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A P P E N D I C E S

Appendix 1 - Questionnaire

PARTICIPANT ____
1. Age

RaceGender
Occupation

2. Where do you live? (neighbourhood name): ______________________________________
THE NEIGHBOURHOOD

3. Have you ever visited this neighbourhood, apart from the market
YES NO
Are you familiar with this neighbourhood?
YES NOIf yes, how?
WORK/BUSINESS: ___________________________________________________________
SOCIAL REASONS: ___________________________________________________________OTHER: ___________________________________________________________________

4. If you are familiar with the neighbourhood, what activities do you see happening around this 
neighbourhood?
How would you classify these activities?Residential

Commercial
Retail
RecreationalTourism
Mixed use (what are the mixes)?...................... ……………………. ………………………. ……………

If you are not familiar with the neighbourhood, what types of activities and businesses do you think surround the market based on your experience of the market?
5. How would you describe this neighbourhood?
6. What do you like about the neighbourhood?
7. What do you dislike about the neighbourhood?8. Do you see a diversity of people in the neighbourhood?

YES NO
9. Is the diversity racial, cultural, ae-specific, gender-specific, or other?

If other ----- describe:
THE MARKET

1. Is it your first time at the market?
YES NO
If no, how many times have you been here? ___________

2. How do you know this market? Elaborate on chosen optionWORD OF MOUTH: __________________________________
SOCIAL MEDIA: _____________________________________
TELEVISION/RADIO: _______________________________________________
OTHER: __________________________________________________________________________________________________________________

3. Is there a specific reason why you chose this market over other recreational spaces in the city/ township?
4. How did you get to the market?BUS: (PUBLIC)? (TOUR)?

WALK: 
TRAIN: 
TAXI (MINIBUS) :PRIVATE CAR:
OTHER (SPECIFY):

5. How long will you stay in the market?
6. Is the market easily accessible?7. What activities do you plan on taking part in today?

WORK/BUSINESS: ___________________________________________________________



SOCIAL REASONS: ___________________________________________________________
OTHER: __________________________________________________________________ 
Where else in the city can you do these activities?
Have you been to any of these markets in the city?
The Sheda@1Fox: Arts on Main (Maboneng); Fodsburg Square Flea market; Panorama Flea Market; Jozi Real Food Market; Joburg Market; Bryanston Organic Market; Rosebank Sunday Market; 
LoCrate/Neighbourgoods Market; Other: ……………………………………………………….

8. Will you explore other parts of the neighbourhood when visiting the market today?
YES NO
What other parts of the neighbourhood have you explored, or are planning to explore?What activities will you partake in around the market?
Elaborate:

9. How would you describe the market to others? 
MARKETING AND USERS OPINIONS

1. Do you know how the market is marketed?
i.e. on social media, television or (internet) websites
Do you know about the market’s social media pages and websites?Do you know the market’s logo?
Are you familiar with these logos?

2. What are your opinions on the marketing strategies of the market?
POSITIVENEGATIVE
Do you think marketing has influence the market?

3. Is the market a creative use of space?
YES NOIf yes, what makes the space creative?
If no, do you think the space should be used for other more relevant activities?

4. Do you see the market as an alternative to malls?
YES NOHow so?

5. Do you see the market as representative of the neighbourhood?
6. Do you see the market as a public space or a private place, and why?7. What connections do you notice between the market and the city/ neighbourhood?8. Do you see a diversity of people in the market?

YES NO
Is the diversity racial, cultural, ae-specific, gender-specific, or other?If other ----- describe:

9. According to your perceptions, what type of people visit this market? E.g.:
Students Hipsters Young adults Artists and celebrities Hoboes
Residents of the neighbourhood Adults Families CouplesGroups of Friends Tourists (local / international)
Business people / entrepreneurs (here for work or informal business meetings)
Other ____________________________

10. Do you think the market fits in with this neighbourhood?
YES NO
How?

11. Do you fit in with the people you see around the market? i.e. do you feel welcome here?YES NO
How?

12. How would you describe your personal identityI am:13. Do you see other people that share your personal identity?
YES NO

14. Do you like/dislike the market?LIKE DISLIKE
Why? 

15. How does the market impact your experience of the neighbourhood?
POSITIVELYNEGATIVELY

16. Would you return to the market, for what reasons?
Would you return to explore more of the neighbourhood? Why?



Appendix 2 – Photo Collages
The photo collages below give visual representation of observations made at the 
Neighbourgoods Market and the LoCrate Market. They serve as additions that 
further elaborate on what the character of the different studied spaces look like. The 
elements of identity portrayed through these images are key to the research findings 
as they help the reader visualise the character of the spaces explored.














