieigenvalue iof i0.063 iand ia icondition iindex iof i7.890, ireveals 

ithat iparental isupport iis ithe imost isignificant ifactor, iaccounting ifor i90% iof ithe ivariance. 

iThe ithird imodel, iwith ian ieigenvalue iof i0.009 iand ia icondition iindex iof i20.700, ishows 

ithat iself-efficacy iis ia imoderate ifactor, iaccounting ifor i67% iof ithe ivariance. iLastly, ithe 

ifourth imodel, iwith ian ieigenvalue iof i0.005 iand ia icondition iindex iof i27.716, ireveals ithat 

ilevel iof icommitment iis ianother iimportant ifactor, iaccounting ifor i99% iof ithe ivariance. 

iOverall, ithese iresults ishow ithat iparental isupport, iself-efficacy, iand ilevel iof 

icommitment iare isignificant ifactors iin idetermining ione's isuccession idecision. i 

 

Table i22: iDescriptive iStatistics iof ithe ifour iconstructs 

 

Succession 

iDecision 

Parental 

iSupport Self-efficacy i 

Level iof 

iCommitment 

N Valid 94 95 95 95 

Missing 1 0 0 0 

Mean 4,5934 3,3240 4,6653 4,6574 

Std. iError iof iMean ,07766 ,11414 ,06776 ,05470 

Median 5,0000 4,0000 5,0000 5,0000 

Mode 5,00 4,00 5,00 5,00 

Std. iDeviation ,75298 1,11251 ,66039 ,53315 

Variance ,567 1,238 ,436 ,284 

Skewness -2,307 -,879 -3,312 -2,033 

Std. iError iof 

iSkewness 

,249 ,247 ,247 ,247 

Kurtosis 5,921 -,444 13,867 5,062 

Std. iError iof iKurtosis ,493 ,490 ,490 ,490 

Range 4,00 4,00 4,00 2,80 

Minimum 1,00 1,00 1,00 2,20 

Maximum 5,00 5,00 5,00 5,00 

Sum 431,78 315,78 443,20 442,45 
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Succession iDecision 

Table i23 ibelow ishows ithat ithe imajority iof ifamily imembers iare istrongly iin iagreement 

ithat ithey iare ifamiliar iwith ithe ifuture ivision iof ithe ifamily ibusiness, ithey iknow ithe 

idecisions imade iby iactive ifamily imembers, iand ithey iare icommitted ito ikeeping ithe 

ibusiness iin ithe ifamily. iEven imore iencouraging iis ithat ithe iyounger igeneration iof ifamily 

imembers iare iwilling ito imake isignificant idecisions ito imake ithe ifamily ibusiness ia 

isuccess. iThis ishows ia istrong icommitment ito ithe ifamily ibusiness ithat iwill iaid iin iits 

ifuture isuccess. i 

 

Table i23: iPercentage iof iresponses iunder isuccession idecision 

 1 2 3 4 5 

All ifamily imembers iare ifamiliar iwith ithe ifuture ivision 

iof ithe ifamily iin ithe ibusiness. 

3.2 5.3 4.2 13.7 73.7 

The iinactive ifamily imember iknows iwhat iactive ifamily 

imembers' idecisions iwith ithe isuccessors iare 

2.1 2.1 6.3 17.9 70.5 

All ifamily imember iknows iwhat isuccession idecisions 

iplanned ifor ithe ibusiness 

1.1 7.4 4.2 13.7 73.7 

The iyounger igeneration iof ifamily imembers iis 

icommitted ito ithe icontinuation iof ithe ibusiness ias ia 

ifamily ibusiness iin ithe ifuture 

4.2 - 5.3 12.7 77.9 

The iyounger igeneration iof ifamily imembers iis 

icommitted ito ithe icontinuation iof ithe ibusiness ias ia 

ifamily ibusiness iin ithe ifuture 

3.2 - 6.3 11.6 78.9 

The iyounger igeneration iof ifamily imembers iare iwilling 

ito imake isignificant idecisions ito imake ifamily ibusiness 

ia isuccess 

1.1 1.1 5.3 8.4 84.2 

Where istrongly idisagree i= i1, idisagree i= i2, ineither i= i3, iagree i= i4, istrongly iagree i= i5 
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Parental iSupport 

Table i24 ibelow ishows ithe iresults iof ia isurvey ion ihow ithe iparents isupported itheir 

ichildren ias ithey igrew iup. iIt iis iclear ithat ithe imajority iof irespondents iagreed iwith ithe 

istatements ithat itheir iparents ichose itheir iprofession iwhen ithey istarted ischool, iand 

iwhat ithey iwould ido iin ischool iwhich idictated itheir icareer ipath ias ithey iwere igrowing iup. 

iThis isuggests ithat imost irespondents ifelt ithat itheir iparents idid inot iallow ithem ito imake 

itheir iown idecisions iabout itheir ieducation iand ifuture. i 

Table i24: iPercentage iof iresponses iunder iparental isupport 

 1 2 3 4 5 

When iI istarted ischool, ithey ichose ithe 

iprofession ifor ime. 

13.7 12.6 10.5 57.9 5.3 

My iparents ialways ichoose iwhat iI'll ido iin ischool 11.6 14.7 11.6 55.8 6.3 

As iI iwas igrowing iup, imy iparents idictate iwhat iI'll 

ibe igoing ito ido 

13.7 11.6 7.4 57.9 9.5 

Where istrongly idisagree i= i1, idisagree i= i2, ineither i= i3, iagree i= i4, istrongly iagree i= i5 

Self-efficacy 

Table i25 ibelow ishows ithe iresponses iof ipeople ito ivarious istatements iregarding itheir 

iwillingness ito ilearn inew iskills, iwork ihard iand iaccept ifeedback. iIt ican ibe iseen ithat ithe 

imajority iof ipeople istrongly iagree ior iagree iwith iall istatements, iindicating ithat ithey iare 

ilikely ito iput iin ithe ieffort ito ilearn inew iskills, ipersist ieven iif iit iis idifficult, iand ibe iopen ito 

ifeedback. iThis isuggests ithat ithe irespondents igenerally ihave ia ipositive iattitude 

itowards ilearning iand itaking ion ichallenges. 

 

Table i25: iPercentage iof iresponses iunder iself-efficacy 

 1 2 3 4 5 

If iI iworked iat iit, iI icould ilearn ijust iabout iany iskill 1.1 - 4.2 22.1 72.6 

Once iI've idecided ito iaccomplish isomething, iI ikeep 

itrying, ieven iif iit iis iharder ithan iI ithought 

2.1 - 2.1 24.2 71.6 
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I ican ialways iget ibetter, ieven iif iI iam ireally igood iat 

isomething 

2.1 - 1.1 18.9 77.9 

I'm iwilling ito iwork ion isomething ichallenging, ieven iif iI 

iknow iit iwill itake ia ilot iof ieffort iand iI imay inot isucceed iat 

ifirst 

2.1 1.1 1.1 18.9 76.8 

When iI ireceived ifeedback ithat iI ididn't ido iwell ior 

isomething, iI itry ieven iharder ito ilearn iit 

2.1 - 2.1 21.1 74.7 

Where istrongly idisagree i= i1, idisagree i= i2, ineither i= i3, iagree i= i4, istrongly iagree i= i5 

Level iof iCommitment 

From ithe idata iin iTable i26, iit iis iclear ithat ithe imajority iof ithe irespondents ihad ia istrong 

isense iof ibelonging ito itheir ifamily ibusiness iand iwould ibe ivery ihappy ito icontinue 

iworking iin iit ifor ithe iremainder iof itheir icareers. iThey ialso iseem ito iidentify iwith ithe 

iproblems iof ithe ibusiness iand ifeel ias iif ithey iare itheir iown. iThis isentiment iis iespecially 

istrong iwith iover i70% iof irespondents istrongly iagreeing ior iagreeing iwith iall ithe ifive 

istatements. iThese iresults iclearly idemonstrate ithe iimportance iof ifamily ibusinesses ito 

itheir iemployees iand ithe istrong irelationships ithat ican ibe ibuilt iover itime. 

Table i26: iPercentage iof iresponses iunder ilevel iof icommitment 

 1 2 3 4 5 

I iwould ibe ivery ihappy ito ispend ithe irest iof imy icareer iin 

ithe ifamily ibusiness 

1.1 - 6.3 20.0 72.6 

I ireally ifeel ias iif ithese ifamily ibusiness iproblems iare imy 

iown 

1.1 - 4.2 21.1 73.7 

I ireally ifeel ias iif ithese ifamily ibusiness iproblems iare imy 

iown 

1.1 - 4.2 24.3 70.5 

I ido ifeel ia istrong isense iof ibelonging ito ithis ifirm - - 6.3 22.1 71.6 

I ido ifeel ia istrong isense iof ibelonging ito ithis ifirm 1.1 - 3.2 20.0 75.8 

Where istrongly idisagree i= i1, idisagree i= i2, ineither i= i3, iagree i= i4, istrongly iagree i= i5 
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4.8 Hypotheses itesting 

The ihypotheses itesting iwas idone, iand iit iwas ifound ithat itwo iof ithe ithree iindependent 

ivariables i(parental isupport iand ilevel iof icommitment) iwere isupported, iand ithe iself-

efficacy iwas inot, ias ishown iin iTable i27 ibelow. 

The iBeta ivalue iof i.234 ifor iparental isupport iindicates ithat iparental isupport ihas ia 

istatistically isignificant ipositive ieffect ion isuccession idecisions. iThis imeans ithat ia ione-

unit iincrease iin iparental isupport iis iassociated iwith ia i.234-unit iincrease iin isuccession 

idecisions. iThe iBeta ivalue iof i-.047 ifor iself-efficacy iindicates ithat ithere iis ia iweak 

inegative irelationship ibetween iself-efficacy iand isuccession idecisions. iThis imeans ithat 

ilower ilevels iof iself-efficacy iare iassociated iwith ihigher ilevels iof isuccession idecisions. 

iThe iBeta ivalue iof i.506 ifor ilevel iof icommitment iindicates ithat ithere iis ia istrong ipositive 

icorrelation ibetween iit iand ithe idependent ivariable, isuccession idecisions. iThis 

isuggests ithat ia ihigher ilevel iof icommitment iwill ilead ito ia ihigher ilikelihood iof ia 

isuccessful isuccession idecision. iThese iresults idemonstrate ithat iparental isupport iand 

ilevel iof icommitment iare iboth isignificant ipredictors iof isuccession idecisions, iwith ilevel 

iof icommitment ihaving ia isignificantly istronger ieffect. iBeta ivalues iindicate ithe islope 

iline ibetween ithe iindependent i(predictor) ivariables iand idependent ivariable i(Field, 

2013; Uyanık & Güler, 2013). 

 

Table i27: iHypotheses iOutcome 

Hypotheses p-value Finding 

H1: iParental isupport ihas ia ipositive 

iinfluence ion isuccession idecisions 

iamong ithe inext-generation. 

.016 Supported 

H2: iThe iself-efficacy iof ithe inext-

generation inegatively iinfluences ithe 

isuccession idecisions iof ia ifamily 

ibusiness. 

.680 Not isupported 

H3: iThe icommitment ilevel iof ithe inext-

generation ipositively iinfluences ithe 

isuccession idecisions iof ia ifamily 

<.001 Supported 
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ibusiness. 

