References

Arnstein, S R (2006), A Ladder of Participation, in http,//lithgow-schmidt.dk/sherry-arnstein/ladder-of-citizen-participation.html retrieved on 17 February 2007

Bianchini, F & Parkinson, M (1993), Cultural Policy and Urban Regeneration and the West European Experience, London, Manchester University Press

Bianchini, F (1999) “Cultural Planning” in Greed, C Social Town Planning, London, Routledge

Binns, L (2005) Capitalising on Culture, An Evaluation of Culture-Led Urban Regeneration Policy, in www.wmro.org/displayResource.../Capitalising_On_Culture_An_Evaluation_Of_

Culture_Led_Urban_Regeneration_Policy.Html Retrieved On 23 June 2007

Blackett, T (2004) “What is a Brand” in Brands and Branding. An Economist Book, New York, Interbrand

Bremner, L (2000) “Re-Inventing the Johannesburg Inner City”, Research Seminars, Department of Architecture, Johannesburg, Wits University
Brink, E (1994) Newtown, Old Town, Johannesburg, MuseuMAfricA

Callinicos L (1987) Volume Two, Working Life, factories, townships, and popular culture and the Rand, 1886- 1940, Johannesburg, Ravan Ress

Carrim N (1990) Fietas, a social history, 1948- 1988, Johannesburg, Save Pageview Association

Chittenden, D (1993) “Eco-Logic Spaces, Appropriate Strategies For Urban Open Space in Developing Countries”, Paper presented at the IFLA Central Region Symposium, South Africa
Christopher, M, Payne, A and Ballantyne, D (2003) Relationship Marketing – Creating Stakeholder Value, Oxford, Butter worth-Heineman

City Improvement Districts in Johannesburg, 2004, Retrieved on 03 February 2007from

www.kum.co.za/CID_Jhb/what/search_def.htm
Cowan, SA 2002-3, Annual Report  Retrieved on 07 April 2007 from

www.joburg-archive.co.za/city-vision/annualreport2002/3/chapter16.pdf
Cox, A “Dedicated to creating a World Class City”, in The Star, 30 July 2008

Cox, K (2001) “Improvement Districts, Platforms for Sustainable Urban Regeneration”, Presented at Proceedings, Strategies for a Sustainable Built Environment, Pretoria 
Current Development, (2002), Retrieved on 23 January 2007 from

www.jda.co.za/whatwedo/currentdevelopments.htm
Johannesburg City Improvement Districts, (2007), Retrieved 08 February 2007 from http://www.joburg.org.za/content/view/1614/283
Evans, G L (2001) Cultural Planning, An Urban Renaissance?  London, Routledge 

Evans, G L (2005) “Mixed-Use and Urban Sustainability”, Planning in London, No 52, 43-6

Fraser, N (1997) “The Role of Improvement Districts in Urban Regeneration”, Paper for Urban Renewal and Property Development Symposium, Johannesburg
Garcia, B (2004) “Cultural Policy and Urban Regeneration in Western European Cities, Lessons from Experience, Prospects for the Future” in Local Economy, Vol 19, No 4. 
Geertz, C (1973) The Interpretation of Cultures, New York Basic Books
Giddens, N (2002) “Building your Brand” in AG Decision Maker, File C5-50 June, Iowa, State University
Holt-Jensen, A (1999) Geography, History and Concepts, London, Sage 
Jones, J (2001) “The Regeneration Game”, LocumDestination Review, No 3, 19-20

Kavaratzsis, M (2004) “From City Marketing to City Branding”, Journal of Place Branding, Vol 1, No.1

Kotler, P (1967) Marketing Management, London, Aldershot

Krige, S (2007) The Power of Power, Intersections Between Electricity, Industrial and Social History and Urban Renewal in Greater Johannesburg, Unpublished Report

Landry, C (2000) The Creative City – A Toolkit for Urban Innovators, London, Earthscan