 

4.9 Conclusion 

The idata ianalyses ipresented iin ithis ichapter ihave ishown ithat idescriptive istatistics 

idemonstrated ia igood iaccount iof idata. iThe iselected iitems ifor ithe ianalysis ihad istrong 

ireliability iin idescribing isuccession idecisions ibased ion iCronbach’s iAlpha itest, 

iexcluding ithe iself-efficacy iconstruct. iThe iexploratory ifactor ianalysis iresults ishowed 

ithat isome iquestions ior iitems ifor ieach ivariable iwere inot irelevant, iand iremoval iof isuch 

iquestions iwas idone, iand ibased ion ithat ithe iremoval iof isuch iquestions ishould inot 

iaffect iother iconstructs. iThe iresult iutilized ispecific ifactors ifor ithe ianalysis. i iShown ialso 

iwas iinferential istatistics ithat ipresented ia isuccessful iresult iin irelation ito iaddressing ithe 

iresearch ihypotheses. 

The iresults ifor iHypothesis i1 iand i3 iseemed ito isupport ihypotheses itesting. i iHypothesis 

i1 iinferred ithat iparental isupport ihas ia ipositive iinfluence ion isuccession idecisions 

iamong ithe inext-generation ifor ifamily ibusinesses iin iSA. i iFor iHypothesis i2, ithe iresult 

idid inot isupport ithe iidea ithat iself-efficacy iof ithe inext-generation ipositively iinfluences 

ithe isuccession idecisions iof ia ifamily ibusiness iin iSA. iThis imeans ithat iself-efficacy iof 

ithe inext-generation iplays ia isignificant irole iin ihampering ithe isuccessful idecisions iof 

ithe inext-generation ileadership iin ithe ibusiness. iHypothesis i3 iwas isupported iin ithat ithe 

icommitment ilevel ito ithe ifirm iof ithe inext-generation ipositively iinfluences isuccession 

idecisions ifor ifamily ibusinesses iin iSA. i iBased ion ithe iresults, iparental isupport iand ithe 

icommitment ilevel ito ithe ifirm iare ithe isignificant iconstructs iof ithe inext igenerations’ 

isuccession idecisions ifor ifamily ienterprises iin iSouth iAfrica, iwhile iself-efficacy iis inot ian 

iessential iconstruct iof isuccession idecisions. 
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5  ICHAPTER I5: IDISCUSSION IOF IRESULTS 

The ichapter ihas ihighlighted iand ielaborated ion ithe ifindings iof ithe iresearch iwhich ihave 

ibeen ipresented iin ichapter i4. i iThis ichapter idiscusses ionly ithe ikey ifindings. i iThe 

iconnection ibetween ithe idependent iand iindependent ivariables ihas ibeen itested iwith ia 

iconceptual iframework. iThe ibusiness icontext iregarding ithe ifactors ithat iinfluences 

isuccessive iresults iin ithe ifamily ibusiness iin iSouth iAfrica ihave ibeen itested iadequately 

iin ithis iresearch (Chirapanda, i2020). iTherefore, ithe iresearch ihas ianalysed ithe ifindings 

iand iliterature ireview isections iabout ihow ithe inext igenerations’ isuccessive idecisions 

ican ibe imeasured iin ithe iaspects iof iSouth iAfrica’s ifamily ibusinesses. i 

5.1 Introduction 

The idemographic iidentities iof ithe irespondents ihave ibeen ianalysed iwhich iincludes 

iseveral ifactors isuch ias ithe igender iidentity iof ithe irespondents iand itheir iage igroup. 

iTheir ilevel iof ieducation iand irace ihave ialso ibeen ianalysed iadequately. iThe iliterature 

ireview isection ihas ibeen icompared ito ithe ihypothesis iof ithis iresearch iso ithat ithe 

ifindings ican ibe ianalysed iwith iadequate iacademic isupport. iThe iprovinces iwhere ithe 

ibusiness ibecome ioperated ihave ibeen inoted iand itheir iemployment istatus ihas ialso 

ibeen ianalysed. iThe ianalysis iof ithe inext-generation ihas ibeen idone iand ireliability ihas 

ibeen imeasured iwith istatistical ianalysis iand ithe ireliability iscore ihas ibeen ispeculated 

ibased ion ithat. i 

5.2 Demographic iprofile iof ithe irespondents 

Demographics iare icharacteristics iof ia ipopulation iand idemographic iinformation irefers 

ito iinformation ithat iattributes ito ian iindividual (Garrido-Cumbrera iet ial., i2022), iin ithis 

icase, iit irefers ito irespondents iof iquestionnaires iused ifor idata icollection. i iThe 

idemographic iprofile iaccessed idata ifrom ithe i95 irespondents itherefore, itheir ishared 

iinformation iabout itheir iage, igender, ieducation ilevel, irace, iemployment, iand ibusiness 
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iprovinces ihas ibeen ianalysed iadequately. iThis isub-section iwill idetail idemographic 

iinformation iand iprovide iinsights ito iwhy ithey iare iessential ifor ithe ifinding iof ithis istudy. 

5.2.1 Gender i 

For iexample, iamong iall ithe irespondents inearly i64.21% iof irespondents ibelonged ito 

ithe imale igender igroup iand ionly i32.6% iof ifemale irespondents' idata ihave ibeen 

igathered. iThe ienormous idifferences iamong ithe irespondents' igender isignify ithat imale 

imembers iare imore iassociated iwith ithe ifamily ibusiness icompared ito ifemales (Gagné 

iet ial. i2021). i iThe iresult ialso iindicates ithat iperhaps imost iwomen iare inot igiven ithe 

iopportunity iof ileadership iin ifamily ibusiness ias ithe igender istereotypes imay ibe ithe 

ireason iof ilow ifemale irespondent irates. iThis iis ibecause ileadership iroles iin ifamily 

ibusiness iare iusually imale idominated iand iwomen iin ithe ifamily ioften ifeel iless 

iinterested iin iparticipating ias itraditionally, ithey iare inot iusually ithe ifirst icandidate ifor 

isuccession (Venter iet ial., i2015). 

Furthermore, iit iis ievident ithat igender iplay ia icrucial irole iin ibusiness iespecially iin ifamily 

ibusiness, iwhere imost isuccession idecisions ioften ifavour imales ithan ifemales, ieven 

ithough, iwomen irepresent i50% iof ithe iworld ipopulation (Venter, iet ial., i2015; 

iHerrington, iKew i& iMwanga, i2017; iNonkwelo, i2019). i iThe iGlobal iEntrepreneurship 

iMonitor i(GEM) irepeatedly ireport ithat imore imales iparticipate iin ientrepreneurship ithan 

ifemale, iwhich imight ibe ithe ireason ifor ilow iresponse iin ithis iresearch. i iAlso, ithis ifinding 

irelates iwith iOyeladun, (2020) ifindings ithat itraditional ilaws ihave ia igreat iinfluence iin 

igender isuccession, itraditional ilaws ifavours imales ithan ifemales. i iHowever, iit iwould ibe 

ibeneficial ito ihave imore iinput ifrom ifemale irespondents, ias iit iwould ihave igiven ithe 

iresearch ia iwider iperspective ifrom ithe istudy ipoint iof iview, ibut ithe iresult ifrom ithe 

ifindings iwas inot iaffected iby ithis iview, ias ithe istudy imethods icovered iprovided iuseful 

iinsights. 

5.2.2 Age igroup 

Older irespondents irecorded ithe ihighest iand iformed ithe itarget ifor ithis istudy, ias iage 

igroup ihelps ito idetermine ithe iideal itargeted iaudience iin ia iresearch istudy, iand iin ithis 

icase, ithe iage igroup iof irespondents ithat iare iinvolved iin ifamily ibusiness (Tien iet ial., 
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i2019). i iIt iwas iseen ithat iamong iall irespondents iin ithe iage igroup iof i47-51, ipeople iare 

imostly iinvolved iin ithe ibusiness, iand ithe iage igroup iof i18 i-24 ipeople iis iless iinvolved iin 

ithe ibusiness. iFrom ithis idata, ithe imiddle iage igroup iof ipeople iis ientangled ito itake 

iresponsibility ifor ithe ibusiness ibecause ithey iare icapable ito iequip iinsight-based ibits iof 

iknowledge iin ioperating ithe ibusiness iand ithey iare icorrespondingly isufficiently 

ifurnished ito imanage ithe ifamily itrade isequence (Tien iet ial. i2019). i i 

In iaddition, iRamadanti iet ial., (2021) inoted ithat ichildren ito imaster iknowledge ifrom 

iearly iinvolvement iwhich ithey icarry ithrough iadulthood iby isimulating iwhat ithey iare 

iexposed ito. i iComparing ithis ito ithe iresponses ifrom ithe iolder igroup, ishows ithat ithe 

iexpected iage igroup imatches ithe iexpected iprojection iof ithis istudy ias ithe iage igroup 

iwith ithe ihighest iresponse ifall iin ithe i47-51 igroup, iwhich iimplies ithat ithis igroup iis iideal 

ifor ileadership iroles ias ifinancial iresponsibilities. i iThis iage igroup iprovided irelevant 

iresponse ibased ion itheir iexperience, iskills, iand imatured ienough iin iunderstanding 

isuccession idecisions iquestions iand ithe irole iof iinfluencing ifactors (Handler iet ial., 

i1990). 

5.2.3 Level iof ieducation 

Educational ilevel irefers ito idevelopmental idifference iof iindividuals, ialso ithe iextent iof 

ihow ithe ienvironmental ilearning iis istructured i(Jiménez et al., 2015). i iMost igraduates 

itend ito ijoin ifamily ibusiness iduring iholidays, igap iyear ias iit ifosters itheir iexperience iand 

ichoice iof icareer. iFrom ithis idata, iit ihas ibeen ishown ithat ipostgraduates iare iinvolved iin 

ithe ifamily ibusiness imostly, iwith ithe ipercentage iof i42.11%, iand icorrespondingly, iwith 

iother idegrees iof ieducational iqualifications ithe ipeople iare iless iinterested ito itake iover 

ithe iresponsibility iof ithe ibusiness, ithe ipercentage iof ithis ipeople iis i14.74%. i 

Arcese iet ial., (2021) ialso inoted ithat ipeople iwith imore ielevated ilevel iof ieducation ihave 

ipotential iin iundertaking ientrepreneurial iprospects ithan iothers ibecause ithey ioften 

icreate ithe ipurpose iand iknowledge-oriented iperspective iof ithe ibusiness. i iHowever, 

iaccording ito iZurina iet ial., (2019), iundergraduates iare iless ilikely ito ipursue 

ientrepreneurial iopportunities, idue ito ilack iof iskills, iknowledge, iand iexperience ito 

iventure iinto imanagerial ipositions iin ifamily ibusinesses, iwhich iis iattributed ito ivarious 

ifactors ihindering ithis igroup. iThus, ipostgraduates igroup iprovided imeaning iinsight 
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ibased ion itheir iknowledge iand inot iassumption ior isocietal inorms iwhich ienable ithe 

iobjective iand iknowledge ithat iguide ithe iresearch ifindings. 

5.2.4 Race iDistribution 

It iis iinteresting ito inote ithe iincrease iin iblacks, iespecially igiven ithat isurvival irate iof 

ifamily ibusiness iis ilow iin iSouth iAfrica (Colli, i2003). i iThe ipercentage iof iblack inext-

generation iof family-owned ibusiness ihave iincreased, ieven ithough iwhites ihave ithe 

ilarger iparticipation iratio iin ibusiness iownership (Herrington, iKew i& iMwanga, i2017; 

iNonkwelo, i2019). iIn iaddition, idifferent iethnic igroup iformed ithe idemographic ifor ithis 

istudy, ias iit irepresents idifferent iraces iand iculture. i iConsidering ithat, iJohannesburg, 

iCape iTown, iand iDurban iwere ithe ithree imain icities iand ieconomic ihubs iof iSouth 

iAfrica, ias ithese iraces iand iculture iare ipredominate ias isuch, ithe iethnic igroup ipresent 

iformed ikey icomponents iof ithis iresearch istudy. i 

Among iall irespondents i55.79% iare iblacks, i18.95 i% iare iwhites, iand i11.58% iare 

iIndians iwho iare iinvolved iin ithe ifamily ibusiness, iso ias iper ithe idata iblack icoloured 

ipeople iare imostly iinvolved iin ithe ibusiness imajor iethnical iclass iin iSouth iAfrica iare 

iconcerned iin ithe itrade ifrom ithe iearly ipodium iof ibusiness. iFrom ithis idata, iit ihas ibeen 

iknown ithat iwhite-coloured ipeople iare iless iinvolved iin ithe ifamily itrade icompared ito 

iblack-coloured ipeople iof iSouth iAfrica (Porfírio iet ial. i2020). i iCompared ito ithe idecrease 

iin isurvival irate iof i30% iaccording ito iMlotshwa, (2012). i iThis idata iis iessential ifor 

ianalysis ibecause iit iis iutilized iin iteams iwith idifferent iparameters ito iform iexpansive ias iit 

ihas ibeen inoticed iin ithe ifollowing idomain iof ithe ichapter. 

5.2.5 Province iin iwhich ibusiness ioperates 

Most iurban ibusinesses iexperienced isignificant iincrease icompared ito irural ibusinesses 

i(Bates, 2006), ialso ibusinesses iin imajor icities iare imore icompared ito iother icities, 

iwhich iis ievident iin ithe iresponses iderived ifrom irespondents iof ithis istudy. i iGauteng iis 

inoted ito ibe ithe ismallest iprovince iof iSouth iAfrica’s inine iprovince i(Abolnik et al., 2022), 

iand ithe ieconomic iengine iroom iof ithe icountry. i iThe iprovince iis ithe imost ipopuluted iand 

iharbours iapproximately i11,2 imillion ipeople. iMost ibusinesses ihave ia ibranch, ihead 
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ioffice ior isolely ilocated iin iGauteng iand iJohannesburg ibeing ithe ieconomic ihub iof ithe 

iprovince iboasts iof idifferent ibusiness ithat iincludes ifamily ibusinesses. 

From ithe idata, iclearly ipeople iof iGauteng iprovince iare imostly iinvolved iin ithe ifamily 

ibusiness, iwith ithe ipercentage iof i52.63%. i iGauteng iprovince iis ireally ithe iengine iroom 

ias isuggested iby iAbolnik iet ial., (2022). iThe ipeople iof iWestern iCape iare iless iinvolved 

ithan iother iprovinces, ithe ipercentage iof ithis iprovince iis i23.16%. iThe ireason ifor ithe 

iresponse imight ibe ibecause iGauteng iprovince ihave imore inext-generation istudying iat 

ivarious iuniversities, iwho ibelong ito ior iare imembers iof family-owned ibusiness. 

iWestern iCape iand iKwaZulu-Natal iprovinces iresponses iare ibelow i50%, iwhich iimplies 

ithat imost inext-generation imight inot ibe ipresent iat ithe iselected iuniversities. i iHence, 

ithe iresults ireflected ithat imost ifamily ibusiness iare ilocated iand ioperational iin iGauteng 

iprovince ithan ithe iother iprovinces. 

5.2.6 Employment istatus 

Preparing ithe inext-generation ito itake iover ithe irunning iof ithe ibusiness irequires 

iparental iguidance, isupport. i iIt ialso irequires ithe iright ieducation, iexperience, iand 

iwillingness ito iachieve iand imaintain ifamily ivalues, inorms, iand igoals (Handler, i1990). 

iEarly iinvolvement iin ithe ifamily ibusiness ioften ileads ito iexperience, iadequate 

imanagerial, iplanning iand inegotiating iskills ineeded ito isustain ithe ibusiness. i iAlso, iin 

ithe istudy iconducted iby iTajer iet ial., (2019) ifound ithat iearly iinvolvement iof ifamily 

imembers i(next-generation) ienhances ientrepreneurship iin iprocess. i i 

Among iall irespondents, i71.58% iof ipeople iare iemployed iby ithe ibusiness, ithey iare 

iactive ipeople iand i25.26% iof ipeople iare inot iemployed iby ithe ibusiness, iso ithey iare 

iinactive ipeople ias iper ithe idata. iThe iresponses iare iin iagreement iwith ithe ifindings iof 

iRich iet ial., (2010) ithat iwhen iemployment ioutcomes iare ipromoted, iit iis iobserved ithat 

ithose iwho iare iemployed iby ithe ibusiness iare idirectly iinvolved iwith ithe ibusiness. iFrom 

ithis idata, ievidently ithe iactive inext-generation ican iacquire ithe iexperience iand iadopt 

ithe iworking iarrangements iand imaintain ithe ibalance ibetween iacademic iwork iand 

ibusiness. iThe iinactive ifamily imembers irespondents iare ibelow i30% iwhich iimplies ithat 

ichoice iof icareer iplay ia icrucial irole iin family-owned ibusiness ias isome ifamily imembers 
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iseek iindependence ifrom ifamily idynamics iand iprefer ito iexclude iany iinvolvement iin ithe 

ibusiness. 

5.2.7 Next-generation igroup 

The inext-generation igroup irefer ito ichildren iof ifounders iof family-owned ibusiness iin 

iSouth iAfrica. i iBelonging ito ithe inext-generation iof ifamily-owned iis ioften iperceived ias ia 

igreat iopportunity iand iprivilege iespecially ito iuniversity istudents i(Dyer Jr & Handler, 

1994). i iAlthough, isome inext-generation iprefer ito istay iout iof ifamily ibusiness iand iits 

idynamics idue ito iconflicts, iinequality, iand icareer ichoice, iit iis ia ichance ito ifoster 

ibusiness idevelopment iand ifinancial isustainability. i iFrom ithis idata, i61.05% iof ioffspring 

imeans ithe inext-generation, i23.16% iof icousins, iand i12.63% iof ipeople ifrom iin-laws. i iIt 

iis ievident ithat ioffspring iare imore iinvolved iwith ithe ifamily ibusiness ito ihelp ithe isurvival 

iand igrowth iof ithe ifamily ibusiness. i iLam, i(2009) ialso inoted ithat ichildren iare iinfluencing 

ifactors iof isuccession iin ifamily ibusiness iwhich imight ibe ithe ireason ifor ithis iresult. 

In iaddition, ichildren iof ifounders iare ilikely ito imanage ithe ibusiness iin ifuture, idue ito 

iblood-ties, iearly iparticipation iin ithe ibusiness iand ifinancial istability. iHowever, ithe iother 

irelatives i(uncles, icousins, iand iaunts) iresponded ibelow i15% iwhich iimplies ithat ithey 

iare iless ilikely ito itake iover ithe ibusiness i(Lam, i2009). i iAlso, ianother ireason iis inoted iby 

ianother isource ithat isuccession idecisions iusually istart iwith ichildren iof ithe ifamily, 

iexcept iin ia isituation iwhere ithe ichildren iare inot iinterested ior idead. i iIn-laws ion ithe 

iother ihand, iare igiven isame iopportunity ias ithe irest iof ithe ifamily imembers ibut iwith 

isome iexception. i iSome ifamily iexclude inon-family imembers ifrom ithe ibusiness iand iin 

isuccession idecisions i(Santiago, 2011). i 

5.2.8 Conclusion iof ithe idemographic ianalysis 

This ipart iconcludes ithe idemographic iof irespondents. iThe iconsequence iof ithe 

idemographic itraits iof ithe irespondents imeets ithe iinitially idesigned ianticipations ifor 

imost iregions. iThe ieducation iclass idemographic iand ithe inumeral idepicting iethnicity 

ifitted ithe iinitial ianticipations. iThe igender iinequality iin istints iof ithe iconclusive 

iresponses iwas ilikewise inot ipredicted. iHowever, ithere iare isome iexpectations ifrom ithe 

iresults iobtained ithat iwas inot iplanned iinitially. i iThe idata ifrom isample isize iwas ibelow 
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iexpectation ias ithe iresearch ibudgeted i200 ibut ionly igot i103 iresponses. i iThe 

iunengaged iresponses iwere inot ianticipated, igiven ithat ithe iquestionnaire iwas iwell 

istructured. 

5.3 Discussion iof ikey ifindings 

The iprevious isection iwas istructured iaccording ito idemographic iprofile iof irespondents 

iand ifindings iwere idiscussed. i iThis isection idiscusses ithe iscales iused iand ipresents ithe 

ikey ifindings iof ithe imain ifactors iinfluencing ithe inext-generation isuccession idecisions. i 

iStarting iwith ireliability iof iscales, ifollowed iby imain ifactors ias iper ihypothesis: iparental 

isupports, iself-efficacy, iand ilevel iof icommitment ito ithe ifirm. 

5.3.1 Discussion iof iscales 

The ireliability itest iconducted iin ithis istudy iused ithe iCronbach's ialpha ico-efficient iand 

iinput ifrom iVan ider iMerwe i(2009), iGarcia iet ial., i(2019), iPeteros iet ial., i(1996), 

iRobinson, i(1996), iand iBar-Haim i(2019). iThese iquestionnaires iwere iadopted iand 

iwidely itested iby iRobinson, i(1996). 

The iscales iwere ievaluated istarting iwith ithe ientire ievaluation iof idata iitems, ifollowed iby 

ithe ikey ifactors ito ithe istudy. iIt iis isuggested ithat iacceptable ireliable idata iusing 

iCronbach’s ialpha imethod iis ia iscore iof i0.7 iand iabove. i iAny iscore ilower ithan 

iacceptable ireliable idata iimplies ithat ithe idata iis iunreliable iand ishould inot ibe iused, 

igiven ithat iit iwill inot ibe irelevant ito ithe ifindings iof ithis iresearch. 

The ikey ifactors iwere iparental isupport, iself-efficacy, ilevel iof icommitment ito ithe ifirm 

iand isuccession idecisions iwere iall itested ito idetermine itheir ireliability. i iThe iresult 

ipresented iin itable i4.12, ishow ithat iparental isupport ifactors, iwhich ihad ithree idata 

iitems, ihad ia itotal iscore iof i0.931, itherefore ipassing ithe ireliability itest. iSelf-efficacy ihad 

ia iscore iof i0.958 iwith i5 idata iitems ievaluated. i iLevel iof icommitment ito ithe ifirm iattained 

ia ireliability iscore iof i0.875 iand isuccession idecisions iscored i0.920. 