Landry, C, Green, L, Matarasso, F, Bianchini, F (1996) The Art of Regeneration, Urban Renewal Through Cultural Activity, London, Commedia
Landry, C Bianchini., F (1995) The Creative City, London, Comedia

Liepietz, B 2003, ‘Muddling-through’, Urban regeneration in Johannesburg’s inner city’, Retrieved, 03 April 2007 from

http,//www.naerus.net/sat/workshops/2004/papers/liepietz.htm
Lewis, PRB (1979) “Johannesburg Insanitary Area Improvement Scheme”, Journal of the Johannesburg Historical Foundation, Vol 2, No. 1, May 1979

Mathieson, J (2005) Branding Unbound, London, Routledge
Mirza, M (2003) Cultural Degeneration – Will the Capital of Culture Award Regenerate Run-Down Liverpool? http,//spiked-online.co.uk/articles/00000006DDE2.htm retrieved on 06 February 2007

Mommaas, H (2004) ‘City Branding’ in Hauben, T, Vermeulen, M and Patteeyw, V, City Branding, Image Building and Building Images, Rotterdam,NAI Publishers
Montgomery, J (2003) “Cultural Quarters as Mechanisms for Urban Regeneration. Part 1: Conceptualising Cultural Quarters”, Planning, Practice and Research, Vol 18, No 4, November 2003.
Mooney, G (2004) “Cultural Policy as Urban Transformation?  Critical Reflections on Glasgow, European City of Culture 1990” in Local Economy, Vol 19, No. 4 
Murray, C (2006) Making Sense of Places, New Approaches to Place Marketing, London, Comedia
Parkerson, B and Saunders, J (2005) “Can goods and services branding models be used to brand cities?” in Place Branding, Vol 1, No 3
Roux E (1964) Time Longer Than Rope, The Black Man’s Struggle For Freedom in South Africa, London, University of Wisconsin Press

Scott, AJ 2004 Cultural-Products Industries and Urban Economic Development – Prospects for Growth and Market Contestation in Global Context, London, Sage

Scott, AJ 2000 The Culture Economy of Cities, London, Sage
Selwood, S (2002) Measuring Culture in,
 http,//spiked-online.com/Printable/00000006DBAF.htm retrieved on 06 February 2006.
Sasaki, M (2004) “The Role of Culture in Urban Regeneration”, Forum Barcelona 2004, 2-9

Spearritt, P (1991) “Sites and Sights, Australian Travel Posters 1909-1990” in Trading Places, Australian Travel Posters 1909-1990, Victoria, Monash University Gallery and National Centre for Australian Studies
Shaughnessy, J and Zechmeister E (1994) Research Methods in Psychology, Singapore, McGraw-Hill

Spearritt, P (2000) Sydney Century, A History, Sydney, UNSW Press
Strauss, A and Corbin, J (1990) Basics of Qualitative Research, California, Sage
Terre Blanche, M and Durheim,K  (2004) Research in Practice, Cape Town, University of Cape Town Press

The Market Theatre Foundation (1978), Annual Report of 1978, Johannesburg

The Market Theatre Foundation (2006), Celebrating 30 years, Johannesburg

Trueman, M Cook, D and Cornelius N (2008) “Creative dimensions for branding and regeneration, Overcoming negative perceptions of a city” in Place Branding and Public Diplomacy, Vol 4
Van Onselen, C (1982) New Babylon, New Nineveh – Everyday Life on the Witwatersrand 1886 – 1914, Johannesburg, Raven Press
Wayne, D 1992 The Culture Industry- The Arts in Urban Regeneration, Avebury, Aldershot Hants
Williams, P (1990) Last Paintings by Bill Ainsley, 1934 – 1989, Oxford, Wolfson College
Zukin, S 1995. The Cultures of Cities, Cambridge, Blackwelll
Other Resources Utilised
Newtown Promotional CD, 2006, Newtown 1984 -2006  - An extraordinary transformation

· www. newtown.co.za

· www.jda.co.za
· www.kum.co.za
· www.pansa.org.za

· www. coj.org.za

· www.dac.gov.za




























105
PAGE  
109