Every ifactor ihas ia ipositive irelationship iwith ieach iother, ibelow iare ikey ifindings ifrom ithe 

iresults: 
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• Parental isupport ihelps ithe ipeople ito ibe imore iattached ito ithe ibusiness, 

itherefore, iit idevelops isuccessive idecisions iin ithe ibusiness. iDue ito ithis 

iconnection, ithe ianalysis ihas ishown ipositive iinfluence ias iparental isupport iis inot 

ithe ionly isignificant icomponent ithat icontrols ibusiness isuccess (Elmo iet ial. 

i2020). i 

• Besides, iself-efficacy iholds ia ihigh iresponsibility ito imake ia iperson imore 

idedicated iand idetermine idecisions ithat ican ienhance ithe ifamily ibusiness 

icapacity iand istability. iThese ihave ibeen ireflected iin ithe ipositive iresults iwith 

isuccessive idecisions iand iparental isupport. iThe iself-efficacy iof ia iperson imakes 

ifaith iamong iparents, iand ithey isupport ithe iperson ibased ion ithe iattitudes ithe 

iperson iholds itoward ibusiness (Kierasawat, i2020). i 

• The ilevel iof icommitment itowards ibusiness irelates iwith isuccession idecisions, 

iparental isupport, iand iself-efficacy. iIn ithis icase, idue ito ithe icommitment ito ithe 

ibusinessperson iworks ion iimproving iindividual icapability iand istrength ias iwell 

ias ienhancement iof iself-efficacy. i i 

5.4 Discussion ipertaining ito iParental iSupport 

Parental isupports ifocus ion ithe iencouragement iby ifounders iof ifamily ibusiness ito itheir 

ichildren iabout ijoining ithe ibusiness. i iThe isection ievaluated ithe iperspectives iof ithe 

inext-generation iin irelation ito isuccession idecisions ifor ifamily ibusiness iin iSouth iAfrica. 

5.4.1 Parental iSupport 

Sub iQuestion i1: Hypothesis i1(H1) i 

To iwhat iextent idoes iparental isupport 

iinfluence ithe isuccession idecisions iof ifamily 

ibusiness iamong ithe inext-generation iin 

iSouth iAfrica? 

Parental isupport ihas ia ipositive 

iinfluence ion isuccession idecisions 

iamong ithe inext-generation. 
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The ifirst ihypothesis ipredicted ithat iparental isupport ihas ia ipositive iinfluence ion 

isuccession idecision iamong ithe inext-generation i(Bjuggren & Sund, 2001; Bozer et 

al., 2017). i iThe irelationship iwas isupported iby imodel isummary. i iThe iresults ishows ithat 

iparental isupport iholds iaccountability ifor ibusiness isuccess iin iSouth iAfrica. iIt istates 

ithat iparental isupport iis irequired ito ibe iefficient iin ithe iengaging iprocess iof ithe ifamily 

ibusiness. i iThe iresearch ihas ievaluated ithe iconnection ibetween iparental isupport iand 

iachieving isuccess iin ithe ifamily ibusiness iwhich ican ibe ianalysed iwith iadequate 

icomparison ito ithe iliterary isources. 

Research ihas ishown ithat iparental isupport ican ipositively iinfluence ithe isuccession 

iprocess iin ifamily ibusinesses, ias iit ican iincrease ithe ilevel iof icommitment iand 

idedication iamong ithe inext-generation i(Chan et al., 2020; Hackett & Byars, 1996). 

iThis ican ihelp ito iensure ithat ithe ibusiness iremains iin ithe ifamily iand icontinues ito igrow 

iand ithrive. i iHowever, iit iis iimportant ito inote ithat iparental isupport iis inot ithe ionly ifactor 

ithat iinfluences isuccession idecisions iin ifamily ibusinesses iin iSouth iAfrica. iOther 

ifactors, isuch ias ithe iskills iand iexperience iof ithe inext-generation, itheir iinterest iin ithe 

ibusiness, iand ithe ioverall ibusiness ienvironment, ialso iplay ia irole. iTherefore, iwhile 

iparental isupport ican ibe ia isignificant iinfluence ion isuccession idecisions, iit ishould ibe 

iconsidered ialongside iother irelevant ifactors iwhen imaking idecisions iabout ithe ifuture iof 

ithe ifamily ibusiness. 

Family ienterprises ineed iparental isupport. iParents iassist ipeople iand imake ibusiness-

changing idecisions iin ifamily ienterprises. iParental iassistance iincludes ifinancial, 

iemotional, iand iguidance. iBusiness iparents imust imanage iparenting iand ileadership. 

iFamily ienterprises istruggle iwith idecision-making. iParents ishould iprioritise ithe 

ibusiness's ilong-term isuccess iover ishort-term igains. iIf ithe ifamily ifirm imakes iitems, ithe 

iparents imust idecide iwhether ito iextend ithe iproduct iline ior ifocus ion ione. iThe 

ibusiness's ilong-term igoals, ibrand iimage, ifinancial istability, iand icustomer isatisfaction 

ishould ilead ithis iselection (Van iPraag, i2023). iParental isupport ihelps ibusiness iowners 

idevelop iskills iand iinformation ito imake ieducated idecisions. iParents ican iinstil 

idiscipline, ihard iwork, iand idedication iin ithe iindividual iperson iearly ion. i 

Parental isupport irefers ito ithe iassistance iand iguidance iprovided iby iparents ito itheir 

ichildren iwho iare iinvolved iin irunning ior imanaging ithe ifamily ibusiness i(Schröder et al., 
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2011). iIn ithe icontext iof ifamily ibusinesses iin iSouth iAfrica, iparental isupport ican itake 

imany iforms, isuch ias ifinancial isupport, imentorship, itraining iand idevelopment, iand 

iopportunities ifor ihands-on iexperience iin ithe ibusiness. i iFinancial isupport ican ibe 

icrucial iin ithe iearly istages iof ithe ibusiness, ias iit ican ihelp ito iprovide ithe inecessary 

icapital ifor ithe ibusiness ito igrow iand iexpand. iThis isupport ican icome iin ithe iform iof 

iloans, igifts, ior iinvestments iin ithe ibusiness. iAdditionally, iparents imay iprovide ifinancial 

isupport ito itheir ichildren ito ihelp ithem ipursue ihigher ieducation ior ispecialized itraining iin 

ia ifield irelated ito ithe ifamily ibusiness. iMentorship iis ialso ian iimportant iaspect iof 

iparental isupport, ias iit iallows iparents ito ipass ion itheir iknowledge iand iexperience ito 

itheir ichildren i(Craig et al., 2015). iThrough imentorship, iparents ican iprovide iguidance 

ion ikey ibusiness idecisions, iteach itheir ichildren iimportant iskills, iand ishare itheir ivalues 

iand ivision ifor ithe ifamily ibusiness. iTraining iand idevelopment iopportunities ican ialso 

ihelp ithe inext-generation iof ifamily ibusiness iowners ito igain ithe iskills iand iexperience 

ithey ineed ito ibe isuccessful. iThis ican iinclude iattending iseminars ior iworkshops, 

iparticipating iin ion-the-job itraining, ior ipursuing iadvanced idegrees ior icertifications. i 

Finally, iproviding iopportunities ifor ihands-on iexperience iin ithe ifamily ibusiness ican 

ihelp ito iprepare ithe inext-generation ifor ileadership iroles (Whatley, i2011). iThis ican 

iinvolve iallowing ithem ito itake ion ikey iresponsibilities iwithin ithe ibusiness, igiving ithem ia 

ichance ito iwork ialongside iexperienced istaff, ior iproviding ithem iwith iopportunities ito 

ilead ismall iprojects ior iinitiatives. i iOverall, iparental isupport ican ibe ia icritical icomponent 

iof ifamily ibusinesses iin iSouth iAfrica, ias iit ican iprovide ithe inext-generation iwith ithe 

iresources, iguidance, iand iexperience ithey ineed ito isuccessfully ilead iand igrow ithe 

ifamily ibusiness (Van iPragg, i2023). i iParental isupport ihelps ibusiness iowners idevelop 

iskills iand iinformation ito imake ieducated idecisions. iParents ican iinstil idiscipline, ihard 

iwork, iand idedication iin ithe iindividual iperson iearly ion. 

5.5 Discussion ipertaining ito iSelf-efficacy iof inext-generation 

Self-efficacy irefer ito iperson/individual ibelief iin ione’s iabilities iand icapabilities ito 

iperform ior iexecute ibehaviour irequired ito iattain ispecific iperformance ior iposition 

i(McCormick, 2001), iin ithis icase ifocus ion ithe icapabilities iof ithe inext-generation ito 

imanage ithe ibusiness iin ifuture. i iIt ievaluated ithe iperspectives iamong ithe inext-

generation iregarding isuccession idecisions ifor ifamily ibusiness iin iSouth iAfrica. 
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5.5.1 Self-efficacy iof inext-generation 

Sub iQuestion i2: Hypothesis i2 i(H2): 

What iis ithe iinfluence iof ithe iself-efficacy 

iof ithe inext-generation ion isuccession 

idecisions iof ia ifamily ibusiness iin iSouth 

iAfrica? 

The iself-efficacy iof ithe inext-

generation ipositively iinfluences ithe 

isuccession idecisions iof ia ifamily 

ibusiness 

The iempirical ifindings iof ithis istudy isuggest ithat iself-efficacy iis inot ian iinfluencing 

ifactor iin idetermining isuccessive idecisions iin ithe ifamily ibusiness ifor ithe inext-

generation. iSuccession irequires imany iskills iand ipotentials ifrom isuccessors iwhich 

iincludes ian iindividual ibelief iin ione’s icapabilities iand itrust, ihowever, ithe ifindings ifor 

ithis istudy idid inot isupport ithis iclaim. i iThe iself-efficacy iof ithe inext-generation ion 

isuccession idecisions iof ia ifamily ibusiness iin iSouth iAfrica, iis inot ian iinfluencing ifactor 

ibut irelevant iin iindividual iability ito imanage, ilead ior iperform ispecific itasks i(Schyns & 

Sczesny, 2010). i iIn ithe icontext iof ifamily ibusinesses, iself-efficacy ican iplay ia irole iin 

idetermining ithe iconfidence iof ithe inext-generation iin itheir iability ito itake ion ileadership 

iroles iin ithe ifamily ibusiness. 

Self-efficacy iand isubsequent idecisions iin ia ifamily ibusiness iare iinterrelated iideas ithat 

iare ivital ito ithe ifirm's ilong-term isuccess. iSelf-efficacy irefers ito ia iperson's iconfidence iin 

itheir icapacity ito iaccomplish ia icertain itask isuccessfully. iSelf-efficacy iis ia icrucial ifactor 

iin ithe idecision-making iprocess iwithin ithe isetting iof ifamily ienterprises (Dewi iet ial. 

i2021). iIt iincorporates ifamily imembers' iconfidence iin itheir iability ito ifulfil ibusiness 

iobjectives iand icontribute ito ithe igrowth iof ithe ienterprise. iThe isetting iof ia ifamily 

ibusiness iis idistinctive, iand ithe idecision-making iprocess iis itypically idistinct ifrom ithat 

iof inon-family ienterprises (Astrachan iet ial. i2021). iFrequently, ifamily idynamics, 

iemotions, iand irelationships iinfluence idecisions, imaking iagreement idifficult ito iattain. 

iFor ifamily icompanies ito ibe isuccessful, ithey imust iestablish ia iculture iof itrust, irespect, 

iand iopen icommunication (Ferrari, i2021). iThese ielements iare ivital ifor ifostering iself-

efficacy iand iimproving ithe idecision-making iprocess. iThough iit iis iessential iin iforming ia 
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iperson ithe iother iqualities iin ithem iare imuch irequired ithat ican iderive isuccess iin ithe 

idecision-making iprocess iwhich idetermines ithe ibusiness isuccess imajorly. i 

5.6 Discussion ipertaining ito icommitment ilevel ito ithe ifirm 

Commitment ilevel ito ithe ifirm ifocus ion ithe iwillingness iof ifamily imembers itowards 

ijoining ithe ifamily ibusiness. i iIt ievaluated ithe iinvolvement iof ithe inext-generation iand 

itheir iperspectives iof isuccession idecision iin ifamily ibusiness. 

5.6.1 Commitment ilevel ito ithe ifirm i 

Sub iQuestion i3: Hypothesis i3 i(H3): 

What iinfluence idoes ithe ilevel iof 

icommitment iof ithe inext-generation ihave 

ion ithe isuccession idecisions iof ia ifamily 

ibusiness iin iSouth iAfrica? 

The icommitment ilevel iof ithe inext-

generation ipositively iinfluences ithe 

isuccession idecisions iof ia ifamily 

ibusiness. 

The ifindings iresulted ithat iit iis iessential iin idetermining ibusiness isuccess iin ithe ifamily 

ibusiness idevelopment iprocess. iThe iavailability iof ithe isense iof ibeing icommitted 

ifosters ithe isense iof ibeing iengaged iand idedicated ito ithe ibusiness i(Meyer et al., 

1989). iThe ifactors iand itheir iessentiality ihave ibeen ievaluated ithrough iliterary isupport 

iand idiscussions. i iThe ilevel iof icommitment iof ithe inext-generation ican ihave ia 

isignificant iimpact ion ithe isuccession idecisions iof ia ifamily ibusiness iin iSouth iAfrica. iIn 

igeneral, ifamily ibusinesses iface iunique ichallenges iwhen iit icomes ito isuccession 

iplanning, ias ithey ineed ito ibalance ithe iinterests iof ithe ibusiness iwith ithose iof ithe ifamily 

imembers iinvolved i(Phikiso & Tengeh, 2017). 

In ithe icase iof iSouth iAfrica, iwhere imajority iof ithe ibusinesses iare family-owned, iit iis 

iparticularly iimportant ito ihave ia iclear isuccession iplan iin iplace ito iensure ithe ilong-term 

iviability iof ithe ibusiness. iThe ilevel iof icommitment iof ithe inext-generation ican iplay ia 

icrucial irole iin idetermining ithe isuccess iof ithis iplan. i iCommitment ilevel iand iconsecutive 

ifamily ibusiness idecisions iare iintricately iinterwoven i(Phikiso & Tengeh, 2017). iThe 
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ilevel iof idedication ithat ifamily imembers ihave ito ithe ibusiness iultimately idetermines ithe 

idecisions imade iand ithe ibusiness's isuccess. iLong-term idecision-making iis imore ilikely 

ito ibe isuccessful iwhen ithe ilevel iof icommitment iis istrong. 

Family ibusinesses iare idistinctive iin ithat ithey iare ifrequently imanaged iby iemotionally 

icommitted ifamily imembers. iAlso, ifamily imembers ishare ia icommon itie, iwhich ican ibe 

iadvantageous ifor idecision-making. iYet, iif ifamily imembers ilack ia istrong idedication ito 

ithe ifirm, iit ican ilead ito ipoor idecision-making iand istagnation (Vleggaar i& iSmit, i2021). 

iTo iensure ithe isuccess iof isubsequent ibusiness idecisions imade iby ia ifamily, ifamily 

imembers imust idemonstrate ia ihigh ilevel iof idevotion. iThis ican ibe iaccomplished iby 

iclarifying ieach ifamily imember's irole iin ithe ibusiness iand ithe iassociated iexpectations 

(Srbova i& iReznakova, i2021). iWhen ifamily imembers iare iaware iof itheir iroles iand 

iunderstand iwhat iis iexpected iof ithem, ithey iare imore ilikely ito ibe icommitted. 

5.7 Conclusion 

The idiscussion ihas ibeen iaccomplished ibased ion ithe istatistical ianalyses iwhich ihave 

ibeen idone iin ichapter i4. iIt ihas ibeen inoted ithat iparental isupport iis ithe ifoundation iof 

ibeing imerged iin ia ifamily ibusiness ias iit iholds iaccountability ifor ithe imajor icomponents 

iof ithe ibusiness irequirements. iThe icommitment itowards iaccomplishing ibusiness iis ithe 

imost icrucial istep ithat iforces ipeople ito ibe iefficient iand iready ias iwell ias imake ithem 

ihighly ipotential ito imake ithe ibusiness ithriving iand iprosperous. i 
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6 CHAPTER I6: ICONCLUSION, IIMPLICATIONS IAND 

IRECOMMENDATIONS 

6.1 Introduction 

This ichapter iis ithe ifinal ipart iof ithe istudy, iand idetails ithe iconclusion, iimplication, iand 

irecommendation iof ithe istudy. i iThe isummary idiscusses ithe imain ioutcomes iand 

iconclusion iobtained ifrom ithe iempirical iassessment. i iThen ithe ilimitation iof ithe istudy 

ipresented ias iwell ias iareas iof ifocus iand isuggestions ifor ifuture iresearch. 

6.2 Conclusion iof ithe istudy 

This istudy iinvestigated ithe iextent iof iparental isupport iinfluence iof ithe inext-generation 

ion ithe isuccession idecisions ifor ifamily-owned ibusiness, ithe iinfluence iof iself-efficacy 

iof ithe inext-generation isuccession idecisions iand ithe iextent iof icommitment ilevel 

iinfluence iof ithe inext-generation ion isuccession idecisions ifor ifamily ibusiness iin iSouth 

iAfrica. i iThe istudy iused istewardship iand iagency itheory iin ideveloping ithe iresearch 

iframework, iindicating ithe irelationship ibetween iparental isupport, iself-efficacy iand 

icommitment ilevel ito ithe ifirm iand isuccession idecisions. i i 

Given ithat, ithe iissues iwith imost ifamily ibusiness iis isurvival irate iand imainly idue ito 

isuccession idecisions, iplanning iand istructures i(Garcia iet ial., i2019). iIf ia ifounder ifails ito 

imentor ior iprovide iproper iguidance ito ithe inext-generation iby iway iof itaking iover ithe 

ibusiness, iit iusually iresults ito ithe iclose ior idiscontinuation iof ithe ibusiness. i iThis iusually 

ihappens iafter ithe idemise iof ithe ifounder, idue ito ilack iof iadequate isuccession 

idecisions, ias ito iwho ican imanage ithe ibusiness iwhen ihe/she idies. i iTraditionally, 

ifounders itends ito iestablish ia ibusiness iwhile ithey iin icontrol iand ihopes ito ipass iit idown 

ito itheir ichildren iwhen ithey iare iold ior itheir idemise, iand ifor itheir ichildren ito itake iover 

ithe ibusiness iand icontinue. i iWhile ithis iis inormal iand iconsidered ia inorm, isometimes 

imost inext-generation iprefer ito ipursue itheir icareer ior iseek iindependence iaway ifrom 

ifamily ibusiness. i iHowever, imost ifamily ibusiness iare irecognising ithe iimportance iof ithe 

inext-generation iinclusion iin irelation ito isuccession idecision, iand ithe inext-generation 
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iare iprogressively iattaining isignificant iprogress iand icommitment iin imanaging ifamily 

ibusiness iacross ithe iglobe iand iin iSouth iAfrica i(Garcia et al., 2019). 

There iare iessential igaps iin ithe ifamily ibusiness isuccession idecisions iliterature. i iIt iis 

inoted ifrom ithe iresearch ifindings, ithat ithe ithree iinfluencing ifactors iaffecting ithe inext-

generation isuccession idecisions iare: iparental isupport, iself-efficacy iand icommitment 

ilevel ito ithe ifirm i(Garcia et al., 2019), iwhich ihave ibeen iaddressed iin ithe iresearch 

istudy. iData ifrom i95 irespondents iwas ianalysed iand ithe iresults iobtained. i iThe ifindings 

iwere ithen iillustrated iand ipresented iin idifferent iforms isuch ias itables, igraps, ifigures 

iand icharts. 

The ifindings iindicates ithat irespondents iwith ithe ihighest iresponse ifrom ithe isample 

iindicate ithat iparental isupport iplay ia icrucial irole iand ihave ia ipositive iinfluence ion ithe 

inext-generation isuccession idecisions. iSelf-efficacy ifrom ithe ifindings iindicate ithat 

ieven ithough ia ileader iwith istrong iself-efficacy iis iconsidered ia igood ileader ias ihe/she 

iexihibits iconfidence ithat ican iinfluence ipeople ito iwork iwith ihim iand ido ibusiness 

i(Schyns & Sczesny, 2010), iself-efficacy idoes inot ihave ia ipositive iinfluence ion inext-

generation isuccession idecisions. i iAlso, ithe ivalue iof icommitment ias ian iindicator iof iself 

idiscipline ifor ithe ifuture igeneration iin imanaging ithe ibusiness iwas idemostrated iin ithe 

iresearch ianswers. i iIt iwas iequally iclear ifrom ithe ifindings ithat imanagement iskills iand 

iits ichoice iis ilargely idepend ion ithe iparental isupport ias iit iis ithe ifoundation ithat iholds ithe 

ifuture, isustainance iand icontinuity iof imost ifamily ibusiness ithat ileads ito ismooth 

isuccession idecisions. 

The icommitment ilevel ito ithe ifirm ialso iplay ia ivital irole iin idecision-making. i iEarly 

iexposure ito ithe ibusiness ifor ithe inext-generation iis icrucial, ias ithis iprocess ihelp ito 

ishape ithem iand iadvantage iof iclear iperspectives iregarding ithe ifamily ibusiness iand iits 

istructures. i iThe iimpact iof iearly iexposure ihave ia isignificance iinfluence ion ithe 

ibusiness, igiven ithat ithe iknowledge igives ithe inext-generation ian iadvantage iover itheir 

icounterpart i(Tarling et al., 2016). i iThose iwho idisplay icompetence ilater ion, itake iover 

ithe ifamily ibusiness iand iposition iit ion ia iconducive ienvironment iwhich ioffer ismooth 

isuccession idecisions igoing iforward ias ioppose ito iothers iwho ido inot ihave iearly 

iexposure i(Tarling et al., 2016; Wang & Wang, 2017). 
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Furthermore, iit iis iimperative ifor igovernment ito iput isome imeasures ithat iwill iensure ithe 

icontinuance iof imost ifamily ibusiness, isuch ias isuccession idecisions ipolicy, iconducive 

ienvironment, itax ireduction ifor ifamily ibusiness iwho iare ito iintroduce iearly iexposure iof 

ifamily imembers. i iIt iis itrue ithat ifamily ibusinesses iare inot ifunded iby igovernment irather 

iby iindividuals iand iimposing isome ipolicies imight ibe ichallenging, ihowever, itax 

ireduction iwith iregards ito iearly iexposure iof ifamily imembers ito ithe ibusiness ican 

ipromotes ithe icontinuance iof ithe ibusiness, ibecause iif ithe ibusiness iis isustained, 

iemployment, iskills iand ieconomic iwill ibe iachieved i(Tokarczyk et al., 2007). 

6.3 Implication iof ithe istudy 

This istudy icontributes ito ibody iknowledge i(entrepreneurship iliterature) iand ito isome 

istakeholders isuch ias ifamily ibusiness ifounders, iand ipolicymakers; iare ilikely ito ibenefit 

ifrom ithis. 

6.3.1 Implication ifor ientrepreneurship iliterature 

As idiscussed iin ichapter i1, ithe ilimited iresearch ion ifactors iinfluencing ithe inext-

generation iin irelation ito isuccession idecisions ifor ifamily ibusiness ihave inot iimproved 

i(Ferrari, i2022), igiven ithat ithis istudy iis iamong ithe ifew iinvestigations idone ion ifactors 

iinfluencing ithe inext-generation isuccession idecisions ifor ifamily ibusiness iin iSouth 

iAfrica. i iThus, ithe ineed ifor ia inew iaddition ito iliterature. iThese ifactors iare iconsidered ias 

iantecedent iof isuccession idecisions i(Ferrari, i2022), iand iowing ito ithe ikey irole iof 

isuccession iin ithe isurvival, ilong-term iof ifamily ibusiness, iand iits icontribution ito 

ieconomic igrowth irequires ian iurgent iattention. i iThe icontribution iwill ialso iassist iin 

irecognizing iand ideveloping inew iinsight iin ithe inext-generation iperspectives iregarding 

isuccession idecisions ias iit iwill ihelp iin ithe ipreparedness iand ihow ito icope iwith 

ichallenges isurrounding isuccession iand itransitioning iissues. i 

Furthermore, iit ialso iadds ito ithe ifamily ibusiness iliterature ias iit iprovides inew iinsight ion 

ihow iseveral ifactors ican iinfluence ithe inext-generation’s isuccession idecisions ifor 

ifamily ibusiness iin iSouth iAfrica. i 
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6.3.2 Implication ifor ifamily ibusiness ifounders 

Family ibusiness ifounders iare ian iimportant istakeholder iof ientrepreneurship i(Zahra, 

2005), ias ithey iestablish ivarious ibusiness ithat ifoster ientrepreneurial iactivities isuch ias 

ijob icreation, iskill idevelopment iand ieconomic igrowth. i iDeveloping ia iformidable 

istructure ithat iwill ienhance ithe ifuture iof ithe ibusiness iis iessential ias ioften ifamily 

ibusinesses irely ion ifamily ihierarchy iinstead iof iorganisational istructure i(Byrne et al., 

2019) 

This istudy irecommend ithat iit iis ivery iimportant ito idevelop istrategic iprocess ifor 

isuccession idecisions ias iit iwill ienable ithe inext-generation’s iwillingness iand 

iinvolvement iin ithe ibusiness ibefore iand iafter isuccession i(Craig iet ial., i2013). i 

iAdequate istructure ishould ibe iinstituted ito iensure ithat imerits, icapabilities, 

icommitment ito ithe ifirm iare irecognised i(Bar-Haim, i2019). iThere ishould iclear 

iprocedure iof ihow isuccession iis icarried iout iwhich ineed ito ibe iunderstood iby iall ifamily 

imembers iregardless iof itheir iinterest ior icareer ichoice. i iAlso, ithis istudy iassists iin 

ideveloping ibetter iunderstanding iof ihow ito iinfluence ithe inext-generation iin ijoining ithe 

ifamily ibusiness ifrom iearly istage. iThe iawareness iof idifferent iaspects iunder iwhich ithe 

iparent/founders ican iinfluence ithe ichoice iof ithe inext-generation iwhether ipositive ior 

inegative, iwill iensure ithat ithey imanage ithese iaspects iaccordingly i(Yang iet ial., i2013). i 

iGarcia iet ial., i(2018) inoted ithat iit iis iessential ito igain iproper iunderstanding iof ithe 

ifactors ithat iinfluence ithe iinvolvement iof ithe inext-generation iin ifamily ibusiness, 

ibecause ithe iwillingness iof ithe inext-generation ito iengage iin ithe ifamily ibusiness ican 

iresult ito ilong-term isuccess ifor ithe ibusiness i(Yang iet ial., i2013). 

Furthermore, ifounders ishould iensure ito icommunicate iwith itheir ichildren ias imost 

ifamily imembers iare iusually inot iaware iof ihow ithe ibusiness ioperates, iwhat icontribution 

iit imakes iin ithe isociety iand ieconomic iimpacts. i iThe icommunication iwill ifoster iinterest, 

icareer ichoice iand icommitment ito ithe ibusiness i(Schröder et al., 2011). 

6.3.3 Implication ifor ithe ipolicy imakers 

Family ibusiness iin iSouth iAfrica icontributes i50% ito ieconomic igrowth i(Visser iet ial., 

i2014). iThis icontributes ito ithe icontinuous ieconomic igrowth, ijobs iand iskill 

idevelopment, iespecially iwhen ithe inext-generation itakes iover ithe ibusiness ifrom 
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ifounders ias icontinuity iis ieminent i(Stavrou, 1998). i iFamily ibusiness isuccession iis 

inoted iwith ichallenges iand iconflicts ithat ioften iresult ito idiscontinuity iof ithe ibusiness 

i(Visser iet ial., i2014). i iHowever, isome ifamily ibusinesses ihave irecognised ithese 

iproblems iand isome iprogresses ihave ibeing imade iin iimplementing isuccession 

iplanning iprocess, iand istrategies i(Chan iet ial., i2020). iIn iaddition, ias imany ifamily 

ibusinesses ido inot ilast ienough ito ibecome ifamily-owned idue ito ipoor itransitioning ithat 

irelates ito isuccession idecisions, iofficial iguideline iand iprocedures iis ineeded ito iensure 

ismooth itransition. 

This istudy irecommends ia iproper iguideline ito ipromote iunbiased isuccession iamong 

ithe inext-generation. i iThis iguideline ishould ialso iassist iin iencouraging ifuture 

igeneration itowards ijoining ithe ibusiness ias itheir iinvolvement itends ito ifoster 

ientrepreneurial iactivities isuch ias iskill idevelopment, ijob icreation, iinnovation, iand 

ieconomic igrowth. i iRecognizing ithat ientrepreneurial iactivities iis iessential iin iany 

ieconomy, ipolicy imakers ishould isupport ithese iactivities iby iproviding iconducive 

ienvironment ito ifamily ibusiness ito istrive i(Heck iet ial., i2006), ibecause ia iconducive 

ienvironment ifosters isustainability iand iwillingness ifrom ientrepreneurs. 

Furthermore, ia istrategy iand iprogram ishould ibe iinstituted ito isupport ifamily ibusiness 

ifounders i(entrepreneurs) iand iensure isustainability. i iThe istrategy ishould iinclude itax 

ireduction, istipends iand iearly iinteraction ithat icould iencourage ithe iinvolvement iof ithe 

inext-generation iin ithe ibusiness. 

6.4 Research iRecommendation 

This istudy itakes ias ia ibackdrop iSouth iAfrica, imainly ithe ithree iprovinces iof iGauteng, 

iWestern iCape iand iKwaZulu-Natal iand itheir imain icities iJohannesburg, iCape iTown, 

iand iDurban, iof iwhich iapproximately i60% iof ithe ilisted icompanies iare iin iThe 

iJohannesburg iStock iExchange i(JSE) irepresents ifamily ibusinesses (Urban & 

Nonkwelo, 2020). ThThe icontribution iof ifamily ibusinesses ito ithe iSouth iAfrican 

ieconomy, iand the idevelopment iof ifamily ibusinesses iin iSouth iAfrica is huge and 

ishould ibe iconstantly ihighlighted ias iit iis ian iimportant iaspect iof ieconomic idevelopment 

iin iSouth iAfrica, ian ieconomy irepresenting i90% iof iglobal ibusinesses iis ibecoming ia 

imajor iplayer iand ia ipowerful iforce iin ideveloped iand ideveloping ieconomies. iThe 
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icontribution iof ifamily ibusinesses ito ithe ieconomy iand ithe inumber iof ifamily ibusinesses 

iare iexpected ito iincrease, ibut ithe irapid igrowth iof ifamily ibusinesses iis idue ito 

istagnation iand ithe iinability iof imany ilarge iorganizations ito icreate ijobs. iFamily 

ibusinesses ican itackle ithese iissues iand iensure itheir icontinued icontribution ito iSouth 

iAfrica's ieconomic igrowth i(Boberg, iet ial., i2022). i iThe icentral irole ifamily ibusinesses 

iplay iin ithe iSouth iAfrican ieconomy imust ibe igiven idue iconsideration iand itheir isurvival 

iis ivital. 

Family ibusiness ifounders iand ipolicy imakers iare irecommended 

• To iadopt ia ilong-term istrategy, ithat iwill iencourage icontinuity iand iincrease ithe 

isurvival irate iof ifamily ibusinesses iin iSouth iAfrica i(Visser iet ial., i2014). 

• To iintegrate iearly iinteraction iand iinvolvement iof ifamily imembers ithat iwill 

iencourage iwillingness iand iskills idevelopment. 

In iaddition, iconsidering ithat isuccession iplanning iis ia ikey ielement iin iensuring ithe 

isustainability iof ia ifamily ibusiness. iAlthough ia ilarge iproportion iof irespondents iin ithe 

iqualitative istudy iconsistently ianswered iyes ito iquestions iabout ithe iimportance iof igood 

isuccession iplanning, ithe imajority idid inot iknow ithe iextent ito iwhich isuccession 

iplanning idetermines ilongevity iof ia ifamily ibusiness (Tetteh, iet ial., i2022) iIt iis iclear ifrom 

itheir iresponses ithat icontinuing ithe ifamily ilegacy iis ithe imost iimportant iconsideration 

ifor ibusiness iowners iand imanagers. iThey ialso iindicated ithat ithey ifelt iit iwas ibest ifor ia 

ifamily imember ito itake iover ithe ibusiness ibecause ihe ior ishe iwas ifully iconversant iwith 

ithe icompany's ipreferred ipractices iand iprocedures. iSome isaid ithey ibelieve ithe ilack iof 

ia iformally iappointed isuccessor icould ilead ito iunnecessary iconflict iand 

imismanagement iof ithe ibusiness, iwhich iin iturn icould ilead ito ithe icompany's ieventual 

ifailure. 

The ishared ivision iof ithe ifamily ibusiness istrongly ipredicts ithe ileadership ieffectiveness 

iof ithe inext-generation iof ifamily ileaders iand iinfluences ithe iextent ito iwhich ithey iare 

iactively iinvolved iin ifamily ibusiness. iThe iresults ialso isuggest ithat ithe ifamily iclimate iof 

ibusiness iownership ican isignificantly iinfluence ithe iformation iof ia ishared ivision ifor ia 

ifamily ibusiness iand, itherefore, ithe iformation iof ithe inext-generation iof ileaders (Rajan, 

iSalunkhe, i& iKumar, i(2023). iThere iis itherefore ia isignificant icorrelation ibetween ithe 
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ithree ifactors imost iclosely ilinked ito ithe ilongevity iof imultigenerational ifamily 

ibusinesses. iWhat ithis imeans ifor ifamily ibusiness iowners iis ithat: 

• if itheir igoal iis ito itake iover ithe ibusiness ifrom ia igeneration iof ifamily ibusiness 

iowners, iit iwould ibe iwise ito ispend ias imuch itime ias ipossible icultivating ia 

ipositive ifamily, ias iwell ideveloped ias ia isuccessful ibusiness. 

• Making isound ibusiness ijudgements iis ione iof ithe imost icrucial iaspects iof iany 

iorganization's isuccess iand isuccession idecision ileads ito ismooth itransitioning 

iin ifamily-owned ibusinesses i(Santiago, 2000). i i 

• Family ibusiness iparents ishould iensure iregular iinteractions iwith itheir ichildren 

ifrom iearly istage ias isuch iinteractions ican ibe ibeneficiary iin ideveloping itheir 

ichildren imindset itowards imanaging ithe ifamily ibusiness iin ifuture i(Yang iet ial., 

i2013). i iThe iinteraction ishould iinclude idiscussion ion ithe ifamily ibusiness 

isuccess, ifailures, iimpact ito isociety, icontribution ito ieconomic igrowth iand 

icareer iopportunity ifor ithe iinterested ichildren. iThis iwill iprovide ibetter 

iunderstanding iof ihow ithe ifamily ibusiness ioperates, ihow ithe iparents icontrol 

iand imanages ithe ibusiness, ithe ikey irole iplayed iby itheir iparents iand iwhat iis 

iexpected iof ithem. i i i 

6.5 Limitation iof ithe istudy 

The istudy ifocused ion iselected iuniversity istudents, iwho iare ifamily imembers iof family-

owned ibusiness iin iSouth iAfrica. i iIt icenters ion ifamily ibusiness isuccession idecisions 

iwhich iplay ian iimportant irole iin ithe icontinuity iof ifamily ibusiness. iThe istudy iwas 

iconducted iduring ithe ilast isemester iof iacademic iyear iexcluding inew iintake/students 

iwho imight ibelong iin ithe ibracket iof inext-generation. iThe istudy iis ilimited ito ithree ipublic 

iuniversities inamely: iUniversity iof iJohannesburg, iUniversity iof iCape iTown, iand 

iUniversity iof iKwaZulu-Natal, which resulted in the small sample size. 

Some irespondents idid inot icommit ito ireading ithe iquestion ithoroughly ibefore 

icompleting ithe iquestion, ias ithe istudy irecorded isome iunengaged iresponses iand ithis 

ican ibe iattributed ito ilack iof iinterest iin ithe iresearch, iresearch iinstrument ior idue ito ilack 

iof itime ion itheir ipart. iThis ihad ia ipossibility iof iaffecting ithe iresearch igiven ithat ia 
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isubstantial ipopulation iis iessential ito iachieve iconsistency ito igain ibetter iperspectives 

iregarding ifactors iinfluencing ithe inext igenerations’ isuccession idecision ifor family-

owned ibusiness iin iSouth iAfrica i(SA), ito imake ia igood iconclusion iof ithe ifindings ithat 

iwill ibe ivaluable ito ithe istudy. In addition, demograghics question regarding age did 

not state the actual status which might have affected some respondents in the age 

bracket of 51 and above. 

6.5.1 Future iscope iof ithe istudy 

In imany iAfrican icultures, ithere iis ia istrong iemphasis ion ithe iimportance iof itaking icare 

iof ifuture igenerations iand ipassing ion icultural ivalues iand itraditions. iThis iincludes 

iproviding isupport ifor ione's ichildren iand iensuring ithat ithey ihave ithe iresources ithey 

ineed ito isucceed iin ilife. i iIn iSouth iAfrica ispecifically, ithe iconcept iof iUbuntu iis ioften 

icited ias ian iimportant icultural ivalue ithat iemphasizes ithe iinterconnectedness iand 

iinterdependence iof iall ipeople. iThis iincludes ia iresponsibility ito icare ifor ifuture 

igenerations iand ito iwork itowards icreating ia ibetter ifuture ifor iall (Omodan, i2022). 

iOverall, ithe iidea iof ia imoral iobligation itowards ifuture igenerations iis ideeply iingrained iin 

imany iAfrican icultures iand iis iseen ias ian iimportant ipart iof ibeing ia iresponsible imember 

iof isociety. i i 

6.6 Future iresearch isuggestion 

It icovered irelevant iapproaches iand icould ialso iprovide ibroader istudies icovered ithat iis 

isuggested ibelow: 

• Future istudies ishould igather idata ifrom iregistered iand inon-registered iuniversity 

istudents, ibelonging ito family-owned ibusiness iin iSouth iAfrica, iwhich iwill iprovide 

ian iopportunity ifor ia ilarger isample isize iand irespondents. Also, emphasis 

should be placed on the demographic question with age, using actual status 

instead of choices. 

• Future istudies icould itarget iall iuniversities iin ithe inine iprovinces iboth iurban iand 

irural iand iincorporate imore irespondents ifrom iall iareas iregarding ifactors 

iinfluencing ithe inext-generation isuccession idecisions ifor ifamily ibusiness iin 

iSouth iAfrica. 
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• A istudy ithat ifocuses ion iparental iinteraction iprocess ifrom iearly iage iand iamong 

ifamily imembers, ii.e., iparents iinvolving itheir ichildren iin ithe ibusiness, iregular 

icommunication, imeetings iregarding ithe ibusiness, iits isustainability iand 

isuccession idecisions (Bar-Haim, i2019). i 

• Future istudies icould iexplore ihow igender iequality iinfluences isuccession 

idecisions iand ihow ithe iresult icould iaffect ithe inext-generation i(Kubíček & 

Machek, 2019). i i 

• A icomprehensive istudy iof ithe inext-generation isuccession idecisions iin iSouth 

iAfrica icompared ito iother icountries iin ithe icontinents iand ibeyond. 

• Further iresearch iaimed iat ithe iinactive inext-generation iwho ichoose ia idifferent 

icareer ipath iand ihow itheir ichoice ihave ieffect ion ithe inext-generation isuccession 

idecision. 

• Other istudies icould iexamine iother inext-generation igroup (in-laws, ispouses, 

iand irelatives) iwho iare iinvolved iin ithe irunning iof ithe ibusiness iand ihow ithe 

iinvolvement iaffects itheir ientrepreneurial iperspectives. 

• The isample iof i97 irespondents iis iacceptable iaccording ito ientrepreneurship 

iliterature, ieven ithough iother ischolars irecommend ilarger isample isize ifor 

iexcellent iresult. iFuture istudies icould iattain ia ilarger isample iof i200 ior imore 

(Galawe, i2017). 

• Further istudies icould iaddress ihow isurvival irate iof ithe ibusiness iinfluences ithe 

inext-generation iwillingness ito ijoin ithe ifamily ibusiness iand ihow ithe iresults 

iaffect isuccession idecisions. 

• This istudy icould ibe iconducted ifurther iby iusing iqualitative imethod ito iinterview 

iparticipants ito igain inew iinsight ion ithe ifactors iinfluencing ithe inext-generation 

isuccession idecisions. 

• A icomprehensive isame istudy iusing imixed imethods ito igain iboth iquantitative 

iand iqualitative iinsight iwill ibe ibeneficial. 

• The isame istudy icould ibe iconducted ifrom ithe ibeginning iof iacademic iyear, ito 

iinclude iall iuniversity istudents, iboth inew iand ireturning istudents ito igain imore 

iinputs ifrom irespondents. 
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8 APPENDIX IA I– IRESEARCH IINSTRUMENT 

Adapted ifrom iBar-Haim, iA. (2019); iVan ider iMerwe, iS. iP. (2009), iGarcia iet ial., (2019) 

iand iPeteros iet ial.; iRobinson, (1996); iand iis imodified iaccordingly ito ibe iconsistent iwith 

ithe iliterature ireview. 

Factors iinfluencing ithe inext-generation’s isuccession idecisions ifor ifamily 

ibusinesses iin iSouth iAfrica 

Range Scale 

 

Strongly iDisagree 1 

Disagree i 2 

Neither iAgree/Disagree 3 

Agree 4 

Strongly iAgree 5 

Demographic iData 

The iessence iof ithe ifollowing iquestions iis ionly ifor istatistical ipurposes. iThey iare imerely 

iused ito ianalyze idata ifor ithe isurvey, iand ithe ianswers iprovided icannot ibe itraced ito iany 

iparticipants. 

Select ithe itype iof ibusiness iyour ifamily iis iinvolved iin. 

o Oil iand iGas 

o Mining i 

o Agriculture i 

o Hospitality i 

o Entertainment i 

o Retail i 

o Education i 

o Manufacturing i 
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Select ithe isize iof ibusiness ithat idescribes iyour ichoice. 

o Micro iand ivery ismall 

o Small i 

o Medium i 

o Large i 

Select ithe iage iof ia ibusiness ithat idescribes iyour ichoice. 

o 0-2 iyears 

o 2-4 iyears i 

o 4-6 iyears i 

o 6-8 iyears 

o Older ithan i8 iyears 

Select ithe iprovince iin iwhich iyour ifamily ibusiness ioperates. 

o Gauteng i 

o Western iCape 

o KwaZulu-Natal 

Select ithe igeneration igroup ithat ibest idescribes iyou. 

o In-laws i(next-generation) 

o Offspring i(next-generation) 

o Other (uncles, iaunts, icousins) 

Select ithe iemployment istatus ithat ibest idescribes iyou iin ithe ifamily ibusiness. 

o Active (employed iby ithe ibusiness) 

o Inactive (not iemployed iby ithe ibusiness) 

Select ithe ilevel iof ieducation ithat ibest idescribes iyou. 

o Undergraduate 

o Postgraduate i 

o PhD 

o Other i 
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Select ithe iage irange ithat idescribes iyour iage. 

o 18-24 

o 25-30 

o 31-36 

o 37-41 

o 42-46 

o 47-51 

o Other ithan i51 

Select ithe irace igroup ithat idescribes iyou. 

o White i 

o Black i 

o Coloured i 

o Indian i 

o Neither i 

Select iyour igender. 

o Male i 

o Female i 

o Non-binary/third igender 

o Prefer inot ito isay. 

 

 

Succession idecisions 1 2 3 4 5 

All ifamily imembers iare ifamiliar iwith ithe ifuture ivision iof ithe ifamily iin 

ithe ibusiness. 

     

The iactive ifamily imember iknows iwhat iactive ifamily imembers’ 

idecisions iwith ithe isuccessors iare. 

     

All ifamily imember iknows iwhat isuccession idecisions iare iplanned 

ifor ithe ibusiness. 

     

The iyounger igeneration iof ifamily imembers iis icommitted ito ithe 

icontinuation iof ithe ibusiness iin ithe ifuture. 

     

The iyounger igeneration iof ifamily imembers ihas ia istrong idesire ito      
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itake iover ithe ifamily ibusiness iin ithe ifuture. 

The iyounger igenerations iof ifamily imembers iare iwilling ito imake 

isignificant idecisions ito imake ifamily ibusiness ia isuccess. 

     

Parental isupport 1 2 3 4 5 

When iI istarted ischool, ithey ichose ithe iprofession ifor ime.      

My iparents ialways ichoose iwhat iI’ll ido iin ischool      

As iI iwas igrowing iup, imy iparents idictate iwhat iI’ll ibe igoing ito ido.      

Self-efficacy 1 2 3 4 5 

If iI iworked iat iit, iI icould ilearn ijust iabout iany iskill      

Once iI’ve idecided ito iaccomplish isomething, iI ikeep itrying, ieven iif iit 

iis iharder ithan iI ithought. 

     

I ican ialways iget ibetter, ieven iif iI iam ireally igood iat isomething.      

I’m iwilling ito iwork ion isomething ichallenging, ieven iif iI iknow iit iwill 

itake ia ilot iof ieffort iand iI imay inot isucceed iat ifirst. 

     

When iI ireceived ifeedback ithat iI ididn’t ido iwell ior isomething, iI itry 

ieven iharder ito ilearn iit. 

     

Level iof icommitment ito ithe ifirm 1 2 3 4 5 

I iwould ibe ivery ihappy ito ispend ithe irest iof imy icareer iin ithe ifamily 

ibusiness. 

     

I ireally ifeel ias iif ithese ifamily ibusiness iproblems iare imy iown.      

I ido ifeel iemotionally iattached ito ithe ifirm      

I ido ifeel ia istrong isense iof ibelonging ito ithis ifirm.      

This ifirm ihas ia igreat ideal iof ipersonal imeaning ifor ime.      

Thank iyou ifor icompleting ithis isurvey. 
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9 APPENDIX IB I– ICOVER ILETTER 

 

Dear isir/madam, 

I iam ia istudent icompleting imy idegree iof iMaster iof iManagement iin iEntrepreneurship 

iand iNew iVenture iCreation i(MMENVC) iat ithe iUniversity iof iWitwatersrand iBusiness 

iSchool i(Wits iBusiness iSchool) iJohannesburg. iThe itopic iof imy imaster’s iresearch iis: i 

Factors iinfluencing ithe inext-generation’s isuccession idecisions ifor ifamily 

ibusinesses iin iSouth iAfrica 

The iaim iof imy iresearch iis ito iinvestigate ifactors iinfluencing ithe inext-generation’s 

isuccession idecisions ifor family-owned ibusinesses iin iSouth iAfrica. iAs ithe inext-

generation iof ifamily-owned ibusinesses iin iSouth iAfrica, istudying iat iany iof ithe ilisted 

iuniversities i(The iUniversity iof iJohannesburg, ithe iUniversity iof iKwaZulu iNatal, iand ithe 

iUniversity iof iCape iTown) iin iSouth iAfrica, iyou iare iinvited ito iparticipate iin ithe iresearch 

iby icompleting ithe iaccompanying iquestionnaire. iYour iparticipation iin ithis istudy iis 

icompletely ivoluntary iand iyou ican iend iat iany igiven itime, iwithout iany iprejudice ior ia 

igiven ireason. i iThere iare ino iforeseeable irisks iassociated iwith iyour iparticipation. iThe 

iresearch iwas iapproved iunconditionally iby ithe iWits iBusiness iSchool iresearch ipanel. i 

iShould iyou ihave iqueries irelated ito ithis iresearch, iplease ifeel ifree ito icontact imy 

isupervisor: iDr. iJabulile iMsimango-Galawe iby iemail: ijabulile.msimango-

galawe@wits.ac.za i i 

You imay idirectly irequest icopies iof ithe iresult iof ithe iresearch istudy ito ime: 

i2563761@students.wits.ac.za. i iThank iyou ifor iyour isupport. iOluchi iJane iMaduka i i 

mailto:jabulile.msimango-galawe@wits.ac.za
mailto:jabulile.msimango-galawe@wits.ac.za
mailto:2563761@students.wits.ac.za
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10 APPENDIX IC I– IINFORMATION ISHEET IAND ICONSENT 

IFORM 

Factors iinfluencing ithe inext igenerations’ isuccession idecisions ifor ifamily ibusinesses iin 

iSouth iAfrica. 

Who iI iam 

I iam iOluchi iJane iMaduka i(Student iNumber: i2563761). iA istudent icompleting imy 

iMaster iof iManagement iin iEntrepreneurship iand iNew iVenture iCreation iat iWits 

iBusiness iSchool. 

What iI iam idoing 

My iresearch iaims ito iinvestigate ithe ifactors iinfluencing inext-generation isuccession 

idecisions ifor ifamily-owned ibusinesses iin iSouth iAfrica. 

Your iparticipation 

As ia inext-generation iof ia family-owned ibusiness iin iSouth iAfrica, iyou iare iinvited ito 

iparticipate iin ithe iresearch iby icompleting ia i5-10 iminute ionline iaccompanying 

iquestionnaire. 

Your iparticipation iis ivoluntary iand icompletely ianonymous. iRecords iof iyour 

iparticipation imay ibe ireviewed iby iacademic isupervisors i(All iof iwhom iare iobligated ito 

ikeep iyour iidentity iconfidential). iThere iare ino iforeseeable irisks iassociated iwith iyour 

iparticipation, ihowever, iif iyou ifeel iuncomfortable ianswering iany iquestions, iyou ican 

iwithdraw ifrom ithe isurvey iat iany igiven ipoint. iAll istudy irecords iwill ibe idestroyed iafter 

ithe icompletion iand imarking iof imy iresearch iassignment. 

Benefits 

There iare ino iimmediate ibenefits, ipayments, ior iincentives ifor iyour iparticipation iin ithis 

istudy. iHowever, ithis istudy iwill ibe iextremely ihelpful ito ius iin idetermining ifactors 

iinfluencing ithe inext-generation’s isuccession idecisions ifor family-owned ibusinesses iin 

iSouth iAfrica. 
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Important iContacts 

This iresearch ihas ibeen iapproved iby ithe iWits iBusiness iSchool. iThe iresearch iis ifor 

iacademic ipurposes ionly iand ithe iresults ifrom ithe istudy iwill ibe ireported ionly iin imy 

idissertation iand ijournal iarticles. iThe iquestionnaires ifrom ithis iresearch iwill ibe ikept ifor 

i5 iyears ifor ifurther iresearch iafter iwhich ithey iwill ibe idestroyed. 

If iyou ihave iany icomplaints iabout ithe iethical iaspects iof ithe iresearch ior ifeel ithat iyou 

ihave ibeen iharmed iin iany iway iby iparticipating iin ithis istudy, iplease icontact ithe 

iResearch iOffice iManager iat ithe iWits iBusiness iSchool, iMeisie iMoya. 

imeisie.moya@wits.ac.za 

If iyou ihave iconcerns ior iquestions iabout ithe iresearch, iyou imay icall imy iacademic 

iresearch isupervisor iDr. iJabulile iMsimango-Galawe iby iEmail: ijabulile.msimango-

galawe@wits.ac.za 
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CONSENT 

 

I ihereby iagree ito iparticipate iin iresearch ion ithe ianalysis iof ifactors iinfluencing ithe inext-

generation’s isuccession idecisions ifor iFamily iBusinesses iin iSouth iAfrica. iI iunderstand ithat 

iI iam iparticipating iof imy iown ifree iwill. iI ialso iunderstand ithat iI ican istop iparticipating iat iany 

ipoint ishould iI inot iwant ito icontinue, iand ithat ithis idecision iwill inot iaffect ime inegatively. 

 

I iunderstand ithat ithis iis ia iresearch iproject iwhose ipurpose iis inot inecessarily ito ibenefit ime 

ipersonally, iin ithe iimmediate ior ishort iterm, ibut ia icontribution ito ientrepreneurial iliterature. 

I iunderstand ithat imy iparticipation iwill iremain iconfidential. 

 

 

 

 

…………………………….. i     …………………………….. 

Signature iof iparticipant        iDate   
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Objective Literature 

ireview 

Research 

iquestions 

Hypotheses Variables Source iof idata Type iof idata Analysis 

To iinvestigate 

ithe iinfluence iof 

iparental 

isupport ion ithe 

inext-generation 

ifor ithe 

isuccession 

idecision iof ithe 

ifamily 

ibusiness. 

Chan iet ial. 

i(2020).

  

To iwhat iextent 

idoes iparental 

isupport 

iinfluence ithe 

isuccession 

idecisions iof 

ifamily 

ibusinesses 

iamong ithe 

inext-

generation? i 

H1: iParental 

isupport ihas ia 

ipositive 

iinfluence ion 

isuccession 

idecisions 

iamong ithe 

inext-

generation. 

IV i= iParental 

isupport 

DV i= 

isuccession 

idecisions 

Q12 i(1-5), iQ11 

i(1-7) 

 i 

Ordinal i 

(5-point iLikert 

iscale) 

Multiple 

iRegression 

iAnalysis 

To ievaluate ithe 

iinfluence iof ithe 

iself-efficacy iof 

ithe inext-

generation ion 

isuccession 

idecisions. 

Wood iand 

iBandura 

i(1989); 

iHigginson 

i(2010). 

What iis ithe 

iinfluence iof ithe 

iself-efficacy iof 

ithe ithird 

igeneration ion 

isuccession 

idecisions iof ia 

ifamily 

H2: iThe iself-

efficacy iof ithe 

inext-generation 

ipositively 

iinfluences ithe 

isuccession 

idecisions iof ia 

ifamily 

IV i= iSelf-

efficacy 

 

DV i= 

isuccession 

idecisions 

Q13 i(1-5), iQ11 

i(1-7) 

 

 

Ordinal 

(5-point iLikert 

iscale) 

Multiple 

iRegression 

iAnalysis 

1  IAPPENDIX ID I– ICONSISTENCY IMATRIX 
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ibusiness? i ibusiness. 

To idetermine 

ithe iinfluence iof 

ithe 

icommitment 

ilevel iof ithe 

inext-generation 

ion isuccession 

idecisions. i 

Garcia iet ial. 

i(2018). 

What iinfluence 

idoes ithe ilevel 

iof icommitment 

iof ithe inext-

generation ihas 

ion ithe 

isuccession 

idecisions? 

H3: iThe 

icommitment 

ilevel iof ithe 

inext-generation 

ipositively 

iinfluences ithe 

isuccession 

idecisions iof ia 

ifamily 

ibusiness. 

IV i= 

iCommitment 

ilevel 

 

DV= 

isuccession 

idecisions 

Q14 i(1-5), iQ11 

i(1-7) 

 

 

Ordinal 

(5-point iLikert 

iscale) 

Multiple 

iRegression 

iAnalysis 
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11 APPENDIX IE I- IDEMOGRAPHIC ITABLES IAND ICHARTS 

Education ilevel iof irespondents 

 

 

Different isectors ithat ifamily ibusiness ioperates 

 

Different isectors idisplay iin icharts i(Bar i& iPie) 

  

 



130 

 

 

 

The inumber iof iyears ithat ifamily ibusiness ihave ibeing ioperating iin ithe iselected 

iprovinces. 

 

 

The inumber iof iyears idisplay iin ia ipie ichart 
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12 APPENDIX IF I- IREGRESSION I 

Related- iSamples iKendall’s iCoefficient iof iConcordance 
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13 APPENDIX IG I- IETHICS ICLEARANCE ICERTIFICATE 

 


